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(NAPSA)—When heads of state
sign peace treaties and interna-
tional agreements, they usually
distribute copies of the signature
pen to attending notables as a
memento marking the special
occasion.

A historical world event such
as a coronation or major anniver-
sary elicits a more widespread dis-
tribution of commemorative mem-
orabilia to enthusiasts who value
a sense of participation in the
event.

In this spirit, a leading manu-
facturer of some of the world’s
most beloved and well-made writ-
ing instruments, marks the 50th

anniversary of the Queen of Eng-
land’s accession to the throne with
a collectible pen. The Parker Duo-
fold Accession Limited Edition is
available exclusively as a fountain
pen with a medium nib and fea-
tures a dedicated engraving of the
Royal Cipher: “EIIR.” The 18-carat
solid gold nib provides an excellent
balance of strength and flexibility.

The Duofold became an instant
classic when it was introduced in
the roaring twenties. Besides the
significant technological and
design improvements, the pen
boasted a range of eye-catching
colors. This new pen led the whole
industry throughout the 1920s, a
decade now regarded as the
golden age of the fountain pen.
Legend has it that at the time
when nearly all pens were black,
the brightly colored Duofold shone
out in a meeting indicating its
user was a successful business-
man—and so the first status sym-
bol pen was born.

The charm of the pen lay in its
unique combination of traditional
style, craftsmanship and quality
as evidenced in its latest incarna-
tion. The Duofold Accession Lim-
ited Edition with a 23-carat gold
plated cap and barrel and a solid
gold nib, is offered as a collectible
to admirers of the British Royal
Family and other collectors.

Both the cap and barrel are
engraved with an extract from the
Proclamation of Accession. The
cap is mounted with a genuine

1.55 carat amethyst that contrasts
with the gold and adds emphasis
to the precious nature of the pen.
The barrel button contains the
official Accession logo.

The pen, along with a commem-
orative booklet detailing the story
of Queen Elizabeth’s Accession to
the throne and a certificate of
authenticity, will be packaged in a
lush, rich purple box. The box  is
made of a material similar in look
and feel to bakelite, a material
popular during the thirties, forties
and fifties—the period in which the
Queen grew up. Bakelite affected
all aspects of life from everyday
household appliances and furnish-
ings, photography, communications
and cars to the fashion world.

In 1962 the Parker Pen Com-
pany was awarded the Royal War-
rant by the Queen as the sole sup-
plier of pens and inks to the Royal
Household, an honor which con-
tinues to this day. The issuance of
a Royal Warrant is the highest
possible official endorsement by
the British Crown and recognizes
the unrivaled expertise, excellence
and quality that is synonymous
with a Parker writing instrument.

Production of the Duofold
Accession will run to just 2,500
pieces worldwide and will be
available at select fine jewelers
and writing emporiums in June
2002. Each pen is individually
numbered. Suggested retail is
$850.00. For more information on
availability call 800-BEST-PEN.

A Fountain Pen Collectible Fit for A Queen

A limited edition fountain pen
honors British Queen Elizabeth
II’s Golden Jubilee.

How To Bring Your 
Invention To Market

(NAPSA)—Most people have
had an idea for a new product or
toy at one time or another. Maybe
it was an idea for a fun game or
simple household item, but most
people never get to the point of
manufacturing or selling the idea.

That’s where Gary Ahlert of
Creative Group Marketing comes
in .  As  a  t oy  and  invent i on -
licensing agent, he has been help-
ing people bring their toys, novel-
ties, games, technical and medical
ideas to market for over 20 years.

“If you think you really have a
great idea for a new toy or inven-
tion, you’ll need to have determi-
nation, stamina and be prepared
to invest and believe in yourself,”
says Ahlert. “Getting a product
from the idea stage to the retail
store is a difficult process, but
that doesn’t mean you shouldn’t
try if you really believe your idea
is unique.” And, he adds, the
rewards can be substantial.

He suggests first evaluating
your idea; is it different, fun; does
it fill a need or make something
better? Next, be prepared to com-
mit yourself, both emotionally and
financially; it takes hard work to
bring an idea to market. And
finally, do your homework so you
know you are working with rep-
utable agents and companies.

Understanding there are risks
involved and surrounding yourself
with people you can trust will
make a big difference, and it can
be worth it in the long run. “There
is nothing like seeing your
creation on the market, and reap-
ing financial success,” says Ahlert.

Write to Creative Group Mar-
keting, 400 Main Street, Suite
210, Stamford, CT 06901, visit
www.creativegroupmarketing.com
or call 1-800-678-8972 to receive
free information on bringing your
invention to market.

(NAPSA)—The accelerated safety
initiative begun by NASCAR in the
wake of Dale Earnhardt’s death has
led to a number of safety advances
in extreme sports safety.

“We want to maintain our
focus, day in and day out, on
safety,” said NASCAR Vice Presi-
dent George Pyne. 

Earnhardt’s death, following
the fatal crashes the previous
year of drivers Adam Petty,
Kenny Irwin Jr. and Tony Roper
was the catalyst for a series of
safety moves. In fact, NASCAR
has introduced more safety regu-
lations this year than any other
in its 54-year history.

First and foremost, all drivers
must wear head and neck
restraints. One of them is the new
head and neck restraining sys-
tem—a semi-hard plastic collar
and helmet-latch device that pro-
tects the driver’s neck and spine
during high-speed crashes. One of
NASCAR’s brightest young stars,
Jeff Gordon, credited the device for
his survival from a crash similar
to the one that killed Earnhardt.

Motorist Safety 
Interestingly, many of the plas-

tic material lessons learned on the
race track over the years have
brought us stronger safety hel-
mets, plastic air bags, and stronger
nylon seat-restraint systems. 

The new head restraint system
is made with durable, lightweight
composite plastics. Today’s kids’
helmets and safety gear are being
made out of similar lightweight
plastics that can help save their
lives and protect their dreams of
competing like their heroes on the
NASCAR circuit. 

It’s now estimated that 95,000
children sustain head injuries
every year. But they’re not dri-

ving race cars. They’re playing
sports, riding bikes, skate-board-
ing and rollerblading. Plastic
safety gear, such as safety hel-
mets, help to protect kids from
the very real dangers they face
each day from unintentional
injuries. A helmet can reduce the
risk of brain injury while riding a
bike by 85 percent. 

The best thing to come out of
auto racing’s worst year last year
is having the spotlight focused on
safety. Perhaps nothing helps kids
better to see the importance of
safety gear in saving lives than
having a hero like Jeff Gordon use
plastic safety gear to help save a
life. 

Safety learned on the race
track is also helping our troops
on active duty. Many of the rac-
ing driver suits, made from a
special fire-resistant plastic fab-
ric are similar to those protect-
ing our special ops personnel in
Afghanistan now. That “take it for
granted,” common material plastic
is helping save lives on the
NASCAR circuit and at home with
our families every day.

Lessons Learned At NASCAR Help 
To Make Us All Safer

Safety lessons learned on the
race track are helping reduce the
risk of injury to young cyclists.

(NAPSA)—A dietary supple-
ment, such as Proxeed™, helps
support male reproductive health
by providing essential nutrients,
including L-carnitine (LC) fu-
marate, acetyl-L-carnitine (ALC)
HCl, fructose and citric acid.
Both LC and ALC play a role in
the maintenance of optimum
sperm quality. For more informa-
tion, visit www.proxeed.com or
call toll-free 1-888-PROXEED
(776-9333).

Faced with decreasing mail
volume and a sluggish economy,
the Postal Service recently
announced details of a transfor-
mation plan, proposing a new
business model that would pre-
serve universal mail delivery and
strengthen the mail system. The
proposed model, called a Com-
mercial Government Enterprise
(CGE), would create a govern-
ment-owned entity, but one that
enjoys some of the operational
and financial flexibility found in
the private sector. Under the
CGE, the Postal Service would
set rates more predictably, be
able to retain earnings, work
under private sector labor laws
and—depending on future legisla-

tion—could even pay taxes or div-
idends to the government.

Red Roof Inns has seen enough
travelers to know and understand
what’s important to them, and it
uses this knowledge to provide
“road warriors” with just what
they need—nothing more and
nothing less. In their advertise-
ments they are using a new char-
acter, Red, to espouse the simple
joys that can be found in a comfy
bed, a clean room and a friendly
face at the front desk. Red Roof
Inns is a member of the Accord
Lodging North America family of
hotel and lodging companies. To
make a reservation, call 1-800-
RED-ROOF. For more informa-
tion, or to find out more about
Red, visit www.redroof.com.

(NAPSA)—New products offer
virus prevention through real-
time PC data protection. One
backup software package can
actually roll systems back in
time to undo any damage caused
by an undetected virus. Called
Storactive LiveBackup, it transpar-
ently protects PC data every time a
user hits the save button. You can
learn more online at www.storac
tive.com.

In 1976 J. A. Henckels intro-
duced its Four Star series. The
series features blades that are
precision-honed to stay sharper,
longer. In addition, the knives are
made with the Friodur method for
maximum no-stain properties and
higher blade-strength. The knives
are dishwasher safe (although the
manufacturer does not recom-
mend putting any quality knife in
the dishwasher) and can be sani-
tized. The series includes a selec-
tion of block sets and smaller gift
sets. They can help people be more
certain the next gift they give will
make the cut. For more informa-
tion, visit www.j-a-henckels.com. 

The African Children’s Choir
visited New York after the Sep-
tember 11th attack on the World
Trade Center. The choir had vis-
ited  New York before and stayed
in the homes of New Yorkers,
through an American Bible Soci-
ety program. The events of that
tragic day inspired them to come
and sing a concert of healing and

comfort. The choir is composed of
children between 7 and 12 years
of age. For more information
about the choir’s visit to New York
and other American Bible Society
programs, visit www.american
bible.org.

The primary source of oxygen
at International Space Station is
water electrolysis, a process that
uses electricity to split water into
hydrogen gas and oxygen gas. The
space station uses its solar panels
but a similar process occurs on
earth without electricity. Plants,
algae, cyanobacteria and phyto-
plankton all split water molecules
as part of photosynthesis. To learn
more about the International
Space Station, visit the Web site
at http://spaceflight.nasa.gov.

***
Resolve to be thyself, and know
that he who finds himself, loses
his misery.

—Matthew Arnold
***

***
What is required is sight and
insight—then you might add
one more: excite.

—Robert Frost
***

***
You’ve got to do your own grow-
ing, no matter how tall your
grandfather was.

—Irish proverb
***




