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(NAPSA)—A classic cheesecake
is easily dressed up for the party
season with the addition of pump-
kin and a dramatic maple glaze
studded with raisins and nuts. As
elegant as it looks, this cheese-
cake is easy to make and is best
when made a day ahead.
For the best texture, be sure

all the ingredients are at room
temperature. This is especially
important for the cream cheese
to whip into a creamy texture.
Run a blunt knife around the
edge of the cake after baking in
order to reduce the chance of
cracks appearing on the top, sug-
gest the experts at the Sun-Maid
Growers of California test
kitchen.
With the cheesecake made the

day before the big event, all that’s
left is to whip up the glaze just
before the party begins. If you
plan to travel with this dessert
to a party (and what hostess
wouldn’t be delighted by such a
marvelous dessert?), carry the
chilled cake in the springform pan
and glaze separately. Upon
arrival, simply remove the outer
ring of the pan and pour the glaze
on top of the cheesecake. For more
decadent dessert ideas, visit
www.sunmaid.com.

Maple Pumpkin Cheesecake

11⁄4 cups graham cracker
crumbs

1⁄4 cup sugar
1⁄4 cup melted butter or
margarine

3 8-oz. packages softened
cream cheese

1 14-oz. can sweetened
condensed milk

1 16-oz. can pumpkin
3 eggs
1⁄4 cup maple syrup
11⁄2 teaspoons ground
cinnamon

1 teaspoon ground nutmeg

Heat oven to 300° F. Com-
bine crumbs, sugar and butter.
Press firmly on bottom of 9-
inch springform pan.
With mixer, beat cream

cheese until fluffy; gradually
beat in sweetened condensed
milk until smooth. Add pump-
kin, eggs, maple syrup, cinna-
mon and nutmeg; mix well.
Pour into prepared pan.

Bake 1 hour and 15 minutes or
until edge springs back when
lightly touched (center will be
slightly soft). Cool and chill.

Raisin Nut Glaze

2 tablespoons water
4 teaspoons cornstarch
2 tablespoons melted butter
or margarine

1⁄2 cup pure maple syrup
1⁄2 cup chopped nuts
1⁄2 cup Sun-Maid Natural
Raisins

Combine water and corn-
starch. In small saucepan, melt
butter. Add maple syrup and
cornstarch mixture; cool and
stir until slightly thickened.
Add chopped nuts and raisins.
Spoon over chilled cheesecake.

Pumpkin CheesecakeWith Maple Glaze

Adding a touch of seasonal
sweetness to a classic cheese-
cake will make friends and family
smile.

(NAPSA)—Personalizing your
kitchen or bathroom can be done
in many ways. After all, families
spend large quantities of time in
both rooms, so you should enjoy
them to the fullest. The most
important thing to remember is
that the rooms should reflect your
taste—a favorite color, a collection
of items you already own or hard-
ware that creates just the right
accents.
One easy way to personalize

your room is to use faux painting,
which creates texture or visual
interest. There are several tech-
niques that can be used through-
out the home, including color
washing, sponging and ragging—
and all of them are easy enough so
that even first-timers can create
beautiful accents.
Another easy idea is stenciling

a border. Don’t limit yourself to
stenciling on a wall. This tech-
nique also works well on floors
(simply protect your masterpiece
with a few coats of polyurethane).
You can create you own design or
buy a precut template.
Adding a backsplash design or

a dramatic color scheme is
another idea. There are thousands
of tile murals already available, or
if you’re looking for a unique, one-
of-a-kind scene, you may want to
have one custom designed.
And though you may not give

much thought to knobs, pulls and
handles, it’s important to remem-
ber that these items are the
hands-on aspect of a room—what
give a kitchen or bathroom its
“feel.”

For instance, Amerock offers a
comprehensive line of decorative
hardware for the kitchen and bath
in an array of sizes, shapes, fin-
ishes and accents. Its latest collec-
tions, Westerly and Rochdale,
were inspired from loft aesthetics
and professional kitchen designs.
• The Industrial Chic line of

retro-inspired kitchen hardware,
including Rochdale and Westerly
collections, allows consumers to
incorporate masculine and authen-
tic features into their kitchens.
• Amerock has expanded its

rich legacy into the bathroom with
the introduction of Arrondi,
Markham, Clarendon, Saybrook
and Saybrook Classic hardware
collections. The line includes
designs that complement any
home decor in 100 percent stain-
less steel and a brand-new pol-
ished nickel finish as well as satin
nickel, oil-rubbed bronze and pol-
ished chrome.
To learn more, visit the Web

site at www.amerock.com or call
(800) 435-6959.

Superior Style And Design For Kitchen And Bath

Hardware, including hinges, han-
dles, knobs and pulls, can help
personalize both kitchens and
bathrooms.

(NAPSA)—The few minutes
you spend reviewing your bank
statement could save you hun-
dreds of dollars and help protect
other consumers.
That’s because scammers make

big money applying small charges
that can really add up.
The Office of the Comptroller of

the Currency (OCC), which regu-
lates all national banks, helped
several banks put a stop to one
scam this year that had charged
hundreds of unknowing con-
sumers small amounts without
authorization.
“Crooks like these know that

most people don’t check their
bank or credit card statements
regularly, and they’re betting
that people will overlook small
charges with irregular amounts,”
said Larry Hattix, the OCC’s
Ombudsman.
According to experts at OCC,

consumers can fight fraud by
doing three simple things:
1. Check bank and credit card

statements monthly and report
errors or unauthorized items.
2. If you can’t resolve the issue

by contacting your bank directly,
contact your bank’s regulator.
National bank customers can call
the OCC at (800) 613-6743. The
agency’s consumer Web site,
www.HelpWithMyBank.gov, pro-
vides information on banking.
3. Report your complaint to the

Federal Trade Commission online
at www.ftc.gov/sentinel, and if you
suspect the fraudulent charges
originated on the Internet, report
it to the Federal Bureau of Investi-
gation’s Internet Crime Complaint
Center at www.ic3.gov.
Scammers use a number of

methods to get your account num-

bers and personal information.
The FBI estimates that 500,000 to
700,000 Americans become iden-
tity theft victims each year. OCC
experts say the best way to pre-
vent identity theft is to always
safeguard all sensitive informa-
tion, such as personal identifica-
tion numbers, account numbers
and your Social Security Number;
use trusted vendors; shred docu-
ments with account numbers; and
verify any requests for your per-
sonal information.
If you suspect that you may be

a victim of identity theft, take
these additional steps:
1. File a police report.
2. Notify the fraud department

of the three major credit bureaus:
Equifax at (800) 525-6285, Expe-
rian at (888) 397-3742 and Trans
Union at (800) 680-7289.
3. Report the issue through the

FTC’s toll-free identity theft hot-
line at (877) IDTHEFT (438-
4338).
For banking questions, visit

www.HelpWithMyBank.gov.

Your Money:WhatYou Can DoTo Fight Fraud

There are easy steps you can
take to prevent the fraudulent
use of your bank account.

Color Tips From
Kristan Cunningham

Host Of HGTV’s “Design On A Dime”
(NAPSA)—Kristan Cunning-

ham is an interior designer who’s
regularly featured on “The Rachael
Ray Show” and is the host of
HGTV’s hit show, “Design on a
Dime.” Because she is known for
bringing affordable trends and
inspiration to her viewers—as well
as using color in her work—Cer-
taPro Painters (www.certapro.com)
has partnered with Kristan to
choose her top color choices from
CertaPro’s new color guide.
• AUBERGINE—If you’re look-

ing to add some zip to an earthy
palette without
going overboard,
this is the perfect
shade to warm
up your family
room. A great
example of the
color is Mesmer-
ize (Sherwin-
Williams #6544).
• NAVY—

It doesn’t get
any more timeless than navy—in
fashion and in home decor. An ever-
green of a color, summer pairs it
with crisp white and fall begs for it
to be partnered with yummy gray
wools and lots of dark wood. Sher-
win-Williams’ Naval (#6244) is a
perfect example of this iconic color.
• CHARCOAL—Charcoal, like

Software (Sherwin-Williams
#7074), has proven to have legs as
an all-around great neutral. It’s a
terrific way to get the weight that
black can provide, while still act-
ing as a color.
• I can’t think of a single color

that excites me the way peacock
blue does. Pair a perfect peacock
such as Dignity Blue (Sherwin-
Williams #6804) with charcoal
and ochre for a color scheme with
sophisticated personality.
• OCHRE—While lemon and

canary yellows can overwhelm
and sometimes flatten the look of
a room, the caramel undertones of
a good ochre create a warmth that
candlelight and cognac wish they
could! I like Anjou Pear (Sherwin-
Williams #6381).

Cunningham

(NAPSA)—ITNAmerica has
created a community-based trans-
portation solution that provides
alternative senior transportation
for any need, any time. Families
and caregivers who wish to learn
more about safe driving for
seniors, including tips for identify-
ing driving abilities and how to
have the conversation about tran-
sitioning to the passenger seat,
can visit www.libertymutual.com/
seniordriving.

**  **  **
Developed in partnership with

Kids Care Clubs, a youth volunteer
organization and a program of
HandsOn Network, the Quaker
Birthday Party with a Purpose kit
provides moms with tools to plan
and host a fun children’s birthday
party that centers on volunteerism.
Visit www.QuakerKidsDoing
 Good.com. 

**  **  **
More than 5 million Americans

have Alzheimer’s disease, many of
whom are in the mild to moderate
stages of the disease. An online
resource, www.CaringForAlz.com,
is available to those caring for
loved ones with mild to moderate
Alzheimer’s dementia. 

**  **  **
Solar-powered lights on the

outside of your home can safely
illuminate entryways while sav-
ing you money. For instance, the
ODL Solar Entry Light has four
superbright LEDs powered by a
solar panel and provides up to 12
hours of continuous light. Visit
www.odl.com.

**  **  **
A free service that helps home-

owners find a qualified roofing
contractor is available through
GAF Materials Corporation,
North America’s largest roofing
manufacturer. Call (888) LEAK-
SOS or visit www.gaf.com.

**  **  **
Each year, we spend almost $7

billion on Halloween. So if you
plan on getting into the spirit by
hosting a Halloween party, plan a
menu of spooky food and serve
nonalcoholic drinks along with
any cocktails you offer. For drink
recipes, visit www.midoriusa.com.

**  **  **
There’s an electronic hand-held

on-the-go version of a popular
educational card game. In part-
nership with Workman, EA has
released two versions of Brain
Quest. The game uses the Nin-
tendo DS handheld system format.
To learn more, visit www.ea.com.

**  **  **
To empower women with the

latest breast cancer prevention
information and the confidence to
translate that knowledge into
action, the “Learn.Love.Commit”
campaign, sponsored by the
National Women’s Health
Resource Center, has launched a
new Breast Health Center on its
award-winning Web site,
www.healthywomen.org. 

***
Truth is not exciting enough to
those who depend on the char-
acters and lives of their neigh-
bors for all their amusement.

—George Bancroft
***

***
What some invent, the rest
enlarge.

—Jonathan Swift 
***

***
Gossip is the art of saying noth-
ing in a way that leaves practi-
cally nothing unsaid.

—Walter Winchell
***

***
Even doubtful accusations leave
a stain behind them.

—Thomas Fuller
***




