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(NAPSA)—As the year draws
to a close, now is a good time to
take stock. Where have you been?
Where are you going? What do
you want to achieve? 
Perhaps your annual review

includes a year-end financial
tune-up. Don’t forget to include
reviewing your insurance policies,
including your car insurance, in
your review.
With all of the effort you put

into growing your assets, the
wrong insurance can be a critical
oversight. It is just as bad to over-
pay for coverage you don’t really
need. 
An independent insurance

agent can help you find the right
balance by reviewing the coverage
you have and determining if
changes need to be made.
And he or she can easily check

a range of prices and coverages
from different insurance compa-
nies to help you get maximum
coverage for the best price.
As you prepare to meet with

your independent insurance
agent, ask yourself:
• What type of policy is

right for me? This can depend on
your budget and the amount of
coverage and the level of service
you want. Finding the right level
of coverage is important. You don’t
want to overpay for insurance you
don’t need. But you don’t want to
file a claim and discover it isn’t
covered.
• How do rates from differ-

ent companies compare? Inde-

pendent insurance agents repre-
sent multiple insurance compa-
nies. They can compare different
companies and get the coverage
you need at an attractive price.
• Are there other ways to

save? As your life changes—mar-
riage, children, new cars—check
in with your agent. You can maxi-
mize your savings by taking
advantage of the discounts many
companies offer for these changes.
• Should I buy my policies

from different companies? It’s
not necessary to “bundle” cover-
ages with a single company. In
fact, that “discount” you thought
you were getting might not even
compare to the money you save
by having your independent
agent place your business with
“best-in-class” companies offer-
ing specialized coverages and
services. 
To learn more, talk to an inde-

pendent insurance agent. You can
find an agent at www.progres
siveagent.com. 

Your Year-End Financial Tune-Up 
Green Ways To 

Revitalize A Kitchen
(NAPSA)—Homeowners who

remember the “three Rs” could
makeover their kitchens, protect
the Earth and save some green in
the process. 
Reconditioning, redooring and

refacing a kitchen—known as a
kitchen tune-up—rather than
rebuilding from scratch, can sig-
nificantly cut remodeling costs,
save energy and keep discarded
material out of landfills.
Cabinet refacing and redooring,

for instance, lets you revitalize
your kitchen with new doors,
drawer fronts and matching
veneer, while keeping your exist-
ing cabinet boxes. Similarly,
reconditioning lets you tune up
existing cabinets, doors and wood-
work to look like new, without the
cost or environmental impact
associated with replacing them.
“In a refacing service, a kitchen

that has plain oak cabinets can be
made cherry or maple, or even a
European-style 3D laminate
material, all while helping the
environment,” says Dave Haglund,
founder of Kitchen Tune-Up, a
company that reconditions, re -
doors and refaces kitchens. 

Going Green
To help spread the word on

green remodeling, Haglund’s
company started the “Plant a
Tree” campaign in 1993, when it
planted 25,000 seedlings to pro-
mote reforestation. 
Fifteen years later and in its

20th year as a franchise system,
the company has teamed with
the Arbor Day Foundation to pro-
mote their stance on resource
sustainability. 
With each tune-up, redooring

or refacing service completed by
its franchises through the remain-
der of 2008, the company will
donate a tree in the client’s name
to be planted in a U.S. National
Forest. 
The Arbor Day Foundation

notes that national forests have
areas in immediate need of refor-
estation due to wildfires, infesta-
tions and disease.
For more information, visit

www.kitchentuneup.com. 

(NAPSA)—As the median age
of Americans rises and more baby
boomers prepare for important
decisions—like when to take
Social Security and when to exit
the workplace—a new study
called the Sun Life Financial
Unretirement Index is finding
that many of the traditional atti-
tudes about retirement no longer
apply.
For example, almost half (48

percent) of the American work-
force believes it will still be work-
ing at age 67—and four of the five
top reasons given were not finan-
cial in nature. Instead, the most
cited reason for continuing to
work (83 percent) was “to stay
mentally engaged.”
The Sun Life Financial Unre-

tirement Index is a first-of-its-
kind measure to track the chang-
ing attitudes and expectations
American workers have regarding
retirement. The Index gauges how
economic, financial and societal
forces are impacting working
Americans’ perceptions of their
ability to retire, and as these fac-
tors and other market forces
change, whether workers believe
they will have a “traditional”
retirement or will enter the ranks
of the “unretired.” Unretirement
is defined as working at least 20
hours per week after the age when
one is eligible to receive full Social
Security benefits.
“As our workforce evolves and

attitudes are impacted by eco-
nomic conditions and world
events, the nature of retirement
in America evolves as well,” said
Bob Salipante, president, Sun Life
Financial U.S. “Traditional views
on retirement are quickly evolving
and more Americans are choosing
to be unretired.”

Nearly 40 percent of workers
surveyed with household assets of
more than $500K still plan to
work at least part time, while
overall, more than 77 percent of
those planning to work beyond
age 67 will do so to earn enough
money to live well.
The Index also examined a

broad array of factors including
economics, health care, personal
finance and government benefits
and their potential impact on
Americans’ plans for retirement.
It found that only 46 percent of
those surveyed are “very confi-
dent” that they will have enough
money to take care of basic living
expenses at the traditional retire-
ment age of 67. Only 28 percent
are “very confident” that they will
be able to take care of medical
expenses and 26 percent are “not
at all confident” that they will be
able to do so.
To learn more about the Unre-

tirement Index, visit the Web site
at www.unretirementindex.com.

New Index Helps Determine Future Of Retirement

More and more Americans plan
to “unretire” and continue to
work past age 67.

(NAPSA)—With the digital TV
transition now less than six
months away, consumers are—or
should be—evaluating their
options to make sure they con-
tinue to receive TV programming. 
If you subscribe to a TV service

from providers such as AT&T,
cable or satellite, you won’t be
affected. Only viewers using
antennas to receive free over-the-
air programming on analog TV
sets will need to make changes
before Feb. 18, 2009. 
While a subscription TV service

is not required as part of the switch
to digital, an upgrade from over-
the-air programming can give you
many useful services and features.
Subscription TV services offer elec-
tronic program guides, Video On
Demand and other interactive fea-
tures that can make your entertain-
ment experience more enjoyable. 
“If you want to ditch the

antenna and enhance your TV
experience, the digital transition
is a great time to evaluate your
local providers and choose the
best television service,” says Jeff
Weber, vice president of AT&T
Advanced TV services. “The right
TV service can give you the latest
features and quality programming
at a great value.”
Follow these helpful tips from

AT&T Advanced TV when evalu-
ating your TV options:
• Decide what features are

right for you. Many subscription
TV services offer the ability to
record programs on a DVR, watch
videos on demand, view what’s on
TV with an electronic program
guide, or experience High Defini-
tion (HD) programming on an
HDTV. Compare the strength and
flexibility of these features and
understand what services are
included at no charge.
• Explore increased channel

options. Subscription digital TV
services deliver a wider range of
channels compared to over-the-air
programming. Evaluate what
channels might be of interest to
you and your family, and see if
they’re offered by the providers.
Compare how many channels are
included in each package, and note
the costs of additional program-
ming tiers with movies and sports.
• Evaluate what the cost

will be for the service. Look at

everything that’s included in the
package, in addition to the chan-
nels you’re getting. Some pro -
viders charge extra monthly fees
for necessary equipment or instal-
lation. Consider these add-on
rental fees when comparing simi-
lar TV packages among service
providers to make sure you’re get-
ting the most programming op -
tions and functionality for the
price you pay per month. Evaluate
the price and value you’ll receive. 
• Understand any special

offers and commitment peri-
ods. Many providers offer “intro-
ductory pricing” for new customers
that increase after a certain
period. When considering costs,
calculate what your bill will be
once these initial deals are over, in
addition to your initial savings.
Also, countless consumers switch
to new providers without having a
chance to try them out first. Look
for providers that won’t lock you
into long-term contracts or agree-
ments, or charge you if you want
to end the term early.
• Choose reliable technical

support and customer service.
You want your subscription TV
service to be reliable and easy-to-
use, but you also want to know
that your provider is available to
answer any questions and quickly
respond to any issues. Find out
what technical support and cus-
tomer service your provider offers.
For more information, visit

www.att.com/dtv2009.

Digital TV Transition: Tips For Consumers
 Saying Goodbye To The Antenna

While a subscription TV service
is not required as part of the
switch to digital, an upgrade from
over-the-air programming can
give you many useful services
and features. Subscription TV
services offer electronic program
guides, Video On Demand and
other interactive features that
can make your entertainment
experience more enjoyable. 

(NAPSA)—Few things say “I’m
thinking of you” at holiday time like
homemade cookies and shortbread.
For recipes made more marvelous
with that nifty nut the macadamia,
visit www.hersheys.com/recipes.

**  **  **
A new report, “Critical Condi-

tion: African-American Youth in
the Justice System,” explains how
African-American youth are faced
with unfair criminal justice poli-
cies that lie at the root of why so
many black youth are incarcer-
ated. To learn more, visit
www.campaignforyouthjustice.org. 

**  **  **
Recently, Eforcity—one of the

most recognizable stores on
eBay—surpassed the 1 million
feedback milestone, marking the
first time a single eBay user ID
has reached this volume of feed-
back from transactions completed
on the site.

**  **  **
Self-esteem has become a

national crisis in this country.
Most disturbing is that girls with
low self-esteem are engaging in
harmful and destructive behaviors

that can leave a lasting imprint on
their lives. These new findings
come from Real Girls, Real Pres-
sure: A National Report on the
State of Self-Esteem, conducted
with girls between 8 and 17 and
commissioned by the Dove® Self-
Esteem Fund. Go to campaignfor
realbeauty.com to download free
self-esteem-building tools for girls,
moms and mentors.

**  **  **
When homeowners compact

their household trash, they can
significantly reduce their number
of trips to the curb and landfill.
Studies show that by compacting
household trash, the average fam-
ily can produce 80 percent less
waste by volume. To learn more
about trash compactors, visit
www.Broan.com.

**  **  **
Updating your wardrobe doesn’t

have to break the bank. A few key
items can freshen up your look this
fall, advises Lawrence Zarian, a
well-known celebrity stylist and
the host of “The Fashion Team” on
TV Guide Network. Learn more at
www.tvguidenetwork.com.

***
Each day the world is born
anew for him who takes it
rightly.

—James Russell Lowell
***

***
The excitement, the true excite-
ment, was always in starting
again. Nothing’s worse than an
accomplished task, a realized
dream.

—Marilyn Harris 

***
Do not despise the bottom rungs
in the ascent to greatness.

—Publilius Syrus 
***




