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(NAPSA)—Kermit the Frog
used to say, “It’s not easy being
green.” But it’s getting easier.
Environmentally friendly or sus-
tainable construction, a once far-
out trend, has moved rapidly into
the mainstream.

According to the National Asso-
ciation of Home Builders (NAHB),
the Green homebuilding move-
ment is defined as one “which
applies innovative and environ-
mentally sensitive construction
techniques and products to reduce
energy and water consumption
and improve residential comfort
and safety.”

One of NAHB’s seven cate-
gories of Green building is indoor
air quality. Residential Systems
magazine agrees, and identifies
energy efficiency as a “hallmark of
the green building movement.”

According to Joe Patrick, senior
product manager for VELUX
America, both indoor air quality
and energy efficiency can be
enhanced with venting skylights.
He says that they admit natural
light from above to reduce energy
costs and exhaust stale air, while
transforming living areas into
bright spaces.  

“In bathrooms for instance,”
Patrick says, “you get privacy,
plus the use of wall space where a
window isn’t necessary, for deco-
rating, storage, or other forms of
space utilization. And venting sky-
lights in kitchens release hot air
and cooking odors, without the
need for a fan, while providing
healthful natural light.”

30 Percent More Light
Patrick says that skylights

admit 30 percent more light than
vertical windows in dormers, while
providing privacy and the drama of
a sky view that can’t be achieved
with vertical windows. And sky-
lights are available with elec-

trochromic glass that can be dark-
ened or lightened electronically to
adjust light and heat gain while
still providing the view to the sky.

“And,” Patrick says, “skylight
glazing technology is among the
best in the industry. Quality units
employ gas-filled double-pane con-
struction that controls up to 83
percent of the sun’s fade-causing
rays while resisting condensation.”

And They Don’t Leak
Patrick adds that modern sky-

lights make one of the biggest
fears of homeowners—leaks—a
thing of the past. “Quality units
offer separate, pre-engineered
flashing kits for shingles, tile or
metal roofing materials,” he says.
“When properly installed, they
simply don’t leak.”

Tax credits are available for
skylight installations (energy.gov/
taxbreaks.htm). For skylight
selection literature call 1-800-283-
2831 or visit veluxusa.com. For
government information on win-
dow and skylight energy efficiency
visit energystar.gov, and for inde-
pendent agency information visit
nfrc.org or efficientwindows.org.

The Door Is Open For Environmentally Friendly Construction

Kermit, take heart. It’s not so
hard being green anymore. Sky-
lights offer natural light and ven-
tilation, a hallmark of the Green
building movement.

(NAPSA)—Many believe that
flexibility is a key measure of
physical fitness. For some women,
flexibility is also important when
trying to find a career that can
accommodate the demands of both
a job and a family.

According to Business and
Professional Women’s Founda-
tion, there are almost 70 million
working women today, up four-
fold from 1950. Six in 10 women
participate in the workforce, and
nearly 75 percent of all mothers
work. Seven in 10 mothers have
young children, and half have
infants. The vast majority of
women—86 percent—report that
flexible work schedules are
important to them. 

Yet, most don’t want to be
penalized financially, considering
that women still earn, on average,
about three-quarters of what men
earn. 

A career path that some women
have found rewarding—both for
its earnings potential and its flexi-
bility—is that of insurance agent.
As one woman put it, she found
the ability to earn a good income
and make her own hours that fit
her lifestyle.

One company that has been
recognized as devoted to helping
women advance in their careers
and personal financial situations
is New York Life. In recent years,
New York Life has landed on
many lists as one of the nation’s
top employers and was named
among the best places to work by
the National Association for
Female Executives, Profiles in

Diversity Journal, Diversity Inc.,
Essence, Women for Hire and
Latina Style. 

In 2006, Fortune recognized
the insurer on its list of the
World’s Most Admired Companies.

One of the largest insurance
companies in the U.S., it offers
products and services to help cus-
tomers meet their retirement,
college, business-planning and
estate-planning needs. 

Some believe women agents
have a knack for understanding
and helping clients deal with
these needs, which is no surprise.
Countless academic studies show
that the inherent qualities of
being a mother, such as time man-
agement, empathy and problem
solving, translate well to the busi-
ness world. 

More than 300 women agents
from New York Life qualified in
2006 for the prestigious Million
Dollar Round Table (*MDRT).
Less than 1 percent of the indus-

try’s agents qualify for this orga-
nization. And New York Life has
more women MDRT qualifiers
than any other insurer in the
nation—more than twice as many
as the second-place company. 

One agent, Kathy Davenport,
was already a successful salesper-
son when she signed on with the
company. A young newlywed at
the time, she wanted to start a
family but didn’t want to give up
her desire for a career.

After attending the company’s
women’s network meeting, she
was convinced she made the cor-
rect choice. “It was amazing,” she
recalls. “I met other women who
had tailored success to their own
needs. They were parents of
young children, parents with
adult children, single parents and
even older professionals. By learn-
ing to work smart, I could design
a career that wouldn’t detract
from time with my family.” 

Davenport happily recom-
mends her career to other women.
“If you have the discipline and
time-management skills, you can
do well in this business,” she says.
“Where else can you have the
income of a doctor or a lawyer but
make your own hours to be with
your kids on all the important
occasions? I have it all.” 

For more information about a
career with New York Life, visit
www.nylcareersforwomen.com or
call (800) 497-0849. 

*MDRT is recognized through-
out the industry as the standard
of excellence in life insurance
sales performance.

A Profession That Enables Women To Balance A Family And A Career

Some women have found the
career of insurance agent particu-
larly rewarding because it allows
them to earn a good income and
make their own hours.

(NAPSA)—Rewards credit card
programs have enjoyed an un-
heard-of level of popularity over
the past few years. The tide may
be turning, though, as the level of
frustration with many of the most
popular programs, such as airline
miles, is growing. Ask anyone who
has recently tried to book a family
vacation to a desirable destination
using miles earned with a fre-
quent flyer credit card program. It
seems that unless you plan half a
year or more ahead, the odds of
getting a seat on some flights is
akin to winning the lottery. 

In fact, while over 50 percent of
respondents in a recent national
survey of over 3,000 Americans
sponsored by GMAC Mortgage
reported having at least one
rewards card, more than 41 per-
cent of these rewards cardholders
either rarely or never even bother
to use the rewards they’ve earned.
Only 13 percent of all respondents
in the survey ranked airline miles
as a valuable reward. The survey
also revealed that nearly one in
four rewards cardholders would
use their rewards more often if it
were easier to redeem their
points.

“The results of this survey send
a loud and clear message that con-
sumers are looking for a more
compelling option when it comes
to credit card rewards programs,”
said Mike Piazza, vice president
at GMAC Mortgage. “Many con-
sumers have rewards cards but

the value of those cards is reduced
when it comes to redeeming their
rewards points. There is a lot of
hassle associated with trying to
redeem miles or points.”

With hundreds of credit card
options, consumers need to do their
homework to find a credit card
rewards program that best meets
their needs—and actually provides
rewards they can count on. The
type of reward, the ease of redeem-
ing the rewards and the expiration
date of the rewards are three fac-
tors that should be taken into con-
sideration before you sign up. Keep
in mind that many programs also
have an annual fee to participate
in their rewards programs.

Consumers need to look beyond
the airline miles and retail
rewards to find cutting-edge pro-
grams. For example, the recently
released ditech.com Equity
RewardsSM MasterCard®, along
with the existing GMAC Mortgage
Equity RewardsSM MasterCard®,
are two rewards programs that

give consumers a different option
when it comes to credit card re-
wards programs. Exclusively
available to GMAC Mortgage and
ditech.com mortgage customers,
these equity rewards cards allow
users to pay down their mortgage
with qualified retail purchases.
Users earn one point for every dol-
lar in net retail purchases charged
to the card, and when they accu-
mulate 2,500 points, they will
receive an automatic principal
reduction of $25 on their GMAC
or ditech.com mortgage. There are
no restrictions on the number of
points that can be earned and
redeemed on an annual basis.

To learn more about the GMAC
Mortgage Equity RewardsSM Mas-
terCard® credit card, call (800)
821-8758 and mention priority
code L4W0 or online at
http://www.newcardonline.com
and enter priority code C08P. To
learn more about the ditech.com
Equity RewardsSM MasterCard®

credit card, call (800) 545-7899
and mention priority code MB3R
or online at http://www.newcard
online.com and enter priority code
MB36.

Shop For Credit Card Rewards Program That Offers Best Payback

Aphra Behn (1640-1689), the first woman in England to become a
professional writer, also worked as a spy for King Charles II of Eng-
land.

Prairie dogs “kiss” by pressing their teeth against each other’s
face. The kiss enables each animal to tell whether the other belongs
to the same family group.

***
A good book is the best of friends, the same today and forever.

—Martin Farquhar Tupper
***

***
There is nothing better than the encouragement of a good friend.

—Katharine Butler Hathaway
***

***
Friendship is always a sweet responsibility, never an opportunity.

—Kahlil Gibran
***




