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(NAPSA)—If you are a budget-
conscious shopper, you may have
noticed the rising prices of bacon,
chicken breasts and pork chops. You
may also wonder why prices are ris-
ing and how to stretch your budget.
Here are the answers to some

common questions, along with tips
to make your shopping budget go
further:
Why are meat and poultry

prices rising?
While many things contribute

to food prices, there is one under-
lying factor that drives up not
only meat and poultry prices, but
other foods as well: the rising cost
of corn.
Why is corn so expensive?
In 2007, Congress mandated

that ethanol be used in the na-
tion’s gasoline supply. Ethanol in
the U.S. is made almost entirely
from corn. This mandate placed
tremendous pressure on the corn
supply by increasing demand from
the energy industry. The price of
corn has skyrocketed ever since,
doubling in the past year.
About 40 percent of the nation’s

corn crop has been diverted away
from animal feed and human food
and into fuel for cars. Eventually,
more than half the U.S. corn sup-
ply could be diverted to fuel.
How does corn affect the price
of food like meat and poultry?
Corn is an important part—

and in some cases, the largest
part (up to 85 percent)—of the
diets of animals such as chickens,
turkeys, cattle and pigs. Corn is
also an important component of
many foods and drinks.
Corn became so expensive that

it was no longer profitable for
many farmers and ranchers to
continue feeding their livestock
and poultry. Some reduced the
number of animals they raised or

stopped raising them altogether.
That means a smaller supply of
meat and poultry and higher
prices at the grocery store.

Is corn ethanol the only
factor? How much does it
contribute to the increase in

food prices?
Food prices can be nudged

upwards by factors such as the
weather—but burning food and
feed in our gas tanks is something
that can be controlled. The Con-
gressional Budget Office esti-
mates that the production of corn
ethanol contributes up to 15 per-
cent of the rising cost of food.

What can I do about it?
Visit www.CornForFoodNot

Fuel.com for more information
and steps you can take. The site
also offers tips for stretching your
meat dollar at the grocery store.
You can also send a stamped,

self-addressed envelope to AMI,
1150 Connecticut Ave., NW, Wash-
ington, DC, 20036 for a free
“Stretch Your Meat Dollar”
brochure.

Five Questions And Answers About Rising Food Prices

About 40 percent of the nation’s
corn crop is diverted away from
animal feed and human food and
into fuel for cars.

(NAPSA)—Ghoulish ghosts.
Wicked witches. Things that go
bump in the night. What better
way to have a little Halloween fun
than to decorate your home for
that spooky night?
Halloween decorations can be

expensive if you buy them in a
store, but don’t let that stop you
from capturing the spirit. It’s easy
to create Halloween magic for
next to nothing. All it takes is a
few beverage cans, terra-cotta
pots, pumpkins, some paint and a
little imagination.
Here are a few projects from

the archives of paintideas.com to
help you deck out your home for
the Hallow’s Eve:
Create a gaggle of ghoulish

ghosts. Reclaim a few aluminum
beverage cans from your recycling
bin and rinse them thoroughly.
Flip up the tab on each can so it’s
upright. After the cans are dry,
take them outside and give them a
couple of coats of Stops Rust Gloss
White spray paint. Make sure you
cover the entire surface and let
them dry for about 24 hours. Then
take a permanent marker or foam
paint pen to draw on ghostly faces.
Attach a 4X4” piece of thin gauze
to each can by draping it over the
top and affix a pipe cleaner or
piece of yarn through each tab to
hang. They’re perfect for decorat-
ing a porch, entry hall—even your
child’s room.
Paint a pumpkin. Give a tra-

ditional Halloween activity a new
twist. Paint a few pumpkins
you’ve picked at the pumpkin
patch with a spray paint such as
Rust-Oleum Chalk Board Paint.
Give them 24 hours to fully cure,
and then use chalk to draw pic-
tures or write messages like
“Boo,” “Go Batty” or “Happy Hal-
loween.” Line them up on the
steps leading to your front door

and you’re ready to welcome trick-
or-treaters.
Or, purchase minipumpkins

and spray paint them with on-
trend finishes like Universal Cop-
per Hammered or Oil Rubbed
Bronze. Place them in a basket on
your dining room table for a
sophisticated alternative to the
traditional painted pumpkin. The
paint will preserve your pumpkins
so they last through Thanksgiving.
Pilgrim’s landing. Here’s a

project that can make your Hal-
loween party extra festive and
make great placeholders for your
Thanksgiving table, too. Gather
several inexpensive, 4” terra-cotta
pots and give them a couple of
coats of paint, such as Ultra Cover
2X Gloss Black spray paint or
Rust-Oleum Chalk Board Paint.
After they’re completely dry, cut
felt circles slightly larger than the
opening of the pot and attach
them with your hot-glue gun.
Then decorate the pots with
orange ribbon, candy corn, dried
flowers or other seasonal decora-
tions to make festive pilgrims’
hats.
You can find more holiday deco-

rating tips at www.Facebook.com/
Paintideas.

Create Halloween Magic On A Shoestring Budget

Clever ways with pumpkins can
make decorating your home for
Halloween as easy as pie.

(NAPSA)—Trick-or-treating
can be an easy way for kids to
make a difference in the lives of
children around the world.
Trick-or-Treat for UNICEF, the

original Kids Helping Kids cam-
paign, provides children with the
opportunity to have fun and save
lives at the same time.
“Trick-or-Treat for UNICEF

remains a Halloween tradition for
American families and an inspira-
tion to many generations to fur-
ther the cause of child survival,”
said U.S. Fund for UNICEF Pres-
ident and CEO Caryl Stern.
“Every day, 21,000 children under
the age of 5 die of preventable
causes. Today, kids are as com-
mitted as ever to help UNICEF
provide nutrition, medicine and
education to their peers around
the world, and to help bring the
number of preventable childhood
deaths down to zero.” While car-
rying the orange collection box
door to door is the traditional way
to Trick-or-Treat for UNICEF,
supporters can also host a Hal-
loween fundraising party during
the month of October to raise
money and have fun with friends
and family. Free party tools and
tips are available for download at
www.trickortreatforunicef.org.
Supporters can also donate $10

on their mobile phone by texting
the word “TOT” to UNICEF
(864233) or by scanning the
Microsoft Tag on the collection box
using a Web-enabled smartphone
or mobile device. Collection boxes
and fundraising kits can be pre-
ordered and are available online
and by phone at (800) FOR-KIDS.

As the longest-running youth
engagement campaign in America,
Trick-or-Treat for UNICEF has raised
more than $164million for UNICEF’s
lifesaving programs worldwide. The
campaign owes its success over the
years not only to the children, par-
ents and educators who have taken
the initiative to participate, but also
to a wide array of companies and
organizations that serve as invalu-
able partners. This year, the U.S.
Fund forUNICEFhas partneredwith
media sponsor HGTV and national
sponsor Key Club International, along
with proud supporters FEEDProjects
and HSN, and promotional support-
ers American Airlines, Bright
Horizons Family Solutions® and
Coinstar, Inc.
For more than 60 years, Trick-

or-Treat for UNICEF has been a
powerful way for generations of
Americans to help provide
children the essentials for a safe
and healthy childhood.
To donate or learn how to get

involved, visit www.trickortreatfor
unicef.org.

Kids Helping Kids

Carrying the orange collection
box is a trick-or-treating tradition.

(NAPSA)—Do you know a
teacher who inspires a sense of
wonder in students? Wonder®
bread has introduced the 7Won-
ders of the USA Teacher Tour
to celebrate exceptional educators
in schools across the USA. The
Tour gives seven lucky teachers a
chance to teach a class remotely
from one of the 7Wonders of the
USA. Between now and October
24, 2011, you can nominate an
inspirational teacher at
www.7wondersofthe usa.com.
The 7Wonders of the USA are

historic destinations, awe-inspir-
ing landmarks and national trea-
sures that span the country and
offer rich educational opportuni-
ties to the winning teachers. The
7Wonders locations are the Grand
Canyon, Kennedy Space Center
Visitor Complex, New Orleans
Jazz Park, Mt. Rushmore, the
Statue of Liberty, the National
Mall in Washington, D.C. and Mt.
Kilauea in Hawaii.
Wonder will also present 25

tablet computers to each of the
schools of the seven winning
teachers, and arrange for each
teacher to share an interactive
lesson with his or her students
from the “7Wonders” location via
the new tablet computers.
And you can also enter to win

your own tablet computer when
you submit a teacher nomination
online. Plus, for each nomination,
Wonder will donate $1 to Teach
For America, up to $10,000. Teach
For America national corps mem-
bers work in urban and rural com-
munities to ensure that all chil-
dren have access to an excellent
education.

“As the school year gets under
way, Wonder is honoring the edu-
cators who teach our children to
love learning,” said Laura Pitlik,
Director of Bread Marketing for
the bakers of Wonder. “We are
excited and inspired by the stories
that people across the country are
sharing with us.”
7Wonders of the USA Teacher

Tour is part of Wonder ’s 90th
anniversary celebration this
year, and a part of the Wonder
Honors America’s Everyday
Heroes campaign, a national
search for people making extraor-
dinary contributions to their fami-
lies, communities or country.
For more information about the

7Wonders of the USA Teacher
Tour, visit www.facebook.com/won
derbread or follow along on Twitter
at www.twitter.com/_wonder_
bread. On the 7Wonders inter-
active website, www.7wonders
oftheusa.com, parents and kids can
also learn about each of the 7Won-
ders locations with fun facts and
family-friendly craft activities.

CelebrateWonder-ful Teachers

A new campaign honors teachers
who inspire a sense of wonder in
students.

Replenish Eyes Overnight
(NAPSA)—Before you close

your eyes at night, you may want
to be extra kind to the delicate
skin that surrounds them.
Because it’s thinner than the

rest of the face with especially frag-
ile blood vessels, this area may be
the first to show signs of aging.

A nightly skin care routine can
help prevent these signs because
night is when skin most actively
repairs itself from daily damage.
“Eye treatments high in anti-

inflammatory properties and
replenishing lipids are essential to
maintain healthier and younger-
looking under-eye skin,” said Dr.
Adam Geyer, Kiehl’s consulting
dermatologist, and founder of
Tribeca Park Dermatology in New
York City.
To help prevent signs of under-

eye aging, the skin care company
Kiehl’s Since 1851 has created
Midnight Recovery Eye. The
paraben-free, sulfate-free, fra-
grance-free, mineral oil–free prod-
uct is designed to address puffiness,
fine lines and wrinkles overnight.
This non-migrating cream-to-oil
texture combines a blend of essen-
tial and botanical oils—squalane,
evening primrose and lavender,
proven to rebalance hydration lev-
els—with the naturally derived ex-
tract Butcher’s Broom. This rare
ingredient is known to improve
blood circulation, strengthen fragile
capillary walls and reduce puffiness
under the eyes. For more informa-
tion, visit www.Kiehls.com.

Proper eye care overnight can help
prevent signs of under-eye aging.

(NAPSA)—Entertaining does-
n’t require complicated recipes.
Dressing up a ready-to-serve item
such as Phillips Seafood frozen
crab cakes can create sumptuous
appetizers that are sure to please.
For great recipes, visit www.
PhillipsFoods.com.

* * *
Spread some good cheer by

sharing the holiday tradition of
building a gingerbread house, and
visit the leader in food crafting at

www.wilton.com for more great
ideas. There you can check out the
“Ask Nancy” podcasts for step-by-
step instructions for creating
beautiful treats anytime.

* * *
Adding a frozen juice box to your

kid’s lunch bag creates an instant
ice pack to keep things chilled and
it should defrost in time for lunch.
Just 4 ounces of 100% juice counts
as a serving of fruit. More informa-
tion at www.fruitjuicefacts.org.
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