
2

(NAPSA)—Smartphones make
us “smarter” but how smart are
we about the smartphone selec-
tion process? More and more peo-
ple—from soccer moms to hard-
core gamers—know they want a
smartphone but don’t know how to
find the right one.
The good news is that doing

your homework before you buy
can help you find the smartphone
that best meets your needs. Here
is the three-step process to help
you make the right mobile device
purchase.

1. Find the One That Fits
Start with the obvious. You

should like the size of the mobile
device and how it feels in your
hand. Chances are, no matter its
features, if you are not physically
comfortable using the mobile
device, you won’t be happy.

2. Find Your User Profile
Before you walk into the store,

take a deep breath and identify
your profile based on how you will
be using the phone and the features
you really want and need. Follow-
ing are a few profiles to get you
started—feel free to mix and match:

No Frills, Please: You want a
phone that lets you talk, text and
check your e-mail. Apps, bells and
whistles will only confuse things
and clutter your phone.

Smart and Social: You like to
be connected and want a phone
that will help you take social net-
working to the next level. You also
like sharing and comparing the
latest eye-popping tricks and fea-
tures on your smartphone with
your friends.

Gaming Guru: You want a
phone that lets you get your game
on—and that means one with the
capacity for rich graphics and
streaming video.

Multitasking Maven: You go
through life 100 miles per hour
and you need a smartphone that
can keep up with you. From easy-
to-read touch screens to GPS
apps, you are looking for a partner
to help you multitask on the run
without having to recharge.
The good news is that whatever

your profile, chances are you can
find a phone that matches it.

3. Look for a Smartphone
with a Strong Heart!
Processors are the “heart” of a

mobile device and literally bring it
to life. Not all processors are cre-

ated equal. Just like our human
hearts, you want a processor that
allows you to go farther, last
longer and do everything you
want to do. So the key is finding
the mobile device with a processor
that will provide longer battery
life, an enriched mobile experi-
ence and ultimate connectivity.
“Our research has shown con-

sumers are more reliant on mobile
technology than ever and are tak-
ing the time to make informed
decisions about their mobile device
selection,” said Tim McDonough,
Vice President of Product Market-
ing at Qualcomm. “To purchase
the mobile products that best meet
their lifestyle needs, we believe
that more and more smartphone
and tablet users are considering
the processor brand when making
a mobile purchase.”
Qualcomm’s Snapdragon proces-

sors are powering the extraordi-
nary experiences that consumers
have come to expect from superior
mobile devices. They help devices
do more without having to con-
stantly recharge the battery, pro-
viding seamless, high-speed Web
browsing, e-mail connectivity,
GPS, multimedia, best-in-class
gaming, social networking and 4G
LTE connectivity.
It is believed that the mobile

community is aware of the Snap-
dragon point of difference. In order
to enhance the overall mobile expe-
rience, leading manufacturers and
operators have selected Snap-
dragon processors to power more
than 420 of the most popular
smartphones and tablets. Plus, it’s
estimated there are 400 additional
Snapdragon-powered devices cur-
rently in development.
To learn more, visit www.qual

comm.com/snapdragon/devices.

HowTo Choose The Right Smartphone

Processors are the “heart” of
your mobile device.

(NAPSA)—For many, football
season means tailgating and
that’s no accident. Fans have
enjoyed the two of them together,
literally since the beginning.
It’s believed the first docu-

mented tailgating event took place
in 1869 during a football game
between Princeton University and
Rutgers University—the first col-
legiate football game on record.
Although tailgating has come a

long way since then, the practice
still centers on one key element—
sharing food with friends before
the “big event”—whether that’s a
game, a concert or even another
party.

Doing it Your Way
Everybody has his or her

favorite tailgate traditions.
For some, tailgating is all

about grilling. Others prefer the
picnic approach, with appetizers,
sandwiches and salads. Regard-
less of your preference, it’s easy to
make your tailgates special this
football season.
To help, here are some tips

from a family-owned company
best known for its line of bread
products made from their Original
Hawaiian Sweet recipe—KING’S
HAWAIIAN.

The Fun Is in the Bun
For many, tailgating is all

about the thrill of the grill. How-
ever, whether you are featuring
hot dogs or hamburgers, it ’s
important to remember that a lot
depends on having the right bun.
Whether you are someone who

likes to dress your dog with just a
spot of mustard or ketchup or you
prefer to go all the way on your
burger, topping it with tomato, avo-
cado, onion and pickle, never under-

estimate the importance of the bun.
The key is to find a bun

designed to keep all your favorite
toppings and flavors together in
every bite.
For example, Original Hawai-

ian Sweet Hamburger Buns are
made to deliver a uniquely soft
and fluffy texture with just the
right touch of sweetness. These
hamburger buns are ideally sized
for your signature backyard
burger, and perfect for the classic
“savory and sweet” combination
everyone loves.
For the hot dog–lovers at your

tailgate, the Hot Dog Buns offer a
signature “top-cut” design to keep
all your favorite toppings and fla-
vors together in every bite, and
are perfect for either hot dogs or
grilled sausages.
To make things even easier,

there are recipes to please every
tailgater on the KING’S HAWAIIAN
website, including the Maui
Burger: Maui onion, pineapple
rings, and a red pepper spice
between Original Hawaiian Sweet
Sandwich Buns or Hamburger
Buns.

Maui Burger
Serves: 1

Ingredients
1 KING’S HAWAIIAN Original

Hawaiian Sweet Sandwich
Bun or Hamburger Bun

1 (8-oz.) Angus hamburger
Spicy aioli (recipe below)
Your favorite teriyaki sauce

1 slice American cheese
2 oz. thinly sliced Maui or

Vidalia onion
2 slices tomato
1 slice pineapple
1 leaf lettuce

Pickles and olives to garnish

Preparation
1. Place hamburger patty

on grill to desired doneness.
2. Toast sandwich bun or

hamburger bun on grill.
3. Toast pineapple slice on

grill.
4. To assemble burger,

spread spicy aioli on each slice
of roll; between buns, place
hamburger, which has been
brushed with teriyaki sauce,
then add cheese, tomato slices,
lettuce, pineapple and onion.

5. Serve with pickles and
olives.

Spicy Aioli
2 Tbsp. mayonnaise
¼ tsp. chili powder, cayenne

pepper or shichimi toga-
rashi (Japanese red pep-
per condiment, available
in Asian grocery stores)

For more family-favorite re-
cipes, visit the website at
www.kingshawaiian.com/recipes
or call (877) 695-4227.

Winning Ideas ForYour Tailgating Season

Dressing a burger or hot dog in a
way that’s both savory and sweet
is one of the latest tailgating
trends.

(NAPSA)—If you think the world
is your chalkboard, you’re in luck. In
what’s beendescribedas “another paint
color coup,” a popular paintmanufac-
turer has introduced a new edition of
its chalkboard paint.
This latest version from Benjamin

Moore is tintable in any color. And
with more than 3,300 hues in its
system—plus the ability for unlim-
ited color matching—the color
choices go far beyond the classic
black and green chalkboards that
most generations grew up with.
“We’ve just infused a lot more

fun and imagination into a com-
munications staple that, since the
schoolroom slates of the 1800s,
has remained almost unchanged,”
said Sonu Mathew, ASID, IIDA
and Benjamin Moore’s senior inte-
rior designer. “Now, the opportu-
nity to enliven and invigorate a
space has exploded by dialing up
the color options so extensively.”
The new latex topcoat turns

virtually any interior surface into
a chalkboard. It is easy to apply,
dries in a matter of hours to a
durable eggshell finish, is easy to

clean and is fully washable. It is
also formulated to minimize any
lingering odors, making it ideal
for a child’s playroom, bedroom or
even the kitchen as a message
center for shopping lists and
household reminders.
“There’s no rule book that says

chalkboard paint is for walls only,”
said Mathew, who offered up a
slew of other suggested uses.
“Think about treating a toy chest,
tabletop or other piece of furni-
ture, a closet door or cupboard
facade. Any place where you want
to see temporary art or a shared
family communiqué is prime real
estate for a coat of colorful chalk-
board paint.”
Another tip: Think about using

the paint in combinations. “Can’t
you just hear the giggles of glee
that a chalkboard composed of
broad bands of red, yellow and
green might elicit? Play with pat-
tern. Experiment,” Mathew added.
Benjamin Moore Chalkboard

Paint is sold in quarts only.
For more information, visit

www.benjaminmoore.com.

New Chalkboard Paint CanTackle Blackboard Blahs

Chalkboard paint that’s tintable in more than 3,300 hues can turn vir-
tually any interior surface into a colorful chalkboard.

(NAPSA)—State departments
of transportation and related
industries applauded recent con-
gressional adoption of a 27-month
transportation authorization, says
Pete K. Rahn, of the HNTB Corpo-
ration. For more about infrastruc-
ture investment, contact the state
department of transportation or
visit www.hntb.com.

* * *
When employees have peace of

mind at home, they will be more
productive and engaged when at
work. That’s the opinion of
Chrysler Group, which was
recently named one of the “100
Best Companies” for working
women. To learn more, visit
www.chryslergroupllc.com.

* * *
Puffs tissues are not just for

runny noses—they’re great for
applying and removing makeup,
too. They come in Ultra Soft &
Strong, Plus Lotion, Basic, Plus

Lotion with the Scent of Vicks,
and To Go. Learn more at www.
Facebook.com/Puffs.

* * *
Tim Sullivan, the president and

CEO of Ancestry.com, the world’s
largest online family history
resource, says his company has
made the 1940 Census free to
search at www.ancestry.com/1940.
It could help you understand who
you are and where you came from.

(NAPSA)—The U.S. Preventive
Services Task Force (USPSTF), an
independent group of national
experts in prevention and evidence-
based medicine, examined the sci-
entific research about cervical can-
cer screening and issued several
specific recommendations. They’re
at www.uspreventiveservicestask
force.org.

* * *
Getting vaccinated against the

flu can be lifesaving. The website
of the national nonprofit organiza-
tion Families Fighting Flu, www.
FamiliesFightingFlu.org, provides
resources about flu prevention,
including a flu clinic locator and a
toolkit with tips to help protect
your family.

* * *
The Soyfoods Council, a nonprofit

organization created and funded by
soybean farmers, offers up-to-date
research information, recipes and
fun videos about adding soyfoods to
a healthy lifestyle at www.thesoy
foodscouncil.com.




