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(NAPSA)—Once dominated by
oak, flooring décors in America
have seen a recent, dramatic shift
in sales that indicates consumers
are opening their minds—and
their homes—to nontraditional
flooring choices.

“It’s a very exciting time for our
industry,” says Don Cybalski, se-
nior creative director for Pergo,
the world’s leading manufacturer
and marketer of laminate flooring.
“Consumers are getting it. Rather
than thinking of the floor in a
purely functional way, they are
viewing it as a sort of ‘fifth wall’
and incorporating it into their
overall design schemes.”

Influenced by glossy home
magazines, decorating Web sites
and the variety of home-focused
programs on HGTV and other net-
works, consumers are more edu-
cated and inspired than ever.
These resources, along with the
vast array of marketing materials
produced by manufacturers and
retailers, are empowering con-
sumers and giving them the confi-
dence to take more risks in their
decorating choices.

Case in point, Cybalski cites a
very light, blocked beech design
that he says Pergo initially intro-
duced to demonstrate the beauty
and flexibility of laminate designs.
“We expected it to meet a niche
market’s demands,” he says. “But
when consumers saw how great it
looked in our photography, they
fell in love with its uniqueness
and could see how it would fit into
their homes. It’s now one of our
best-selling designs.”

Yes, oak is still No. 1, but the
company’s lineup of best-sellers
currently includes a range of wood
looks, including light beech, but-
ternut and maple finishes, as well
as a rich, dark cherry offering.

“We are seeing huge growth at
both ends of the design spectrum—
the light lights and the dark
darks,” explains Cybalski. “We’re
also seeing more consumers gravi-
tating toward exotic looks like bam-
boo, jatoba, merbau and teak.”

This movement can, in part, be
attributed to emerging trends in
the kitchen, where consumers are
moving away from oak cabinets in
favor of other woods such as birch,
maple, mahogany and cherry. In
fact, a recent issue of Home Chan-
nel News reported 63 percent of
today’s kitchen cabinet sales in
finishes other than oak.

“People are using woods such as
birch and maple, and they’re really
appreciative of the look of ele-
gance,” says Mike Dame, product
manager for Hope Lumber and
Building Supply in Santa Fe, N.M.
This trend can also be seen at
Home Valu Interiors in Fridley,
Minn., where kitchen and bath
manager Paul Rudie says birch,
mahogany and cherry now make
up 90 percent of the items they sell.

Another reason for the rise in

demand for non-oak floors is the
trend toward more open floor
plans in homes, where kitchens
flow directly into great rooms and
other living spaces. “Consumers
are coordinating floors with cabi-
netry, woodwork and furniture to
achieve a smooth transition from
room to room,” says Cybalski.

As for the increase in popular-
ity of laminate flooring, he credits
the incredible realism of today’s
offerings that look—and feel—
more like the real thing than ever
before. Thanks to advanced tex-
turing technologies that simulate
natural wood grains and replicate
the feel of hardwood, modern lam-
inates are often mistaken for
higher-priced solid woods. And
offerings such as Pergo’s Select
Traditional Strip come in varying
lengths to create a sense of realis-
tic randomness. Additionally, lam-
inate flooring is easier to install
and maintain and offers superior
wearability as compared to other
flooring options.

For more information, visit
www.pergo.com.

Fashioning A ‘Fifth Wall’ That Will Floor You—And Your Guests
Flooring Trends Move Towards the Ultra Light and Dark Décors

In many homes across America, consumers are finding that laminate
flooring—with its range of colors and finishes—provides a unique,
functional alternative to wood flooring.

(NAPSA)—April Johnson used
to spend hours at her Sacramento,
Calif. kitchen table with a pencil,
calculator and telephone. Johnson
would wait on hold for long peri-
ods of time just to ask the Internal
Revenue Service questions about
the new tax law changes. This
painful process meant she spent
days preparing her tax return
before sending it off in the mail.

“It was torture and the IRS jar-
gon made me feel stupid because I
didn’t understand all that ‘tax
speak,’” said Johnson. Her hus-
band suggested they switch to do-
it-yourself tax software and leave
the pencils and miscalculations
behind. After she used it once, she
was hooked.

“Now, with tax software,
preparing my taxes takes less
time,” she said. “Plus, I’m confi-
dent that my taxes are done right
because I don’t do the math—Tur-
boTax does.”

Johnson has found out what
millions of Americans already
know—doing your taxes doesn’t
have to feel like getting a root
canal. Last year, more than 36
million tax returns were prepared
with a home computer, making
tax software and online tax prepa-
ration Web sites the fastest-grow-
ing tax-preparation choice of
United States taxpayers.

The ease of use of today’s tax
software products is a top reason
for its growing popularity. Tax
software walks users through
their return, asks simple ques-
tions and puts the answers on
IRS-approved forms. It easily
handles even complicated returns
and some packages, such as
TurboTax, even offer audit sup-
port. Not only does tax software
make it easier for taxpayers to
prepare their return, it also helps

them get their refund back faster
by filing electronically.

With the average federal
income tax refund of $2,200 last
year, it’s no wonder why a growing
number of taxpayers are electroni-
cally filing their returns. With e-
file, taxpayers get their refunds
back fast—in as little as nine days
with direct deposit to their bank
account. Sending a tax return by
snail mail means taxpayers could
be waiting up to six weeks to
receive their refund.  

According to the IRS, returns
prepared electronically and e-filed
are 20 percent more accurate than
those filed through the mail. With
e-file, taxpayers using the most
popular tax packages also receive
e-mail confirmation directly from
the IRS when their return is
received and accepted.  

What used to be a joint task
with her husband has now become
something she’s comfortable and
confident doing on her own.

“He doesn’t protest because he
knows I use TurboTax and we
trust that it’s accurate,” she said.
“Tax software really makes life
easier.”

Visit www.turbotax.com today
to join Johnson and the millions of
Americans who use tax software,
e-file, and get their refund back—
fast. 

Get Your Tax Refund Back—Fast

(NAPSA)—If you or someone
you love is new to Medicare or will
be eligible soon, it’s time to learn
the Medicare alphabet. Medicare
has several different parts. Know-
ing how they work could save you
money—and could even help you
get better care.

Medicare Parts A and B have
been around since the beginning
of Medicare in the 1960s. Part A
covers hospital visits, skilled
nursing facilities and some home
health care. Part B covers doctor
visits, outpatient visits and
durable medical equipment. Part
C, which derived from the Bal-
anced Budget Act of 1997, is now
more commonly called Medicare
Advantage, after the Medicare
Prescription Drug, Improvement
and Modernization Act of 2003
renamed the program.

Medicare Advantage plans
offer extra benefits such as
vision coverage and chiropractic
and many also pay for medica-
tions. A new type of Medicare
Advantage plan, the private fee-
for-service plan, gives members
the freedom to obtain care from
any doctor or hospital that
accepts payment from Medicare,
with no network restrictions and
no need for referrals.

Part D is the new prescription
drug coverage, which started in
early 2006 and has turned out to
be more popular than expected.
Both Part D and Medicare
Advantage plans are offered

through private health care com-
panies. Some of the plans have
monthly premiums, which can
vary depending on where you
live and the services covered.  

“It all sounds confusing at
first,” said Mark El-Tawil, chief
Medicare officer of Health Net,
Inc., which provides prescription
drug plans in all 50 states and
offers private fee-for-service
Medicare Advantage plans in
seven states. “But you don’t need
to be an expert to figure out
what’s best for you. The important
thing is to understand your per-
sonal options, and to choose the
one that will provide you with the
most comprehensive benefits at
the lowest cost.”

In addition to the Medicare
alphabet, there are some numbers
you should keep in mind as well.
You are eligible to join Medicare
on the first day of the month in

which you turn 65—so if your
birthday is June 24, you can start
on June 1. Most people will auto-
matically get a Medicare card in
the mail a few months beforehand.

Once you are on Medicare, you
can change your Medicare Advan-
tage or prescription drug plan
each year during the Annual Elec-
tion Period, which runs from
November 15 to December 31.
During this period, you can pick
any plan that is offered in the
area. Most beneficiaries can
choose between dozens of plans.
To see your options, go to
www.medicare.gov.

If you have not made a decision
by December 31, you still have
some time. The dates from Janu-
ary 1 to March 31 are called the
Open Enrollment Period. During
this time, you can make one “lat-
eral move” to a different plan of
the same type. For example, if you
have a plan with drug coverage,
you can switch to a different plan
that also has drug coverage.  

“New Medicare options give
you opportunities to customize
your coverage to really meet your
needs,” said Health Net’s El-
Tawil. He recommends one other
alphabetical aid, saying, “In
reviewing your options, the most
important factors are often the 4
Cs—Cost, Co-pay, Convenience
and Coverage.” For more informa-
tion about the 4 Cs and choosing
the right Medicare plan, you can
visit www.healthnet.com.

New To Medicare? Here Are The ABCs—And Ds

MIXED UP MANAGING MEDICARE? It
may be easier to navigate than
many people know.

First Lady-to-be Abigail Adams was referring to tea when she
called a popular American import “that bainful weed.”

In the controversial literary work “Uncle Tom’s Cabin” by Harriet
Beecher Stowe, there is a character called Evangeline St. Clare. She
is better known by the name Little Eva.

***
It is impossible to say just what I mean!

—T. S. Eliot
***

***
Finish each day and be done with it. You have done what you
could. Some blunders and absurdities no doubt crept in; forget
them as soon as you can. Tomorrow is a new day; begin it well
and serenely and with too high a spirit to be cumbered with your
old nonsense.

—Ralph Waldo Emerson
***

***
No man is wise enough by himself.

—Titus Maccius Plautus
***




