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(NAPSA)—If you want to live a
more sustainable life and protect
your family from cancer, you may
want to learn more about one of
the home’s most dangerous pollut-
ants—radon. Radon is a cancer-
causing natural radioactive gas
that you can’t see, smell or taste.
It’s the leading cause of lung can-
cer among nonsmokers and claims
about 20,000 lives every year. 

Although lung cancer can be
treated, the survival rate is one of
the lowest for those with cancer.
Fortunately, many of the causes of
lung cancer can be prevented—
and this is especially true for
radon.

The Office of the Surgeon Gen-
eral has issued a health advisory
warning Americans about the risk
from breathing radon in indoor
air. Americans are urged to test
their homes to find out how much
radon they might be breathing.

Radon comes from the natural
(radioactive) breakdown of ura-
nium in soil, rock and water and
gets into the air you breathe.
Radon can be found all over the
U.S. It can get into any type of
building—homes, offices and
schools—and can climb to high
levels if it’s trapped indoors.

For most Americans, the great-
est exposure to radon is in their
homes, whether those homes are
old or new. Any home, any type,
any location can have a radon
problem. All homes need to be
tested unless the building is a
high-rise above the third floor. If
your home has not been tested,
now is a good time to take the test.
This will help protect your family’s
health and it’s easy to do.

The Environmental Protection
Agency (EPA) recommends homes

be fixed if the radon level is 4 pico-
curies per liter of air (4pCi/L) or
above. While testing can be easy
and inexpensive, millions of Ameri-
cans still need to have their first
home radon test to protect their
family. 

You can test your home your-
self or hire a professional. Reliable
testing devices are available by
phone or mail order and can be
purchased in hardware and home
improvement stores.

Fixing a radon problem is easy
too—and doesn’t have to be costly.
Radon reduction systems can
lower radon to an acceptable level.
Even very high levels can be
reduced to a safer level. 

“It’s inexpensive to build a new
home with radon-resistant fea-
tures. A better home will be both
greeener for the planet and
healthier for your family,” said
Fuad Reveiz, a member of the
National Association of Home
Builders. 

For help in identifying radon
companies, call your state radon
office or visit www.epa.gov/iaq/
whereyoulive.html. 

For more information, call 1-
800-SOS-RADON (1-800-767-
7236) or visit www.epa.gov/radon.

The Importance Of A Radon-Resistant Home
Greener Living=Healthier Indoor Air

The indoor air quality of your
home can affect your family’s
health.

by Kris Jensen, vice president of
Corporate Services for Wisdom

Worker Solutions
(NAPSA)—It’s a fact that by the

year 2010, half of all senior execu-
tives helming the nation’s largest
companies will be eligible for retire-
ment. It’s also a fact that in the next
five to 10 years as many as 12 mil-
lion companies owned by baby
boomers will need to transition their
leadership and ownership over to a
younger generation.

The looming mass exodus of
these high-profile baby boomer
business leaders could have a pro-
found—and potentially disas-
trous—impact on corporate Amer-
ica and on the American economy. 

According to the Employment
Policy Foundation, a shortfall of
10 million workers means an
economy three-quarters of a tril-
lion dollars smaller than today. 

At Wisdom Worker Solutions we
believe that boomer leaders have a
tacit, institutional knowledge and
a breadth of experience that can’t
and shouldn’t be lost and brushed
away simply because they’ve
reached the age of 50 or 60. We
help our clients approach succes-
sion in such a way that the wisdom
and knowledge of these leaders is
galvanized and nurtured and so
that their successor benefits from
that wisdom and the company
remains intact. 

Companies can avoid the im-
pending “brain drain” with Wis-
dom Worker Solutions’ formal
planning focussed on how the suc-
cessor is chosen; the years of train-
ing and assimilation that need to
be worked into the plan; how
employees are involved and kept
informed; how the culture that was
built by the outgoing leadership is
maintained; and even how the
ideas and direction of the new
leadership are introduced.

Baby boomer knowledge, wis-
dom and experience are becoming

increasingly unique and particu-
lar to that generation. Boomers
have often stayed with employers
long-term, allowing them to gain
exposure to all the aspects of their
business. This broad experience is
critical for those who want to lead
organizations effectively. Since
Gen X has been more mobile
throughout their careers, they
haven’t always gotten the breadth
of experience that can compe-
tently replace the boomer incum-
bent. Organizations will need to
formally plan for the replacement
of reliable boomer leadership and
develop a successful set of leader-
ship abilities in their successors.

Gen X as a population is, in
fact, only a quarter of the size of
the boomer demographic; clearly
not big enough—nor skilled
enough, some would say—to fill
boomers’ shoes.

The good news is that most
boomer professionals will not
likely retire to a life of golf or gar-
dening. They want to keep con-
tributing to their world. And while
they might not be coming into
work in their old 9-to-5 way, they
still want to be a part of the orga-
nizations that they helped build.

Many of these older wisdom
leaders go on to remain with their
current employer as mentors and
as consultants to the new man-
agement. The key is for companies
to plan to work with these retirees
in an effort to benefit from their
experience and knowledge. 

For more information, visit
myplanconsult@myplanafter50.com. 

• Kris Jensen is vice president
of Corporate Services for Wisdom
Worker Solutions, a company that
works with executives to alleviate
the professional and emotional
concerns of leadership succession,
and assists companies and corpo-
rations with analyzing the finan-
cial and cultural impact of the loss
of boomer leaders.

The Leadership Exodus: Planning For
Successful Transitions In The Workplace

(NAPSA)—More and more
Americans are using nutritional
supplements, to both treat spe-
cific problems and to support
overall health. But recent con-
cerns regarding the safety of
some foreign-made supplements
have led many cautious shoppers
to look twice at product labels—
specifically, to find the country of
origin.

Increasing numbers of Ameri-
cans are seeking out purely U.S.-
made supplements to ensure that
their products are pure and de-
liver what is stated on the bottle
label. After the recent scare with
tainted pet foods, toys and other
Chinese-manufactured products,
it has never been more evident
that inferior quality can compro-
mise personal safety and possibly
impact on your overall health. As
a direct result, consumers are
starting to read labels more care-
fully to make sure that nutritional
products and their ingredients are
made exclusively in America. 

Fortunately, there are options,
including nutritional supplements
that are made in America and
that utilize only the finest-quality,
American-made ingredients. For
example, millions of Americans
depend on the supplementation of
their normal diets with glucos-
amine alone and in combination
with chondroitin sulfate to help
improve their bone and joint
health.

In light of the recent contro-
versy over foreign supplements, a
company called NutraSense has
seen increased sales of its glu-

cosamine/chondroitin products for
people and pets.

“We not only produce 100 per-
cent American-made specialty
supplements for human consump-
tion,” explains Robin Harding,
director of marketing for Nutra-
Sense Inc., “but we also have a
proprietary line of products for
pets as well. All of our products at
NutraSense are top quality and
GMP (Good Manufacturing Prac-
tices) compliant.” 

NutraSense provides an array
of U.S.-manufactured specialty
nutritional supplements that
help with joint health, sports
nutrition, weight management
and immune support. In addition,
the company offers quality food-
based vitamins and minerals for
the whole family, as well as an
especially unique line of pet prod-
ucts. For more information or to
browse a catalog of products, visit
www.NutraSense.com.

Demand For American-Made Supplements Grows

Many people look for American-
made ingredients in their nutri-
tional supplements.

by Jeffrey Lewis
(NAPSA)—Throughout the

years, wives have contributed to
their husbands’ presidential cam-
paigns in many ways—with their
opinions and their actions—and
this election is no different. 

Here are a few highlights:
Then: During the 1916 cam-

paign of President Woodrow Wil-
son, the fundraising and public
service efforts and keen insights
contributed by his second wife,
the determined and intelligent
Edith Bolling Galt, helped to re-
elect him. Galt, who had experi-
ence managing her family’s jew-
elry business, was happy to play
an active role.

In the 1960 presidential cam-
paign, Jacqueline Kennedy did
more than earn attention for her
style. Her charm and ability to
connect with people and her flu-
ency in languages made her a
great campaign asset. 

In the 1980 primaries, Nancy
Reagan helped her husband dur-
ing several televised debates, con-
sulting with his advisers on how
to best present him. Her sugges-
tions helped improve his ratings.

As women have assumed a
larger role in public life, candi-
dates’ wives have become more
comfortable expressing their opin-
ions publicly, although these have
not always been met with respect.

In 2004, Teresa Heinz Kerry,
already a director of foundations
with more than $1 billion in assets
and an active environmentalist,
campaigned with her husband for
the presidential run of John Kerry. 

While she had spent a decade
studying issues related to wom-
en’s health and fighting for
change in public and private sec-
tor pension systems, she was
labeled an “opinionated woman”
in this campaign, as if it were
some sort of character fault. 

Today, America is fortunate to
have more women—and one
man—who have spent time as
strategists, creative policy advis-
ers, parents and groundbreakers.
Regardless of party and age, they
have staked out a distinctive path,
and have with real ideas, real
vision and real sense.

Now: Not only are candidates’
wives expressing opinions that
reflect their own personal, profes-
sional and academic accomplish-
ments, one of the candidates, for
the first time in history, formerly
a campaigner for her husband’s
presidential campaign, is now
campaigning in her own right.

For more information on spouses
during presidential campaigns in
the past, visit www.firstladies.org.

• Mr. Lewis is chief of staff for
Teresa Heinz Kerry. He can be con-
tacted at jlewis@heinzoffice.org.

Campaign Wives Influence Political Careers

(NAPSA)—The ThermaCare
Arthritis HeatWrap is an air acti-
vated heat wrap designed to man-
age the pain of arthritis flare-ups
with 12 hours of heat. To learn
more about continuous heat ther-
apy and how it can assist with
arthritis flare-up pain, log on to
www.thermacare.com. 

* * *
Since educational programs

about putting children to sleep on
their backs started, Sudden
Infant Death Syndrome (SIDS)
deaths have decreased by nearly
40 percent. For information on
SIDS, visit the College of Amer-
ican Pathologists’ Web site at
cap.org. 

* * *
Heart disease is the No. 1

killer of women. To help generate
awareness and educate women
about this important issue, the
Cheerios Circle of Helping Hearts
will donate $1 to WomenHeart
(up to $500,000) for every code
entered at www.cheerioshelping
hearts.com beginning January 1,
2008. 

***
It is the love of country that has
lighted and that keeps glowing
the holy fire of patriotism.

—J. Horace McFarland
***

***
Our country, right or wrong.
When right to be kept right;
when wrong to be put right.

—Carl Schurz
***

***
My God! How little do my coun-
trymen know what precious
blessings they are in possession
of, and which no other people
on earth enjoy!

—Thomas Jefferson
***

***
I wish that every human life
might be pure transparent
freedom.

—Simone de Beauvoir
***




