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Clean Home, Healthy Home
(NAPSA)—As much as 90 per-

cent of our time is spent inside,
especially during colder weather.
Yet the Environmental Protection
Agency estimates the air inside
homes is two to five times more
polluted than the outside air.

The Institute of Inspection,
Cleaning and Restoration Certifi-
cation (IICRC) recommends the
following tips to help maintain a
healthy indoor environment for
you and your family: 

• Maintain a humidity level
below 60 percent. Higher humidity
creates an environment for mold
growth and produces allergens.

• Vacuum frequently. Carpet
and furnishings can hold dust and
particle soil, mold spores and
other allergens.

• Have furnishings cleaned pro-
fessionally once per year by an
IICRC-certified firm to ensure the
use of proper extraction procedures,
and to make certain that soil is not
just redistributed, but removed. 

To locate an IICRC-certified
inspection, cleaning or restoration
professional, visit www.certified
cleaners.org or call (800) 835-
4624.

Having your indoor furnishings
professionally cleaned can help
ensure better indoor air quality.

(NAPSA)—Internet
safety, particularly when
it comes to a child’s
safety online, is no
accident. Studies
show that 34
percent of all young
Internet users saw
unwanted sexual material,
despite increased use of filter-
ing, blocking and monitoring
software. 

To help keep children
safe while they use the
Internet, two new Internet
safety books and animated
companion films are recom-
mended by the American
Academy of Pediatrics and
the National PTA: “Faux
Paw’s Adventures
In The Internet”
and “Faux Paw
Meets The First
Lady,” both offered
by Wiley publishing.

The books and videos feature
Faux Paw the Techno Cat, the
Web-surfing cat who teaches kids
the importance of protecting per-
sonal information and keeping
away from Internet strangers.
Throughout the course of the
books, children experience the
safety guidelines integrated into
the Faux Paw™ story. 

“Faux Paw Meets The First
Lady” shows children how to han-
dle cyberbullies as it reinforces the
basic rules of Internet safety. First
Lady Laura Bush recorded the
part of the First Lady in the film. 

Both books are part of  a
nationwide campaign launched
by the Internet Keep Safe Coali-
tion to reach parents and chil-
dren with the “3 KEEPs” SM of
Internet safety for kids:

• I KEEP SAFE my per-
sonal information—all of it! I

never give my real name,
address, phone number,

the name of my school, or a
picture of myself to anyone
online.

• I KEEP AWAY from
Internet strangers—no

matter what they tell
me—because I have no

way of knowing who they
really are. I don’t talk with
them online and I never
meet them face to face.

• I KEEP TELLING my
parents about everything I

see on the Internet—I
always tell them or
a trusted adult

when something
makes me
uncomfortable. 

The “3 KEEPs”
for parents are: 

• KEEP CURRENT with tech-
nology. You don’t have to be an
expert, but a little understanding
goes a long way towards keeping
your child safe online.

• KEEP COMMUNICATING
with your children about every-
thing they experience on the
Internet. Know their lingo and
ask when you don’t understand
something. 

• KEEP CHECKING your chil-
dren’s Internet activity. Know
where they go online. Let them
know that you’ll keep checking
because you love them, and you
want them to understand that the
Internet is a public forum and
never truly private.

To learn more about Internet
safety or how to obtain the two
new educational book and movie
resources, visit www.ikeepsafe.org.

Campaign Encourages Online Safety Among Kids
Faux Paw’s Adventures In The Internet

A good rule for children to follow
is never to give your real name,
address, phone number or name
of your school to anyone online. 
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Recipes For Busy Moms
(NAPSA)—If you’ve ever found

yourself scrambling to pull
together a family meal at the end
of a hectic day, a new book may
provide the recipes for success.

The folks from the celebrated
Chicken Soup series are now serv-
ing up some deliciously simple
recipes in “Chicken Soup for the
Soul: Recipes for Busy Moms”
(HCI Books, $19.95).

The book was written with the
reassuring help of Mr. Food, who
is known for his quick-and-easy

approach to cooking. The beloved
TV food personality has assem-
bled a vast collection of family
favorites. The easy-to-use, spiral-
bound format contains recipes
such as Overstuffed Mediter-
ranean Omelet, which calls for
healthy olive oil instead of butter
(“OOH IT’S SO GOOD!!”). 

To order, visit www.hcibooks.com
or your local bookstore.

With easy recipes and useful
kitchen hints, a new book brings
the family around the table.

Wall Art At Your Whim
(NAPSA)—One day it’s stripes,

the next day it’s dots. If every day
inspires you to try out a new
home-decorating trend, there’s a
new product made just for you.

It’s WallPops, a wall art that
comes in the shape of dots, blocks
and stripes that you can mix and
match. The part that makes this
product endearing to anyone who
welcomes change is that you can
put it up and remove it just as
easily.

Made of flexible vinyl material,
WallPops, from Brewster Wallcov-
ering Company, work by simply
removing the backing and placing
the wall art on the wall. 

WallPops wall art features fun
and exciting colors and graphics
including 13-inch dots (Dots),
squares (Blox) and continuous
rolls of Stripes. Rotate the Blox
and you have diamond shapes. 

With 12 colors and four design
groups to choose from, designs can
be as simple or as elaborate as
you please. 

WallPops are available at
Lowe’s stores nationwide. For
more information, visit www.
wall-pops.com or call (800) 366-
1700. 

“Apeeling” Wall Art: For a win-
ning new look, consider decorat-
ing your walls with alternating
colors and designs like Totally
Orange, Flirt and Lots of Dots,
Blox, Dots and Stripes.

(NAPSA)—In the mid 1960s, the
famous advertising tagline “You’ve
Come a Long Way, Baby” made
smoking a symbol of women’s
progress. What followed was a
decade-long peak in cigarette smok-
ing among women. While fewer
women are smoking today, the legacy
of that era continues to reverberate
with the rise of a new women’s
health epidemic: COPD.

COPD, or chronic obstructive
pulmonary disease, is a progressive
condition that includes chronic
bronchitis and emphysema. Pri-
marily a disease of current and for-
mer smokers, it’s one of the leading
causes of disability and death in
the United States. Just as women’s
smoking rates caught up with and
surpassed men’s in the 1960s and
’70s, so too has the incidence and
burden of COPD in women mush-
roomed over the past few decades.
Once affecting men and women
equally, chronic bronchitis and
emphysema now affect more than 8
million women, compared to 4 mil-
lion men.

Today, women experience more
emergency department visits, hos-
pitalizations and—for the first
time—deaths than men as a result
of COPD. From 1980 to 2000, the
death rate for COPD among women
in the U.S. approximately tripled,
and in 2003 more than 63,000

women died from COPD, compared
to 59,000 men. In fact, that same
year, more women died from COPD
than from breast cancer. 

“The impact of COPD is alarm-
ing and it’s clear that many
women with the disease may be
paying the price for the marketing
campaigns of the last century,”
said Dr. Patricia Tietjen, chief of
pulmonary medicine at St. Vin-
cent’s Hospital in New York. “We
need to move away from the
shame and blame associated with
the cause of COPD, and focus on
getting women diagnosed and the
appropriate treatment they need
so they can lead more manageable
lives with this condition.” 

Understanding COPD
COPD is characterized by a loss

of lung function over time. Unlike

asthma, COPD is associated with a
cascade of decline that leads to a
diminished quality of life. The most
common COPD symptoms include
shortness of breath, chronic cough
with or without phlegm (“smoker’s
cough”) and wheezing. The early
signs of COPD—shortness of
breath on exertion and coughing—
are often incorrectly attributed to
getting older or being out of shape.
COPD is often associated with
exacerbations of these symptoms.

COPD is underrecognized and
undertreated. While there are 24
million Americans who have
impaired lung function, only 12
million people have actually been
diagnosed with the disease.

COPD is, however, a manage-
able disease. According to diagno-
sis and treatment guidelines set by
the Global Initiative for Chronic
Obstructive Lung Disease (GOLD),
intervention can help improve and
prevent some of the symptoms of
COPD and improve health status
and patient outcomes. 

“With a combination of lifestyle
changes and medication, COPD
patients can help improve their
daily life,” said Tietjen. “I urge
women with the symptoms of
COPD to see their doctors and dis-
cuss treatment options.”

For more information, visit
www.COPDinfo.us.

The Facts About COPD

• More than 60 percent of those diagnosed with 
   COPD are women.
• For the last four years, more women have
   died from COPD than men.
• Female smokers are nearly 13 times as 
   likely to die from COPD as women who 
   have never smoked.
• An estimated 898,000 women visited an 
   emergency room for COPD in 2000, 
   compared to 673,000 in 1992.

The New Women’s Health Epidemic: Chronic Bronchitis And Emphysema
(NAPSA)—Homeowners who

purchase a Luxaire® brand pro-
grammable “Talking Thermostat”
from Johnson Controls will appre-
ciate the thermostat’s EZ Talk
feature that audibly guides them
through every step of program-
ming their heating/cooling system
thermostat. To learn more, visit
www.luxaire.com or call (877)
874-7378.

**  **  **
Starting January 1, 2007, a

one-time free screening for AAA
will be available to at-risk
Medicare beneficiaries as part of
the Welcome to Medicare physi-
cal. For additional information or
to find a vascular surgeon, visit
www.VascularWeb.org or call
(877) 282-2010.

**  **  **
Recently, 400 top chili chefs

from across the U.S. and around
the world met in battle at the
World Championship Chili
Cookoff sponsored by the Inter-
national Chili Society. Find tips
and the winning recipe at
www.chilicookoff.com.

**  **  **
The trick in finding something

for everyone on your gift list is to
reach into that gift bag and see
what assorted DVD titles are
being unwrapped for the holidays.
These range from “X-Men: The
Last Stand” and “The Devil Wears

Prada” to the long-awaited
Rodgers & Hammerstein Collec-
tion and “Ice Age: The Meltdown.”

**  **  **
From the Web page http://shop

ping.yahoo.com you can search for
retailers offering free shipping,
coupons, rebates and sales.

**  **  **
From educational laptops to

robots and RCs, RadioShack
takes the guesswork out of holi-
day shopping by offering high-
tech toys for children of all ages.
To learn more, visit any neighbor-
hood RadioShack location or
www.RadioShack.com.

**  **  **
Speakman showerheads are the

specification standard in bath-
rooms of half a million hotel and
motel rooms in North America.
They are available at retailers, by
calling (800) 537-2107 or online at
www.speakmancompany.com.




