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(NAPSA)—One size does not fit
all—especially when it comes to
employee benefits programs.
That’s why American workers are
asking employers for benefits pro-
grams customized to fit their
lives—and life stages. According
to MetLife’s 2007 Open Enroll-
ment Trends Study, employees are
interested in receiving informa-
tion geared toward their life
stage—i.e., “people like me”—on
what kinds of benefits to select
during their company’s open
enrollment period—often the one
opportunity each year for employ-
ees to alter their benefits options.

Employees Want 
Life-Stage Advice Right Now

Individuals turn to co-workers
or peers with similar life-stage
concerns for advice. Other than
their spouse, employees are most
likely to see someone in their life
stage as the most important
source of  advice—ahead of
human resources or an adviser.
Some findings from the study
include:

• Younger singles (42 percent)
are least likely to say their bene-
fits currently meet their life stage
needs, with new families (57 per-
cent) the most likely. 

• Older and younger singles in
particular crave life-stage advice,
with 22 percent expressing inter-
est in having access to an adviser
to help them make better benefits
decisions during the open enroll-
ment period. 

• Six out of 10 employees would
like their employer to suggest ben-

efits that would be appropriate for
someone in their life stage. 

• Employers have an opportu-
nity to provide customized infor-
mation that will allow their
employees to select the most
important and appropriate bene-
fits during the open enrollment
process.

Rules Of Thumb for 
Open Enrollment 

While employers can play a
larger role in the benefits advisory
process, there are a number of
rules of thumb that people in vari-
ous life stages may consider.
Experts at MetLife offer the fol-
lowing suggestions:

• Singles—The No. 1 concern of
singles (57 percent) is having
enough money to survive a sudden
income loss. Single employees
should consider purchasing disabil-
ity insurance to protect their
income, especially because their
income may be their most impor-
tant asset and they may not be able
to rely on anyone else if they
become disabled and are unable to
work. 

• Dual Income With No Kids—
With two incomes, you may be
looking for a tax break. Contribut-
ing to your 401(k) not only helps
you reduce your taxable income—
it has the added benefit of helping
you save for retirement.

• New Families—Insure your
home for 100 percent of its value.
As the family expands, you may
decide to make home additions or
renovations, which will increase
the value of your home and the
amount of coverage needed.

• Established Families—With
nursing homes, assisted living
and home health care services
often not covered by health
insurance or Medicare, long-
term care insurance can provide
much needed financial assis-
tance to your family if you are
unable to perform basic activi-
t ies of  daily l iving.  And the
younger you are when you pur-
chase long-term care insurance,
the lower your premium pay-
ments are likely to be.

• Pre-Retirees—Now is a
good time to make sure your
retirement planning is on track.
Fifty-six percent of pre-retirees
have said they are somewhat or
significantly behind where they
think they should be in retire-
ment savings. If you are age 50
or older, many 401(k) plans will
allow you to make “catch-up”
contributions. 

To see some additional rules of
thumb from MetLife for planning
benefits, visit http://www.whymet
life.com/rules.

Finding Benefits Programs That Fit Employees’ Life Stages

(NAPSA)—Reclining in comfort
has not always been as easy as it
is today. 

THEN: In 1927 two young
cousins from Monroe, Mich.—
Edward M. Knabusch and Edwin
J. Shoemaker—created a wood-
slat chair with a reclining back
that would literally sweep the
world off its feet. 

On the advice of a customer, the
two covered their reclining chair
for year-round use, giving it the
company’s signature comfort. They
then held a contest to name it,
generating such entries as “Sit-N-
Snooze,” “Slack-Back” and “Com-
fort Carrier,” but it was “La-Z-Boy”
that took the prize and, subse-
quently, the world by storm.

In the decades to follow, the
company set out to create the most
comfortable, high-quality furniture
and continually developed new
styles and product innovations to
evolve with popular culture.

The company not only became
the best and biggest recliner manu-
facturer, but one of the most
notable brands in furniture thanks
to innovative marketing campaigns
and celebrity spokes “people” rang-
ing from Uncle Sam, Johnny Car-
son and Ed McMahon to two lov-
able raccoons, Wendall and Al. 

Bing Crosby and his family
presented the perfect picture of
the 1950s home, Joe Namath used
his appeal to turn 1960s con-
sumers on to the recliners, and in
the following decade, the company
introduced the world to the arm-
chair quarterback with a series of
sports-related ads featuring other
football heroes such as Don Shula

and Alex Karras. 
In the 1980s and 1990s, the

chairs earned raves and retro-
style status among fashion’s most
discriminating elite. 

The company welcomed fa-
tigued VIPs during New York’s
Fashion Week and inspired the
creative talents of such well-
known designers as Tommy Hil-
figer, Nicole Miller, Todd Oldham,
Cynthia Rowley, John Bartlett
and Phat Farm, all of whom have
lent their signature stylings to
recliner designs. 

In 2002, even Hollywood’s A-
list couldn’t resist the La-Z-Boy
charm when the recliners were a
favorite of the Academy Awards
gift basket. 

And in 2003, the entire cast of
NBC’s “Friends” joined the com-
pany to raise funds for the Eliza-

beth Glaser Pediatric AIDS Foun-
dation, designing a one-of-a-kind
recliner that was auctioned on
eBay. The chair, favored by char-
acter Joey Tribbiani, was a fixture
on the show. 

Later that year, the company
partnered with another style
maker, Todd Oldham, to combine
fashion with function—creating
the Todd Oldham by La-Z-Boy
Collection. 

NOW: This year the company
celebrates its 80th anniversary.
Headquartered in Monroe, Mich.,
La-Z-Boy is North America’s larg-
est manufacturer of upholstered
furniture and the world’s leading
producer of reclining chairs. It
manufactures a wide variety of sta-
tionary sofas and chairs, reclining
sofas, sleep sofas, modular groups
and leather upholstered furniture.

Celebrating Eight Decades Of Comfort

Relax. The world’s most comfortable chair is still around after 80
years of helping people put their feet up. 

(NAPSA)—Men who experience
erectile dysfunction (ED) are
being encouraged to ask their doc-
tors about being screened for dia-
betes and cardiovascular disease. 

“ED is an under-recognized and
under-discussed complication of
diabetes,” states Dr. Ananda
Basu, an endocrinologist at the
Mayo Clinic, Rochester, Minn.
“What most patients don’t realize
is that coronary heart disease is
the leading cause of death among
diabetics—and ED has been
proven to be an early warning
sign of cardiovascular disease.” 

ED is often associated with
impaired blood flow. If a patient is
experiencing ED, it can be specu-
lated that the impaired blood flow
could be problematic in other
areas of the body, especially the
heart. ED is especially common in
diabetes, with approximately 35
percent to 75 percent of men hav-
ing this complication.

More alarming, a recently pub-
lished study shows that hospital-
ization and death rates due to dia-
betes-related heart attacks are
increasing. In the decade-long
New York City study, all cause-
specific death rates declined with
the striking exception of diabetes,
which actually increased 61 per-
cent in men.

“The amount of medical data
concerning ED’s relationship to
diabetes and coronary heart dis-
ease makes it critical for both
physicians and patients to be edu-
cated about the causes of ED,”
adds Dr. Ajay Nehra, a urologist
at Mayo Clinic, Rochester, Minn.
“Not only should diabetic patients
with ED be screened for coronary
heart disease, they should be
treated by a multidisciplinary

medical team who can address the
many health and lifestyle issues
that diabetes presents—including
urology, cardiology, endocrinology,
nutritionists and behaviorists.”

“The key, of course, is to pre-
vent diabetes in the first place,”
concludes Dr. Basu. “That comes
down to lifestyle choices for adults
and children—eating right and
getting plenty of exercise. Unfor-
tunately, we are seeing more and
more teenagers being diagnosed
with type 2, or adult-onset, dia-
betes. In males, that can lead to
complications like ED when they
are only in their 30s.”

Not all diabetic men experienc-
ing ED are at risk for cardiovascu-
lar disease, but the Erectile Dys-
function Institute recommends
that patients take a proactive
approach by visiting a cardiologist
to explore risk factors. 

For more information, visit
www.edcure.org and www.dia
betes.org.

Men With ED May Have Other Health Problems

See Your Doctor—Erectile Dys-
function has been proven to be
an early warning sign of cardio-
vascular disease and diabetes. 

�
Note to Editors: November is American Diabetes Awareness Month.

(NAPSA)—Our dogs are not get-
ting the vitamins they need from
their food. No matter which food you
give your pet, nutrition found in
these products is not enough to
maintain good health. Visit www.pet-
parentsnetwork.com for informa-
tion on HealthGUARD, a vitamin
supplement made from human-
grade ingredients that is now avail-
able for your pet.   

**  **  **
The Sony HDR-CX7 high-def

camcorder records in Dolby Digi-
tal 5.1 surround sound for a life-
like audio experience.

**  **  **
With the U.S. Department of

Energy predicting that the price
for heating oil and natural gas
will continue to remain high this
winter, it is important for home-
owners to ensure that their
houses are energy efficient. To
learn how, visit www.ItPaysTo
LiveSmart.com.

**  **  **
MSN Money Personal Finance

Columnist Liz Pulliam Weston
recently received a national Clar-
ion Award for columns in which
she outlined steps to a prosperous
future for people in their 20s
through 60s. To access the columns
and other financial insights, visit
http://money.msn.com. 

**  **  **
Pet lovers across America will

nominate which shelters receive
makeovers by becoming active
members on Zootoo.com, a user-

generated Web site where people
share their opinions and experi-
ences regarding all things related
to pets.

**  **  **
An online marketplace called

ePERKS features a listing of real
estate agents and other service
providers who offer perks and dis-
counts to consumers. For more
information, call (800) 788-1798 or
visit www.eperks.com.

**  **  **
To enter the Barney Be-A-Star

Sweepstakes, simply create and
submit a music video starring
your child singing, dancing or
playing with a new musical Bar-
ney toy from JAKKS Pacific. To
learn more, visit www.jakkspa
cific.com/barney-sweeps. 

**  **  **
Brad Finkle, author of “Holiday

Hero: A Man’s Manual for Holiday
Lighting,” suggests sketching out
a lighting plan for your home,
measuring out how much lighting
you’ll need and then installing
lighting, starting with the exten-
sion cords. The book is available
at major retailers. 

**  **  **
A new video game called “CSI:

Crime Scene Investigation: Hard
Evidence” lets players join the Las
Vegas cast as they solve crimes.
The game’s cinematic graphics,
crime re-creations and forensic
tools help make the games seem
like you are watching a “CSI”
episode. Visit www.ubi.com.




