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(NAPSA)—Pain management
programs are making hospital
stays easier for all patients—espe-
cially the youngest patients.

Shriners Hospitals for Chil-
dren have had pain management
programs in place for years. Last
year, the Joint Commission on
Accredited Healthcare Organiza-
tions (JCAHO) set forth new
standards of compliance regard-
ing pain management. Hospitals
are now required to measure a
patient’s pain regularly and pro-
vide proper pain relief.

Pain management is a collabo-
rative effort. The pre-admissions
program at the Philadelphia
Shriners Hospital provides an
interactive, educational program
for children, adolescents and their
families in order to reduce anxiety
and/or fear associated with hospi-
talization, testing and surgery. 

The program encourages patients
and their families to express
fears or ask questions in a sup-
portive environment that listens
and responds to questions and
concerns.

“Approximately two to four
weeks prior to the surgery, the fam-
ily comes to the hospital. We review
the general admission process and
answer questions related to
surgery, PACU (post-anesthesia
care unit) and pain medication,
including PCA (patient-controlled
anesthesia) instructions. Families
also receive a copy of our pain
brochure,” said Rita Moore, RN,
BSN, clinical liaison.

Recreational therapists, mem-

bers of the Rehab Services
Department, work with nurses to
provide a comprehensive program,
including pre-admission, prepara-
tion, pre-procedural teaching and
peri-operative support to patients
and families.

“The pre-admission program
helps children prepare for hospi-
talization by focusing on medical
teaching, pain management, cop-
ing techniques and discussion of
anxieties related to hospitaliza-
tion,” said Mary Ann Roberto, a
recreational therapist.

At the Philadelphia Shriners
Hospital, children regularly undergo
orthopedic surgeries. Several tech-
niques are used to measure pain.
Patients can rate how they are
feeling using a pain scale of zero
(no pain) to 10 (the worst pain).

Younger children are shown
drawings of faces with expressions
showing various levels of pain,
and are asked to choose the pain
that describes how they are feel-
ing. Pain scales are readily avail-

able at the patients ’ bedside.
Infant pain is more difficult to
detect. Rapid heartbeat and pro-
longed crying can be signs of pain.

Recently, a video “tour” of the
operating room was added to the
program. This tour takes the indi-
vidual through a sequence of
events leading up to surgery,
including the sights, sounds and
people they may encounter. It
shows some of the equipment used
including an IV, pulse, oximeter,
mask and various monitors. View-
ing the video helps demystify the
operating room and its complex
medical procedures.

The steps the hospital has
taken to ensure its compliance
with the new standards are
extremely positive. Team mem-
bers continually work to improve
the process of identifying, alleviat-
ing, or at best, managing the pain
of patients.

For more information on
Shriners’ network of 22 hospitals
that provide medical care and serv-
ices totally free of charge to chil-
dren with orthopaedic problems,
burns and spinal cord injuries,
write to: Shriners International
Headquarters, Public Relations
Dept., 2900 Rocky Point Dr.,
Tampa, FL 33607, or visit the Web
site at www.shrinershq.org. Treat-
ment is provided to children under
age 18 without regard to race, reli-
gion or relationship to a Shriner.

If you know a child Shriners
can help, call 1-800-237-5055 in
the United States, or 1-800-361-
7256 in Canada.

Shriners Hospitals Find Effective Ways To Improve Pain Management

A pain chart with varying faces
can help children identify the
pain they are feeling.

(NAPSA)—Many pre-teens and
teenagers are hearing anti-
tobacco-use messages from sources
that might be surprising: their
orthodontists. The American Asso-
ciation of Orthodontists (AAO)
supports the American Cancer
Society’s annual Great American
SmokeOut. During the Great
American Smokeout on November
15 this year, orthodontic patients
who smoke or chew tobacco were
encouraged to forgo the habit that
day.

In addition, the AAO, which
has 8,500 members in the United
States and Canada, formed a part-
nership earlier this year with the
American Lung Association. As a
result of the partnership, AAO
members are educating patients
to avoid tobacco use.

One of the first AAO members
to commit to the anti-tobacco-use
effort was Dr. Ronald Risinger,
who has an orthodontic practice in
Beaumont, Texas. Dr. Risinger
says that teen smokers—who may
not admit that they smoke as
readily as do adult patients—are
easily identifiable.

“I pick up the smell on their
breath or from their clothes right
away,” he says. “And often there is
yellowing or staining of the teeth
as well.”

Before entering private practice
in orthodontics, Dr. Risinger
worked on a military base as a
dentist. He says that because mili-
tary dental practices strongly
emphasize anti-smoking eduction,
he became very comfortable
addressing the issue with patients.

“This year I contacted the local
chapter of the American Lung
Association to get some anti-
tobacco use brochures and posters
for my office,” he says. “And we
keep plenty of information on
local smoking cessation resources
available for any of our patients

who need help quitting.”
Orthodontic patients often visit

their orthodontists at least once a
month for orthodontic appliance
adjustments. With such frequent
visits, orthodontists are able to
provide regular follow-up and rein-
forcement of the anti-tobacco mes-
sage. This is especially important
for teenagers, who may not often
see any other health professionals.

Because about 80 percent of
orthodontic patients are under 18,
orthodontists are highly experi-
enced in communicating with
young people and knowledgeable
of adolescent psychology. In many
cases, orthodontists believe they
can speak persuasively against
tobacco use—and in favor of
healthy lifestyles—in language
that resonates with teenagers.

“Counseling patients against
tobacco use fits in perfectly with
our work as healthcare profession-
als,” says Dr. Risinger. “We are
interested not only in patients’
long-term dental health, but also
in each patient’s overall health.”

To learn more, visit the Ameri-
can Association of Orthodontists'
Web site, www.braces.org.

Orthodontists Tell Teens: Stop Smoking!

Or thodont ists  encourage
patients to avoid tobacco use,
and want to help patients quit if
they have begun smoking or
chewing tobacco.

Zinc Protects Your
Eyesight

(NAPSA)—Zinc, used to protect
steel from corrosion, can also pro-
tect eyesight. A recent nationwide
clinical trial, sponsored by the
National Eye Institute (part of the
National Institutes of Health) con-
cludes that high levels of zinc and
antioxidants in the diet signifi-
cantly reduced the risk of
advanced age-related macular
degeneration (AMD) and its asso-
ciated vision loss.

Scientists found that people at
high risk of developing advanced
stages of AMD, a leading cause of
vision loss in the elderly, lowered
their risk by about 25 percent
when treated with a high-dose
combination of zinc, vitamin C,
vitamin E, and beta-carotene.
People who are at high risk are
those with intermediate AMD in
one or both eyes, or those with
advanced AMD in one eye. 

For those at high risk for devel-
oping advanced AMD, this combi-
nation of zinc and antioxidants is
the first effective treatment to
slow progression of the disease.

For more information on zinc,
or on this study, visit the Ameri-
can Zinc Association’s Web page at
www.zinc.org.  

(NAPSA)—More than seven
million people watch her hit tele-
vision series for children each
week. Chances are good that most
of these people will follow “Blue”
to her clues to an innovative new
Web site designed to educate par-
ents and children about automo-
bile safety.

ClueIntoSafety.com, the official
Web site of the “Clue Into Safety”
national child safety campaign,
was created by Ford and Nick-
elodeon, and uses characters from
Nick Jr. ’s hit television show,
“Blue’s Clues,” to educate kids on
automobile safety.

“Teaming up with Nickelodeon
and ‘Blue’ enables us to reach chil-
dren, the single most important
audience for improving long-term
safety behavior,” said Lisa Owens,
Ford Division marketing commu-
nications coordinator.

In the United States, an esti-
mated 334,811 children ages 0-15
were killed or injured in motor
vehicle crashes, according to the
NHTSA 2000 Annual Assessment
of Motor Vehicle Crashes. As part
of this national safety campaign,
“Blue” educates children about
the importance of wearing a
safety belt while riding in a vehi-
cle and being properly restrained
in the back seat. Children also
learn about safe behavior inside
and outside of vehicles, while
parents receive information on
the proper use of car and booster
seats.

When visiting ClueIntoSafety.
com, children can participate in
thought-provoking adventures

with “Safety Blue,” “Safety Steve,”
and the new “Buckle Family.” The
site’s interactive games focus on
automobile safety and help build
awareness as well as analytical
skills.

Visitors can register for a free
welcome kit, which includes a spe-
cial edition “Blue’s Clues” wrist-
band, stickers and a letter from
“Blue” and her friends.

As part of a three-year alliance
between Ford and Nickelodeon,
“Blue” is the official “spokes-
puppy” for the Ford Windstar
national advertising campaign
and is featured in the vehicle’s
product messages and safety
guides.

The Windstar boasts more than
40 standard safety features and
earns the government’s highest
safety rating when equipped with
side airbags. Windstar is the only
vehicle to achieve this rating five
years in a row.

Clues That Help Keep Children Safer

“Blue” clues children in on
vehicle safety as part of a
national safety campaign.

(NAPSA)—Three cheers for the
red, white and blue: Creative
crafters are bringing the beloved
stars and stripes to the forefront
of everything from homemade T-
shirts to home decorations such as
wall and door hangings. Happily,
such crafts can be easy—and
affordable—to make.

Helping many to express their
patriotic pride in home handi-
crafts are the bright colors of Rit®

Dye. “We ’ve seen a significant
increase in demand for red and
blue Rit® Dye,” says Robert Kauf-
mann, senior product manager for
Unilever-Bestfoods. “It’s a clear
sign of people’s eagerness to show
their pride and love for our coun-
try, and we’re especially pleased to
donate a percentage of our red
and blue dye sales to the Ameri-
can Red Cross.”

Here’s an easy project, made
with inexpensive around-the-
house items, that can adorn a door
or wall with a decorative display
of patriotism:

Star Door/Wall Hanging
1. Cut two pieces of plywood

($1.50) into the shape of a star
and rectangle; sand until smooth.

2. With pencil, lightly sketch
design onto wood. Using a foam
brush or sponge and undiluted,
bottled Rit® Scarlet Red, Royal
Blue and Tan dyes ($2.98/bottle),
brush design onto the wood, allow-
ing dye to dry before adding next
layer. Dye wooden stars Scarlet
Red (available at craft stores for

25 cents each), let dry and then
attach with glue.

3. To hang: Drill two small
holes at the top of the rectangular
piece of wood. Cut a 20-inch piece
of wire (50 cents) and wrap it
around a dowel stick or pencil to
give it a twisted look. Thread the
ends of the wire through the holes
in the wood, then bend ends up
and twist firmly around the wire.
To attach star: Drill one hole at
the bottom of the top piece of wood
and one hole at the top of one
point of the star. Cut a ten-inch
piece of wire and thread it be-
tween those two holes. Twist the
wire ends to hold firm around the
holes.

4. Seal and waterproof with a
lacquer or polyurethane spray.

For additional craft ideas, visit
www.ritdye.com.

Homemade Crafts Go Patriotic

Adorn a door or wall with a
decorative display of patriotism.


