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(NAPSA)—Over the last
decade, the U.S. Hispanic popula-
tion has exploded by over 40 per-
cent and now represents 16.3 per-
cent of this country’s population,
according to the U.S. Census
Bureau. This fall, Hispanic Her-
itage Month provides the perfect
opportunity to look at compelling
figures and events in Hispanic
history, and examine how His-
panic culture has contributed to
the fabric of our nation.
Best of all, digital cable sub-

scribers already have an “all
access” passport for exploring
Hispanic Heritage Month: their TV
remote controls. With a couple
clicks, cable customers can
instantly view a variety of On
Demand Hispanic-themed pro-
gramming. Programming high-
lights include:
Profiles in Courage—Biogra-

phies of influential Hispanics come
to life with dramatic portrayals,
such as that of real-life high school
teacher Jaime Escalante, who
inspires a class of barrio kids to
pass an AP calculus test. Or exam-
ine fundamental issues of morality
by looking at the life of quadri-
plegic Ramón Sampedro, who
fights a 29-year campaign in sup-
port of euthanasia and his right to
end his own life.
A Storied Past: Struggles,

Strife and Civil Rights—Gain
new understanding of historical
events through the stories of the
people who lived through them.
The dramatic account of Domini-
can Republic’s heroic Minerva
Mirabal examines how she and
her sisters represented a threat to
Dictator Rafael Trujillo. Or trace
the journey of writer Reinaldo
Arenas who, while being born into
abject poverty and serving as a

rebel fighter for Castro in his
youth, manages to discover excep-
tional talents that are ultimately
tempered by his struggle for free-
dom and expression.
Triumph and Tragedy—

Talent and heartbreak are all too
common companions. Delve into
the promise and human failings of
Hispanic entertainment legends
such as salsa singer Héctor Lavoe,
who according to his wife Puchi,
grows as an artist but sinks as a
person; or the heartbreaking story
of Texas-born singer Selena Quin-
tanilla-Perez, whose meteoric rise
to fame ends tragically at age 23.
Hispanic Hearth and Home—

Love cooking shows? Join Chef
Marcela Vallodolid as she cele-
brates the diverse culinary gifts of
Mexico’s tastiest states with
recipes for Jalisco’s pork sand-
wich, Baja’s lobster burrito and
Puebla’s pippian chicken. If you
can pull yourself away from the
stove, design expert Luz Blanchet
will share secret solutions for
brightening up your home.
For information on these and

other Hispanic Heritage Month
programs, visit www.thisis
cable.com.

Cable ConnectsWith Hispanic Heritage Programs

Hispanic Heritage Month provides
the perfect opportunity to look
at how Hispanic culture has
contributed to the fabric of our
nation.

(NAPSA)—These days, we
spend endless amounts of time
talking about the importance of
work-life balance and finding that
happy medium. What’s less talked
about is our money-life balance—
partially because of our cultural
reluctance and partially because of
the misperception that it is so dif-
ficult. These simple tips, brought
to you by Chase Blueprint®, can
help you break through common
misperceptions and achieve your
personal financial goals.
Myth No. 1: Keeping track

of everyday spending is tricky
and time consuming.
For many people, the thought

of planning for how to spend
money every day is overwhelming,
but it doesn’t have to be. Save
yourself the headache by making
your plan simple—start with one
category of expenses, such as gro-
ceries. With Chase Blueprint,
Chase credit card customers can
make a financial plan with sim-
plicity and ease. Plans were
designed to be completed in just
four minutes. In this short
amount of time, customers can
have a plan in place to manage
everyday spending and borrowing.
Myth No. 2: Once you make

a plan, you are all set.
Like in the rest of life, it’s the

follow-through that counts. Once
you have a plan, you should
always track it against your goals.
Knowing where you stand will
allow you to identify any areas of
opportunity and help you learn
how you can improve your spend-
ing, borrowing and saving habits
to reach your financial goals.
Myth No. 3: Using a credit

card isn’t the same as borrow-
ing money.
You should view using a credit

card and carrying a balance on

that card the same way you view
money you would borrow from a
bank. And as with any loan for a
car, home or education, you should
be mindful of what exactly you’re
borrowing money for and always
have a plan for how to pay it back
before you make the purchase.
Myth No. 4: Planning what

you spend every day doesn’t
fit with your spending style.
People have diverse approaches

to spending and borrowing.
Regardless of where you fall on
the spectrum, it is important to
identify your “financial style.”
Create plans for your everyday
spending and borrowing that
reflect your individual financial
needs and keep you on track to
achieve your financial goals.
Myth No. 5: Everyone views

financial goals the same way.
In general, women approach

topics differently than men—and
money is no exception. Research
shows that women tend to focus

on the long-term goal, plan and
time frame, whereas men tend to
be focused on the monthly pay-
ment amount. With Blueprint,
credit card customers have four
features that can help achieve
more than one type of financial
goal at a time. Talk to your part-
ner and put achieving goals—such
as succeeding in finishing a pay-
ment plan—at the top of the list of
things to discuss.
Myth No. 6: Financial plan-

ning should be limited to
regular expenses.
While it is always important to

have a good financial plan, major
life events like weddings, having a
baby and raising children elevate
the importance of personal
finances and are terrific opportu-
nities to communicate with loved
ones about financial goals. Be
proactive and take a few minutes
to think about any expected—or
unexpected—events and fit them
into your plan.

Debunking Financial Planning Myths

Making and sticking to a financial plan can be easier and more
rewarding than many people realize.

(NAPSA)—Designing a func-
tional and clutter-free room that
grows with your child can be a tall
order. The room should evolve and
adapt as needs change.
Fortunately, there are some

quick solutions to help you and
your children get—and stay—
organized. Here are a few tips to
help:
•Invest in dual-purpose furni-

ture and a long-lasting closet.
Closet storage can be adjusted as
your child requires bigger clothes
and different storage needs. For
example, ClosetMaid’s easy-to-
install, adjustable ShelfTrack™
system creates a custom design
with open stock wire shelving that
can be cut to size or you can pur-
chase an affordable wire starter
kit with everything you need in
one box.
•Make organizing as easy as

possible for your child; consider
removing the closet doors and
adding color-coordinating cur-
tains. This will prevent finger
pinching, toe stubbing and the
possible derailment of the sliding
doors off the tracks.
•Label all bins or pullout bas-

kets to help your child with his or
her reading skills. Write the word
and match it with a corresponding
picture. This will make cleaning
up a fun game to play with your
child. Play the game at the same
time every day to make organizing
a daily habit.
•Add subtle pops of color to

liven up the room. Fabric drawers,
available in an array of colors

from princess pink to denim blue,
are a convenient way to store
items like toys and blankets—
even clothes. Grab one and do a
quick lap around the house, pick-
ing up stray items.
•Incorporate a small table with

chairs in the room. It will create
an ideal place for drawing, read-
ing, projects and homework. It can
help cut down on the amount of
items spread out on the floor and
around the house.
•Designate a side of the closet

for each child if they’re sharing a
room; it will keep everything in
order. Assign each child a differ-
ent color drawer to conceal school
supplies, lunchboxes and other
educational and playtime essen-
tials.
For additional tips, as well as

storage and organization solu-
tions, visit www.closetmaid.com or
call (800) 874-0008.

GrowWith Me: FromTot ToTeen

The same closet that begins with
your child as a tot can be ad-
justed for an older child.

(NAPSA)—Did you know that
bathrooms are the biggest water
users in your home, accounting for
more than half of all indoor water
use? With household water utility
bills on the rise—now averaging
more than $700 per year across
the United States—there’s never
been a better time to give your
bathroom a “mini-makeover” that
will save water and money.
If your bathroom fixtures come

in retro colors like “Pepto®” pink
and avocado green—or were in-
stalled before 1994, when plumb-
ing standards became more effi-
cient—they could be sending
money and water down the drain.
Advances in plumbing technology
and design have led to faucets,
showers and toilets that use sig-
nificantly less water while still
delivering the rinse, spray and
flushing power you need.
By replacing outdated bathroom

fixtures with models that have
earned the U.S. Environmental
Protection Agency’s (EPA’s)
WaterSense label, you’ll save
water and money without compro-
mising quality. All WaterSense-
labeled products are independently
certified to meet stringent perfor-
mance criteria while using at least
20 percent less water.
Giving your main bathroom a

mini-makeover by installing a
WaterSense-labeled toilet, faucet
and showerhead can save your
household more than $80 on util-
ity bills and 7,000 gallons of water
per year—enough water to wash

six months’ worth of laundry. In
addition to saving water, a mini-
makeover saves energy by reduc-
ing the amount of water that

needs to be
heated—enough
to power a
refrigerator for
two months.
The combined
savings in water
and electric bills
can be enough
to pay for the
new fixtures in
as little as two
years.

Even if you aren’t in the market
for a full bathroom makeover,
WaterSense-labeled plumbing fix-
tures are available in a wide variety
of colors, models and prices, making
it easy to find a toilet, faucet or
showerhead for any budget or bath-
room type, saving water for years to
come. In the last five years alone,
WaterSense-labeled products have
helped American households save
125 billion gallons of water and $2
billion in utility bills.
Ready to take the plunge?

Besides looking for the WaterSense
label on bathroom products, you
can also join thousands of your
neighbors by supporting the We’re
for Water campaign. Visit www.
epa.gov/watersense and take the
“I’m for Water” pledge, or like
WaterSense on Facebook (www.
facebook.com/EPAwatersense).
For more information and tips,

visit www.epa.gov/watersense.

A Bathroom“Mini-makeover” SavesWater And Money

The sign of a
water-efficient
plumbing fixture.

Editor’s Note: In recognition of National Kitchen and Bath Month, the U.S.
Environmental Protection Agency’s WaterSense® program is encouraging home-
owners to consider water-efficient bathroom “mini-makeovers” that save water,
energy and money on utility bills—this October, and all year long.
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(NAPSA)—Each year, the Alli-
ance for Affordable Services offers
college scholarships to dependents
of the association’s members.
Alliance members also receive sig-
nificant savings on valuable busi-
ness, personal and health care
benefits. For more information,
visit www.AffordableServices.org
and enter GoTo keyword: scholar-
ship, or call (800) 733-2242.

* * *
Freight railroads invest

roughly $20 billion in private capi-
tal each year to grow the national
rail network. According to the
Association of American Rail-
roads, the industry also generates
$265 billion in total annual U.S.
economic activity. To learn more,
visit www.freightrailworks.org or
www.aar.org.




