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(NAPSA)—What dowomen really
want? According to a recent survey,
when it comes to physical appearance,
beautiful hair is above all else—espe-
cially during the holidays.
Nearly 90 percent of the women

participating in the survey, which
was sponsored by Neutrogena, said
they would be willing to give up
anything from dessert, to social
networking, even television for two
weeks to have healthy, shiny hair.
This holiday season, you can

give the gift of perfect hair without
breaking the bank—it’s as simple
as visiting the nearest Target store
for clinically proven products that
can outperform the leading pres-
tige competitor. For example,
there’s one product line that’s
designed to protect and repair hair
so it looks its best.
Among its offerings for holiday

hair, Neutrogena’s Anti-Residue
Shampoo is a cult classic, easy-to-
use product that leaves hair look-
ing its healthiest. Triple Moisture
Deep Recovery Hair Mask is a total
immersion of restorative moisture
to remedy dry and damaged
strands, leaving hair healthy and
beautiful for the holiday season.

Further Findings
The survey also discovered:
•With regard to a job interview,

most women (61 percent) consider
having shiny, healthy hair to be
the most important aspect of their
appearance—over bright white
teeth (54 percent), glowing skin (41
percent) or perfectly manicured
nails (34 percent).

•Fifty percent of women say
hydration is among the most
important benefits they look for in
a hair care product, in addition to
defrizzing (37 percent), mending
split ends (40 percent) and adding
volume (42 percent).
•The desire for healthy, shiny

hair has even made its way into
the social media space. When it
comes to choosing a photo of them-
selves to post on social media sites,
women say having perfect hair is
the biggest deciding factor, more so
than having perfect makeup or the
perfect outfit.

Learn More
You can find more facts and tips

about hair and skin care online at
www.neutrogena.com and (800)
582-4048.

Holiday Hair Tops EveryWoman’s List

A recent survey found that most
women want healthy, shiny hair,
especially during the holidays.

MakeYour Season
Sparkle

(NAPSA)—A simple way to add
seasonal magic and joy is to
choose gifts that sparkle.
When making your gift list and

checking it twice, consider all that
glitters—whether it be ornaments,
housewares or fashion jewelry.

Given the season, you may
want to start with ornaments. For
20 years, Swarovski’s Annual Edi-
tion Ornament has adorned
Christmas trees and homes. This
year’s modern star design sparkles
with exceptional brilliance.
The star-themed Pleasure

necklace, made of clear crystals,
sparkles just like shooting stars.
The Pin-Up necklace is punctu-
ated by gold and clear-colored
spheres, bound together by black
ribbon, while the Prime Time
necklace and bracelet are Art
Deco inspired.
In the Crystalline housewares

collection, minicrystals lend shine
to champagne flutes, wine glasses,
vases, photo frames and candle
holders.
This holiday collection can help

make your season sparkle. These
gifts are available at Swarovski
boutiques, authorized retailers
and at www.swarovski.com.

The Annual Edition Ornament
has adorned Christmas trees and
homes for 20 years.

(NAPSA)—It may come as a sur-
prise to some, but digital devices can
be a handy way to bring your fam-
ily together. Here’s how:
A family that jams together…
Share your playlists with the

family and let your kids be guest
deejays with a customizable, mul-
tidevice music system that can
easily be operated from an iPhone,
iPad or Android device. The Sonos
Wireless Hi-Fi Music System
(PLAY:3 $299.99, PLAY:5 $399.99
at Target) is simple to install and
a great speaker solution for digital
households looking to be cord-free.
This year’s hottest video games

cater to multiplayer audiences.
One of the top-selling games,
“Just Dance 3” ($39.99 for Nin-
tendo Wii or Xbox 360 Kinect),
creates an instant dance party
with 40 sound tracks and new
party-ready multiplayer modes
that can appeal to people of any
age. Target even offers an exclu-
sive version with additional tracks
for more dancing fun.
A family that plays together…
The new version of “Call of

Duty (Modern Warfare 3)” was
released just in time for the holi-
days, complete with new modes
and zones to attract the big kids
to your game room. Your family
can even reunite remotely with
Xbox LIVE connectivity. Think
about teaming up for a long-dis-
tance co-op match between home
and the college dorm, or compet-
ing against other players with
global leaderboards.
Xbox LIVE’s streaming capabil-

ities (for services including Netflix
and Hulu) also ensure movie night
can be all about the family. Make
pizza or popcorn and get comfort-
able at home with your kids.
Microsoft’s Xbox 360 is a popular
gift idea with unique, age-appro-
priate choices.

Another option for streaming
entertainment is Sony Internet TV
powered by Google TV ($799.99 at
Target). It’s the Internet, on your
TV. If your digital lifestyle is all
about convenience, this makes a
marvelous gift. Instead of each
person browsing alone on mobile
devices, your family can share the
latest YouTube sensations, games,
music and more. Because it uses
Sony hardware, you can be sure of
an easy setup process.
A family that saves together…
Just because high-tech toys are

on your family’s wish lists, it does-
n’t mean you have to ignore your
holiday gift budget. Trade-in pro-
grams are popping up in unex-
pected places, making it easy and
cost effective to upgrade your gad-
gets and games for new ones. At
Target, for example, there’s a pro-
gram that lets you trade in new or
used iPods, iPads, mobile devices,
video games, cameras, calculators,
Blu-ray discs and more for a store
gift card.
Bringing your family together

through technology this holiday
may help you please just about
everyone. As you create your gift
list, think about things the whole
family can enjoy together.
For more holiday gift ideas,

visit www.Target.com/Christmas.

Tips On Family-Friendly Gifts

Go digital for the holidays to
spark more family togetherness.

Dear Editor: Because of the release entitled “Life
Is Better In Bahrain” on page 16, here comes a
notice required by law from anyone who mails
travel or other news releases to editors for a for-
eign country, city or government-owned com-
pany. This material is published and distributed
by North American Precis Syndicate, Inc., 415
Madison Avenue, New York, NY 10017, New
York, NY 10118, which is registered under the
Foreign Agents Registration Act of 1938, as
amended.We’re also registered as an agent of all
sorts of countries since the law says that when
we send editors information for foreign interests,
we should register as an agent. This material is
filed with the Department of Justice where the
required registration statement is available for
public inspection. Registration does not indicate
approval of the contents of this material by the
United States Government. Additional copies
may be obtained by writing to the publisher.

(NAPSA)—To minimize dan-
gerous vehicle fires, leading auto-
motive companies have incorpo-

rated an inexpensive device that
instantly cuts off current flow
from the battery upon airbag
deployment.

(NAPSA)—Impulse buying
starts young, distracting more
than half of all kids (53 percent)
from saving to buy something spe-
cial, found a recent poll by the
Northwestern Mutual Founda-
tion’s financial literacy website,
www.themint.org. Fortunately,
parents can help their children
make a sound financial plan.

* * *
When the weather outside is

frightful, a cozy home can be
delightful—and delightfully easy
to decorate with items from
Lands’ End. For home decorating
ideas, visit www.landsend.com
and click on “For the Home,” call a
Lands’ End Personal Shopper at
(800) 707-2244 or visit Hender-
son’s blog at www.stylebyemily
henderson.com.

* * *
In “Twister Mania!” on Kinect

for Xbox 360, the original get-up-
and-move game has been rein-
vented for an entirely new audi-
ence. The new game combines the
colorful, expressive and coopera-
tive gameplay of the original
board game and updates it for the
digital generation.

* * *
Guys often rely on a generic bar

of soap, but the dryness caused by
soap is cumulative and can dam-
age your skin, say the experts.
Instead, grab a moisturizing body
wash like Dove Men+Care Clean
Comfort Body and Face Wash that
fights skin dryness with no irrita-
tion or tightness.

* * *
Increasingly, parents and stu-

dents are looking for smart ways
to stretch their budgets for col-
lege-related expenses—and rent-
ing textbooks can often help them
do just that. At collegebookrenter.
com, students are able to rent
books online.

* * *
“Even if you can’t afford a pol-

icy with all the bells and whistles,
you should have some long-term
care coverage,” said Mary Swan-
son, product performance director
at Mutual of Omaha. For further
information, visit www.mutual
ofomaha.com.

* * *
The Color Care Across America

project by Benjamin Moore Paints
gave many emergency shelters
uplifting color paint makeovers.
For more information about the
project, you can visit http://apps.
facebook.com/bm-colorcare.

(NAPSA)—The differences be-
tween women and men include
how they view the effect diabetes
has on their lives, according to a
recent survey.
The study, conducted as part of

a collaboration between WebMD
and Rite Aid, found that women,
more than men, reported that dia-
betes had a greater negative effect
on their emotional outlook as well
as their compliance with diet and
exercise.
“The survey results make sense

when you consider women play
multiple roles—employee, home-
maker and caretaker, often for
both children and parents,” said
Dr. Carolyn Daitch, director of the
Center for the Treatment of Anxi-
ety Disorders and a psychologist
with 30 years’ experience treating
anxiety in patients with chronic
medical conditions. “Having ready
access to resources such as a
pharmacist who can provide guid-
ance and tools for self-care and
practical, easy-to-implement rec-
ommendations for a healthy
lifestyle can be very valuable in
helping manage diabetes.”

Other Findings
•Half of the women who

reported being diagnosed with
type 2 diabetes say they feel over-
whelmed, while less than a third
of men report similar feelings.
•Just over half the women feel

in control of their diabetes com-
pared to more than two-thirds of
the men.
•Women are less likely to

maintain healthy lifestyles. Just
over a third exercise 30 minutes
or more daily while nearly half
the men claim to. Just 45 percent
of women avoid sweet and salty
snacks compared to 56 percent of
men.
•Women living with diabetes,

particularly those ages 45 to 64,
are enthusiastic about tools that
can help them manage it, such as
diabetic-friendly recipes and tips
for eating right, e-mail newslet-
ters, savings on diabetes-related
products, and videos and articles
about diet, exercise and symptoms.
Fortunately, all these resources

are available through Rite Aid’s
new wellness+ for diabetes. It
features access to specially
trained pharmacists who can
answer diabetes medication ques-
tions, as well as special savings on
diabetes-related products.
In addition, members have

exclusive online access to a special
section of WebMD’s “Diabetes
head2toe” lifestyle management
tools. This includes a Personal
Diabetes Work Plan—customized
for each individual member—with
a daily glucose tracker, a weekly
workout log, recipes, meal-plan-
ning tips, monthly lifestyle sum-
mary reports, and stories of peo-
ple who live healthy, balanced
lives with diabetes.
To learn more, visit www.

riteaid.com/diabetes and WebMD.
com/diabeteshead2toe.

HowWomen And Men Handle Diabetes

Comprehensive health and well-
ness information can help many
of the 26 million Americans with
diabetes cope with the condition.




