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(NAPSA)—With new technol-
ogy and games in our lives, there
are more ways than ever to stay
entertained this holiday season.

Video game systems continue to
rank in the top five items on buy-
ers’ wish lists, according to the
National Retail Federation. In
2006, game industry sales are pre-
dicted to exceed that of DVD sales
and movie ticket purchases com-
bined (source: IDC, a global intelli-
gence firm). With so many options
and the increased popularity of
games, how are you to choose
which system is right for you? 

Noted gaming industry author
and consultant Scott Steinberg
agrees that many choices await,
but the fun is in the choosing. “No
matter your age, interest, skill
level or budget, a multitude of
great gaming options await. Rang-
ing from stand-alone set-top con-
soles including the new PLAY-
STATION 3 to high-end laptops,
slick cell phones and whiz-bang
portables, the entire family need
no longer do without.”

PlayStation Grows Up
One gift that people of all ages

are hotly anticipating this year is
the new PLAYSTATION 3. A
launch lineup of more than 20
unique games means there’s some-
thing fun for everyone. Top-rated
titles include NBA 07, running in
full high-definition with hyper-
realistic characters and the incred-
ibly detailed Resistance: Fall Of
Man, set in a frightening 20th cen-
tury alternate military reality com-
plete with aliens. 

The PS3 is an incredible value
for the consumer and comes stan-
dard with advanced technologies,
comparable to that of a super com-
puter. It features a built-in Blu-ray

Disc player, internal hard disk
drive (20 GB or 60 GB), HDMI
output, wireless controller and
network capability—everything
required to start enjoying PS3
right out of the box. In addition,
consumers will also have access to
a new virtual online storefront to
purchase downloadable games and
other content. The 20-GB HDD
PS3 system retails for $499 while
the 60-GB HDD unit goes for $599.

Fun On The Go
Traveling, commuting or just

generally being on the go should
not have to mean forgoing fun and
games. “Whether cruising cross-
country at 30,000 feet or sitting by
the cozy fireside in grandma’s den,
enthusiasts can get a healthy dose
of gaming goodness,” said Stein-
berg. “No matter where you go, no
matter what you do, now it’s
always possible to get in the game.”

With games, photos, movie
viewing, Web surfing capabilities
and more, the PlayStation
Portable (PSP) fills the fun-on-
the-go void. The PSP Entertain-

ment Pack, which includes a 
1-GB Memory Stick Pro Duo, the
full-length movie “Lords of Dog-
town” and the ATV Offroad Fury
Pro game is available now. 

Popular Favorite
The most popular gaming

device on the planet is the
PlayStation 2 computer entertain-
ment system. Just in time for the
holidays is a sleek and sexy lim-
ited edition silver model. PlaySta-
tion 2 offers thousands of games,
DVD and CD playback along with
digital surround sound. Available
for just $129, it’s popular with
both gift givers and recipients.

Gifts Under $50
For the gamers who have all of

their hardware needs taken care
of, there are plenty of new games
to keep them entertained. 

The latest games for PSP
include the colorful LocoRoco,
superhero-filled Marvel: Ultimate
Alliance, puzzler Mercury Melt-
down and NBA 07 for sports enthu-
siasts. Gamers 17 and older will
enjoy leading SEALs in SOCOM:
U.S. Navy SEALs Fireteam Bravo 2
or taking part in the action-packed
Killzone: Liberation.

On PlayStation 2, turn up your
inner rock star with SingStar
Rocks! or in Guitar Hero II. Per-
haps you enjoy character-driven
stories, like the massive fantasy
world found in Final Fantasy XII.
Anticipated mature-rated games
include Tom Clancy’s Splinter Cell
Double Agent, Bully and Scarface:
The World is Yours. 

However you play the game of
gift shopping, a little fun and
games can go a long way. To learn
more about video game entertain-
ment this holiday season, visit
www.us.playstation.com.

Want To Give The Hottest Gift Of The Year?
Get In The Game! Video Gaming Is Not Just For Kids Anymore

PLAYSTATION 3 is among the top
must-have items on most buyers’
wish lists this year.

(NAPSA)—Controlling your
diabetes does not mean that it has
to control you, nor do you have to
attempt to manage it alone. Work-
ing with a comprehensive team of
health care professionals can help
lead to individual success. 

From diet and exercise to med-
ication and social interactions, the
impact of type 2 diabetes on daily
life is constant. To ensure a
healthy balance of lifestyle modifi-
cations and disease education, a
recent Harris Interactive survey
suggests that patients often need
support beyond what their primary
care doctor provides.  

“Because we do not always
make the best use of available
resources for managing type 2 dia-
betes, patients often feel they
have ‘failed’ and feel guilty; physi-
cians feel frustrated; no one wins,”
says Donna Rice, R.N., president
of the American Association of
Diabetes Educators.

A personalized diabetes team
can help you make the best use of
all the resources available to man-
age your condition, including con-
sidering whether the latest treat-
ments are right for you. According
to Dr. Silvio E. Inzucchi, professor
of medicine in the Section of
Endocrinology at Yale University
School of Medicine, some of the
newest treatment options have a
renewed focus on the role that
beta cells play in producing
insulin in the pancreas, rather
than on insulin resistance.

“Beta cell dysfunction may be
the most important cause of the
progression of type 2 diabetes and
may play a role in how well
patients respond to oral medi-
cines,” Dr. Inzucchi said. “A team
approach helps bring together the
latest in science, treatment

choices and education around dis-
ease management.”

A successful diabetes team
may include an endocrinologist,
primary care physician or dia-
betes educator. A diabetes educa-
tor can be a nurse, dietitian or
pharmacist. 

Work with your team to:
• Get your A1C level—a basic

lab test for evaluating glucose
control—checked at least twice a
year;

• Decide on the steps to take to
achieve your goals with your dia-
betes team and talk about treat-
ment options that are right for
you;

• Eat healthy and live an
active life.

Type 2 diabetes is a condition in
which the body has high blood
sugar or glucose. Of the 19.3 mil-
lion people in the United States
with diabetes, type 2 diabetes
accounts for 90 to 95 percent of the
cases. It is estimated that one in
three Americans born in 2000 will
develop diabetes sometime during
their life.

For more information and for
survey findings, go to www.diabetes
teamsite.com.

Fight Diabetes With Your Health Care Team

Medical experts say patients
should team up with their health
care providers to optimize dia-
betes management and control.

New Face Of Gift Cards
(NAPSA)—Giving a gift card

just got a lot more interesting in
time for the holiday season.

Shoppers now have a new way
to give a magazine subscription
gift that lets the recipient choose
from 50 high-profile titles includ-
ing People, Time, O, The Oprah
Magazine, Cosmopolitan, Esquire
and The New Yorker.

Called Giftscriptions, it comes
in a holiday-theme box, complete
with a colorful catalog that pre-
views the collection of magazine
titles, as well as a gift certificate
for redemption.

Magazine subscriptions are an
especially popular gift choice, evi-
denced by the fact that 40 percent
of adults have given them at one
time or another. Research also
shows that shoppers spent about
$40 billion on gift cards last year,
and that figure is only expected to
rise this holiday season. 

Giftscriptions can be purchased
at Barnes & Noble, Amazon.com,
select Borders, Walgreens, Best
Buy and many other outlets.

New gift product lets people
choose their own magazine.

Keeping Kids Off Cigarettes

(NAPSA)—Leading by example
is the best way to send messages
about health to your children. But
what if you’re a current or former
smoker and don’t want your kids
following in your footsteps? Parent-
ing expert Dr. Michael Popkin says
there’s still plenty you can do. 

Popkin suggests being honest
with your child. Tell him that you
smoke or used to smoke, how you
got started and what it’s like
being addicted to something. The
more straightforward you are, the
more likely he is to listen.

Talk Early, Talk Often—Loril-
lard Tobacco Company’s Youth
Smoking Prevention Program—
suggests parents also tell kids
about smoking’s physical draw-
backs. “Share how it feels to be
short of breath from cigarettes.
Talk about the bad breath smok-
ing causes and stained teeth and
fingers,” says Popkin, spokesman
for the program. 

As a final tip, talk about the
expense of smoking. Tell children
how much cigarettes cost, how
many packs you smoke a week and
what that adds up to—it might just
help you quit as well. 

For more information, visit
www.KeepKidsFromSmoking.com. 

Parents who smoke need to talk
to their children about the risks
of smoking.

(NAPSA)—The methods of get-
ting messages from one person to
another over distance have
changed a lot from the days of
smoke signals, telegraphs and
telephones. Even in the recent
past, things have changed in the
way people communicate and that
includes e-mail, Web cams, video
conferencing, the picture phone
and cell phones.

The latest wave in communi-
cation is the personal video
phone. It allows you to see the
person you are talking to, so
you’ll never miss a thing. This
may account for the growing pop-
ularity of video phones as gifts.
Giving one to family and friends
will allow you to see them open-
ing those gifts at Christmas or
birthdays. A personal video phone
also means you won’t miss those
first steps or everyday moments
when you’re far away from a
loved one.

The video phone you’ll see most
in homes where people like to see
the person they’re talking to is the
Ojo. Pronounced OH-joe, the
phones were created by WorldGate,
a leader in personal telephony. One
of the things people like about the
Ojo is the great picture quality and
the fact that the large color screen
and video camera is at eye level,
for a natural viewing angle.

Key to Ojo’s performance is a
full, smooth, video without any
jerkiness or time delays.

The video phone is easy to use,
install and set up, and it can com-
municate with any other Ojo any-
where in the world.

For those who like to give
unusual gifts, video telephony has
arrived. To learn more, visit
www.ojophone.com.

 

Personal Video Phones—I Just Called To See You Smile

IT’S FOR YOU—video phones that
allow you to talk face-to-face with
friends and family. Many say it’s
just like being there.

***
Cherish your visions and your
dreams as they are the children
of your soul; the blueprints of
your ultimate achievements.

—Napoleon Hill 
***

***
Everything that irritates us
about others can lead us to an
understanding of ourselves.

—Carl Jung 
***

***
Facts do not cease to exist
because they are ignored.

—Aldous Huxley 
***

***
Fear less, hope more; Whine less,
breathe more; Talk less, say
more; Hate less, love more; And
all good things are yours.

—Swedish Proverb 
***




