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(NAPSA)—The state of Florida
is taking steps to get to the heart
of a life-threatening condition. 

According to experts, the condi-
tion—heart failure—is responsible
for approximately 39,000 deaths
annually and is the contributing
cause of death for another 225,000
people each year.

Since heart failure is most com-
mon among older people, as the
U.S. population ages the number
of people with heart failure or car-
ing for someone with the condition
is also expected to increase. This
is likely to make it an even more
significant public health issue in
the future.

“Heart failure” means the heart
loses its ability to pump blood to
other organs in the body because
of a weakening of the heart mus-
cle. This weakening may lead to a
buildup of fluid in tissues through-
out the body, including the lungs.
This is where the term “congestive
heart failure” comes from.

Symptoms of heart failure may
include shortness of breath, persis-
tent coughing and/or wheezing from
fluid buildup in the lungs or an
increased heart rate, swelling in
feet and legs, loss of appetite, nau-
sea, confusion or impaired thinking.

Fortunately there are a num-
ber of steps, including lifestyle
changes, that people can take to
lower the risk of developing heart
disease, including: 

• quitting smoking; 
• keeping blood pressure levels

at or below 140/90; 
• keeping “bad” cholesterol in

check; 
• following a low-fat, high-fiber

diet; 
• exercising regularly; and 
• losing weight if overweight.
There are also a number of

steps a patient who has already

had a heart attack can take to
prevent a second cardiac event.
These include taking medication,
such as low-dose aspirin, blood-
thinning drugs, ACE inhibitors,
beta-blockers and cholesterol-
lowering medication.

To better manage this chronic
disease, which requires continu-
ous management and treatment, a
new healthcare initiative has been
implemented in Florida. Called
“Florida: A Healthy State,” the
program educates people about a
variety of health issues, including
heart failure.

The initiative is a collaboration
between Florida’s Agency for Health
Care Administration (AHCA) and
the pharmaceutical company Pfizer.

The program uses the resources
and expertise of major medical cen-
ters and physicians across the state
and state-of-the-art software to
track and coordinate patient care.
Ultimately, the goal is to expand
this program to other states across
the country.

If you would like to learn more
about heart failure, please visit
the Heart Failure Society of Amer-
ica’s Web site, www.hfsa.org or the
American Heart Association at
www.americanheart.org.

What You Should Know About Treating And Managing Heart Failure

Fast Facts On Heart Failure
• 550,000 new cases of heart failure are
diagnosed each year, primarily among people
over age 65.
• Nearly five million Americans are currently
living with heart failure.
• Heart failure can be managed, but not cured.
• Men are at higher risk for heart failure
than women, although the difference narrows
with age.
• African-Americans are at a higher risk for
heart failure than they are for diabetes.

Source: American Heart Association (www.americanheart.org/chf); 
Living with Heart Failure Web site; MSNBC Heart Health 
Web site (www.msnbc.com/news/hearthealth) 

(NAPSA)—Handcrafted prod-
ucts created by talented older
Americans have found a new
home—the Internet.

A nonprofit service has been
created to help older artisans—
primarily from rural areas and
small communities—to capitalize
on the reach and market potential
of the Internet.

The service, called Geezer.com,
enables older individuals to
market their crafts and hand-
made products—many of which
are purchased as gifts and keep-
sakes—to thousands of potential
Internet shoppers beyond their
rural communities.

The senior artisans’ crafts are
organized within 16 major product
categories, such as jewelry, toys,
music & books, quilts, fine art-
work and more. Also, the senior
artisans are listed alphabetically
and by state and region.

This Web site promotes opportu-
nities for older individuals to sup-
plement their income, launch new
businesses, and increase their mar-
ket exposure using the technology
of the Internet.

It also contributes to the eco-
nomic vitality of rural communi-
ties, promotes computer literacy
among older Americans, and
works to change negative stereo-
types about aging.

The Web site features a short
biography and photograph of each
artisan, and a detailed description
of their handcrafted products. For

example, artisans Bob and Alice
Johnson have done woodworking
and crafts for many years and
eventually started a business
about 15 years ago. The Johnsons,
who have been married for 48
years, create Bavarian door harps,
wooden floral plates, and hand-
painted Norwegian hanging
wooden watches.

Geezer.com is a service of
Experience Works, the largest
national nonprofit organization
that offers training and employ-
ment opportunities for mature
workers.

To learn more about the wide
range of crafts and products avail-
able—or to become a Geezer arti-
san—visit the Web site at
www.geezer.com or call toll free
877-803-1468.

A New Service Helps Older Individuals To 
Market Their Crafts And Handmade Products—Online

A new service helps older
individuals to market their crafts
and handmade products—
online.

(NAPSA)—Hundreds of tax law
changes over the last two years
made Steve Hoback wonder if he
should hire a tax professional.

But Hoback, who has been
doing his own taxes for years,
completed his return quickly and
with confidence, knowing that he
had considered all tax law
changes and any credits or deduc-
tions that would improve his
return.

“I prefer to do my own taxes,”
said Hoback. “But it’s reassuring
to know the online tax program
includes the latest tax law
changes and also offers me the
opportunity to work with a tax
professional to ensure that I’m
maximizing my tax savings.”

Hoback, who completed his
taxes with H&R Block’s Online
Tax Program, is one of the
increasing millions of do-it-your-
self taxpayers who will rely on
their computers to help them com-
plete their returns this year. By
guiding them through a simple,
click-through questionnaire that
ensures they maximize tax sav-
ings, computer-based tax solutions
eliminate the drudgery of pen-
and-paper tax preparation. 

The IRS predicts the number of
computer-aided returns, which
include both software and Inter-
net solutions, will climb by 10 per-
cent, or 2.4 million returns, and
that the number of returns pre-
pared and filed via the Internet
will  jump by 40 percent this
year. In contrast, the number of
pen-and-paper returns filed is
expected to decline by 14 percent,
or 3.4 million returns.

Computer-based, do-it-yourself
tax solutions come in two forms—
tax software such as TaxCut, and
online solutions such as those
offered at H&R Block’s Web site,
www.hrblock.com. 

These programs dramatically
cut the time it takes to complete a
tax return, from an average of 10-
12 hours for traditional paper
returns to an average of about two
hours. 

“Pen-and-paper taxpayers are
typically delighted when they
experience the speed and ease-of-
use of our digital solutions,” said
Mark Ciaramitaro, H&R Block’s
vice president of e-solutions.

In addition to cutting tax prepa-
ration time, computer-based solu-
tions and electronic filing deliver
money faster to those do-it-your-
selfers who are due refunds. The
wait-time for a refund can be
reduced from as long as eight
weeks to as few as 10 days or less
via e-filing and direct deposit.

Ease of use and the reassur-
ance of professional guidance are
other major attractions for do-it-
yourself taxpayers who use tax
software or online solutions. 

That kind of guidance can help
cut the user’s tax bill and save
headaches that come with filing
an inaccurate return—IRS data
shows that e-filed tax returns
have an accuracy rate of 99.5 per-
cent, compared to an 80 percent
accuracy rate for paper returns.

That means those who e-file
are 40 times less likely to get an
error notice from the IRS than
those who mail a paper return. 

“Tax laws changes and increas-
ingly complex tax returns have
made it tougher on do-it-yourself
taxpayers,” Ciaramitaro said.
“H&R Block’s digital solutions
provide guidance and hand-hold-
ing that helps users understand
how tax law changes affect them
and directs them to applicable tax
credits and deductions.’’

Taxes Made Easy When Completed With Software Or The Web
Do-It-Yourself Taxpayers Enjoy Speed, Convenience And Professional Advice

Digital programs offer quick and accurate alternatives.

(NAPSA)—Lately, it seems not
a day goes by without talk of war
in the news. If it’s worrying you,
you may be wondering how it
affects your child. Helping chil-
dren deal with their reactions to
scary news can be challenging,
especially when adults them-
selves are uneasy. 

“Children develop their emo-
tional reactions in part by observ-
ing adults,” said Barbara Ander-
son, Ed.D, vice president of
education for KinderCare Learn-
ing Centers, which operates more
than 1,250 early childhood educa-
tion and childcare centers nation-
wide. “If you don't talk about it,
your child may get the idea that
the subject is too terrifying to
speak of.”

Children should not be pres-
sured, Anderson said, but talking
with a grownup can help them
clarify their feelings and keep
things in perspective. She has
some suggestions on ways to keep
these discussions from becoming
too frightening. 

Start by using words children
can understand and gear your
explanations to the child’s age and
developmental level. Preschoolers
may hear things they don’t under-
stand and become frightened, so
keep the television and radio
turned off when they are near and
don’t talk about war unless they
ask. If they do, only answer the
question they asked and use clear
and simple language. Above all,
let them know that they are safe. 

For school-age children, Ander-
son said it’s best to ask questions
to find out what they have heard
or how much they know. Ask open-
ended questions that will encour-
age them to talk, such as “How do
you feel about what you see on the

news?” Try to provide honest
answers in simple terms and cor-
rect any misinformation. Again,
assure them that they are safe. 

While it’s fine to share your
own feelings, do so in a reassuring
way. For example, you might say,
“I was scared when I heard them
talking about war on the news,
but I knew it was happening very
far away.” Avoid lectures about the
issue. Strongly voiced opinions on
the subject may inadvertently
overshadow your child’s thoughts
and feelings.

Also, don’t make unrealistic
promises. “It’s fine to let children
know that they are safe in their
home or school,” Anderson said,
“But you can’t promise them that
nothing will ever happen here at
home.” 

Anderson recommends sup-
porting children by helping them
understand that it’s natural to
feel afraid. Encourage children to
talk about their feelings and make
sure they know that you will do
everything in your power to keep
them safe.

Helping children deal with
their reactions to scary news can
be challenging.

How To Talk To Your Child About War




