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(NAPSA)—Of the eight million
pets that enter animal shelters
and rescue groups every year,
approximately three million of
these healthy and treatable pets
are euthanized due to a lack of
adoption. While there has been
steady progress on the issue,
three million cats and dog deaths
remains a national tragedy.
“Pets end up in shelters

through no fault of their own,”
says Michael Markarian, Chief
Operating Officer of The Humane
Society of the United States
(HSUS). “Shelter pets make great
pets.”
To help these pets f ind

homes, there’s the Shelter Pet
Project, a collaboration between
The HSUS, Maddie’s Fund and
the Ad Counci l . It ’s geared
toward all Americans, particu-
larly the approximately 17 mil-
lion who will be acquiring a pet
within the next year. The cam-
paign‘s public service announce-
ments (PSAs) are designed to
inspire pet lovers to make shel-
ters and rescue groups the first
place they turn to when looking
for their perfect pet.
“Now is a perfect time for peo-

ple to open their hearts to a home-
less dog or cat. The love and kind-
ness they show now will be
returned from that pet not just in
the coming year but for years to
come,” according to Rich Avanzino,
Maddie’s Fund President.
The campaign aims to break

down the stereotypes associated
with shelter pets and communi-
cate that “There’s nothing wrong
with shelter pets,” and includes
PSAs created by Draftfcb Chicago
and PSAs based on Patrick
McDonnell’s comic strip, MUTTS,
animated by world-class anima-
tors, Paul and Sandra Fierlinger.
The campaign also includes a
series of PSAs, featuring Disney’s
Santa Paws, which encourage par-

ents and children to visit a local
shelter to bring home their new
“buddy” today. At the website,
www.TheShelterPetProject.org,
audiences can search for pets, get
more information about pet adop-
tion and send a customized
“Adopt-a-Gram,” where a virtual
pet will deliver a message to a
friend encouraging them to adopt
a shelter pet.
“We are thrilled to extend the

reach of our campaign, which is
creating a national dialogue about
the importance of shelter pet
adoption and helping destigmatize
shelter pets,” said Peggy Conlon,
President and CEO of the Ad
Council. “The PSAs are both moti-
vating and entertaining and I
believe they will inspire families
throughout the country to adopt
shelter pets.”
The campaign also includes

Facebook (www.facebook.com/
ShelterPetProject) and Twitter
(https://twitter.com/shelterpets)
pages where audiences can pledge
their support of pet adoption and
receive daily information and sto-
ries about adoptable shelter pets
throughout the country. Learn
more about the campaign at
www.TheShelterPetProject.org.

WhereTo Get A Healthy, Loving Pet

A new series of public service
advertisements is designed to
break down the stereotypes
associated with shelter pets and
make shelters and rescue groups
the place for people to find pets.

(NAPSA)—Army Staff Sgt.
Gabriel Garcia realized how much
he needed his family when he lost
his right arm in combat. Now, as
Garcia learns to use a prosthetic,
his entire family participates in his
recovery at the Warrior Transition
Unit (WTU) at Walter Reed Army
Medical Center in Washington, D.C.
Soldiers requiring at least six

months of complex medical care
are assigned to one of the 29 WTUs
throughout the United States and
Europe. At these facilities, more
than 9,000 soldiers like Garcia
have one mission: to heal and tran-
sition, either back to the force or to
veteran status. Garcia spends his
days attending appointments for
medical care, physical therapy and
occupational therapy, and working
toward his transition goals.
With the support of his medical

providers and professional multi-
disciplinary team, Garcia articu-
lated his goals through his Com-
prehensive Transition Plan (CTP),
developed by the Army Warrior
Transition Command (WTC). The
CTP is a six-part process that
includes a personalized plan for
each wounded soldier.
“The Comprehensive Transi-

tion Plan isn’t the Army’s plan for
the soldier,” said Col. Darryl
Williams, commander of the War-
rior Transition Command. “It’s a
process that includes a personal
plan created for the soldier by the
soldier. They provide the vision—
the Army provides the tools.”
Families have a formal role in

the CTP process that includes
attending medical appointments
and regular progress meetings,
called scrimmages, and support-
ing the soldier in accomplishing
his/her goals.
“It’s everybody coming together,”

said Christina Garcia, Staff Sgt.
Garcia’s wife, after one of these
scrimmages. “His nurse case man-
ager, his primary care doctor, the
social worker and his squad
leader—everybody together in the
same room—discussing just him.”
The Garcia family works

together to support Garcia’s recov-
ery goals. Christina keeps careful
watch over his schedule and the
care of his prosthetics. Garcia’s
son plays video games with him to
support his hand dexterity and
throws the football with him to
increase his arm strength.
“This is my new life. I am miss-

ing an arm but I’m just lucky to
still be alive,” said Garcia. “It
doesn’t mean I can’t do anything a
normal person can do. It is just a
little tougher for me, and I have to
be smart and figure out a way
around it.”
WTC is a new command under

the U.S. Army Medical Command.
For more information, visit
www.WTC.army.mil.

Army Involves Families InWoundedWarriors’
Recovery Goals

The Army recognizes the pivotal
role families play in the recovery of
wounded warriors, and the Army
integrates them in the soldier’s
treatment and transition plan.

(NAPSA)—A great new way to
give a hoot is with an animated
adventure that’s fun for the entire
family. “Legend of the Guardians:
The Owls of Ga’Hoole” is now
available on Blu-ray combo pack,
DVD and On Demand from
Warner Bros.
Inspired by the wildly popular

book series “Guardians of
Ga’Hoole,” the film follows two
owls, Soren and Kludd, as they
navigate the perilous outside
world after falling from their tree-
top home. When the two get
snatched up by the sinister Pure
Ones, Soren makes a daring
escape and, with other young
owls, soars across the sea to find
the home of the legendary
Guardians—Soren’s only hope of
defeating the Pure Ones and res-
cuing his older brother Kludd.
In honor of the beloved books

that started it all, you can give
your brain some exercise with
the official Guardians’ Owl Scour
and find the hidden characters
within:

Give Some Fun For “Owl”Your Family Members

Soren the owl is voiced by Jim Sturgess in the family fantasy adven-
ture “Legend Of The Guardians:The Owls Of Ga’Hoole.”

The Guardians’ Owl Scour
R E A A K Z S N G Y L T
P Q L Y R O T U L K A M
I S L O R Y A J W J M O
Z A E E O R N O O Y L G
R X N V D H W X N P H T
A V P I V T A X R I U M
R X A S Z R S G A C T F
W N D I G G E R B K O Z
S D D U L K C G L E O L
M B E R E E L W E R H E
Y L N B Q M O A A J I V
T B C O U F W A T F V V
S E N O E R U P L H Y L
K J L W S B R Y T B B L
K Z Y G Z M G O Z N H P
O F B W H P N E W Z H L

Words
SOREN, KLUDD, GYLFIE,
DIGGER, NYRA, GAHOOLE,
BARN OWL, GUARDIANS,
HOOT, BURROW, PICKER,
PURE ONES

Brain Power Improvers
(NAPSA)—Studies suggest

that exercise, mental and physi-
cal, can help improve cognitive
function at any age. Even the
brains of older adults can grow
and develop by learning new
skills.
Hobbies can be an excellent

source of mental stimulation and
creativity, and bring the added
benefit of a sense of satisfaction
when completing a project. By

using your hands and brain in
model railroading, flying a radio-
controlled plane, getting involved
with collectibles or enjoying
games and puzzles, you can be
exercising your brain, improving
your memory and reducing stress.
Late-life memory loss is now

being attributed to multiple
causes: sedentary lifestyle, chro-
nic stress and lack of intellectual
engagement. Hobbies offer a great
outlet for increased physical activ-
ity and dexterity, stress reduction
and mental challenge.
An excellent place to explore all

the benefits that hobbies have
to offer is My Hobby Fun at
www.myhobbyfun.com, where you’ll
also find links to nearby hobby
shops.

Exploring the many choices hob-
bies have to offer can help keep
your brain in gear.

(NAPSA)—Across the United
States, small-business owners are
finding new ways to reduce costs
to maximize the bottom line. One
place to cut costs and increase
efficiencies can be the traditional
office printer. A few simple steps
can greatly reduce printing costs
while helping the environment, a
win-win scenario.
Here are a few suggestions:
• Establish a Printing Pol-

icy— Direct employees to print in
color only when preparing client-
facing documents and presenta-
tions. Expand page margins when
printing to get more on each page.
• Consider an MFP—A mul-

tifunction printer, such as those
from Canon’s imageRUNNER,
imageRUNNER ADVANCE and
imageCLASS product lines, com-
bine a printer, scanner, copier and
fax machine. Not only will this
save office space, it can save the
cost of buying and maintaining
multiple devices and reduce the
amount of energy consumed.
• Duplex Printing—MFPs

come with duplex printing capa-
bilities, meaning they can print on
both sides of the page. Making the
most of each piece of paper by
choosing duplex printing as the
default setting significantly
reduces printing costs while
saving resources used to make
paper.
• Conserve Energy Where

You Can—Look for MFPs that
are ENERGY STAR qualified.
Energy-saving modes will help
reduce carbon emissions and

provide significant cost savings
while benefiting the environment.
• Software Can Make a Dif-

ference—By pairing an MFP
with the appropriate software,
such as Canon’s imageRUNNER
ADVANCE Tracker, small-busi-
ness owners can better manage
documents and thereby cut costs.
For example, employees can scan
and e-mail documents instead of
printing and faxing them.
• Learn More—More tips and

tricks for saving time, money and
space can be found online at
www.usa.canon.com.

Maximizing Small-Business Assets

Your firm may find that it can
save money and paper by print-
ing with wider margins.

***
Creativity is allowing yourself
to make mistakes. Art is know-
ing which ones to keep.

—Scott Adams
***

***
Painting is silent poetry, and
poetry is painting with the gift
of speech.

—Simonides
***

The Pink and White Lady’s
Slipper is the State flower of Min-
nesota and one of its rarest wild-
flowers. They can take up to 16
years to produce their first
flower.


