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(NAPSA)—Television is so
ingrained in our culture that it is
hard for many of us to envision
even a day without it. For many,
television is a primary source for
news and information, and is even
recognized annually on November
21st as “World Television Day” by
the United Nations. The holiday
was developed to recognize the
impact television has had on our
world. It is astonishing to see just
how far television has come since
its creation and how consumption
of this medium has evolved.

The first electronic television
was invented in 1927 and quickly
filled family rooms across the
country. Today, it is estimated
that nearly 97 percent of homes
in the U.S. have at least one tele-
vision. In past decades, network
television was received via
antenna, which evolved to cable
starting in 1948, later exploding
into hundreds of channels.

Today, television continues to
evolve with digital streaming from
any screen, anytime, anywhere,
and companies like Netflix are
leaders in this new digital revolu-
tion of television. The subscription
service is “the world’s leading
Internet television network” with
more than 100 million hours of
programming that consumers—65
million of them worldwide—can
access at their convenience. Access
to content at their convenience is
what today’s generation (a.k.a.
Digital Natives) demands.

While boomers and Gen Xers
have grown up with “appointment
television,” today’s youth are
accustomed to creating their own
viewing schedules. Netflix has
taken notice and is expanding its
kids slate with classic brands that
children (not to mention parents
and grandparents) know and love.
November 6th marked the pre-
miere of “Care Bears & Cousins”
(www.netflix.com/CareBears), a
Netflix Original Series.

First introduced by American
Greetings in 1982, the Care Bears
has become one of the world’s
most popular and endearing chil-
dren’s animation properties. For
nearly 35 years, fans of all ages
around the world have been

falling in love with these huggable
bears who help kids have fun
while sharing and caring.

The Care Bears are also no
strangers to television screens.
Their value-based programming
first appeared in television spe-
cials starting in 1983, and since
then, they have hardly been out of
the TV limelight.

And as Digital Natives them-
selves, the Care Bears take shar-
ing even further with a strong web-
site presence, a host of apps with
nearly 15 million downloads collec-
tively, hundreds of thousands of
fans on Facebook, Instagram, Pin-
terest, Twitter and YouTube, allow-
ing young fans to interact with the
brand at their convenience.

In the new Netflix series, the
huggable gang of Cousins—who
haven’t been seen on screen since
the ’80s—are back from the For-
est of Feelings to work alongside
the Care Bears, bringing fun tales
of caring and sharing to a whole
new generation.

According to the findings of a
PricewaterhouseCoopers study
dated August 2015, traditional TV
is still the primary media device
for kids and teens in a typical week
(up to 31 percent.) However, TV is
watched now in a way like never
before, with consumers in total
control of what, when and where
they enjoy their favorite shows.

So gather around the television
or grab your Internet-connected
screen and visit www.netflix.com/
CareBears to watch “Care Bears
& Cousins” on Netflix.

Kids Today Can Watch Their Favorite TV Shows
Like ‘Care Bears & Cousins’ On The Go

Now the Care Bears can keep
your kids entertained just about
anywhere they care to go.

(NAPSA)—No one wants to be
known as the family grinch on
Christmas morning. But we have
good news for all you holiday shop-
pers: Stealing the title of “best gift
giver” is easier than you might
think. Just follow these simple tips
to make everyone wish you had
drawn their name this year.

•Keep records: Listen to when
loved ones say they like some-
thing or want to do a specific
activity. Write it down at that
moment so you don’t forget it and
they will know you listen to what
they are saying.

•Write a note: Yes, actually
WRITE it. A handwritten note
that accompanies a gift is a
thoughtful gesture that people
appreciate in the world of e-mail
and texts.

•Spend time: Instead of getting
a gift, give the gift of time. Take a
loved one to a sporting event, a
concert, a museum or on vacation.
Spending time makes memories,
which are remembered far longer
than a thoughtless gift.

•Think consumable: People love
food. Take the time to bake or cook
something you know they love.

•Give a top 10: Search out the
top gifts for 2015. The gifts have
been tested and approved by a
slew of people; critical giftees who
granted them the coveted title of
“best gift.”

According to multiple gift guides
for 2015, the top 10 best holiday
gifts for 2015 are all electronics.
What’s the one thing you need to
make your electronics work? Power.
So this year, if you really want to
give the best gift under the tree,
give the gift of power.

Generac’s brand-new iQ2000
portable generator is the quietest
portable generator available. It’s
also lightweight and can be car-
ried to even the most remote
locations. That means quiet, non-
intrusive power anywhere.
Campsites. Ice fishing shanties.
Hunting tents. Tailgates. Sport-
ing events. Backyard barbecues.
The iQ2000 can turn even the
most tech-savvy people into out-
door lovers, knowing it IS possi-
ble to have it both ways. Plus,
the iQ2000 can help out in a
pinch during the ultimate holi-
day party crasher—a power out-
age. That means this year you
can be more than just the best
gift giver; you can also take the
title of holiday hero by keeping
the festivities going.

Learn More
To learn how to give the gift

that powers all your other gifts
this holiday season, visit
www.generac.com/iq2000 or call
888-GENERAC.

Tips To Better Gift Giving By Powering Up
Your Holiday Gift List

This year, power your holidays
with the gift your family can use
year-round.

(NAPSA)—Research shows
that more American families are
struggling with hunger and a new
national program aims to
empower youth to do something
about it. Recent studies by the
U.S. Department of Agriculture
show that nearly 16 million chil-
dren live in households that are
“food insecure,” meaning they
don’t have consistent access to
food throughout the year.

To help, National 4-H Council
and ConAgra Foods Foundation
partnered to develop the 4-H
Food Smart Families program. It
aims to empower families through
food knowledge and education to
build sustainable solutions that
confront food insecurity and
improve health. In its first year,
nearly 15,000 youth and their
families were reached with the
programming, and nearly 90 per-
cent of youth surveyed said their
families have started purchasing
healthier foods.

In the program’s second year,
UnitedHealthcare has joined the
cause to help families tackle food
insecurity and poor nutrition.
UHC’s support, combined with
ConAgra Foods Foundation’s, will
allow for 4-H Food Smart Fami-
lies programming in 13 states,
engaging an estimated 30,000
youth in the process.

“We realize food insecurity is
a critical health issue, with
hunger directly leading to
chronic health conditions,
depression, poor self-esteem and
toxic stress among American
youth,” says Jennifer Sirangelo,
president & CEO of National 4-H
Council. “We know it takes more
than meals to fight hunger, and
we are eager to provide even
more families with the tools they
need to confront food insecurity
and live healthier.”

Driven by 4-H teen leaders,
youth participants learn to help
their peers and families learn
about food—how to budget for it,
use it, cook it and make choices
that contribute toward their
health and well-being.

The 4-H Food Smart Families
program incorporates the effec-
tive 4-H “Teens as Teachers”
model—leveraging the proven
influence of young people by
engaging teens to empower their
peers and families today and to
help establish sustainable habits
for their families and communi-
ties tomorrow.

To learn more, visit www.4-h.
org/4hfoodsmartfamilies.

Youth Working To End Childhood Hunger

Today’s teens help establish sus-
tainable habits for their families
and communities tomorrow.

Youth learn how to cook nutri-
tious, family-friendly meals.

(NAPSA)—Pixar ’s hit film
Inside Out (on Blu-ray, DVD and
HD Digital) uses an exciting, fun
and funny story to help viewers
understand emotions.

* * *
Your pet can’t call for help in

case of fire—but the Leeo Smart
Alert can. If your smoke or carbon
monoxide detector sounds, it calls
and texts you so you can protect
your pets and your home. Learn
more at www.leeo.com and (888)
487-LEEO.

* * *
University of Phoenix College of

Social Sciences offers Human
Services en-route certificates in

Addictions, Family and Child Ser-
vices, Gerontology, and Human
Services Management. Learn more
at www.phoenix.edu/programs/
degree-programs/degree-programs
-with-certificate-options.html.

* * *
Most companies haven’t

enough information security pro-
fessionals. Fortunately, higher
education institutions are working
with industry leaders to meet the
demand. The University of
Phoenix College of Information
Systems and Technology offers a
number of cyber security degrees
and certificates. Learn more at
www.phoenix.edu.

(NAPSA)—It’s said that at mid-
night on Christmas Eve, all the
animals can talk. If so, your pets
are likely to say nice things about
you if they get the great gifts—such
as a Dig and Burrow Lounger and
others—available from www.pet
mate.com.

* * *
As part of a consumer initiative

called the National Consumer
Assistance Plan, the Consumer
Data Industry Association urges
consumers to get a copy of their
free credit reports at www.annual
creditreport.com.

* * *
This holiday season or anytime,

give a beautiful way to help others
with the cards, calendars, wrapping
paper, puzzles and books featuring
reproductions of unique, original paint-
ings created by the Mouth and Foot
PaintingArtists (MFPA). Learn more
at www.mfpausa.com and (877)
MFPA-USA.

* * *
ThermaCELL battery-operated

hand, foot and pocket warmers
keep you cozy when it’s cold out.
Learn more at http://heat.therma
cell.com and (866) 651-7579.

* * *
PepsiCo’s Recycle Rally provides

participating teachers with curricu-
lum, guides and performance reports,
plus multiple opportunities to earn
supplies and rewards, to empower
students to become leaders in the
program. Learn more at www.Pepsi
CoRecycling.com/Programs/Recycle
Rally.

***
Don’t worry about people steal-
ing your ideas. If your ideas are
any good, you’ll have to ram
them down people’s throats.

—Howard Aiken
***

***
Education makes people easy
to lead, but difficult to drive;
easy to govern, but impossible
to enslave.

—Henry Peter Brougham
***

***
Enlighten people generally, and
tyranny and oppressions of body
and mind will vanish like evil
spirits at the dawn of day.

—Thomas Jefferson
***

***
Failure does not count. If you
accept this, you’ll be successful.
What causes most people to fail
is that after one failure, they’ll
stop trying.

—Frank Burford
***




