
(NAPSA)—Shrimp is high in
protein and free of carbohy-
drates. With little to no satu-
rated fat and zero trans fat,
shrimp is a lean source of protein
and also a good source of vitamin
D, vitamin B12, tryptophan and
selenium. For tasty recipes, visit
SeaPak.com.

**  **  **
For parents with growing chil-

dren, finding clothes they can
wear that are comfortable and
practical isn’t exactly child’s play.
Crazy 8, for example, has
designed kids’ clothing for every
minute of a kid’s busy schedule—
at school, after school, bedtime
and on weekends.

**  **  **
The Optical Society of America

Foundation, which supports
youth science education pro-
grams in optics, has partnered
with the Girl Scouts of the USA
to create a resource guide for
girls ages 11 to 15 called Lighten
Up! Discovering the Science of
Light. For more information,
visit www.osa-foundation.org.

**  **  **
Throughout spring 2008, Bayer

Advanced™, in partnership with
the Arbor Day Foundation, will
donate up to 100,000 trees or one
tree for each bottle of product sold
to restore U.S. national forests. To
learn more, visit bayer advan
 ced.com.

**  **  **
Kellogg’s Healthy Beginnings

program teaches the importance
of heart health, how to get more
whole grains into your diet, the
importance of fiber for good diges-
tive health and regularity and

how to maintain a healthy
weight. For more information,
visit www.healthybeginnings.com.

**  **  **
An Internet shopping rewards

program called Jackpot Rewards
provides savings at more than
550 online retailers, and enters
members into three drawings
every week for jackpots worth
millions. Half of the program’s
profits go to children’s charities.
Visit www.jackpotrewards.com.

**  **  **
My Disney Nursery by Cre-

ative Designs International
offers a complete line of baby
dolls and realistic-looking baby
strollers, changing stations,
playpens, high chairs and more,
along with accessories that emu-
late real baby products that
mothers use. To learn more, visit
www.cditoys.com.

**  **  **
When it comes to great vaca-

tions, the meat of the matter is
often a unique gourmet event. At
an award-winning resort located
in the lush landscape of the
Allegheny Mountains, those
events tend to climb in popular-
ity. Registration for all events is
available at www.greenbrier.com. 
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(NAPSA)—Increasingly, salsa
is the sauce that’s boss. Whether
you know it as salsa verde, salsa
roja, pico de gallo or just salsa,
this tasty topping has become the
top-selling condiment in North
America. 
Salsa can be used to add flavor

and that extra zip to eggs, as a
sauce over meats and vegetables,
or spooned onto baked potatoes,
pizza or pasta.
In addition to being flavorful,

salsa is also popular because it’s
easy to make at home and is very
low in cholesterol, fat, sugar and
calories. That means it fits well
with an active, healthy lifestyle. 
For the ultimate combination

of flavor, texture and color, add
fresh spring/summer onions to
your salsas. Their sweet to mild
flavor and high water content
make them ideal to use raw or
grilled in any kind of salsa. Dur-
ing their season, from March to
August, yellow, red and white
varieties of fresh spring/summer
onions can be identified by their
thin, light-colored skins. 
Onions not only provide nutri-

ents and flavor, they also provide
health-promoting phytochemicals
that protect against cataracts,
cardiovascular disease and cer-
tain types of cancer. Other natu-
rally occurring chemicals found
in onions are linked to lowering
blood pressure and cholesterol
levels.
Here are two fresh, easy-to-

make salsa recipes. The first calls
for grilled onions, the second for
raw onions. Both salsas will add
variety and extra veggies to your
menu. 

GRILLED ONION SALSA

2 large onions, sliced
2 large tomatoes, chopped
1⁄4 cup seeded jalapeño
peppers, chopped

1⁄4 cup fresh cilantro, chopped
1 teaspoon cumin seeds
Freshly squeezed lime
juice
Salt
Grill the onion slices.

Coarsely chop the grilled rings
and mix with the chopped
tomatoes, jalapeño peppers,
cilantro and cumin seeds. Sea-
son with salt and fresh lime
juice. (Makes about 31⁄2 cups.)

ROASTED CORN AND ONION SALSA

2 ears corn in husks (about
11⁄4 pounds)

1 tablespoon vegetable or
olive oil

1 cup chopped yellow onion
1⁄2 cup coarsely chopped
cilantro leaves

3 tablespoons freshly
squeezed lime juice

1 teaspoon sugar
11⁄2 teaspoons cumin seeds,
crushed in mortar

1 teaspoon bottled crushed
red pepper flakes or 1 to 2
tablespoons minced fresh
chilies

2 to 3 teaspoons diced
chipotles, canned in adobo
sauce

1 to 2 teaspoons adobo
sauce from canned
chipotles
Husk corn and cut kernels

from cob using a long-bladed
knife (yields about 2 cups).
Heat oil in large skillet over
high heat.  Add corn and
sauté for about 2 minutes or
until lightly golden. Add
onion and sauté 1 minute
longer. Remove from heat
and combine with all other
ingredients in bowl. (Makes
12 servings or 3 cups.)

To add flavor and variety to
your menus, check out the salsa
and chutney recipes available at
www.onions-usa.org. 

Salsa Is A Tasty Step In Tune With A Healthy Lifestyle

Salsas are fresh and healthy additions to your menus. Try these two
(from left): Grilled Onion Salsa and Roasted Corn and Onion Salsa.

(NAPSA)—Women’s basketball
coach Kay Yow has fought and
won a lot of hard battles on the
court. She led the North Carolina
State University women’s basket-
ball team to four ACC titles and a
trip to the NCAA Final Four. And
she coached the 1988 women’s
Olympic basketball team to a Gold
Medal. Her unparalleled success
and the respect she’s earned dur-
ing a storied career landed her in
the Women’s Basketball Hall of
Fame in 2007.
But Yow’s greatest battle has

been her off-the-court fight
against breast cancer—a battle
she continues to fight today. And
Yow’s story is just one of the
inspiring tales now being told on
“Sharing Miracles,” a new 30-
minute public affairs television
program that tells the compelling
stories of real patients and their
fight for health. 
“Sharing Miracles,” hosted by

Billy Tauzin, president and CEO of
the Pharmaceutical Research and
Manufacturers of America
(PhRMA), shares the stories of real
patients and how they confronted
and often beat their disease.
Tauzin—himself a cancer sur-
vivor—knows first-hand how
important it is for patients con-
fronting a health crisis to hear sto-
ries of hope from other patients.
“The words ‘game over’ aren’t

part of Coach Yow’s vocabulary,”
says Tauzin, “and that’s what it
takes to fight and even beat can-
cer, heart disease, depression or
any illness you’re dealing with.
Hope is an essential ingredient in
the fight against disease.”
Recent episodes have featured

former White House Press Secre-

tary Tony Snow, who is battling
colon cancer; syndicated television
talk show host Montel Williams, a
multiple sclerosis sufferer; and
Telemundo TV personality Mayte
Prida, who suffered from breast
cancer. Future programs will high-
light Emmy Award-winning actor
Joe Pantoliano; “Leave it to
Beaver” star Jerry Mathers, who is
fighting diabetes; and pop icon and
Broadway star Deborah Gibson,
who suffers from anxiety attacks.
“Sharing Miracles” is now on

the air in over 20 major television
markets. A complete list of cities,
as well as video of programs
already aired, can be found at
www.sharingmiracles.com. In
addition, the Web site includes an
interactive forum for people to
relate their own personal stories
of hope and survival. Says Tauzin,
“Every patient’s battle against
disease is unique, but the collec-
tive power of shared experience
can offer great help and courage
to others fighting for their lives.”
For additional information,

visit www.PhRMA.org.

Patients Share Stories Of Their Fight Against Disease

A new TV program provides a
message of hope to patients in
their fight against disease.

(NAPSA)—Whether you’re a
fan of Lou Gehrig, Mickey Mantle,
Cal Ripken Jr. or Ken Griffey Jr.,
chances are you remember open-
ing your first pack of baseball
cards. 
Collecting and trading baseball

cards has been part of our nation’s
pastime for over a century. While
the thrill of opening a pack of
cards has stayed the same, many
fans will tell you that modern
capabilities make baseball cards
the coolest pieces of “art” money
can buy. Now, baseball fans,
young and old, can pay homage to
baseball cards when Major
League Baseball (MLB) and the
Major League Baseball Players
Association (MLBPA) present
National Baseball Card Day. 
With the support of card com-

panies Topps and Upper Deck,
card collectors can celebrate the
thrill of baseball card collecting as
of March 29, 2008, when they can
receive free packs of 2008 trading
cards at participating hobby shops
and Toys “R” Us stores. Na tional
Baseball Card Day promises to
bring together generations of fans
as they build new memories,
interact with collectors in their
area and find fun and unique
ways to connect with their
favorite players. 
In an effort to help kids and

other fans make the most out of
their collections, MLB, MLBPA,
Topps and Upper Deck offer tips
to get started: 
• Collect your favorite players! 
• Start a team collection with

the players on your favorite
teams. Set aside the starters and
place them in the batting order
while you watch the game. 
• Trade with your friends to

swap doubles and find cards that
fit with your unique collection. 

• Collect cards by type of pho-
tograph, such as a “perfect swing,”
or those that share your first or
last name. 
• Show them off! 
People excited about the sea-

son’s new card series from Topps
and Upper Deck can get things
started on National Baseball Card
Day. Select retailers, from Toys “R”
Us to your local hobby shop, will
give away exclusive National Base-
ball Card Day packs featuring
some of today’s brightest super-
stars. So who knows, when you
open your free pack of cards you
might just find Alex Rodriguez,
Derek Jeter, David Ortiz, Ken Grif-
fey Jr., David Wright or Albert
Pujols, as well as a mix of other
current standouts and rising stars.
To find out more information

about National Baseball Card
Day, visit www.mlb.com. To find
participating stores in the area,
visit www.topps.com or www.
upperdeck.com.

Baseball Cards Celebrate America’s Pastime

Baseball cards are a beloved part
of the national pastime.

(NAPSA)—CarMD.com Corp.
manufactures the only consumer
electronics device and software
system designed to help the aver-
age driver check a vehicle’s
health and emissions output. For
more information, visit www. Car
 MD.com or call (888) MyCarMD.

**  **  **
Some aftermarket suppliers,

including Tenneco Inc.’s Walker
brand, design and produce
exhaust systems for vehicle
manufacturers around the
world.  To find a qualified
installer of exhaust products for
import vehicles, visit www.walk
erexhaust.com.




