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(NAPSA)—Here’s something to
reflect on: not being able to see clearly
because you don’t have access to vision
care might seem like something that
only impacts people in lesser devel-
oped countries—but that’s not the
case. One in seven people around the
world need glasses, but lack access
to an eye exam and a simple pair of
glasses.
The issue spans across every coun-

try and continent. In the U.S. alone,
one in four students has an undiag-
nosed vision problem significant
enough to impact their academic per-
formance. However, despite these
overwhelming numbers, a new sur-
vey conducted by independent
research firmWakefield Research for
OneSight, revealed that 65 percent
ofAmericans are unaware that these
problems exist in their own country.
And though they may be unaware of
just how many people are unable to
get an eye exam and glasses in the
U.S.,Americans can imagine the prac-
tical and emotional implications of
not being able to see clearly.
When askedwhat issues theymay

face if they could not see clearly, 60
percent ofAmericans feel they’d lose
their independence. Forty one per-
cent said they would be less produc-
tive at work or school, 43 percent say
they would have a harder time earn-
ing a living and 23 percent feel they
would lose social connections with
family members and friends.
The consequences of not being able

to see clearly can not only affect some-
one’s overall well-being, but also com-
promises their financial stability.
Research shows that clear vision
enables a provider to earn up to 20
percent more each year and empow-
ers students to be twice as effective
in school. Without access to clear
vision, a child’s future or a parent’s
ability to maintain a living and pro-
vide for their family is unclear.
Consider this:Americans who can-

not see clearly face these issues and
emotions every day.

What You Can Do
One organization making an

impact is OneSight, a nonprofit lead-
ing the global movement to solve the
vision care crisis. In honor of World
Sight Day and throughout October,
OneSight is helping the world see a
better future with the launch of their

digital movement, #UNBLUR. The
campaign aims to raise advocacy and
funds to help provide eye exams and
glasses to people in need in the U.S.
and around the world.
OneSight is uniting people

across the world to show first-
hand what lack of access to vision
care looks like and how a pair of
glasses can have a life-changing
impact on someone’s future. Any-
one can join the global #UNBLUR
movement and help the world see
by making a ten dollar donation
at www.onesight.org/donate,
which can help provide a pair of
glasses to a person in need.
OneSight is also encouraging peo-
ple to watch the #UNBLUR video
at www.onesight.org/wsd2016 and
share it on social media to show
how clear sight can empower peo-
ple to reach their full potential.
“Access to vision care and a new

pair of glasses could empower a stu-
dent to reach their full potential, a
parent to better connect with their
children or a provider to get a better
job and increase their earning poten-
tial,” saysMony Iyer, OneSight’s exec-
utive director. “There is no greater
feeling than seeing how a simple pair
of eyeglasses can alter the course of
someone’s life; this is why we won’t
stop until the world can see.”
OneSight makes access to clear

vision a reality through immediate
and long-term solutions for under-
served communities worldwide. Since
1988, OneSight Vision Clinics have
served 9 million people in 46 coun-
tries and 49 states. With the help of
dedicated partners, there are 23 per-
manent vision centers operating today,
providing ongoing access to vision
care to nearly 5 million people. That
number will grow to over 20 million
people by 2020.

Making Clear Vision A Reality

When you help the world see bet-
ter you help the world live better.

(NAPSA)—Halloween can be
more fun and less frightening
when you keep these 13 safety
suggestions from security experts
in mind:
•When out on Halloween night,

avoid areas that are not well lit
and try to walk in high-traffic
areas.
•Keep your cell phone handy

in case you get separated from
your group or need to contact
emergency services. If you go out
alone, let a trusted friend or fam-
ily member know where you are
and whom you are with.
•Make use of safe forms of

transportation such as cabs.
•If you’re going to a party

venue, familiarize yourself with
the fire exits when you arrive so
that you are prepared if an emer-
gency evacuation occurs.
•Bear in mind that other

people may not be knowledge-
able about your costume and
its accompanying props. Don’t
carry fake weapons. You don’t
want to scare anyone around
you or alarm the police.
•Don’t eat or let kids eat any

trick-or-treat loot you haven’t
opened yourself.
•When driving, watch for chil-

dren in the street and on medians.
•Prepare your home for trick-

or-treaters by clearing porches,
lawns and sidewalks and pro-
gramming your outdoor lighting
to turn on early—or install
“smart” lights that go on when
they detect movement. Keeping
your walkway well lit can prevent
your neighbors and their kids
from injuring themselves. Keep lit
pumpkins and candles away from
where children will be walking. A

video doorbell can help you tell
whether it’s really trick-or-
treaters on your porch or someone
more sinister—and if someone
eggs your door while you’re out,
you’ll know who did it.
•Give your kids a curfew.
•Trick-or-treaters should

travel in groups and be accompa-
nied by an adult with a cell phone.
They should go to only well-lit
houses, remain on porches rather
than go into any house, and stay
in familiar neighborhoods.
•Everyone should remember to

walk, not run and obey all traffic
rules and signals.
•Make sure costumes don’t

drag on the ground and masks
don’t obstruct vision.
•If you go out of town, lock up

your valuables and store them in
a safe place. When leaving the
house, make sure you lock your
doors and set your security alarm
system. While ADT doesn’t protect
your home against the paranor-
mal, it can keep out mortal
intruders while you’re enjoying
Halloween festivities.

Learn More
For further facts and tips, see

www.adt.com.

Thirteen Safety Hacks To EaseYour Fears

Following a few rules can help you,
your family and your neighbors
have a happier, safer Halloween.

(NAPSA)—Vacation rental homes
are becoming increasingly popular.
In fact, 89 percent of travelers who
have never rented a vacation home
before would consider it, according
to a recent study. However, popular
misconceptions prevent some peo-
ple from doing so. Here are a few
facts that can help.

Myth #1: More space = a
higher price tag. Many travelers
assume vacation rentals are more
expensive than traditional lodging.
Think again: When you break down
the price per night and per room
compared to traditional accommo-
dations, vacation rentals typically
offer better value—plus, you get
added living areas. Rental homes
can also prove more cost effective
when you average in all the conve-
nient amenities, such as kitchens to
save money on meals, or washers
and dryers to cut down on baggage
fees because you can pack less.

Myth #2: I need to have a
large group. Vacation rental
homes come in all shapes and
sizes, from studio units and con-
dos in resort-style communities to
larger, private homes with four or
more bedrooms. Solo travelers,
couples and families alike can
enjoy rental homes for the conve-
nience and can find the right-
sized home for their needs.

Myth #3: I have to stay for
at least a week. Many vacation
rental homes offer flexibility when
it comes to length of stay. Travel-
ers can often find rentals for
weekend stays, especially during
off-peak travel periods.

Myth #4: You have to book
far in advance. There is no set

time frame for booking a rental
home before your trip. While
booking further in advance can
give you a greater selection to
choose from, there are often great
last-minute deals in many popular
vacation destinations for those
who can’t plan as far ahead.

Myth #5: If I need help, I’m
on my own. This one depends on
how you book your rental home. If
you book directly with a home-
owner through a listing site, you
will have to work out any issues
directly with the owner. However,
if you book through a professional
manager, such as Wyndham Vaca-
tion Rentals, there is someone
available 24/7 to assist you and to
serve as a liaison between you and
the property owner. Wyndham
even offers a “Vacation Rental Bill
of Rights” that assures travelers
that their expectations will be met.
Learn more about vacation

rentals at www.VacationDifferently.
com. The travel resource offers
great tips on family travel, ideas
for vacation rental accommoda-
tions, and inspiration on a differ-
ent way to travel.

Setting The Record Straight:
Common Myths About Vacation Rentals

Renting a vacation home can be
more fun and less expensive
than many people realize.

***
Anecdotes and maxims are rich treasures to the man of the
world, for he knows how to introduce the former at fit place in
conversation.

—Johann Wolfgang von Goethe
***

***
Wit is the salt of conversation, not the food.

—William Hazlitt
***

***
Inaction breeds doubt and fear. Action breeds confidence and
courage. If you want to conquer fear, do not sit home and think
about it. Go out and get busy.

—Dale Carnegie
***

***
There are many who talk on from ignorance rather than from
knowledge, and who find the former an inexhaustible fund of
conversation.

—William Hazlitt
***

***
Regardless of how you feel inside, always try to look like a win-
ner. Even if you are behind, a sustained look of control and con-
fidence can give you a mental edge that results in victory.

—Arthur Ashe
***

The blue hen chicken is the offi-
cial state bird of Delaware and
the ladybug is Delaware’s official
state bug.

North Carolina produces more
sweet potatoes than any other
state. Illinois tends to lead the coun-
try in pumpkin production.

The first umbrella factory in the
U.S. opened in Baltimore, Md., in
1828.

The Massachusetts Bay School
Law was passed in 1642. It re-
quired parents to make sure that
their children knew the principles
of religion and the capital laws
of the commonwealth.

The first modern wind turbine was
built in Vermont in 1941.




