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(NAPSA)—Outdoor living is
booming nationwide, with con-
sumers creating personal par-
adises in their backyards, featur-
ing everything from outdoor
kitchens to personal putting
greens.

Having an outdoor kitchen, for
instance, complete with running
water, makes barbecues and pool
parties more convenient—and
more enjoyable for hosts who no
longer have to run in and out of the
house to clean vegetables or rinse
off a dropped utensil.

Suppliers have been eager to
fuel the trend with new “must-
have” products, such as outdoor
kitchens, hot tubs and even fire-
places. For example, in promoting
the concept of the “outdoor room,”
the outdoor furniture business has
grown to a $2.2 billion industry.

“With the dramatic increase in
the sales of high-end outdoor grills,
we are getting more and more
requests for outdoor sinks,” said
Alan Danenberg, director, Market-
ing Services, Elkay. “Especially in
warmer climates where there are
many more opportunities to take
advantage of outdoor entertaining,

homeowners are looking for the
convenience of an outdoor sink.”

Elkay offers a single-bowl stain-
less steel sink, big enough to fill up
large pitchers and clean extra-long
barbecue tools and other utensils
used for outdoor entertaining. Like
the company’s other high-quality
sinks, it is constructed to resist
outdoor elements.

Other tips for outdoor living
include:

• Counter tops: Stainless steel,
which resists chips, scratches,
cracks and corrosion, holds up the
best. Countertops also should be
durable, made from materials such
as tile, stone or granite.

• Cabinets: Look for weather-
proof cabinet bases such as
masonry block finished with
stucco, ceramic tile or stone. 

• Refrigerators: Make sure they
are well-insulated and have UL
approval for use outdoors.

It all adds up to an expansion of
a home’s “living” area, and an
increased enjoyment of the great
outdoors.

For more information, contact
Elkay at (630) 574-8484, or visit
www.elkayusa.com.

The New Living Room Is Out Back

Outdoor kitchens are a terrific way to expand your living area.

(NAPSA)—Among the long list
of heroes of the September 11 ter-
rorist attacks are the dogs and
their handlers who worked rescue
and recovery efforts at Ground
Zero and the Pentagon. But with
new awareness of the important
role these highly trained
canine/human teams play has also
come the recognition that there
simply aren’t enough of them
ready to respond when disaster
strikes.

To address this problem, The
Humane Society of the United
States (HSUS)—which has an
agreement to work closely with the
Federal Emergency Management
Agency (FEMA) to provide disaster
services and information to help
people with pets, horses and live-
stock—has developed the HSUS
Disaster Dog program. This pro-
gram provides direct financial sup-
port to FEMA Urban Search and
Rescue canine handlers to help
cover the costs of training and
travel.

The HSUS Disaster Dog pro-
gram supports Disaster Dog
teams by:

• Sponsoring individuals,
canine handlers, and their search
dogs;

• Promoting mentorship pro-
grams to assist training of less-
experienced handlers; and

• Increasing public awareness
of the skills and functions of Dis-
aster Dogs and their handlers.

Specifically, the program pro-
vides up to $2,500 per year to
handler/dog teams to defray the
costs of their extensive FEMA-cer-
tified training, which qualifies
them for task forces. The program
also provides support to desig-

nated volunteer evaluators who
travel across the country certify-
ing FEMA teams, thereby helping
to increase their numbers.

Closer to home, HSUS urges
people to prepare a disaster plan
that includes their animals and
offers the following tips:

• If you are forced to evacuate,
take your animals with you. You
may have no opportunity to return
for them;

• Prepare a disaster kit with
essentials for your animals;

• Make arrangements with a
friend or neighbor to care for or
evacuate your animals in case you
can’t get home to do so; and

• Don’t wait until a disaster
hits to act. Plan now so you will
know how to get yourself and all
family members, including your
animals, to safety.

To learn more about the Disas-
ter Dog program, visit the Web

Helping Prepare The Best For The Worst

A new program is helping train
dogs to help out as part of emer-
gency task forces.

(NAPSA)—When a car manu-
facturer makes safety and conve-
nience options standard on all
trim levels of one of its models,
the car buying experience gets a
lot easier. 

That’s what happened when
Saturn made high value safety
features and amenities standard
on its L300 vehicles. 

Among the  safety features and
amenities that fall under this are:
automatic transmission, 4-wheel
disc brakes with ABS and traction
control, head-curtain side air
bags, AM/FM stereo with CD and
six speakers, power windows,
cruise control, Saturn Security
System and a tilt wheel.

In addition, customers who
purchase an up-level sedan can
choose one of three premium

options without increasing the
vehicle’s base price. Buyers can
select a sunroof, a factory-installed
DVD entertainment system or
OnStar, which includes a one-year
subscription to the OnStar Safe &
Sound plan. A wagon is also avail-
able without the sunroof option. 

The L300 retains the Euro-
pean-type handling that cus-
tomers in this segment appreci-
ate. In addition to four wheel
independent suspension, the
steering system has been tuned
to enhance road feel at highway
speed and also to help block out
road harshness. 

With its head curtain air bags
and ABS/traction control on all
models, the 2004 Saturn L300
offers some of the best standard
safety features in its class.

Making High-Value Safety Features Standard

With head curtain air bags and ABS/traction control as standard
equipment, the L300 has made sure that safety is no accident.

(NAPSA)—Seasons come and
seasons go, each one bringing the
newest “it” color for fashion. But
according to a new survey, women
and men agree that even though
lime greens and coral pinks get all
the hype, for most Americans,
black is still the core color in their
wardrobe.

The survey, which polled
approximately 1,000 people in the
general population, found that the
average adult has more than 17
black garments in their closet; 22
percent admit to having more
than 20 pieces.

“This survey confirms what we
have always known...that black is
and continues to be the core color
in any wardrobe—male and
female,” says Robert Kaufmann,
brand manager for Rit Dye.
“Black is our number one seller in
dye, by more than two to one over
the next most popular color, and is
an excellent way to refresh those
favorite black clothes so that they
always look their best. As the sur-
vey shows, consumers always go
back to black!”

More fun findings...
• It’s all in the jeans. The

favorite item of black clothing over-
all? Hands down, both men and
women alike reach for that coveted
pair of black pants or jeans.

• Little black dress. Among
women, the infamous “little black
dress” made a respectable show-
ing, with 15 percent naming it as
their favorite black item.

• They don’t call it “black
magic” for nothing. There is no
doubt that just about everyone
looks good in black. More than 50
percent agreed that black flatters
their skin tone. Almost half
believe it has a slimming effect on
their body shape. And 35 percent
admit to feeling sexy when they

wear black. 
• What to wear today? How

about black? More than 22 mil-
lion adults (13 million men and
nine million women) wear some-
thing black just about every day.

• Sounds like a job for Rit
Dye. An astonishing 50 percent
admit to still wearing a black arti-
cle of clothing that is over four
years old! Almost 20 percent
admit to having something that’s
six to 10 years old! That crisp
black color might have faded a
bit...perhaps it’s time to renew
your favorite standbys with a box
of black Rit Dye?

• Note to the ladies: Stock
up on lingerie and dresses!
When asked which articles of
black clothing they think are sexi-
est on a woman, black lingerie
took the spot (with 40 percent) fol-
lowed very closely by that little
black dress (37 percent).

Visit www.ritdye.com for more
information on Rit Dye, fabric
tips, color recipes and dyeing tech-
niques on the web.

Survey: Black Still Reigns As The Wardrobe Staple

Paint it black—If your favorite
black clothing is looking faded, it
may be time to dye it.

(NAPSA)—According to the
Health Insurance Association of
America, 40 percent of Americans
over age 65 may spend time in a
nursing home, and 75 percent will
likely need some type of home
care. The average cost of care in a
nursing home is more than
$52,000 annually.  According to
insurance experts at Bankers Life
and Casualty Company in Hart-
ford, Conn., long-term care insur-
ance should always be an impor-
tant part of retirement planning.

Knowing how to read a sun-
screen label can help protect your
skin from sun damage. The U.S.
government classified broad spec-
trum UV light as a known human
carcinogen. Sunscreens containing
both UVB/UVA filters offer the
most coverage against both types
of rays. Combined with antioxi-
dants such as vitamins E and C
(STAY-C® 50), makes it easier to
achieve enhanced skin protection
against UV-induced free radical
damage, which accelerates the
aging process.

Each person has his or her own
metabolic rate—the rate at which
the body burns energy in the form
of calories. Genetics, gender, age
and environment play a role. The
most effective way to increase
your metabolism is to combine
cardiovascular exercise and
strength training, say experts.
The combination will result in a
body with more muscle and less
fat, which produces a higher
metabolism because even at rest
your muscles actively use more
calories than fat tissue. If the gym
isn’t for you or you don’t have time
to go regularly, incorporate a sim-
ple program at home. Exercise
equipment manufacturer Life Fit-
ness (www.lifefitness.com) offers a
tremendous variety of home fit-
ness equipment to meet a wide
range of budgets and exercise
needs.

***
Behavior is a mirror, in which
everyone shows his image.

—Johann Wolfgang von
Goethe

***




