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(NAPSA)—Creativity makes a
big difference when coping with
small spaces. Whether in urban
areas where space is at a premium
or in older homes where the empha-
sis is purely on the functional use
of space, people want to improve
appearance and style without knock-
ing down walls. Have no fear: What
you lack in square footage can be
made up in ingenuity.

If home renovation is on your to-
do list, a bathroom remodel is one
of the smartest investments you
can make. According to the 2006
Cost vs. Value report from Remod-
eling magazine, the average return
on investment for a mid-range
bathroom remodel is nearly 85 per-
cent, second only to kitchens when
it comes to room remodels. One
way to enhance a cramped bath-
room is to open the space visually
by creating an “invisible wall” with
a clear glass shower enclosure.
Removing visual barriers, such as
opaque shower enclosures and
bulky shower curtains, can open
the space dramatically and add
depth. Clear glass enclosures will
also showcase rich materials such
as granite, marble and travertine
selected for the shower surround.

Custom shower enclosure shops
report that unless homeowners
have had clear glass enclosures
before, they don’t know they can
face a challenge in keeping up the
appearance of their new invest-
ment. In a shower ’s high-heat,
high-humidity environment, clean-
ing chemicals, soap and shampoo
can cause corrosion and staining of
the glass over time. Some home-
owners will attempt to protect the

glass by applying spray-on or wipe-
on treatments, but these coatings
eventually wear off. 

A permanent solution to the
problem of keeping your shower
glass looking like new is now
available. ShowerGuard™ glass
from Guardian Industries is
sealed through a patented ion
beam process during manufactur-
ing. ShowerGuard glass resists
the corrosion that makes enclo-
sures impossible to clean—mak-
ing it an excellent option for any
bathroom remodel. 

To learn more about glass
shower enclosures and to locate a
dealer in your area, visit www.
ShowerGuardGlass.com. 

Glass Opens Up Small Bathroom Spaces

The solut ion to a cramped 
bathroom is clear.  Open the
space visual ly with a clear
glass shower enclosure.

(NAPSA)—Some say that a life
without common sense would be
uncommonly difficult. In fact, a
recent study found that 94 percent
of Americans say that having com-
mon sense makes life easier. 

But what is common sense?
While we tend to recognize it
when we see it, it can be difficult
to define. For the past few years
the Scott Tissue and Towels has
consulted Americans to explore
the concept of common sense, and
recently conducted a survey to
learn more. 

What they found is that com-
mon sense is woven into just
about every aspect of life, and
having common sense can actually
improve one’s life. For example:

• 84 percent of Americans say
that common sense directly im-
pacts parenting;

• 81 percent of Americans
believe common sense knowledge
affects both their work and social
life;

• 78 percent of Americans say
that common sense has an impact
on their managing of finances; and

• 72 percent of Americans say
that common sense affects their
health and physical well-being.

These statistics show that com-
mon sense means different things
to different people, but the major-
ity of respondents agree that the
resource of generational common
sense is invaluable and stays alive
by getting passed through the
generations, thanks to mom.

Responses to the survey de-
monstrate that mom is the key to
passing on common sense:

• 98 percent of moms plan to
share common sense tips they
have received from their families
on to their children and loved
ones;

• 81 percent of Americans say
their mom played a role in develop-
ing their common sense wisdom;

• 53 percent of respondents
identify mom as the number one
influencer of common sense. 

“The Scott Brand has provided
common sense solutions and prod-
ucts for more than a century,”
says Mwanza Lumumba, associ-
ate brand manager. “It’s impor-
tant to us to ensure that common
sense stays alive, and that people
continue to pass it along to those
who matter most.”

Visit www.ScottCommonSense.
com for further common sense tips
and advice.

Exploring The Origins Of 
Good Old-Fashioned Common Sense

According to a recent study, 72
percent of Americans say that
common sense affects their
health and physical well-being.

(NAPSA)—A wireless technology
that’s been around for more than 60
years is raising privacy and secu-
rity issues for some people.

The technology is RFID—radio
frequency identification. Typically,
it involves three components: a
tag consisting of a microchip and
radio antenna; a reader; and a
computer system. The tag is
attached to or embedded in an
item, such as the pass that an
employee might use to get into an
office building. Information con-
tained on the chip is sent to the
reader by radio signals.

The reader translates those
signals and delivers the informa-
tion to the computer system,
which may be connected to data-
bases containing more informa-
tion. According to the National
Consumers League, the nation’s
oldest consumer advocacy organi-
zation, information about the per-
son using the item may be stored
on the chip or in related data-
bases, depending on how the
RFID is intended to be used.

In the case of the building en-
trance pass, for example, the chip
may contain the employee’s name,
job title and other information,
such as whether the person can
only access certain parts of the
building. The computer system
could record when the employee
enters and exits the building, even
the person’s movement from one
part of the building to another—
information that would be accessi-
ble to the employer. 

There are many uses of RFID
technology that don’t involve any
personal information. But when
data such as health records or
bank account numbers is stored in
the chips or in databases linked to
them, security is crucial. That
information can be protected as
it’s transmitted and stored by
encrypting it—turning it into a
code that only authorized users
can translate.

Security is also a concern if
devices such as key fobs that are
equipped with RFID to pay for gas
are lost or stolen. One way to keep
unauthorized people from using
them would be to have the ability
to “lock” them.

The use of RFID isn’t always
disclosed, but when it is, con-
sumers should look for explana-
tions about privacy and security.
For more information about RFID,
go to www.nclnet.org/rfid.

Can Technology “Chip” Away At Privacy?

Advocates say a technology
commonly used in security sys-
tems may also be collecting
information about the people
who use it.

(NAPSA)—April is National
Volunteer Month. It’s estimated
that 128,000 older Americans
were displaced from their homes
or otherwise affected by hurri-
canes Katrina and Rita. AARP
Foundation, through its Partners
for Independence project, is seek-
ing volunteers to help these older
Americans. To learn more, visit
AARP.org.

**  **  **
For pets small enough to be

carried, a bag such as the Univer-
sal Sport Bag (USB) from EGR
Italy is a carry-on solution
approved for European and Cali-
fornia in-car pet travel laws. 

**  **  **
If you check out Yahoo! Shop-

ping’s Bargains & Sales Center,
you can view and buy grills that
have been specially marked down.
With the convenience of online
shipping, it’s easy to research and
find your ideal grill online, leav-
ing the heavy lifting and delivery
to someone else.

**  **  **
At the Scott Tissue and Towels

Common Sense Community Web
site, www.ScottCommonSense.com,
you can share and discover tips for
saving time, getting organized, sav-
ing money, healthy living and
cleaning from people all over the
U.S., plus learn about a contest in
common sense.

**  **  **
A new backyard at the old

address. That’s the idea behind a
sweepstakes that gives homeown-
ers a chance every month to win a
dream backyard. To enter online,
visit www.mydreambackyard.com. 

**  **  **
The Specialty Equipment Mar-

ket Association is the authoritative

source for research, data, trends
and market growth information for
the specialty auto parts industry.
For more information, call (909)
396-0289 or visit www.sema.org
and www.enjoythedrive.com.

**  **  **
To help students become more

debt savvy and establish respon-
sible money management 
practices, Sallie Mae created
www.Sal l ieMae .com/BeDebt
Smart. The Web site offers valu-
able tools and resources for both
students and parents, with infor-
mation organized into various
consumer life-stages.

**  **  **
The dietary supplement, called

“hyperimmune egg” is produced by
grain-fed hens that lay eggs that
are scientifically fortified with anti-
bodies and other immune factors.
The content of the eggs is turned
into a powder called i26. For more
information, call (888) 896-9591 or
visit www.defendmyhealth.com. 

**  **  **
As part of a new contest, Rain

Bird—the world’s largest manu-
facturer of irrigation products—
will be giving a whirlwind, all-
expenses-paid golf trip for four to
play golf at three championship
courses. To enter, visit www.Rain
bird.com/getaway.

Creating An Outdoor
Sanctuary 

(NAPSA)—Be it a small urban
terrace or a palatial deck, it’s fun
to turn an outside space into your
own private sanctuary.

To help, lifestyle expert, HGTV
personality and best-selling
author Susie Coelho, who has a
home collection on QVC,  offers
some tips:

•Re-create the comfort of an
indoor retreat by using outdoor
rugs, decorative outdoor pillows
and colorful umbrellas. Stretch
your dollar further by getting
reversible pillows that have a
print on one side and a solid on
the other.

•Surround yourself with
votives, sconces and candles.
Hanging lanterns adds a colorful
and festive touch.

•Adding the sound of running
water with a water feature can
turn any outdoor space into a
peaceful sanctuary. Wall art pieces
can add a great European feel to
even the smallest of spaces.

•Create a fun and entertaining
area with all the amenities. Fire
pits are the chic version of sitting
around the campfire. Add a bar,
outdoor grill, plenty of seating and
mood lighting with lanterns and
votives to liven up the party.

•If you have the space, create
an outdoor room with a portable
pavilion. Fill it with all the com-
forts of home, like you would a liv-
ing or dining room area. Add can-
dles, magazines, throw pillows
and lanterns. Drape an inexpen-
sive gauze fabric over an umbrella
or arch for a romantic feel.

For  in f o rmat i on  on  her
Susie Coelho At Home collec-
t ion ,  v is i t  www.QVC.com or
call (800) 345.1515.

***
The foolish man seeks happi-
ness in the distance, the wise
grows it under his feet. 

—James Oppenheim
***

***
There are as many kinds of
beauty as there are habitual
ways of seeking happiness. 

—Pierre Charles Baudelaire
***

***
Happiness mainly depends on
man’s ability to work and the
way in which he does it. 

—Richard L. Evans
***

***
Satisfaction of one’s curiosity
is one of the greatest sources of
happiness in life.

—Linus Pauling 
***




