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(NAPSA)—Getting that perfect
holiday toy can be easier said than
done. By dedicating some time in
advance, you can buy toys that are
meaningful but also provide added
play experiences for months to
come. To make holiday toy shop-
ping easier, it is important to
determine the play value that toys
will provide (from techy to nurtur-
ing), define your budget before you
hit the mall or Internet, and start
early, as many must-have items
are sure to be hard to find as the
holidays get closer.
Jim Silver, toy expert and edi-

tor in chief of TimetoPlayMag.
com, says that having a well-cho-
sen variety of toys helps children
use different play skills and
styles. “It is important to under-
stand what your kids want and
how they play in order to create a
balanced play experience as they
grow.”
To make your holiday toy shop-

ping easier, here are a few tips to
consider:
1.Think long term: Some

toys are all about the “wow and
now” and are likely to be tossed
aside once the novelty wears off.
To extend the play span of toys,
look for items that have play
extensions beyond the box. This
can include accessories that add
on to the main toy, online content
that adds to the storytelling, or
multipurpose toys that add value.
For example, Barbie Photo Fash-
ion Doll is not only a doll but also
a digital camera. This integration

of toy with technology serves as a
smart investment, providing the
child with a toy that has multiple
uses.
2.Set your budget: Decide

whether you want to buy one big,
impressive gift and a few stocking
stuffers or several moderately
priced gifts. If you have children
of similar ages, consider if a sin-
gle, costly gift can be shared.
Shared playtime makes for great
childhood memories while encour-
aging cooperation. With millions
of households owning iPads, toys
that are integrated with iPad
apps can be an affordable way to
encourage family play and lever-
age the household’s existing
tablet. Using apps for iPad, new
Hot Wheels Apptivity Cars turn
1:64 scale Hot Wheels cars into
tiny game controllers, blending
physical and digital play into one.
The app is free to download, and
in addition to the Hot Wheels

Apptivity apps, there are offerings
for boys and girls of all ages,
including Fisher-Price, Monster
High and popular leading apps
and entertainment properties
such as Cut The Rope, Fruit
Ninja, WWE and Batman.
3.Balance is key: It’s impor-

tant when selecting a toy to take
into consideration the age of the
child for whom you are purchasing
it. Add variety by giving some
high-tech toys complemented by
basic toys, such as dolls and cars.
The ability for kids to role-play and
create their own stories with toys
and play sets should not be under-
estimated. Toys like the new Mon-
ster High High School allow kids to
use Monster High content as a
starting point to build and create
their very own stories with the
dolls and accessories. Allowing kids
to generate their own stories helps
foster creativity and imagination.
4.Start early: If you can make

your shopping list early and buy a
few key gifts ahead of the rush,
you’ll give yourself more time to
enjoy the season, focus on select-
ing just the right items and not
miss some of the popular toys sure
to fly off shelves. To understand
more about a toy’s function and
appropriateness, visit its manufac-
turer’s website for product descrip-
tions and demonstrations.
With a little research and plan-

ning, the presents opened will not
only bring smiles during the holi-
days, but fun and enduring play-
time for months to come.

Holiday Toy Shopping Tips

A toy that combines tech and
creative play can be fun for a
good long time.

(NAPSA)—According to the
American Research Group, Ameri-
cans spend an average of $646 on
holiday gifts a year, and that’s not
including what they spend on the
rest of their holiday trimmings.
It can be challenging to have

cash left in your pocket at the end
of the holidays, but employing a
variety of strategies can help your
bank account stay in the black
while you deck the halls with the
red and green. Here are hints that
can help:
•Use coupons. In addition to

the ones in the paper, a helpful
place to find them can be
CouponCabin.com, with its thou-
sands of coupons for online and
in-store use at everywhere from
large retailers to small, indepen-
dently owned businesses. The
site’s wide variety of guaranteed-
to-work coupons means you’ll be
able to save money no matter
what your plans are this holiday
season.
•Lower your smartphone

plan: Almost everyone who has a
smartphone loves it, which means
they use it all the time. But what
if you could give up some of your
services for just a few months?
Try going back to the basics and
keeping phone use to a minimum
to save nearly $50 over the sev-
eral weeks.
•Go cable free: Holidays are

typically the busiest times of the
year, leaving little time for TV
watching. Get rid of the extra cost
for cable and save as much as $100.
•Switch up your workout

routine: Consider swapping a
pricey gym membership for out-
door exercise or mall walking in
rough weather. Depending on your
membership fees, you could save
as much as $100 per month.
•Raise your deductibles: Be

extra careful this season and
increase the deductibles on your
car and home insurance policies.
Going from a $250 to a $1,000
deductible could mean a savings
of around $100.

•Sell stuff: Before you fill
your closets with even more stuff,
take a quick inventory of items
you already own and don’t use.
Consider holding a garage sale or
auctioning or selling your items
online to easily put $50 or more in
your pocket.
•Haggle away: A recent study

from Consumer Reports found that
those who asked for a discount got
one nearly 80 percent of the time.
Put your negotiating skills to the
test and you could save an extra
$50 or more for the holidays.

In addition, you can be the very
first to know about the latest and
greatest coupons out there with the
new Coupon Newsflash, a con-
stantly updated stream of available
coupons gathered and shared by
top savings experts all day, every
day. From TVs and restaurants to
diapers and shoes, with Newsflash
(www.couponcabin.com/newsflash),
you never miss a great deal.
•Learn more. You can find

further facts, tips and ways to
save online at www.CouponCabin.
com.

Tips To Help You Save Hundreds Of Dollars

A few simple strategies can help keep you from having to try to deck
the halls with empty pockets this holiday season.

(NAPSA)—The allure of having
a steady getaway in a gorgeous
destination without the hassle
and cost of full-time ownership
continues to be an attractive tra-
vel option for the more than 7 mil-
lion timeshare owners worldwide.
Still, the idea remains unfamil-

iar for many. Some people have
certain misconceptions that can be
keeping them from giving it a try.
Here are some common myths
associated with timeshare com-
pared to the actual facts:
Myth: Most timeshare resorts

are outdated.
Reality: Many resorts are

newly built or recently renovated.
In fact, more than 20 percent of
U.S. timeshare resorts have been
built in the last six years, says the
American Resort Development
Association (ARDA). As the indus-
try has evolved, so too have the
innovative timeshare offerings.
Myth: Timeshare does not

appeal to young people.
Reality: Timeshare has mass

appeal. Owning a timeshare is an
attractive proposition for all age
groups. A recent ARDA study found
that Generation Y (15 to 28) and
Generation X (29 to 44) account for
39 percent of all timeshare owners.
People 64 and older represent 16
percent of timeshare owners.
Myth: All timeshare resorts

are identical.
Reality: Timeshare offers vari-

ety and flexibility. Vacationing in
today’s timeshare resorts—which
can include stand-alone homes,
villas and condos with multiple
bedroom options, a dining and liv-
ing room and other lavish ameni-
ties—offers owners more variety,
flexibility and uniqueness. Some
innovative vacation options even
include accommodations aboard
luxury trains and boats.

Myth: A timeshare is more
expensive than a traditional hotel
stay.
Reality: For many, timeshare is

more cost effective over the long
haul. If you choose timeshare,
you’re paying for tomorrow’s vaca-
tions—often at more spacious and
well-appointed resorts than hotel
accommodations—at today’s prices.
With consistent, long-term use, the
overall cost savings, including the
associated maintenance fees, can
more than make up the purchase
price.
Myth: Timeshare owners must

vacation at the same resort every
year.
Reality: Timeshare owners

have a world of travel options to
explore. Membership with time-
share exchange organizations lets
you “swap” your timeshare for a
vacation at a different resort. For
example, global vacation ex-
change leader RCI offers vacation
options at more than 4,000 affili-
ated resorts in approximately 100
countries.
You can learn more about time-

share at www.vacationbetter.org
and www.EndlessVacationRentals.
com, which allow travelers to sam-
ple timeshare firsthand before they
buy by booking stays at available
resort accommodations around the
world.

Timeshare Myths vs. Realities

A vacation timeshare lets you tai-
lor your holiday to meet your
lifestyle needs and travel dreams.

(NAPSA)—A hotel brand
known for providing reliable lodg-
ing experiences is spending time,
money and ingenuity to make
sure that those in need have a
roof over their heads.
This major hospitality brand,

now celebrating its 25th anniver-
sary, has been spending most of
its years supporting Habitat for
Humanity, a nonprofit organiza-
tion founded on the conviction
that every man, woman and child
should have a decent, safe and
affordable place to live.
As part of Fairfield Inn &

Suites by Marriott’s Hospitality at
Home® program, hotel associates,
owners and franchisees go out
into their communities and build
homes for those in need. In addi-
tion, when hotel refurbishments
occur, participating hotels donate
items to Habitat ReStores, retail
stores that sell quality used and
surplus building materials and
furnishings to raise money.
While supporting its local com-

munities, Fairfield Inn & Suites
also helps business travelers
while they’re on the road. With
more than 675 properties
throughout North America, Fair-
field Inn & Suites is also commit-
ted to providing an easy and pro-
ductive travel experience, as well
as consistent and reliable service
at an exceptional value to its

guests. Fairfield Inn & Suites
offers suite rooms with separate
areas for working, relaxing and
sleeping, and an entertainment
area with an additional television,
an in-room minirefrigerator and a
microwave. Other amenities
include complimentary Wi-Fi and
hot breakfast, on-site business
services, laundry and same-day
dry-cleaning service, a fitness
room, a swimming pool and The
Market—a 24/7 food and beverage
pantry.
Guests are also eligible to par-

ticipate in Marriott Rewards®, an
award-winning guest loyalty pro-
gram. It’s free to join and points
can be redeemed for hotel stays,
airline miles, rental cars, cruises,
merchandise and more.
Learn more at www.habitat.org

and www.fairfieldinn.com, or call
(800) 228-2800.

A Place To Live, A Place To Stay

Associates at a major hotel
brand are helping build new
homes for people in need.




