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(NAPSA)—You can help your
child build valuable skills by
incorporating reading elements
into everyday activities.

Below are a few suggestions for
kids of various ages taken from
the booklet 25 Fun Ways to
Encourage Reading from Schwab
Learning, a nonprofit organization
dedicated to helping kids with
learning differences be successful
in learning and life. You can
download a free copy of this book-
let and other publications at
www.SchwabLearning.org/pubs.

• Notebook of Sounds—Cre-
ate an alphabet of pictures (pre-
school to grade 1):  Choose a
sound from the alphabet and ask
your child to cut out pictures of
things that begin with that
sound. Have her glue the pictures
onto paper. Label the page with
the letter that makes the sound.
For example, the “P” page might
include pictures of a pig, a pencil
or a pipe. Use a three-hole punch
to fill a notebook. Collect the
whole alphabet.

• Twisted Words—Putting
words together was never this kind
of workout! (grades 1 to 2): Take
the big plastic sheet from the game
Twister™ or make your own version
from white plastic bags taped
together. In each of the 24 circles
print a letter of the alphabet, then
call out simple words for your child
to “spell” by putting a hand or foot

on the appropriate letters. Four
“circles” are the maximum length
of a word—two hands and two feet.
(Try to plot out different letter com-
binations of vowels and consonants
beforehand to make sure you
“spell” a good number of words.) To
complete a word, your child has to
get a hand or foot on all four let-
ters, requiring her to twist into var-
ious positions.

• Market Match—Turn gro-
cery shopping into a match game
(grades 2 to 5): Plan a meal with
your child and compose a menu.
Ask your child to help you make a
list of items you need from the
market based on the menu. When-
ever possible, specify the brand
names of products to add complex-

ity. For example, ask him to write
the brand name, such as Starkist™

rather than simply tuna. This will
encourage him to read the labels
rather than just identify them by
location or packaging. When you
are at the store, have your child
read the labels and match them to
the items on your list. If you use
coupons, match coupons to the
items as well.

• Music to Read By—Music
can help make reading seem less of
a chore and more of a joy (grades 3
to 5): Have your child read the
verses to her favorite popular
songs—most albums and CDs
come with the lyrics printed inside.
Read the verses again as you listen
and sing along to the music
together. If someone in your family
plays an instrument, buy music
books that feature the lyrics and
ask your child to accompany them
in an impromptu performance.

• Reporting, Live!—Bring out
the budding journalist in your
child (grades 4 to 5): Pick a special
“news” night and review the news-
paper with your child. Focus on the
sections of interest to your child
(sports, entertainment, even the
comics for younger children). Ask
your child to read the article and
then report back to you as a real
television reporter might. He can
involve other family members as
interview subjects, or even use
props.

A little creativity often goes a
long way in encouraging a child
to read.

Fun Ways To Build Childrens’ Reading Skills

(NAPSA)—Identity theft and
credit card fraud are serious,
growing problems in America. The
Federal Trade Commission re-
cently reported that identity theft
was number one on the top 10 list
of consumer fraud complaints in
2001.

What is identity theft? 
Identity theft is obtaining

someone else’s personal informa-
tion, such as a driver’s license or
Social Security number, and pre-
tending to be that person in order
to commit financial or criminal
fraud. Someone stealing a credit
card receipt from the trash and
using that information falsely can
initiate this type of theft. How-
ever, a higher percentage of inci-
dents are attributed to lost or
stolen wallets and stolen mail. 

How not to be a victim
Providian Financial, one of the

largest credit card issuers in the
U.S., takes an active role in work-
ing to educate consumers on how
to avoid becoming a victim of iden-
tity theft and fraud.

Chris Lewis, vice president and
chief privacy officer for Providian,
explains, “Victims of identity theft
often don’t discover the crime
until they are turned down for a
loan or credit card because of
debts accumulated in their name.
There are several, simple, preven-
tative measures that Providian
encourages our cardholders to

take to protect themselves.”  
Tips to protect yourself:

Watch your mail: Scan the
mail regularly for your credit card
bills and call the credit card com-
pany if your bill is late. Confirm it
hasn’t been diverted to a different
address without your knowledge.
Make sure personal information
is not visible through or on the
outside of an envelope you’re
mailing.

Keep track of your credit
cards: Carefully review your
credit card statements for unau-
thorized use as soon as you
receive them each month. Take
your credit card receipts with you
after a purchase, tear them up or
shred them when you no longer

need them, and do not dispose of
them in public trash containers.

Be wary of who’s on the
phone: If you do not initiate the
call—be cautious when giving out
personal information over the
telephone. Be wary of callers who
ask you to send them money. 

Use caution when purchas-
ing online: If you use your credit
card to make purchases on the
Internet, be sure that you are
using a browser that encrypts per-
sonal information and that the
Web site you are using initiates a
secure session (SSL).

Review your credit report:
You should request a copy and
review your credit report at least
once a year, to make sure no one
has applied for credit in your
name or is using one of your
accounts. Request a copy from one
of the three major credit reporting
agencies: Experian (www.credit
expert.com), TransUnion (www.
tuc.com) and Equifax (www.
equifax.com).

Following these simple rules
and using common sense can help
keep your personal financial infor-
mation safe and secure. Addition-
ally, the Federal Trade Commis-
sion (FTC), has organized a
program to combat identity theft
in the FTC’s kNOw Fraud Cam-
paign. For more information about
identity theft, visit the Web site at
www.consumer.gov/knowfraud.

Tips On Protecting Yourself From Identity Theft

Identity theft is a growing
concern for consumers, yet it’s
possible to protect yourself.

(NAPSA)—Some people save
stamps, others collect baseball
cards, yet others hoard the new
U.S. quarters as soon as they go
into circulation. Perhaps the most
passionate collectors, however, are
the ones who get “fired” up about
a certain kind of lighter.

It’s estimated that there are some
four million Zippo collectors in the
United States and millions more
around the world. While fans and
admirers have no doubt collected for
years, the past 15 years have seen
a dramatic rise in interest.

“The most intriguing thing
about collecting Zippo lighters is
that no one, and that includes the
company, really knows the extent
of all the Zippos out there in
terms of artwork, logos and
styles,” says Robin Baumgartner,
a collector from Hendersonville,
N.C. “With most collectibles you
know what exists; it’s just a mat-
ter of finding it. The fun and
excitement of collecting Zippo
lighters is that you never know
what you might come across.”

A continued fervor for collect-
ing the lighters and related items
—including money clips, belt
buckles, key rings, tape measures,
pocket knives and more—led, in
1995, to the creation of the
Zippo/Case International Swap
Meet. Since then, the swap meet
has become a national and inter-
national phenomenon featuring
exciting exhibits, rare collections
and an opportunity for enthusi-
asts the world over to add to their
valued collections.

Members of the two U.S.
lighter collecting clubs—On the

Lighter Side and the Pocket
Lighter Preservation Guild—play
an active role in the two-day
event. Meanwhile, the 2002 swap
meet brought more than 5,000
collectors—some from as far away
as Australia and Japan—to Zippo
headquarters in Bradford, Pa.

“It’s really quite remarkable
when you sit down and think
about it,” says George Duke, com-
pany owner and grandson of its
founder, George Blaisdell. “I know
my grandfather wanted to make a
timeless, lasting product, but I’m
sure he never imagined the fervor
and dedication of those who collect
Zippo lighters.”

To learn more about the com-
pany, its products or the biennial
swap meet, visit the Web site at
www.zippo.com.

In Like Flint: Celebrating Lighters

Joan Crawford’s lighter was a
gift from her husband, the CEO of
Pepsi-Cola.

(NAPSA)—With economic con-
cerns making consumers more
savvy than usual, families are
looking for ways to stretch their
budgets this back-to-school season.

A recent survey by Opinion
Research Corporation found that
on average parents plan on spend-
ing as much as $350 per child on
back-to-school shopping.

While cost, quality and versatil-
ity remain key factors for parents
when purchasing back to school
clothing, 21 percent of parents are
influenced by their child’s personal
fashion wants and desires.

“Today’s kids have strong opin-
ions about their wardrobe and
parents are often caught between
the need to be practical and the
desire to make their children
happy. By shopping off-price for
back-to-school at Marshalls, both
parents and their children can
win,” says Colleen Healy, shop-
ping expert for Marshalls—an off-
price retail store that offers cloth-
ing and accessories at 20 to 60
percent less than department and
specialty stores.

According to Healy, some of
this year ’s hottest (and most
affordable) fashion trends include:

Young Women—Low-rise and
boot-cut jeans with fun details and
soft, stretch cords in olive, khaki
and brown. When choosing skirts,
add variety with a mix of feminine
prairie skirts and denim minis.

Girls—The must-have pur-
chase is the velour tracksuit in
pink, baby blue or yellow. No fuss
tees, soft hoodies and long-sleeve
novelty tops with embellished

motifs and attitude phrases make
a statement.

Boys—The urban/athletic look
is all the rage. Fleece, hooded
pullovers, T-shirts and football
jerseys featuring designer logos
and attitude appliqués in gray,
navy or red are a cool look. Car-
penter pants and relaxed fitting
jeans are also popular.

Accessories—When choosing
a new backpack, look for durable
nylon in bright red, blue and yel-
low to help you stand out in the
crowd. Lunch bags in pink, purple
for girls and primary colors for
boys are always a safe bet. Hip-
pie-inspired fringed bags for girls
are at the forefront of style. Don’t
forget school supplies. Notebooks,
stationery and pencils will help
you make the grade.

To locate the nearest Marshalls
store, call 1-800-Marshalls or visit
www.MarshallsOnline.com.

Back-To-School Wardrobes 
At Prices That Make The Grade

Back-to-school on a budget?
No problem—shop at an off-price
store to rack up savings.




