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(NAPSA)—When it comes to
putting a sparkle in someone’s
eye, few gifts can do the trick
quicker than jewelry.
This holiday season, there are

all kinds of great ways to say “I
think you’re special” with unique,
fresh and on-trend items at excep-
tional values. For example:
•Wind & Fire: These charming,

expandable, “eco-sustainable”
bracelets are incredibly popular
because they can be customized to
reflect the personality of the wearer.
They’re made in the U.S.A. with
recycled and reclaimed materials
and a portion of the proceeds are
donated to various charities sup-
porting children with disabilities.
•Lovebeat Diamond Collec-

tion™: An innovative setting
process lets the diamond move
continuously, brilliantly reflecting
light from every angle and creat-
ing a mesmerizing sparkle. These
diamonds are available in a range
of styles, each offering a unique
and captivating elegance and
beauty that’s always in motion.
•Forever Ideal Diamonds:

Only the world’s most skilled dia-
mond cutters can handcraft these
rare stones. All Forever Ideal dia-
mond solitaires are a rare combi-
nation of ideal cut and propor-
tions, super symmetry displaying
the distinctive hearts-and-arrows
pattern, and superior light perfor-
mance independently certified as
triple very high rating for bril-
liance, fire and sparkle.
While you’ll want to choose a

ring that matches your personal
style and that of the one to whom
you give it, there are a few guide-
lines for selecting a stone shape
that flatters the hand that wears
it. Someone who has shorter fin-
gers should try a marquise, oval
or emerald cut. These shapes will
seem to elongate the fingers. If

the fingers are wide or the knuck-
les large, try a setting with pavé
or one with rows of diamonds for
balance. If the stone’s size is a
major concern, consider alternate
oval, pear and marquise shapes,
which tend to make the most of
every carat.
•Tanzanite and Morganite

Jewelry: These colorful fashion
gemstones—the blue-purple tan-
zanite and pale pink morganite—
are available in a variety of pieces.

Where To Get It All
These can all be found at Fred

Meyer Jewelers and Littman Jew-
elers, the nation’s third-largest
jewelry retailer, including over
325 jewelry stores, online at
www.fredmeyerjewelers.com and
in select Kroger Marketplace loca-
tions. There, you can also find a
broad assortment of engagement
and wedding rings, fine jewelry
for women and men, and brand-
name watches.

Learn More
Further facts can be found at

www.fredmeyerjewelers.com.

A Gem Of AWayTo ShowYou Care

Elegant, eco-friendly and excit-
ing, jewelry of all kinds can make
a great holiday gift.

Help Children’sWishes
ComeTrue

(NAPSA)—This holiday season,
children of all ages can find a mil-
lion reasons to believe—and you
can help.
Bring a stamped letter, ad-

dressed to Santa at The North
Pole, to any Macy’s before Decem-
ber 25 and drop it in the red
Santa Mail letterbox. As part of
its “Believe” campaign, Macy’s
will donate $1 to Make-A-Wish for
every letter received, up to $1 mil-
lion, to help grant the wishes of
children with life-threatening
medical conditions.

Macy’s “Believe” campaign was
inspired by the New York Sun’s
1897 editorial “Yes, Virginia, there
is a Santa Claus” written in re-
sponse to a child’s question about
Santa’s existence. This touching
story created generations of believ-
ers and provided inspiration for the
“Yes, Virginia” animated special,
available at the department store
as a DVD and illustrated storybook,
with 10 percent of the purchase
price also donated to Make-A-Wish.
For more information, to down-

load a letter template or to learn
more about helping make chil-
dren’s wishes come true, visit
www.macys.com/believe.

To help grant the wishes of chil-
dren with life-threatening medical
conditions, bring a letter to Santa
to any Macy’s.

(NAPSA)—As Americans strive
to eat healthier and add more
fruits and vegetables to their diets,
a recently concluded “market bas-
ket” study has a simple message
for consumers: think frozen.
In partnership with the Frozen

Food Foundation, a not-for-profit
organization dedicated to foster-
ing scientific research, public
awareness and education regard-
ing the nutritional value of frozen
foods, the University of Georgia
recently conducted a unique study
comparing the nutrient content of
eight commonly purchased frozen
and fresh fruits and vegetables.
The study mimicked consumer

purchasing and storage habits of
blueberries, strawberries, corn,
broccoli, cauliflower, green beans,
green peas and spinach. To
account for variables such as
growing conditions, country of ori-
gin and time in the supply chain,
composite samples were prepared
from fresh and frozen fruits and
vegetables purchased from six
independent grocery stores.
Each fruit and vegetable was

analyzed under three conditions:
frozen; fresh (on the day of pur-
chase); and fresh-stored (after five
days of storage in a kitchen refrig-
erator). Americans may, on aver-
age, store perishable fruits and
vegetables for up to five days or
more, based on biweekly grocery
shopping habits, according to the
Food Marketing Institute’s “U.S.
Grocery Shopper Trends.”
The study results reveal that

the nutritional value of many
frozen fruits and vegetables are
generally equal to that of their
fresh counterparts. In fact, the
study found that the nutritional
value—namely the amounts of vit-
amin A, vitamin C and folates—of

some frozen fruits and vegetables
is greater than that of fresh-
stored produce. This determina-
tion likely owes itself to the nutri-
ent degradation that occurs in
fresh produce during storage.
“Our research shows that frozen

fruits and vegetables are nutrition-
ally equal to—and in some cases
better than—their fresh counter-
parts,” said University of Georgia
Associate Professor Dr. Ronald
Pegg, who led the study. “In particu-
lar, vitamin A was greater in frozen
fruits and vegetables than select
fresh-stored fruits and vegetables.”
Frozen fruits and vegetables are

picked and frozen at their peak
ripeness, locking in the nutrient
value at the point of freezing.
“Frozen fruits and vegetables

can play an important role in help-
ing Americans easily add more
fruits and vegetables to their diets
to meet daily recommendations,”
said Produce for Better Health
Foundation President and CEO
Dr. Elizabeth Pivonka. “Freezing
is nature’s pause button. It is a
natural and effective way to pre-
serve food nutrition and quality.”
For more information, visit

www.frozenfoodfacts.org.

New Study Shows Consumers Should Consider
FrozenWhen Produce Shopping

Research reveals frozen fruits and
vegetables can be nutritionally
equal to—and in some cases bet-
ter than—their fresh counterparts.

***
Home is the place where, when
you have to go there, they have
to take you in.

—Robert Frost
***

***
Home ought to be our clear-
inghouse, the place fromwhich
we go forth lessoned and disci-
plined, and ready for life.

—Kathleen Norris
***

***
A house that does not have
one worn, comfy chair in it is
soulless.

—May Sarton
***

***
You can never go home again,
but the truth is you can never
leave home, so it’s all right.

—Maya Angelou
***

***
Home is not where you live but
where they understand you.

—Christian Morgenstern
***

(NAPSA)—New technology is
offering patients more comfort
when undergoing a colonoscopy.
ScopeGuide from Olympus is a
new technology designed to iden-
tify loops during the procedure.
This can increase patient comfort
and reduce procedure time. Learn
more at www.olympusamerica.
com/scopeguide.

* * *
People with diabetes who got

dental care had annual net med-
ical claims that were much lower
than those who did not, according
to a recent study from United-
Healthcare. Learn more at
www.unitedhealthgroup.com/Diab
etes/Default.aspx.

* * *

Chronic obstructive pulmonary
disease (COPD) describes a group
of progressive respiratory condi-
tions, including emphysema and
chronic bronchitis, which over
time make it difficult to breathe.
To learn more about it, visit the
National Heart, Lung, and Blood
Institute’s COPD Learn More
Breathe Better® website at
http://COPD.nhlbi.nih.gov.

* * *
To help make giving children

medicine an easier and safer task,
PediaCare® has developed the new
Single Dose Fever Reducer. It’s the
only premeasured acetaminophen
available in individual, squeezable
packets. To learn more, visit
www.PediaCare.com.

The long and the short of it is this. Humans and giraffes have the
same number of bones in their necks: eight. Giraffe neck vertebrae
are just much, much longer.

A horse can see better at night than a human. However, it takes a
horse’s eyes longer to adjust from light to dark and from dark to light
than a human’s.




