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(NAPSA)—For many con-
sumers, digital cameras are all
about  sharing.

That’s a key finding of a new
study by a leading trade associa-
tion. The study, “Digital Imaging:
A Focus on Sharing,” shows con-
sumers took an average of 72 digi-
tal photos at the last event they
attended and shared an average of
51 percent of the photos they took. 

The most popular means for
sharing photos include e-mailing
(55 percent), showing on personal
computers (48 percent) and post-
ing online (40 percent). 

The study also found that 65
percent of consumers are satisfied
with their options for sharing,
protecting and backing up photos,
and 63 percent are satisfied with
their options for photo storage.

The fact that news organiza-
tions across the country put out a
call for the millions of people
attending the recent presidential
inauguration to share digital pho-
tos of the experience demonstrates
just how common the experience
has become. 

“Digital cameras are becoming
increasingly pervasive, enjoying a
77 percent household penetration
rate, not to mention other popular
consumer electronics devices such
as cell phones that are capable of
taking digital photographs,” said
Chris Ely, CEA senior research
analyst. 

Among consumers who post
photos online, MySpace is used
most frequently, followed by Face-
book and dedicated photo-sharing
sites such as Photobucket and

Snapfish. When deciding which
service to use for sharing photos,
consumers’ top factors include
ease of access for friends and fam-
ily, speed of uploading and cost of
service.

Traditional print photos re -
main a popular method for shar-
ing images with the option to
print at home or use an online
kiosk or an online printer.

The “Digital Imaging: A Focus
on Sharing” study was designed
and formulated by CEA Market
Research, a comprehensive source
of sales data, forecasts, consumer
research and historical trends for
the consumer electronics industry. 

The Consumer Electronics
Association (CEA) unites 2,200
companies that are part of the
consumer technology industry. In
addition, it is considered by many
to be the industry authority on
market research and forecasts;
consumer surveys; legislative and
regulatory news; engineering
standards; training resources and
more.

To learn more, visit the Web
site at www.ce.org.

Digital Cameras Help Keep The Focus On Sharing

The most popular means for
sharing photos include e-mailing
(55 percent), showing on per-
sonal computers (48 percent) and
posting online (40 percent).

(NAPSA)—You don’t have to be
among the estimated 69 million
American households that own a
pet to help fight animal cruelty.
You can simply wear the color
orange instead. 

Orange is the signature color of
Prevention of Cruelty to Animals
Month, commemorated each year
by the American Society for the
Prevention of Cruelty to Animals,
or ASPCA. 

From its beginnings in 2006 as
a small grassroots adoption pro-
gram in New York City, the event
has blossomed into a nationwide
celebration of the human-animal
bond and of the ASPCA’s victories
on behalf of animals. 

This year, the month officially
kicks off April 7 when iconic build-
ings and landmarks across the
country—such as the Empire
State Building, The Wringley
Building, Niagara Falls and even
Graceland Mansion—light up in
orange. “Go Orange for Animals”
festivals will also be held in New
York City (April 7); Austin, Texas
(April 18); and Venice Beach,
Calif. (April 25) and will feature
adoptable animals, live music,
refreshments and a variety of pet-
friendly festivities for pet lovers of
all ages. Additionally, the first-
ever Wag-n-Walk Dog Walks will
take place to benefit the ASPCA.

New to the celebrations is the
ASPCA Ambassadors program—an
online network of supporters who
either register to participate in one
of the group’s events or who orga -
nize an event in the community. 

Those planning an event are
encouraged to visit the Web site
www.ASPCAAmbassadors.org
between March 1 and May 4 to

enter the Community Leader Con-
test, which will award the winner
with the most extraordinary “Go
Orange” efforts a $500 American
Express Gift Card and a $1,000
grant to the animal shelter or res-
cue group of his or her choice.

Going Orange
Here’s a look at a few ways peo-

ple can Go Orange for Animals: 
• Dress yourself, your pet,

even your home in orange. You
can even change the lightbulb in
your carport or driveway to an
orange one.

• Encourage your entire office
to wear orange to work, or arrange
for the community’s Little League
team to play in orange jerseys.

• Hold a bake sale or craft sale
with handmade orange goodies—
with part of the proceeds going to
the cause. 

• Encourage your schools to
have a “dress-down day,” when
students can make a small dona-
tion to fight cruelty to animals in
exchange for the permission to
wear casual clothes to school.

Prevention of Cruelty to Ani-
mals Month is held each April.
Visit www.aspcaapril.org for more
information. 

The ASPCA Wants You To “Go Orange”

Americans across the country
can help protect animals.

(NAPSA)—According to deco-
rating experts, color can be a
telling barometer of the social cli-
mate. And for 2009, the predomi-
nant colors are indicating that
there’s a craving for simplicity in
our lives. Yet experts are also
observing an optimistic trend: An
interest in incorporating some
unexpected design surprise—a
visual treat that adds a feel-good
quality to enliven everyday living.

Color stripes, for instance, can
be a wonderful way to wake up a
sleepy bathroom and make a per-
sonal statement that this space is
reserved for morning start-ups.
This eye-opening combination
forms a pattern of colored ribbons
arranged in varying horizontal
widths.

Another popular painting tech-
nique is “tattooing,” which can add
a small delight or unexpected visual
treat to a space. Simply use a high-
quality stencil to apply a design to a
single wall that defines the area,
such as a casual dining “nook” adja-
cent to a modern open kitchen.

These trends are reflected in a
series of paint color palettes pro-
posed in “Colors for Your Home,” a
free, helpful booklet now available
at Benjamin Moore retailers. The
booklet is also filled with timely
ideas and inspiration plus sugges-
tions for a decorative painting
technique or two, with numerous
room settings to illustrate.

While 18 trend colors are fore-
casted, Benjamin Moore has its
eye on three selections predicted
to be exceedingly popular:

• Blue Nose 1678, a chic blue
with a small measure of gray;

• Sea Haze 2137-50, a gray
with a tinge of brown; and 

• Vellum 207, a subdued yellow,
bordering on the color of wheat.

“Paint is the perfect solution
for simplifying a decorating
makeover,” says Eileen McComb,
Benjamin Moore’s director of com-
munications. “Not only is a new
coat of color able to provide quick
and uplifting results, it’s one of
the most economical ways to
refresh and redecorate.”

To see the “Colors for Your
Home” booklet, visit the Web site
at www.benjaminmoore.com. Each
of the suggested 18 hues is ani-
mated to provide in-depth infor-
mation on the color and its appli-
cation in the corresponding rooms
that illustrate them. Additionally,
to find out more about the other
decorating resources featured in
the room photos, just click on the
image.

2009 Color Forecast: Packed With Inspiration

Giving a room a new coat of paint
with a decorative touch can be a
quick and economical way to
refresh and redecorate.

Science And Math Scholarships
(NAPSA)—Each year, hundreds

of high school students from
around the world receive a science
and math scholarship to attend a
weeklong program in Washington,
D.C.  The Honeywell Scholars @
Presidential Classroom scholar-
ships give the children of Honey-
well employees a chance to learn
more about the connection between
science, technology and public pol-

icy.
During the program, students

can observe Congress in action and
interact with members of Congress,
presidential appointees, military
officers, business leaders and jour-
nalists. Students also visit historic,
cultural and educational sites such
as the U.S. Supreme Court, U.S.
Department of State, the National
Academy of Sciences and Honey-
well’s facilities at NASA’s Goddard
Space Flight Center. 

To learn more, visit
www.Honeywell.com/hhs.

Students have a chance to dis-
cuss issues and meet elected
officials, business leaders and
government appointees.

A ton of new $20 bills would be worth about $1.6 million. 

When stock prices are extremely overvalued and don’t seem justi-
fied, the stocks are sometimes referred to as “Castles in the Sky.”

***
The greatest gift of the garden
is the restoration of the five
senses. 

—Hanna Rion
***

***
Weather means more when you
have a garden. There’s nothing
like listening to a shower and
thinking how it is soaking in
around your green beans.

—Marcelene Cox
***

***
It is a golden maxim to cultivate
the garden for the nose, and 
the eyes will take care of 
themselves.

—Robert Louis Stevenson
***




