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(NAPSA)—If you’re like most
Americans, you study your options
when buying clothing, dining out,
watching a movie or buying a car.
Now, some patients are also learn-
ing about options for selecting
medical treatments that can
improve their quality of life and
overall care.

The Campaign
A new campaign, “Explore Your

Treatment Options,” by the U.S.
Department of Health and Hu-
man Services’ Agency for Health-
care Research and Quality
(AHRQ) and the Ad Council, en-
courages people to become more
informed before choosing a treat-
ment for a health condition.
The initiative is designed to in-

crease patients’ involvement in
their care by offering easy access
to unbiased information about
treatment options and tools to
encourage shared decision-making
with their doctors.
The program includes plain-

language consumer guides that
summarize the scientific evidence
on treatments for numerous med-
ical conditions, including diabetes,
osteoarthritis, high blood pres-
sure, high cholesterol and more.
The program has compared out-

comes and effectiveness of differ-
ent treatments and communicated
findings to providers and con-
sumers to help them make in-
formed decisions about health
care. For example, “Treating High
Cholesterol: A Guide for Adults,”
provides easy-to-understand infor-
mation about different kinds of
cholesterol medicines, including
how they work and their side
effects. The guide also includes a
list of questions that patients can
ask their doctors to help patients
choose their best treatment option.

The Doctor’s Advice
“We see the best outcomes

when doctors and patients work
together to come up with a treat-
ment plan that takes into account

the patient’s quality-of-life con-
cerns,” said AHRQ Director Car-
olyn M. Clancy, M.D. “Information
is power in health care, and this
campaign will provide patients
with the information they need to
become partners with their doc-
tors in their health and health
care,” she noted.
As part of the campaign,

AHRQ’s Effective Health Care
Program Web site features per-
sonal stories from patients with
chronic conditions who achieved
better health results by exploring
their treatment options. In addi-
tion, a new Health Priorities
Snapshot tool features questions
about common daily activities and
allows users to rate the impor-
tance of quality-of-life concerns.
Patients can print out a list of
their own health priorities and
share it with their clinicians dur-
ing medical appointments. These
features are available at http://
www.effectivehealthcare.ahrq.
gov/options.
The public service advertise-

ments, which were created pro
bono for the nonprofit Ad Council
by Grey New York, will run in
advertising time and space do-
nated by the media.

Learn More
You can learn more online at

www.ahrq.gov and www.adcoun
cil.org.

ExploreYour Treatment Options

AHRQ has a new public service
campaign that can help patients
make more informed decisions
about their medical treatment.

(NAPSA)—Picture this: your
home bathed in natural, all-
encompassing daylight, courtesy
of skylights. Now you can picture
it with the help of a new interac-
tive app for personal devices
including iPhones, iPads, iPods
and Androids.
Just go to veluxusa.com and

enter “planner” to download the
free app. Then you just snap pho-
tos of your rooms and click
through the app to see how differ-
ent skylights make a dramatic dif-
ference. You can locate nearby
installers, get product information
and even e-mail your pictures.
Among the places you may care to
consider installing a skylight are:
•The bathroom: According to

American Standard, homeowners
say the No. 1 option for the ulti-
mate dream bathroom would be a
skylight.
•A child’s room: Students

perform significantly better in
environments that are lit with
natural light.
•An older person’s room:

Researchers McFarland and Fisher
report that to accommodate the aging
eye, the amount of light required
doubles every 13 years after age 20.
•The kitchen: This crucial

space should be as comfortable and
functional as possible, with nat-

ural light and ventilation being the
key elements. According to Chan
Hoyle, national marketing and com-
munications manager for skylight
manufacturer VELUX America,
“Venting skylights can passively
exhaust heat and cooking odors as
well as VOCs from the kitchen and
other areas of the home.”
The company offers ENERGY-

STAR®–qualified No-Leak Sky-
lights with many energy-saving
features.
For government information on

window and skylight energy effi-
ciency, visit www.energystar.gov.
For skylight selection or
installation information, visit
www.veluxusa.com.

New App Shows HowTo Lighten Up

Abundant natural light and ventilation can make a room more functional
and enjoyable, in addition to making a dramatic architectural statement.

A new interactive app demon-
strates the practical effects of a
skylight in interior rooms.

(NAPSA)—Some foods, such as
California avocados and certain
types of fish, feature heart-
healthy fats and are flavorful
options that are sure to leave your
guests feeling satisfied without
any guilt. For avocado nutrition
information and recipes, visit
www.CaliforniaAvocado.com.

* * *
The agave cactus can supply a

delicious and natural liquid sweet-
ener. Its nectar is not only sweet,
but has a low glycemic index. It
comes from Domino in two flavors:
light agave nectar and amber
agave nectar (dark). Learn more at
www.dominoagave.com.

***
He that would the daughter win
must with the mother first
begin.

—English Proverb
***

***
Anyone who doesn’t miss the
past never had a mother.

—Gregory Nunn
***

***
The volume of paper expands
to fill the available briefcases.

—Jerry Brown
***

***
It’s easy to pick children whose
mothers are good housekeep-
ers; they are usually found in
other yards.

—Anonymous
***

***
If you have never been hated
by your child, you have never
been a parent.

—Bette Davis
***

***
Mother’s love is peace. It need
not be acquired, it need not be
deserved.

—Erich Fromm
***

A security thread and microprinting were introduced to american
monetary notes in 1990. This was done to deter counterfeiting by
technologically advanced copiers and printers.

The earliest coins were made in the parts of modern Turkey that
formed the ancient kingdom of Lydia. The coins were made from a
mixture of gold and silver called electrum.

Money notes are not made from paper. They are made mostly from a
special blend of cotton and linen.

1949 was the first year when cars were made with an ignition key.

Modern airplanes are monoplanes—airplanes with one wing on each
side of the fuselage. They may be high-wing, mid-wing, or low-wing
depending on where the wings are on the fuselage.

GeorgeWashington’s false teeth were made of whale bone.




