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(NAPSA)—Sixteen years of suc-
cess in manufacturing and job cre-
ation in North America: That’s
what one world leader in the auto-
motive industry has cause to cele-
brate, as the ten millionth Toyota
rolled off the production line in
Georgetown, Ky.

It’s a landmark achievement by
Toyota Motor Manufacturing North
America, the headquarters of Toy-
ota’s manufacturing operations in
the U.S., Canada and Mexico. The
company has invested $13 billion in
its North American operations,
making North America the center-
piece of the company’s growth
strategy.

“We’ve just produced our ten
millionth vehicle in North America,
thanks to some of the finest work-
ers in the world, hundreds of excel-
lent North American suppliers and
our outstanding dealers,” says Dr.
Shoichiro Toyoda, honorary chair-
man, Toyota Motor Corporation.
“Collectively, they are the reasons
that more Toyota vehicles are sold
in North America than anywhere
else in the world, including Japan.”
Currently, more than 10.5 million
North American households own at
least one Toyota or Lexus vehicle.

Toyota first began conducting
business in North America in 1957
and started North American vehi-
cle manufacturing operations in
1986. The company’s impact in the
U.S. and Canada is significant:

• Toyota’s North American
operations directly provide more

than 32,000 good and stable jobs
in the U.S., Canada and Mexico.
When dealers and suppliers are
included, the company is directly
responsible for more than 175,000
total jobs in North America.

• Sales of 1,221,005 in the
U.S., up more than four percent
from 2001.

• Toyota has contributed more
than $175 million in corporate
giving back to communities since
it first began doing business in
North America 45 years ago.
Thousands of Toyota employees
have also contributed hundreds of
thousands of volunteer hours in
their communities.

• August 2002 was the car
maker’s best-ever sales month in
45 years of business in the U.S. It
sold 186,599 vehicles.

• The company’s North Ameri-
can plants have earned more J.D.
Power and Associates plant qual-
ity awards—21—than any other
auto maker.

As part of the ten millionth vehi-
cle celebration, Toyota announced a
$1 million college scholarship fund
for children of team members and
presented a total of 26 Sienna mini-
vans to charitable organizations—
including the Salvation Army,
Canadian Cancer Society, Tri-City
Homeless Foundation, Food Find-
ers, Youth for Tomorrow and many
others—in communities where Toy-
ota has major operations.

To learn more,  visit  www.
toyota.com.

American Manufacturing Milestone:
Ten Millionth Toyota

Its focus on quality and continuous improvement has kept Toyota
on the road to success in North America.

(NAPSA)—For many women,
the days leading up to one’s period
can be a time of great discomfort.
Nausea, backache, and breast ten-
derness often mark the onset of
menstruation. These symptoms
are thought to be the result of
changing sex hormone levels, a
phenomenon that is also believed
to contribute to another common
female complaint: migraine.

Migraine affects an estimated
28 million Americans, nearly 70
percent of whom are women.
Nearly two-thirds of  female
migraine sufferers experience
their attacks just before or during
the first few days of menstruation.
Although certain foods, beverages,
medications and sensory stimuli
are thought to trigger migraine
attacks, hormonal variations are
also believed to play a role.

While migraine can compound
the discomfort of menstruation,
there are ways to track the pain
and effectively manage it before it
becomes disabling. The use of a
headache calendar can help
establish a relationship between
migraine and the menstrual cycle
and determine if one’s headaches
are menstrually-related.

Menstrually-related migraine
many times can be effectively
treated with medication, including
prescription medications called
“triptans.” There are two basic
approaches to drug therapy. One
approach, acute therapy, can de-
crease the duration and intensity
of an individual attack and the
associated symptoms such as nau-
sea and vomiting. The other
approach, preventive therapy, is
used to reduce the frequency and
severity of attacks and should be
considered when one experiences
three or more attacks a month

that are prolonged and do not
respond to acute therapy.

“The class of  prescription
medications known as the trip-
tans are considered especially
useful in menstrually-related
migraine because they can be
used for both acute and preven-
tive treatment,” notes Stephen
D. Silberstein, M.D., director of
the Jefferson Headache Center
and professor of neurology at
Thomas Jefferson University
Hospital in Philadelphia. “In
fact, triptans are the first med-
ications designed specifically to
treat migraine headaches.”

Women who experience mi-
graine headaches should consult a
health professional to develop a
migraine management plan. The
management plan, based on effec-
tive drug therapy to relieve mi-
graine pain, can help women learn
to identify and avoid headache
triggers. For more information on
coping with menstrually-related
migraine, visit www.zomig.com.

Coping With Migraine

(NAPSA)—Halloween has al-
ways been a time when people
reach into their closets and clear
the cobwebs from their sewing
machines. This year, Americans
who are ever eager to declare
their patriotism will sew up Hal-
loween with a red, white and blue
flair. For those thinking of stitch-
ing up a Halloween of patriotic
proportions, Husqvarna Viking
offers these suggestions: 

• Make your toddler Little Miss
Liberty with a simple circle of Lib-
erty Green soft, drapey fabric like
satin or lamé. Fold one-and-a-half
yards of fabric in quarters. 

With a fabric compass or string
attached to a pencil, place the
point or end of your string at the
folded corner. Draw a curved line
at the raw edge of your folded fab-
ric. Cut the bottom of your circle
using a wide three-thread serger
stitch. A serger, like the Husqvarna
Viking Huskylock, seams, trims
and finishes fabric twice as fast as
a traditional sewing machine. Top
your little Miss with a crown and
she’s ready to stand tall and proud
while trick or treating.

• Patriotic fabrics abound and
it’s the perfect time to use these
spirited prints to create trick or
treat bags. Embellish the bag with
embroidered motifs using one of
today’s sewing and embroidery
machines like the Husqvarna
Viking Iris. The sensibly-priced
Iris comes ready to embroider
with just a touch. Embroider ran-
dom red, white and blue stars, or
monogram USA using Nitelite

“Glow in the Dark” Thread that
actually glows in the dark for
eight hours. That way you can cre-
ate the perfect accessary for your
patriotic costume while providing
built-in safety. 

Finally, instead of dressing
your scarecrow in the traditional
greens and golds, dress him up
in red, white and blue. Simple
instructions for making a patri-
otic scarecrow are available at
www.husqvarnaviking.com. 

By giving rise to the pioneer
spirit and sewing, Halloween
becomes a time to connect and to
contemplate what makes this
country so great. 

Sew Up Halloween In Patriotic Fashion

SEW UP HALLOWEEN with a
red, white and blue flair from
Simplicity Pattern Company.

(NAPSA)—The Arm & Ham-
mer Ultramax Survey was given
to learn people’s attitudes about
deodorant. More than half of
Americans consider themselves
“obsessive” about deodorant.
Ultramax is the only deodorant
anti-perspirant on the market
with a patented time-released
baking soda formula that releases
bursts of deodorant power, hour
after hour.

Many do-it-yourselfers are tak-
ing a cue from the experts when
it comes to creating drywall sur-
faces. To eliminate drywall joint
banding and photographing, dry-
wall contractors are using a tech-
nique called “skim coating,”
which involves covering the
entire surface with a thin coat of
joint compound. A growing num-
ber of drywall contractors now
use a new spray-applied product,
called SHEETROCK Brand Primer-
Surfer (TUFF-HIDE), whch delivers
the same results. For more infor-
mation on the latest drywall fin-
ishing products and installation
tips, visit the USG Web site at
www.usg.com or call 1-800-USG-
4YOU.

With multi-car garages on the
rise, the devices necessary to
operate the doors can be a hand-
ful. To streamline any garage,
the LiftMaster 2 and 3-Door
Multi-Function Control Panels
mount inside the garage and
operates up to three doors from
one central location, eliminating
the clutter and confusion of hav-
ing multiple controls. High qual-
ity garage door openers with the
Chamberlain Power Drive and
Whisper Drive brand names are
at local hardware stores, ware-
house clubs and home centers.
For a nearby retailer, call 1-800-
528-9131 or log onto www.cham
berlain-diy.com. 

Unlike most mammals, a beaver keeps growing throughout its life.

***
Because we are always staring at the stars, we learn the short-
ness of our arms.

—Mary Roberts Rinehart
***

***
Put not your trust in money, but put your money in trust.

—Oliver Wendell Holmes
***

***
I am an idealist.  I don’t know
where I’m going, but I’m on my
way. 

—Carl Sandburg
***

***
Without courage all other
virtues lose their meaning.

—Sir Winston Churchill
***




