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(NAPSA)—Fundraising for
your child’s school isn’t just about
car washes, candy bars and bake
sales anymore.
That’s the word from parents

and others who say Parent Teach-
er Associations—commonly known
as PTAs—and other nonprofit
organizations are learning to
make better use of technology in
order to raise money.
For example, there’s a platform

that provides charitable giving
solutions based on what it calls “a
new era in philanthropy.”
Considered by many to be a

leading example of a fundraising
method known as crowdfunding,
Razoo helps nonprofits leverage
secure and efficient technologies
to raise money and engage in
charitable giving activities.
Crowdfunding involves collecting
small donations from many par-
ties in order to raise the money
needed for a particular project or
venture.
Razoo has expanded its online

platform to allow people to give
directly to other people for nearly
any cause. Its site now empowers
everyday philanthropists to show
they care through generosity and
peer-to-peer sharing for personal
fundraisers.

Options for PTAs
Razoo can help transform any

PTA fundraising initiative into a
fun, interactive experience. It pro-
vides expert tips and resources
that eliminate the massive time
investment for busy parents while
increasing the participation and
results through crowdfunding.
Across the country, PTAs are

using the platform’s resources in a
number of ways. For instance,
some organizations are using its
website to launch customized
fundraising pages for special proj-
ects or events.
For example, one PTA mom,

Diane Kelleher, uses Razoo to help
her daughter’s elementary school,
Sligo Creek Elementary in Silver
Spring, Md., raise money for its
annual fundraiser, the Salaman-
der Stride. She said Razoo “en-
ables us to get more energy and

more dynamism to reach out to a
larger number of supporters.”
Other schools are turning to

Razoo for assistance in setting up
the mechanism that would let
them accept donations on their
own site or on their organization’s
Facebook page.
Another way PTAs are using the

website is as a tool to help them
organize their core supporters to
raise money for specific projects.

A Simplified Process
Using the website to set up a

fundraiser only takes a few min-
utes. The site offers examples of
different approaches and provides
visitors with the tools they need to
customize a page that tells their
PTA’s unique story using images,
words and videos provided by the
PTA.
The platform also shows PTAs

how to use e-mail and social
media—such as Facebook and
Twitter—to share news of their
fundraising efforts with friends,
family and community. Experi-
ence has shown that keeping sup-
porters updated and showing
them the difference each donation
makes can help to build support
for the overall campaign.
To cover its costs, Razoo charges

4.9 percent on every donation it
collects. It automatically e-mails
each donor a tax-deductible receipt
so the nonprofit doesn’t have to.
The platform also has programs for
assisting individuals, corporations
and other organizations.
To learn more, visit www.razoo.

com.

Razoo For Schools Goes HighTech

A growing number of individuals
are now using the Internet and
social media to show they care
through generosity and peer-to-
peer sharing.

(NAPSA)—A boneless ham
offers a world of delicious choices
for holiday entertaining, whether
served as the centerpiece of a fes-
tive sit-down dinner or made into
a variety of tasty, easy-to-prepare
appetizers excellent for more
casual gatherings.
Sponsored by Kentucky Legend

Ham, a hotline ensures every bite
turns out right, right down to the
leftovers. Now in its fourth year,
the hotline has ham experts who
will field questions ranging from
what size ham to buy to what type
of wine to serve alongside. The
hotline is open at (866) 343-5058
from 9 a.m.–7 p.m. ET, Mon-
day–Friday throughout the holi-
day season, from November 11
until December 28.
“Ham is wonderful for enter-

taining because it is so versatile,”
explains Janet Sweeney of Ken-
tucky Legend Ham. “Most hams
are fully cooked already, so they
are nearly foolproof to prepare,
and ham lends itself to so many
creative appetizers that can be
ready in minutes.”
Boneless hams, she points out,

are perhaps the best value be-
cause there is no waste, and con-
sumers aren’t paying for the
weight of the bone. Every bite of a
boneless ham can be enjoyed.
To help everyone get the most

from their ham, the company has
created a new decision tree guide
(visit www.specialtyfoodsgroup.
com) to make choosing and pre-
paring ham appetizers easier than
ever. First, at-home chefs choose a
preferred flavor: savory, sweet or a
combination. Then they decide
how much time they have to pre-
pare the small bites: 10 minutes
or less, or longer. The guide points
them to recipes that meet their
needs.
“Our goal is to make entertain-

ing easier for today’s busy families
and to show how ham is a great
choice for any eating occasion,”
adds Sweeney.
Kentucky Legend Hams have

been made for more than 100

years in Owensboro, Kentucky,
with each ham hand-selected,
hand-trimmed and double-smoked
according to a recipe handed down
through generations. Consumers
can learn more at the company’s
website, where they’ll also find
ham preparation tips and recipes.
The firm is part of the Spe-

cialty Foods Group, Inc. (SFG)
family of premium-branded and
private-label meat products, all
produced in the U.S.
Here’s one recipe you may care

to try:

Ham & Brie Crostini

Ingredients:
1 Tbsp. olive oil
1⁄8 tsp. salt
1⁄8 tsp. pepper

12 slices French bread
baguette (1⁄2” thick)

12 thin slices Kentucky
Legend Ham

6 oz. Brie cheese, cut into
12 slices

3 Tbsp. raspberry preserves

Directions:
Mix salt and pepper with

olive oil. Brush baguette slices
on both sides. Place on a bak-
ing sheet. Broil for 1–2 minutes
on each side or until toasted.

Top each slice with rasp-
berry preserves, cheese and
ham. Broil 3–4 inches from the
heat for 2–3 minutes or until
cheese is melted. Makes 12
servings.

Boneless Ham Is The Go-To Choice
For Holiday Entertaining

This Ham & Brie Crostini is just
one of the delightful appetizers
you can create with the help of a
hotline and a boneless ham.

Surviving The Season
(NAPSA)—If you are looking

for ways to make the holidays
more manageable, advice from the
experts may help.
Here are a few tips from best-

selling cookbook author David
Venable.
•Decorating : It can take

hours—if not days—to decorate
for the holidays. To make the most
of your efforts, start early—the
weekend after Thanksgiving is
ideal.

•Entertaining: Make enter-
taining easy by preparing foods in
advance. Select cookware that can
go from oven to table, such as the
Temp-tations® Vintage Grace
Baker with Wire Rack.
•Comfort : Comfort is key

when having guests over for the
holidays. Help your guests feel at
home by finding out their favorite
recipe ahead of time and surpris-
ing them with the dish.
• Gifts: Fill containers with

the ingredients for one of Ven-
able’s recipes. Add a personalized
gift tag and you’re good to go!

•Present wrapping: First,
find all your favorite holiday
music. Second, mix yourself a
cocktail (try Venable’s classic holi-
day eggnog!). Third, make sure
you’ve got paper, boxes, tape and
scissors. It’s easiest to tackle the
wrapping by doing a little here
and there when you can.
Venable is the author of the

best-selling cookbook “QVC’s Resi-
dent Foodie Presents: Comfort
Foods That Take You Home.”
Each week, he gives millions of

viewers an inside look at his
“kitchen” as the host of QVC’s
most popular cooking show, “In
the Kitchen with David®,” which
airs every Wednesday at 8 p.m.
(EST) and Sunday at noon (EST).
To learn more, visit www.QVC.
com/ITKWD.

From food to music to decor,
comfort is key when entertaining
during the holidays.

Between 1876 and 1882, the right
arm and torch of the Statue of
Liberty were on display in Madi-
son Square Park in New York
City to raise money for the con-
struction of the statue.

(NAPSA)—The National Stroke
Association is working with
Genentech to launch “Time To Talk,”
a national stroke awareness cam-
paign to encourage people to talk
with family and friends about the
signs and symptoms of stroke and
what to do if a stroke occurs. Learn
more at www.stroke.org/TimeToTalk.

* * *
Reckitt Benckiser—parent

company of Lysol, Finish and
Clearasil—and Save the Children

want to reduce the global death
rate of children from diarrhea.
Learn more at www.rb.com and
www.savethechildren.org.

* * *
By managing your blood pres-

sure, you can lower your risk of
heart attack, heart failure, stroke,
peripheral artery disease and kid-
ney disease. Two keys are main-
taining a healthy weight and reg-
ular physical activity. To learn
more, visit www.heart.org/HBP.

(NAPSA)—Experts say there’s
nothing wrong with getting invest-
ment ideas from friends and
acquaintances. However, the FINRA
Foundation believes you need to
investigate any opportunity that
comes your way—and the person
selling it—before you invest. To
learn more, visit www.SaveAnd
Invest.org/LearnMore.

* * *
Embracing a new digitized

workflow can help an office elimi-
nate many of its paper-intensive
processes. That’s why many small-
to medium-sized business owners
are considering adopting cloud-
enabled IT systems as a way to
achieve greater success. To learn
more about digitizing the office,
visit www.hp.com.

* * *
For every major appliance it

sells—such as water- and energy-
saving dishwashers and refrigera-
tors—Amana donates the cost of
planting a tree. Learn more at
www.amana.com/dishwashers,
www.amana.com/refrigerators and
www.amana.com/content.jsp?page
Name=Trees-For-The-Future.

* * *
JA Build Your Future™ is an app

created by PwC US and Junior
Achievement USA® (JA) to help teens
explore potential future income from
a desired career and assess the cost
of education. Learn more at

www.ja.org and www.pwc.com/US.
* * *

According to the Direct Selling
Association (DSA), direct selling is
an excellent way to supplement your
income. For information about direct
selling and how to get started, visit
www.directselling411.com.

* * *
The top-selling fragrance,

White Diamonds Elizabeth Taylor,
allows women everywhere to wear
diamonds every day. It’s available
in Eau de Toilette at Macy’s,
Macys.com and other fine depart-
ment stores.

* * *
To help small and midsize busi-

nesses take advantage of cloud
computing, OfficeMax has Ser-
vices Centers in all its stores
offering specially tailored services
and solutions, including online
backup assistance. Learn more at
www.officemax.com/cloudstorage.




