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(NAPSA)—In the shadowy world
of superbugs and viruses, there’s a
group of dedicated professionals who
wage a constant battle to protect
America from outbreaks.

Who They Are
These “disease detectives” have

investigated some of the most
mysterious and deadly outbreaks
in modern history—from AIDS to
SARS to the anthrax attacks.
As America’s Epidemic Intelli-

gence Service (EIS) officers, they
work long hours under enormous
pressure to quickly and accurately
identify the source of an outbreak.
Their first duty is to meet quickly
with public health officials, doctors
and patients to assess the out-
break and develop an action plan.
“These are the people on the

front lines of outbreaks that affect
people around the world,” said Dr.
Scott Dowell, director of Global
Disease Detection and Emergency
Response at CDC. “There’s an EIS
officer investigating an outbreak
every week of the year.”
EIS officers are usually new,

young doctors who sign up for two
years to serve at CDC or with a
state or other public health
department. It’s a unique post-
graduate training program of ser-
vice and on-the-job learning for
health professionals interested in
the practice of applied epidemiol-
ogy. Most hold Ph.D.s or doctoral
degrees in medicine, veterinary
science or dentistry. A small num-
ber of nurses, pharmacists and
physician assistants are also part
of the program.

What They Do
Usually on the public health

front lines, conducting epidemiologi-
cal investigations, research and
public health surveillance, they
have to be always ready at a
moment’s notice to go anywhere in
the world. For example, Dr. Dowell
remembers canceling his Thanks-
giving to respond to a multistate
food-borne outbreak and, on
another occasion, dropping every-
thing to go to the Congo to fight an
Ebola outbreak.
“Often, the cases continue to

pile up and people want to know
what you are going to do about it,”
Dr. Dowell said. “You do feel the
pressure of time. There’s not a lot
of sleeping.”

Where To Learn More
You can find further information

online at www.cdc.gov/eis/index.
html. For more information about
CDC’s response to contagious
diseases, visit www.cdc.gov/24-7.

Real-Life “Disease Detectives”

Dedicated Epidemic Intelligence
Service officers put their lives on
the line to keep America and the
world secure from health threats.

(NAPSA)—Having a white,
beautiful smile can be an asset
both personally and professionally.
“Smiling affects not only how

someone feels, but also how others
perceive that person,” said Ann
Demarais, Ph.D. and author of
“First Impressions: What You
Don’t Know About How Others
See You.” “In fact, research sug-
gests there are a number of bene-
fits to smiling—from a mood
enhancer to being more socially
appealing.”
A majority of Americans agree.

According to a recent survey from
Harris Interactive, which was con-
ducted to identify perceptions of
smiles and teeth whitening, 89
percent of adults agree that a
bright or white smile makes a
good first impression.
Other findings of the survey,

which was commissioned by
Philips, the makers of Sonicare
power toothbrushes and Zoom
whitening, indicate:
•More than half (55 percent) of

adults believe a person’s smile is
the best physical indicator of
someone’s friendliness.
•Seventy-eight percent of

adults agree that a person’s
smile reveals a lot about his or
her character.
•More than half (53 percent) of

adults say if they could enhance
one thing about their smile, it
would be the whiteness of their
teeth, more than the straightness
of their teeth or other cosmetic
issues.
•Fifty-seven percent of adults

don’t believe over-the-counter
(OTC) teeth whitening products
are as effective as professional
teeth whitening.
While whitening and brighten-

ing teeth is generally acknowl-

edged to be part of having a more
beautiful smile that people can be
confident showing off, many fac-
tors must be considered before
whitening a smile. To ensure peo-
ple are getting it right, they
should first start by speaking with
a dental professional to determine
what is right for them and receive
optimal results.
Having a dentist, hygienist or

dental assistant involved in the
process is the best way to ensure
safe results for an optimal smile
according to Dr. Bill Dorfman, one
of the creators of Zoom whitening
and best-selling author of “The
Smile Guide” and “Billion Dollar
Smile.”
“Many factors must be consid-

ered when whitening a smile,
such as teeth sensitivity or med-
ical conditions, and no one knows
more about oral health than a
dental professional,” said Dr.
Dorfman. This is why Dr. Dorf-
man and Dr. Demarais are partici-
pating in a new educational cam-
paign called Get It Right!, created
to inform people of the importance
of having a dental professional
involved in the teeth whitening
process. With the campaign, the
American Dental Hygienist Asso-
ciation (ADHA) emphasizes the

importance of speaking with a
dental hygienist or other dental
professional to get advice on the
best whitening options.
Teeth whitening has a long his-

tory and there are many whiten-
ing options available, from tooth-
pastes and whitening strips to
professional treatments adminis-
tered by a dental professional,
such as light-activated whitening
conducted in the dental office.
Current teeth whitening mate-

rials are based primarily on either
hydrogen peroxide or carbamide
peroxide. Hydrogen peroxide is a
stronger and faster whitening
agent typically used for in-office
whitening while carbamide perox-
ide is most commonly found in at-
home or over-the-counter whiten-
ing products.
When applied to teeth, the per-

oxide breaks down and works its
way into the teeth, where it
becomes attached to stain parti-
cles and breaks the stains apart.
With the stains removed, the
teeth appear whiter and brighter.
Some in-office treatments use
lamps with UV or LED technology
that enhance the penetration of
the whitening gel into the enamel
of teeth, producing whiter results
at a more rapid pace.
While teeth whitening is gener-

ally safe, it is recommended that
people first speak with a dental
professional to advise them about
whitening options, including pro-
fessional treatments, to ensure
safe results for an optimal smile.
For more information about Get

It Right! and opportunities to get
involved, including how to find a
dental professional near you, visit
www.getitright.info. The site also
includes links to the campaign’s
Facebook and YouTube pages.

Get It Right For AWhite Smile

While teeth whitening is gener-
ally safe, it is important to first
consult a dental professional.

(NAPSA)—According to the
Office of the Comptroller of the
Currency, sometimes you should
look a gift horse in the mouth—or
at least look over gift cards before
giving them for the holidays. Gift
cards can be convenient and valu-
able. But be careful, these experts
warn; the popular cards may have
costs and restrictions.

What To Watch For
Here are hints to help you:
•First, look at the fine print on

the card or call the toll-free num-
ber listed. You may find that some
cards come with fees. A fee could
be charged when you buy the card
or make a high number of trans-
actions. Fees can also be levied if
you haven’t used the card for a
year and then you may be charged
a fee every month. Other fees may
be applied when you make a bal-
ance inquiry, add funds to the
card or replace a lost or stolen
card.
•Next, see if the card has an

expiration date. By law, gift cards
issued after August 22, 2010 may
not expire for at least five years
after purchase. Also, money added
to a card is good for at least five
years after being added. If an
expired card still has money left,
find out whether the card can be
reissued with a new expiration
date.
•For lost or stolen cards, find

out whether you can get a replace-
ment. Is there a fee for the new
card? If someone else uses the
card after it’s lost or stolen, is that
money credited to the replacement
card?
•Keep the receipt for the gift

card purchase and write down the
card number. These may be
needed if you or the person you
give it to needs a replacement.
•Find out where you can use

the card. A store gift card can
often be used only at the store
where it was purchased (or
related stores). Other gift cards,
such as those with a connection to
American Express, Discover, Mas-
terCard or Visa, can be used at
many locations around the world.
Some gift cards can even be used
to withdraw cash at an ATM
machine.
•Finally, remember that buy-

ing a gift card is like making a
loan. You give your money to a
company that promises to “pay it
back” to whoever uses the card.
You put your trust in that com-
pany and you rely on its financial
stability, so it’s wise to check it out
beforehand.

Learn More
For more about gift cards, visit

www.HelpWithMyBank.gov.

Check Out Gift Cards

Gift cards can make great pres-
ents if you make sure you know
what you’re giving.

(NAPSA)—It’s not a nutty idea
to boost your antioxidant intake
by eating pecans. In fact, Georgia
pecans have been called the
AntioxiNUT.
“The health-promoting antioxi-

dant power is the highest of
any nut,” said Carolyn O’Neil,
M.S., R.D., co-author of “The
Dish on Eating Healthy and
Being Fabulous!”
Research shows that eating

just a handful of antioxidant-rich
nuts—like pecans—every day may
help prevent the oxidation of fats
in the blood, a process that can
lead to clogged arteries.
Eating more of this tasty nut is

easy. Because pecans are versa-
tile, it’s easy to use them in a vari-
ety of sweet and savory recipes.
Because they are portable, they
are ideal for snacking.
The recipe below is a delicious,

antioxidant-rich way to start your
day.
For more healthy-living recipes,

visit www.antioxiNUT.org and fol-
low the Georgia Pecan Commis-
sion on Twitter and Facebook.

Toasted Georgia Pecan-
Quinoa Breakfast Bowl

Serves: 4
Prep: 15 min.
Cook: 20 min.

Ingredients:
2 cups 1% reduced-fat milk
1 cup quinoa
1⁄3 cup dried cranberries or
raisins

1 tablespoon butter
1⁄3 cup chopped Georgia
pecans, toasted

1 tablespoon honey (or
brown sugar)

1⁄4 teaspoon cinnamon
1⁄8 teaspoon freshly grated
nutmeg
Toppings: Chopped toasted

Georgia pecans, milk, honey
(or brown sugar)

Directions:
Bring milk to a boil in a

medium saucepan. Stir in
quinoa, cranberries and but-
ter. Cover, reduce heat and
simmer 15 minutes or until
quinoa is tender and liquid is
absorbed. Remove from heat.
Stir in 1⁄3 cup chopped toasted
Georgia pecans and next three
ingredients.

Spoon quinoa mixture
evenly into four bowls. Top
each serving with additional
chopped toasted Georgia
pecans, milk and honey (or
brown sugar), as desired.
Nutrition Profile (without top-

pings): 350 calories, 14 g total fat,
3.5 g saturated fat, 15 mg choles-
terol, 70 mg sodium, 48 g carbohy-
drates, 4 g fiber, 12 g protein.

Delicious AntioxiNUT Boosts Nutrition

This crunchy, tasty breakfast
bowl gives you a head start on
your daily nutrition.

(NAPSA)—The new Rug Doctor
Anti-Allergen Carpet Cleaner can
help alleviate indoor allergy trig-
gers by trapping and encapsulating
allergens so more are removed dur-
ing extraction. For more facts and
tips, visit www.rugdoctor.com or
call (800) 784-3628.

* * *
“If you or a loved one begins to

experience symptoms of stroke,”
said Justin A. Zivin, M.D., Ph.D.,
professor of neurosciences at the
University of California at San
Diego, “call 9-1-1 immediately.” To
learn more about stroke, see your
doctor or visit www.stroke.org.




