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(NAPSA)—LASIK, a popular
vision correction option for reduc-
ing or eliminating the need for
glasses or contacts, can help you
enjoy sports and a fully active
lifestyle. 
It’s important, however, to pick

the right LASIK surgeon.
“LASIK is surgery and it in -

volves something precious—your
eyes,” says Robert Maloney, M.D.,
M.A., a board-certified, fellowship-
trained specialist in vision correc-
tion surgery. “You should focus on
finding the best-qualified surgeon
for your LASIK.” 
Dr. Maloney recommends you

find a LASIK surgeon who is:
•An ophthalmologist (an M.D.),

certified by the American Board of
Ophthalmology.
•Experienced. “You want a sur-

geon who has performed at least
200 LASIK procedures,” Dr. Mal-
oney says. “Experienced surgeons
also often have additional certifi-
cations, teach at a medical school
or participate in clinical research.”
•Willing to educate you and

answer your questions. “Educa-
tion and counseling are among the
most important things we do as
surgeons. Patients need to know
about the potential benefits and
limitations so that when they
make a decision, they know that
it’s the right decision for them.”
•Able to make you feel relaxed

and confident. “The surgeon and
his or her entire office should have
a sense of professionalism and
should fit your personal style.”
•Dr. Maloney also points out

that “A surgical consultation
should never be a sales process.
You should never feel you’re being
pressured to do something you
don’t want to do. Also, remember,

the goal in LASIK is to achieve
the best vision, not to save the
last dollar. 
•“LASIK is wonderful,” he adds,

“but there are limits to what it can
achieve. In most cases, it won’t give
you better-than-perfect vision. And
you might still need glasses—for
example, for reading—as your eyes
age. Don’t ex pect miracles. There are
risks with any surgery, LASIK
included. A responsible surgeon will
tell you about them. Counseling
should also cover the recovery process
and possible side effects. You are
trusting your eyes to the surgeon
and the practice. You need to feel at
ease. If you don’t, you may be pick-
ing up on signals that something is
wrong, or just that this surgeon isn’t
for you.”
Dr. Maloney recommends you

get a recommendation for a
LASIK surgeon from family,
friends or, best, a trusted physi-
cian. And when you meet the sur-
geon, be sure to get references as
well. “Do your homework and
‘interview’ the surgeon to make
sure you’re at ease. Research up
front will help make sure you
have a good LASIK experience.”

Picking The Right LASIK Surgeon—Here’s How

A LASIK surgeon is a medical
professional—not a salesman.

(NAPSA)—A program sponsored
by a major international automo-
tive supplier and its employees is
helping to feed families in commu-
nities across North America.
Launched in September 2010,

the program developed by Faure-
cia North America—FUELS, for
Faurecia Unites with Employees
for Local Service—targets the
charitable efforts of more than
10,000 employees across North
America. In addition to food dona-
tions, Faurecia volunteers con-
tributed approximately 650 hours
of service at food banks as a result
of the program.
Through the FUELS project,

Faurecia donated more than
148,000 pounds of nonperishable
items to food banks across North
America in its first year. Its objec-
tive is to make an impact in the
neighborhoods and communities
where the company has a presence.
Faurecia specializes in automo-

tive seating, emissions control
technologies, interior systems and
automotive exteriors and is the
sixth-largest automotive supplier
in the world and the ninth largest
in North America with 39 loca-
tions in the U.S., Canada and
Mexico.
Exceeding Expectations
To foster team spirit and en -

courage giving, the company chal-
lenged its employees to compete in
collecting the most pounds of food
per person per site. Faurecia
pledged that, if the employees met
their respective collection goals,
the company would contribute
$500 to each local food bank that
the sites partnered with. It also
pledged $5,000 for one site in the
U.S./Canada and one site in Mex-
ico that collected the most pounds

of food per person. Overall, 75 per-
cent of the company’s participating
sites exceeded their collection goal.
A Proud Employer
“It was amazing to witness our

employees engage in this project
last year and step up to the
 challenge,” said Mike Heneka,
 president of Faurecia North Amer-
ica. “It was even more rewarding to
see how many went above and
beyond the challenge by volunteer-
ing at our partner food banks to
make a difference in their commu-
nities. I am confident that we will
exceed our goals again this year and
see record numbers of employees
participate in the FUELS program.”
Continuing the Effort
Building on the success of the

2010 initiative, FUELS has
announced that its 2011 effort will
again consist of food col lection, vol-
unteerism and financial support.
To learn more, visit www.fau

recia.com or connect with the
FUELS program on Facebook
(www.Facebook.com/FaureciaFUE
LS), Twitter (www.Twitter.com/
FaureciaFUELS) and YouTube
(www.YouTube.com/Faurecia
FUELS). 

Auto Supplier, Employees Join To Fight Hunger

Feeding those in need: A Faurecia
volunteer project, FUELS, has
donated more than 148,000
pounds of nonperishable food to
food banks across North America.

By the National Diabetes 
Education Program

(NAPSA)—Diabetes is one of
the most common chronic diseases
in children. For students with dia-
betes and their parents, getting
ready for a new school year
includes a lot more than buying
new clothes, backpacks, note-
books, and pens. It means buying
a whole list of diabetes supplies to
keep at school—but also preparing
school staff to help keep their chil-
dren safe at school and at school-
sponsored activities. 
“Nobody knows your child’s

day-to-day needs and how to
respond to a diabetes emergency
better than you,” said Griffin P.
Rodgers, M.D., Director of the
National Institute of Diabetes and
Digestive and Kidney Diseases of
the National Institutes of Health
(NIH). “That’s why it is so impor-
tant to start the school year as
part of the school health team, and
to keep open the lines of communi-
cation throughout the school year.”
Both parents and school per-

sonnel can get the guidance they
need from an invaluable manual,
Helping the Student with Diabetes
Succeed: A Guide for School Per-
sonnel. This guide was produced
by the U.S. Department of Health
and Human Services’ National
Diabetes Education Program
(NDEP) and is an essential
resource for parents, schools, and
health care professionals.
As the school year begins, par-

ents of youth with diabetes are
encouraged to follow these tips
from the NDEP School Guide to
help ensure their children’s safety

and well-being.
•Take action. Notify the

school right away that your child
has diabetes. Allow the sharing of
medical information to keep your
child safe and provide up-to-date
emergency contact numbers to
the school.
•Work with your child’s

health care team to develop a
“Diabetes Medical Manage-
ment Plan.” This plan contains
the medical orders for your child. It
should be signed by the health care
team and submitted to the school
nurse at the start of each school
year. An updated plan is needed if
there are changes in your child’s
diabetes care plan during the year.
A sample plan is included in the
NDEP School Guide. 
•Meet with the school nurse

to go over your child’s school
health care plans. The school
nurse will use the medical orders to
prepare your child’s routine and
emergency diabetes care plans at
school. You can find samples of
these plans in the School Guide.
•Provide the school with all

supplies, medicines, and items
needed to carry out your
child’s health care and emer-
gency plans. This includes blood
glucose testing items, supplies for
taking insulin and urine and
blood ketone testing, snacks,
quick-acting glucose products, and
a glucagon kit. 
•Be an active member of

the school health team. The
School Guide includes action
plans for all school personnel, and
for you and your child to work
together to manage diabetes care
at school. Go over these checklists
with your child so both of you can
work as a team with school staff
throughout the school year. 
To order a free copy of NDEP’s

Helping the Student with Diabetes
Succeed: A Guide for School Per-
sonnel, call 1-888-693-NDEP (1-
888-693-6337), TTY: 1-866-569-
1162 or visit www.YourDiabetes
Info.org. You can download a copy
of the guide and find more infor-
mation about children with dia-
betes at this website. 

The U.S. Department of Health
and Human Services’ National Dia-
betes Education Program is jointly
sponsored by the National Insti-
tutes of Health (NIH) and the Cen-
ters for Disease Control and Preven-
tion (CDC) with the support of more
than 200 partner organizations. 

Heading Back to School with Diabetes

(NAPSA)—If you are thinking
about giving someone a present,
you may be pleased to learn you
can give great gifts without spend-
ing a great deal of money. Here
are hints on how:

The Gift Of Time
Offer to do a chore to save

someone time: Collect the gro-
ceries, weed the garden, clean the
house, paint the fence, look after
the kids. Or what about...

The Gift Of Consideration
You can give a gift that shows

your consideration of the recipi-
ent: Bring over a covered dish of
comfort food. Drive her to an
important appointment. Knit him
a warm scarf. Create a scrapbook
of her favorite photos, pressed
flowers, poems and newspaper
articles. Or what about...

The Gift Of Art
You can give delightful gifts

created using reproductions of
original artworks that have
helped disabled artists support
themselves for the last 50 years. A
worldwide, for-profit organization
founded in 1961, the Mouth and
Foot Painting Artists is owned
and run by disabled artists. It
helps its members earn their liv-
ings by having their paintings
reproduced as holiday cards and
calendars, which are sold directly
to the general public.
Full Members get a monthly

income for life regardless of
whether increasing disability
makes it impossible for them to con-
tinue providing artwork. There are
some 70 professional artists in just
the American branch of the group. 
One example of the organiza-

tion’s artists is Brom Wikstrom.

His work has been exhibited from
New York to Shanghai, Vienna to
Atlanta, and he’s a Washington
State Arts Commissioner. Wik-
strom has also been commissioned
to do greeting card designs for a
major soft drink company.

Watch For The Mail
Every year in early October,

the work of Wikstrom and the
other artists is made available to
the general public. 
Households across the country

get mailings of the products in the
form of holiday cards and calen-
dars that they’re invited to pur-
chase. A wide range of other
items, including books, wrapping
paper, diaries and jigsaw puzzles,
is also available.

Learn More
People who do not receive the

mailing and wish to buy the prod-
ucts or who want more informa-
tion can visit www.mfpausa.com
or call (877) MFPA-USA.

The Art Of Giving

You can give friends and family
holiday and other cards, calen-
dars and gifts designed by tal-
ented artists such as Brom Wik-
strom who can create beautiful
pictures with their mouths or feet. 

(NAPSA)—A versatile fruit,
pears are just as delicious eaten
fresh out of hand as they are
cooked. Simple poached pears
make a particularly appealing
dessert for any meal. For pear
recipes and more, visit www.usa
pears.org and follow USA Pears
on Facebook and Twitter. 

* * *
With the holiday season, a

favorite food is returning—Bau -
ducco Panettone. New this year is
Bauducco Panettone Gran Natale,
with almonds and a sugar glaze,
that comes in a premium package
for an especially impressive gift.
For recipes and serving sugges-
tions, visit www.bauducco.com.
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