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(NAPSA)—Given how busy the
holiday season can be, it’s a good
idea to save time wherever you can.
One way to do so is with delicious,
decorative desserts that can be pre-
pared ahead of time, put together
in minutes and brought out as
delectable endings to celebratory
gatherings.

These easy-to-make ice cream
recipes from Blue Bunny are sure
to be a memorable addition to
any family’s holiday feast.
Jamaican Pumpkin Pie is an
unusual twist on the Thanksgiv-
ing classic, while Snowman is not
just a dessert—it’s also an edible
holiday decoration.

JAMAICAN PUMPKIN PIE

Crust:
11/4 cups gingersnap cookie

crumbs (about 25 cookies)
2 tablespoons sugar
3 tablespoons butter,

melted
Filling:

1/4 to 1/2 tsp. dry Jamaican
jerk seasoning

1 can (15 oz.) solid-packed
pumpkin

1/2 cup packed light brown
sugar

1/2 tsp. imitation rum extract
1/4 tsp. ground cloves
1 qt. Blue Bunny Premium

Butter Pecan Ice Cream
(softened)
Whipped cream and pecan
halves (for garnish)

Combine crust ingredients
in a small bowl and mix well.
Press into bottom and sides of
a 9-inch pie pan. Bake at 350°F
for 6 minutes. Let cool.

If the jerk seasoning is not
finely ground, grind it in a cof-
fee mill or with a mortar and
pestle.

In a large mixing bowl, com-
bine jerk seasoning, pumpkin,
brown sugar, rum extract and
cloves and mix well. Add ice
cream, beat on low speed until
blended. Pour the mixture into
the cooled pie shell.

Freeze the pie at least 2
hours. If it is frozen solid, the
pie may be removed from the
freezer 10 minutes before serv-
ing. Garnish with whipped
cream and pecan halves.

Makes 8 servings.

SNOWMAN

1 cup flaked coconut, or 6
oz. vanilla almond bark
(finely chopped)

2 cups Blue Bunny
Homemade Vanilla Ice
Cream

2 chocolate wafers (for hat
brims)

2 chocolate-covered
cherries (for hat tops)

1 Tbsp. confectioner’s sugar
Assorted candies for
snowman’s features

Place coconut or almond
bark on a large plate. Using an
ice cream scoop, carefully
form 4 balls of ice cream. Roll
the ice cream balls in the
coconut or almond bark. Stack
2 scoops of ice cream to form
the snowman and place on the
serving platter. Repeat pro-
cess with the remaining ice
cream scoops. Place in freezer
for at least an hour.

Mix confectioner’s sugar and
1/4 tsp. of water to form a
smooth paste. Apply the mix-
ture to the bottom of each
chocolate-covered cherry. Press
each cherry onto the chocolate
wafers to form the snowmen’s
hats. Remove the snowmen
from the freezer. Spread a small
amount of the sugar paste on
each snowman’s head and press
the hat into place. Decorate
each snowman with candies to
form features. Serve immedi-
ately or return to the freezer.

Makes 2 servings.

These recipes and others are
available in the Blue Bunny Ice
Cream Recipe Book. To request a
copy, call (800) 942-3800 or go to
www.bluebunny.com.

Ice Cream Treats: A “Cool” Way To Celebrate

(NAPSA)—In this economy,
people turn to investing in things
closest to them—particularly the
comfort of their homes. One of the
easiest and most affordable ways
to do that is with lighting: Redeco-
rating with lighting is not only a
nice reflection on a home, it can
upgrade your living space.

Whether you install a dramatic
chandelier, accent your house with
outdoor lighting, or simply plug in
a beautifully designed table lamp,
lighting does more than complete
the décor—it boosts the value of
your home, creates atmosphere,
and helps to express your per-
sonal style.

The reason lighting is one of the
most economical investments for
homeowners is that it can make a
great difference without involving
major renovation expenses. “People
see their homes as havens from
day-to-day difficulties,” says Todd
Langner of Kichler Lighting, the
world’s largest decorative lighting
company. “The right lighting sets a
comforting tone and conveys to
guests that the people who live
there value home and family.”

Dollar-for-dollar lighting adds
more to your home because it
makes an impact in more than
one way: when it’s off, the light
fixture or lamp itself is a design
element, and when it’s on, the
light plays can dramatically affect
the look and feel of the room.

Lighting also is functional: It
can make a small room look spa-
cious and a large room seem cozy.
Here are some tips to help you
choose the right light:

• Consider the size of the
room. Simply put, it should be in
the right proportion for your
space. It’s a good idea to bring a
photo of the room as well as its
dimensions to the showroom, so
the lighting professional will be

able to tell you the proper height,
width and extension to select. 

• Ask yourself what you want
the lighting to accomplish? Do you
want to illuminate the whole
room, highlight a task, or accent
an area for effect?

• Use a professional, certified
electrician for installation. Refer-
ral from an authorized lighting
showroom can mean the work is
backed by service guarantees.

• Bring the inside out. Don’t
forget that outdoor lighting not
only adds to the curb appeal of
your house, it can increase its
value and provide security for
your surroundings.

• Look for quality in design
and craftsmanship. Remember
that lighting should look as beau-
tiful in a room in the daytime
when it’s turned off as it does in
the evening. 

For more bright ideas on light-
ing, visit www.kichler.com or call
1-800-659-9000 to find a Kichler-
authorized dealer.

Lighting: An Easy Way To Improve A Home

Whether for nesting or invest-
ing, more people are improving
their homes with lighting.

(NAPSA)—Being better in-
formed may lead to better health.
That’s the hope for thousands of
women who have ovarian cancer,
thanks to an informative new
brochure, available free of charge
from medical research experts.

According to the American
Cancer Society, ovarian cancer is
the second most common gyneco-
logical cancer in the United
States. The society estimates that
there will be 23,300 new cases of
ovarian cancer in this country this
year, and about 13,900 women
will die of the disease.

“By making these guidelines
available, we’re providing patients
with the most up-to-date treat-
ment information, based on years
of research. We’re giving them the
power to make decisions that are
best for them,” explained Robert
C. Young, M.D., national volunteer
president of the American Cancer
Society and president of Fox
Chase Cancer Center, a founding
member of the National Compre-
hensive Cancer Network (NCCN). 

Recently, the NCCN and the
American Cancer Society released
Ovarian Cancer Treatment Guide-
lines for Patients, the latest in a
series of informative booklets about
cancer. The NCCN Treatment
Guidelines for Patients are com-
panion pieces to the NCCN Clinical
Practice Guidelines in Oncology
used by physicians making treat-
ment decisions. The guidelines pro-
vide the most up-to-date informa-
tion about treatment options and
are written in easy-to-understand
language. These booklets help to

facilitate communication between
the patient and physician and pro-
vide basic information on different
types of cancers, their causes, vari-
ous treatment options, and a glos-
sary of terms.

“By providing oncologists and
their patients similar resources,
each written in their own lan-
guage, the guidelines enable
shared decision-making. In es-
sence, each member of the team is
on the same page,” said Rodger J.
Winn, MD, NCCN’s Guidelines
Steering Committee Chair.

To order a free copy of any of
the NCCN patient guidelines,
visit the NCCN Web site at
www.nccn.org or call toll-free: 1-
888-909-NCCN.

Ovarian Cancer: New Patient Guidelines 

New brochures may help ovar-
ian cancer patients make more
informed decisions about their
treatment.

(NAPSA)—Remember your
last visit to a national park? What
if the next time you visited, the
wildlife was gone, the historic
buildings had crumbled, or worse,
it was all lost forever? If you
think this can’t happen, think
again. Your national park experi-
ences, and those of future genera-
tions, are in jeopardy because the
parks don’t have the money they
need.

To help, share your photos and
memories of the national parks in
the new National Parks Scrapbook
at www.americansfornational
parks.org. This could help to inspire
legislators and all Americans to
care for these majestic places. 

More information about the
critical needs of the national parks
is available at www.americansfor
nationalparks.org or by calling
1-800-NAT-PARK. 

Take Charge In The Fight
Against Breast Cancer

(NAPSA)—Did you know that
most women who are diagnosed
with cancer have no family history
of the disease? 

The Cancer Research Founda-
tion of America (CRFA) recom-
mends screenings for early detec-
tion, as well as a healthy diet and
exercise, to help you take charge
of your breast health:

• Do Breast Self-Exams. Ex-
amine your breasts once a month,
five to seven days after the begin-
ning of your period. Discuss any
difference in the look or feel with
your health care professional.

• Get Yearly Clinical Breast
Exams. Have a clinical breast
exam by your health care profes-
sional each year.

• Get Yearly Mammograms.
After age 40, have a mammogram
once each year. If you think you
are at higher risk or have a family
history, talk to your health care
professional about having a mam-
mogram earlier than age 40.
National Mammography Day is
Oct. 18, 2002.

• Eat 5 A Day. A well-bal-
anced, low-fat diet full of fruits,
vegetables and whole grains pro-
vides antioxidants that could help
protect against breast and other
types of cancers.

• Exercise daily to help boost
your immune system, prevent obe-
sity and decrease estrogen levels,
lowering your breast cancer risk.

CRFA is a National Breast
Cancer Awareness Month (Oc-
tober) partner. For more informa-
tion on breast cancer prevention
and healthy living, visit www.
preventcancer.org.

There are a number of steps
women can take to help prevent
breast cancer.

***
Laughter is not at all a bad
beginning for a friendship, and
it is by far the best ending for
one.

—Oscar Wilde
***

***
You can do what you have to do,
and sometimes you can do it
even better than you think you
can.

—Jimmy Carter
***




