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(NAPSA)—There’s light at the
end of the utility bill tunnel,
thanks to an easy-to-install sky-
light that not only brings light to
dark spaces, but also helps cut
energy costs. That savings is not
insignificant, as Americans spend
20 percent of their electricity bills
on lighting their home.

Called tubular skylights, they
are ideal for situations where
there just is not enough light and
the homeowner doesn’t want to
install a more traditional lighting
system, explains a spokesman for
ODL, the Michigan company that
makes the skylights. They’re per-
fect for bathrooms, hallways, clos-
ets, laundry rooms and just about
any room in the house.

Easy To Install
In addition to being ENERGY-

STAR qualified, the skylight is also
easy for homeowners and contrac-
tors to install. A new two-piece
installation kit makes installing
the skylight simple because the
bottom adjustable tube overlaps
the top adjustable tube. Just cut a
hole in the ceiling and a corre-
sponding one on the roof. Slide in
the dome flashing under the roof
shingles and attach the reflective
tubes. Cap them with the ceiling
covering. You may download
detailed instructions and watch
video clips at www.odl.com/sky
lights.

The skylight features a
patented Solar Lens Dome, which
increases light through the tube.
During the full midday sun, a 10-
inch tubular skylight lights up
150 square feet of space with a
solar throughput equal to about
three 100-watt bulbs. The 14-inch
tubular skylight is designed to
light up 300 square feet—an out-
put equal to about five 100-watt
bulbs.

ODL also offers a 10-inch and
14-inch Severe Weather Tubular
Skylight, for areas where hail or
hurricanes are common. 

To learn more, visit www.
odl.com/skylights.

Energy-Saving Daylight For Dark Spaces

SKYLIGHTS ARE EASY TO INSTALL—
Just cut a hole in the ceiling and
a corresponding one on the roof.

THEN SLIDE in the dome flashing
under the roof shingles and
attach the reflective tubes.

(NAPSA)—It can be a chal-
lenge to land a prime spot on a
race car  pit crew. Yet vehicle deal-
erships across the country are
scrambling to find qualified auto-
motive technicians for their own
“pit crews”—even with salaries of
$30,000 to $70,000 or more,
depending on the market and the
technician’s level of training.

The U.S. Bureau of Labor Sta-
tistics estimates that the auto
industry will need 35,000 new
technicians every year through
2010. 

Lucrative But 
Overlooked Careers

With that in mind, an unusual
contest is getting into gear with
the purpose of increasing aware-
ness about this lucrative and
rewarding yet often-overlooked
career, and support training
opportunities for future techni-
cians. It’s called the No. 29 Good-
wrench Expertise Challenge. And
it is a challenge. “Historically,
being an automotive technician
has been depicted as a dirty, dead-
end kind of job,” said Peter Lord,
executive director, GM Service
Operations. “That old stereotype
could not be further from the
truth. Today’s cars and trucks are
very sophisticated—the computer
technology in them alone, for
example, is nearly 1,000 times
more powerful than what took the
Apollo mission to the moon.”

“Dealerships need trained,
qualified technicians because they
know that satisfaction with vehi-
cle service and repair work is
closely tied to how customers view
their vehicles and the dealership.”

The Challenge benefits auto-
motive technician training like
this: If driver Kevin Harvick’s No.
29 car wins two out of 12 selected
NASCAR NEXTEL Cup Series

races beginning May 28 with the
Coca-Cola 600, GM Goodwrench
will set up a $200,000 scholarship
fund to encourage Automotive
Youth Educational Systems
(AYES) high school students to
continue their automotive techni-
cal education by attending GM
Automotive Service Educational
Program (ASEP) colleges. AYES is
a nonprofit business and educa-
tion partnership that creates
automotive technology career
opportunities for promising young
men and women at automotive
dealerships. It was founded in
1995 by former GM Chairman
Jack Smith as a way to address
the growing need for technicians.

Spreading The Word
“There are thousands of

NASCAR fans—and others—who
are ideal candidates for a career
as an automotive technician,” said
Larry Cummings, CEO of AYES.
“The Expertise Challenge is a fun
and engaging way to help spread

the word about these great career
opportunities.”

Students enrolled in GM ASEP
two-year programs earn while
they learn, rotating their time
between classes and interning at
GM dealerships and other GM
service centers. There are 66 GM
ASEP participating schools in 38
U.S. states, 15 in Canada and one
in the People’s Republic of China.
Successful students graduate with
an associate’s degree, and either
are ready for or have passed their
National Institute for Automotive
Service Excellence (ASE) certifica-
tion test. More than 2,000 stu-
dents are currently enrolled in the
program, and there are more than
14,000 graduates. 

If Harvick and the team meet
the Expertise Challenge by win-
ning two of the 12 select races,
GM Goodwrench will award 29
Grand Prizes, which consist of an
all-new 2007 Chevy Avalanche, a
$1,000 GM vehicle maintenance
certificate and a trunk full of
Reese’s products. 

Program Rules Available
If only one race is won during

the promotion, two lucky winners
will be awarded an all-new 2007
Chevy Avalanche, a $1,000 GM
vehicle maintenance certificate,
and a trunk full of Reese’s prod-
ucts. They will also donate $25,000
to the GM Goodwrench Scholar-
ship Fund. If no races are won dur-
ing the promotion, the promotion
will still give away an all-new 2007
Chevy Avalanche, a $1,000 GM
vehicle maintenance certificate,
and a trunk full of Reese’s products
to one lucky winner, and provide a
$25,000 donation to the GM Good-
wrench Scholarship fund.

Further program rules and
award details are available at
www.goodwrench.com/expert.

Ladies And Gentlemen, Start Your Careers! Automotive Technicians Wanted

Today’s trained automotive tech-
nicians earn competitive wages
and they’re in high demand.

(NAPSA)—The next time you
fly, use your carry-on bag to pack
conveniently sized essentials such
as soap, shampoo and your tooth-
brush should you get separated
from your checked luggage. The
Oral-B Pulsar is a perfect travel-
ing companion to ensure you have
fresh breath and clean teeth even
on the road. 

**  **  **
A greeting card that does a

world of good for children around
the world will now be available
year-round. For the first time
ever, greeting cards carrying the
logo of UNICEF—The United
Nations Children’s Fund—will be
available all through the year at
participating Hallmark Gold
Crown stores. UNICEF has been
raising money for its programs
from the sale of greeting cards
since 1949. For more information,
please visit www.unicefusa.org or
call (800) 4UNICEF.

**  **  **
Americans are speaking out

against a proposal that some say
could raise millions of people’s

phone bills. The proposal has to
do with a program called the Uni-
versal Service Fund (USF). Under
the FCC’s proposed new plan,
many callers would end up paying
more into the USF than they cur-
rently do. For more information or
to send a letter to the FCC and
your representative, visit the
Keep USF Fair Coalition’s Web
site at www.keepusffair.org. 

**  **  **
A recent study conducted by

MSN and Harris Interactive says
that 75 percent of U.S. adults
who have ever taken a vacation
visit three or more Web sites
when researching and booking

their travel plans. For example, a
site called BookingBuddy.com,
which has been around since
2003, searches more than 130
travel brands to help consumers
find the best deals. Another
advantage to a site such as Book-
ingBuddy is that it searches the
other online travel agencies as
well, thereby eliminating the
need to go to a bunch of other
sites. To learn more, visit
www.bookingbuddy.com. 

**  **  **
When you leave for vacation,

inactivity in your house may
invite some pests to venture from
the safety of their hiding places.
There are a few precautions you
can take to prevent these
unwanted visitors from taking
over, but you should trust a
licensed pest control company to
help protect your home when you
travel. Orkin professionals will
even treat the outside of your
house while you’re gone on
extended trips. For more informa-
tion, visit www.orkin.com or call
(800) 800-ORKIN. 

If you think changing clocks for daylight savings time is a nui-
sance, consider the shadow clock, which told ancient Egyptians the
number of hours before or after noon. That clock had to be turned
around each day at noon.

William H. Harrison, the ninth president of the United States,
served the shortest term. He died from pneumonia 30 days after he
was inaugurated in 1841.

The peanut is not actually a nut, botanically speaking, but the fruit
of a vegetable plant related to the green pea.




