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(NAPSA)—When you get down
to it, a new floor can really raise a
home’s resale value. In fact,
according to the annual Cost vs.
Value Report, published by The
National Association of Realtors,
installing new floors in your home
adds dividends to your bottom line
when it comes time to sell.

Fortunately, new flooring is
more accessible and affordable
than ever before.

To help, the World Floor Cover-
ing Association offers these in-
sights on how to find the right
floor for you:

1. Love it. Flooring can last
quite a long time. Consider what
may be timely compared to time-
less. Bring a sample home and be
sure what you love today will still
hold your affections years later.

2. Wear and tear. Think
about what kind of a beating the
floor will have to take. Will it be
in a wet area, such as an
entrance, bathroom or kitchen? If
in a family or living area, will it
be comfortable? Ceramic tile can
be cold. Natural stone can handle
a lot of traffic, but it can be hard
to stand on after a while.

3. Money. Consider your bud-
get, the overall cost of the job and
value of your house.

4. Consider:
•What rooms get the new

flooring?
•What are their sizes?
•Do you have children or pets?
•How many people live in the

home?
•Do you entertain often?
•How important is comfort,

ease of maintenance, appearance,
durability, adding value to the
home and price?

5. What kind?
•Wood: There’s nothing like

it for visual warmth and long-
lasting beauty. Hardwood can
withstand both time and growing
families. New surface treatments
offer an unlimited selection of
colors and finishes; a wide
assortment of formats including
planks, medallions, inlays, bor-
ders and tiles; and increased
durability, especially when it
comes to the newly “engineered”
varieties—some of the surface
finishes have been tested to be
stronger than diamonds.

•Tile: The design possibilities
are nearly endless while cleaning
and maintenance are virtually effort-
less.Almost any look, including hard-
wood, leather, stone, marble, traver-
tine and cement, can be achieved
affordably with tile. Tile floors can
create optical illusions, making a
room appear longer or narrower;
direct the eye to a certain area; unify
two rooms; or create separate areas
within one space. Porcelain and
ceramic tile are the most durable of
all flooring products, with superior

scratch, damage and moisture resis-
tance and low maintenance. Tile is
a great choice for wet rooms and
rooms that get a lot of wear and tear.

•Carpet: Carpet today is
stain resistant with high-quality
padding, velvety soft fibers,
built-in odor eaters and great
designs. Carpet is relatively in-
expensive; soft, quiet and warm
underfoot; installs easily over
most surfaces; can hide subfloor
irregularities; and offers more
options for color, texture, tone,
pattern and hue than any other
floor covering.

•Laminate: Laminate flooring
was created to replicate other
flooring materials, such as stone
and wood, at a fraction of the cost.
Laminate floors are fairly low
maintenance and don’t need wax-
ing, oiling or staining. It’s avail-
able in a wide range of colors and
designs and can closely resemble
natural materials.

•Resilient: This category
includes vinyl, cork, rubber and
linoleum. Resilient flooring can
be great for kitchens and bath-
rooms because it’s easy to keep
clean, is durable, water resistant,
and doesn’t fade, stain or dent. It
comes in many colors, textures
and patterns. It’s also mildew
and stain resistant; low mainte-
nance and easy to clean; comfort-
able underfoot; inexpensive;
warmer than tile; and lasts a
long time.

6. Learn more. For detailed
information about buying and car-
ing for all types of flooring and
other advice, as well as a search-
able database of reputable floor-
ing retailers, see www.WFCA.org
or call (800) 624-6880.

Invest InYour Floors For Dividends DownThe Road

Floors account for nearly a third
of any room. The right floors can
increase the value of your home.
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(NAPSA)—Smart shoppers
save more by following a few sim-
ple techniques to extend their pur-
chasing power. You don’t have to
spend hours clipping coupons,
either (although that may work,
too). It’s more about learning
where you can save the most
while not overwhelming a family’s
already busy schedule.

Shopping Suggestions
Here are some hints to help

you make the most of your whole-
sale opportunities:

•Tip No. 1—Get Rewarded.
Some shoppers can pay a little
more for their club membership
and earn a 2 percent payback on
almost everything they buy.

•Tip No. 2—Don’t Skimp
When Shopping. Just because
you’re shopping smart doesn’t
mean you have to sacrifice quality.

•Tip No. 3—Look For Spe-
cial Services. In addition to gro-
ceries and general merchandise,
you may be able to purchase gas,
fresh deli, rotisserie chicken, and
even travel deals.

•Tip No. 4—Find Family-
Friendly Sizes. Don’t buy more
than you can safely store. Fortu-
nately, some stores, such as BJ’s
Wholesale Club, offer food in
smaller sizes, such as a gallon of
milk, cold cuts and cheese sliced
to order, a single loaf of bread and
even a small, family-sized bag of
salad.

•Tip No. 5—House Brands
Help Roll in the Savings.
Whether it’s shrimp, fresh-baked
cookies, prepared foods, organic
fruits and vegetables, shampoo,

vitamins, juice, paper goods or
linens for your home, a good
wholesale club offers high-quality
house-brand items at savings
comparable to brand-name items.
For example, one of BJ’s house
brands is Berkley & Jensen.

The quality of these products
meets or beats that of comparable
national brand products, at a sav-
ings of 15 to 60 percent.

•Tip No. 6—Use Coupons to
Their Full Advantage. The only
wholesale club that accepts all
manufacturer’s coupons, BJ’s also
offers exclusive coupons that are
available in-club, in the Member
Journal and on BJs.com.

More Information
Learn more about wholesale

club shopping, including where to
find nearby stores, online at
www.bjs.com/locations or call
(800) 257-2582.

Saving Even More At AWholesale Club

Shopping at a wholesale club can
help you save time, trouble and
money.

(NAPSA)—Cohabitation means
sharing your home, your stuff—
and even your closet space. One
easy way to minimize conflict in a
relationship is to create a harmo-
nious closet—where his and her
stuff can peacefully coexist.

Start out by evaluating your
current closet configuration. If the
existing closet system is lacking,
try the adjustable and easy-to-
install ClosetMaid ShelfTrack™.
Choose from building a custom
design with open stock wire shelv-
ing (can be cut to size) or an
affordable wire starter kit with
everything you need in one box.
Reconfigure the system as storage
needs change.

When merging the closet con-
tents, don’t assume that every-
thing will fit. First, take an inven-
tory of what you already have.
Remember, you wear 20 percent of
your clothes 80 percent of the
time. So sort through your ward-
robe, creating piles to keep, do-
nate and discard. Cleaning out
rarely used items will create more
storage space for both of you.

Next, designate specific areas
inside the closet for each person;
that way, he has room to store his
sports memorabilia and she has
room for all those shoes.

Here are some other useful
suggestions on how to organize a
closet for him and her.

For Her:
•A center tower of shelving,

wire baskets or pull-out drawers
can hold frequently used items
and keep personal items like jew-
elry and perfume within arm’s
reach.

•Artfully display handbags on
shelves near other accessories.

•Ample shoe shelving makes it
easy to find those go-with-any-
thing black heels or running shoes
for a morning workout.

For Him:
•Maximize space with double-

hang rods for shirts, dress pants
and suit jackets.

•Consider a pull-out canvas
hamper to keep dirty clothes out
of the way.

•Tie and belt racks make it
easy to find accessories that cre-
ate a polished, professional look.

For Both:
•Install shelving for folded

sweaters, shirts, jeans and pants.
•Top shelving above the high-

est hanging rod can be used to
store seasonal clothing, photo
albums, luggage and any extra
guest pillows or blankets.

For more information, contact
ClosetMaid at (800) 874-0008 or
www.closetmaid.com.

Tips to Help Create a Harmonious Closet

Designate specific areas inside
the closet for each person.

(NAPSA)—Psoriasis is the most
prevalent autoimmune disease in
the U.S., according to the National
Psoriasis Foundation (NPF),
affecting as many as 7.5 million
Americans. Now, through a new
campaign called “Are You Seri-
ous?,” adults living with plaque
psoriasis are invited to share their
story of the moment they realized
it was time to actively work with a
dermatologist to take control of
disease symptoms.

What It Is
Plaque psoriasis is a chronic

condition in which an overactive
immune system causes a buildup
of skin cells that appear on the
body’s surface as raised red
patches with silvery flakes. The
effects of the disease can be devas-
tating. A survey conducted by the
NPF from 2004–2009 found that
nearly 60 percent of 4,725 respon-
dents with the condition indicated
psoriasis symptoms were a large
problem in their everyday lives.

The Doctor’s Advice
Dr. Stefan Weiss, a dermatolo-

gist with the Weiss Skin Institute,
says, “Psoriasis is a serious auto-
immune disease that appears on
the skin. As a result of the physi-
cal and emotional impact of the
disease, patients often feel embar-
rassed, which is why I recommend
having honest and frank discus-
sions with a dermatologist.” Dr.
Weiss also explains, “Getting seri-
ous about psoriasis commonly
begins with a particular experi-
ence that makes a patient realize
it’s time to take control and man-
age his or her disease.”
AreYou SeriousAbout Psoriasis?

When Todd B., 48, was first
diagnosed with plaque psoriasis,
he never imagined the disease
would impact him in so many
ways. Oftentimes, he would try to
hide his disease with clothing, even
when it covered nearly 90 percent
of his body. After a traumatic expe-

rience at the barber, however, he
realized it was time to take control
of his disease symptoms. He looks
at that experience as his “serious
about psoriasis” moment.

Todd is just one of millions who
has a story to tell. He has since par-
ticipated in the “Are You Serious?”
educational campaign developed by
Janssen Biotech, Inc. in partnership
with the NPF for members of the
psoriasis community to share their
personal moment or experience that
inspired them to work closely with
their dermatologist toward manag-
ing their disease.

The campaign website, www.
SeriousAboutPsoriasis.com, fea-
tures a Psoriasis Storytellers Net-
work, where motivating stories
from others are showcased to offer
support and build community. The
website also has helpful resources
and perspectives from leading der-
matologists, including Dr. Weiss,
about topics related to psoriasis.

Individuals who share their
story on the website will receive a
free kit by mail that includes a
psoriasis discussion guide and
journal, body lotion and an aware-
ness bracelet.

Learn More
You can share your story and

learn more at www.SeriousAbout
Psoriasis.com.

Getting Serious About Psoriasis

Americans living with plaque
psoriasis are encouraged to work
closely with a dermatologist to
help them manage their disease.

(NAPSA)—For information on
basic budgeting guidelines or to
take a free online budgeting
course, visit Ally Bank’s financial
education website, Wallet Wise, at
www.AllyWalletWise.com.

* * *
Dr. Mary Hawkins, president of

Bellevue University, advises a
visit to a website that offers ad-
vice from experts on everything
from how to pay for school to how
to squeeze education into your
already hectic life: www.makeit
happennow.org.

* * *
To address unemployment,

Robert L. Johnson, founder and
chairman of The RLJ Companies,
has created an Internet-based jobs
and opportunities site called Opps
Place to help minority group mem-
bers find jobs and minority small
businesses do business with large
U.S. corporations. For more infor-
mation, visit www.OppsPlace.com.




