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(NAPSA)—Parents don’t have
to be computer experts to keep
their children safe online. 

According to the University of
New Hampshire’s Crimes Against
Children Research Center, the
first step is to realize that one out
of every five youths who use the
Internet receives an online sexual
approach of solicitation during a
one-year period.

Even scarier, in 15 percent of
such cases, the solicitor attempts
to meet the child in person. And,
only 25 percent of those children
who encounter a sexual solicita-
tion tell a parent.

Worse yet, if asked, more than
29 percent of Internet-using chil-
dren will freely give out their
home address, e-mail address and
other personal information online.

The Internet Keep Safe Coali-
tion and the GEICO Educational
Foundation have teamed up with
the University of New Hamp-
shire’s Crimes Against Children
Research Center to let parents
know how to help keep children
safe online:

1. Keep the computer in a com-
mon room in the house and posi-
tion the monitor so it’s available
for public viewing.

2. Establish rules for using the
Internet and teach your child
important safety guidelines.

3. Use blocking software or fil-
tering programs, but don’t rely on
them as your only line of defense.

4. Predators often use chat
rooms to contact children. Teach
children that people online are not
always who they say they are.

5. Frequently check your com-
puter ’s Internet history to see
what sites your child is visiting.

6. Monitor your child’s e-mail
account. Let him or her know
you’re checking it and why. Talk
with your child about potential
online dangers.

7. Spend time with your chil-
dren when they’re online. Have
them show you their favorite sites.

8. If you see anything suspi-
cious or think that your child may
be a victim of Internet exploita-
tion, contact your local FBI office
or law enforcement agency.

9. Tell your children to protect
their personal information. Chil-
dren should never give their real
name, address, phone number, the
name of their school or a picture of
themselves to anyone they meet
online. Never let your child meet
in person with anyone they’ve met
on the Internet.

10. Teach children to tell a par-
ent, teacher or trusted adult if
they feel uncomfortable about
anything they’ve seen online.

For more information, visit
www.iKeepSafe.org and www.
geico.com/auto/safety.

Tips To Help Keep Children Safe
From Internet Dangers

There are several ways parents
can help protect their children
from online dangers.

(NAPSA)—You’ve researched
the perfect car to buy and the per-
fect time to buy it. But have you
checked your credit report and
credit score? A quick review of
your credit report online before
you visit dealerships can save you
both time and money when you
are ready to make your deal.

1. Give that credit report a
tune-up.

Check your credit report early
in the process to avoid embarrass-
ing or costly episodes at the loan
desk. 

• Get the facts first. Having
your 3-in-1 credit report from
TransUnion’s TrueCredit.com
before you shop for a vehicle allows
you to compare and review your
financial information from each of
the three credit bureaus: Trans-
Union, Equifax and Experian.  

• Check the accuracy of your
3-in-1 report. If you find any mis-
takes, report them immediately. 

• Are your credit card bal-
ances high? Reducing these or
paying off small debts can some-
times boost your credit score and
save you money on a loan. 

• A few months of prompt bill
payments can improve the way
lenders view you. 

2. Don’t overextend yourself.
Brand new sports car vs. used

and practical? Before you decide
which car is right for you, it’s a
good idea to see how much you
can really afford.

• After all your other bills are
paid each month, how much do you
have left to put toward a vehicle?

• Do you have a trade-in or
down payment? These can help you
negotiate a better rate with lenders
and can be especially important if
you have problem credit.

• Calculate your debt-to-in-
come ratio by dividing all your
monthly payments by your gross
monthly income. Make sure to
add in your expected new car
payment. A ratio greater than 30
percent may be a red flag to
lenders.

3. Do your financing home-
work.

Applying for  an auto loan
doesn’t have to be stressful if
you arrive prepared. Consider
the following:

• Be ready to discuss your
income, occupation, home loan
and credit history. 

• To negotiate the best loan,
check the rates banks and credit
unions will offer you before visit-
ing a showroom to make your
final deal. 

With these t ips and your
credit report from TransUnion’s
TrueCredit.com in hand, you
should be well-equipped to negoti-
ate a better deal on your next car.
Now, go get ’em!

To learn more about managing
your own credit health, visit
www.truecredit.com.

3-in-1 Credit Report Is Car Buyer’s New Best Friend

Light The Way To Security
(NAPSA)—Returning from

work, errands or vacation to find
your home burglarized would be
devastating. You’d lose more than
money; you’d lose your sense of
security. This summer, protect
your property and your well-being
with the following tips:

Lock It Up Like Fort Knox.
Check that every window and door
lock is tight and in working order. 

Enlist Nature’s Most Beauti-
ful Barbwire. Bushes and flow-
ers around your home are stylish
during the day, but can also act as
security guards at night. Use rose
bushes or other thorny plants
along the exterior walls directly
under windows. 

Shed Light On Dangers.
Light up dark areas, including all
entry points—doors and win-
dows—and remote areas like gar-
den sheds and walkways, with
security motion lights. New deco-
rative fixtures from Heath-Zenith
are an attractive security option if
you want award-winning security
features while also protecting the
look of your home. These lights
are available in many finishes and
designs at Lowe’s.

Heath-Zenith introduces the
industry’s first 360-degree deco-
rative motion light to protect your
property.

(NAPSA)—It may be the busiest
room in the house, but for many peo-
ple, it’s also the most relaxing. 

Designers say the latest trend
in homes is to create luxurious liv-
ing spaces out of bathrooms—and
a new study indicates that home-
owners may be on to something.
On behalf of German bathtub
manufacturer Kaldewei, the
Rheingold Institute of Cologne,
Germany, found that bathing
brought about psychological
changes, and concluded that a
relaxing bath in the evening was
calming and helped people “wind
down.” 

So how do you transform your
bathroom into an at-home spa?
One way is through aromather-
apy. Try these recipes for a luxuri-
ous bath: 

Fortune and Harmony 
Add 4 tablespoons each of

honey and cream to warm bath
water with 5 drops of jasmine, 3
drops of orange, and 2 drops of
vanilla. 

Dream Bath for the Soul 
Forget stress and tension with

a combination of 4 tablespoons of
honey, 3 drops of lavender, 3 drops
of rosemary, and 2 drops of violet
oil. 

Revitalizing Soak 
Boil a cup of lavender flowers

and strain through a sieve into
bath water. Add 2 drops of pepper-
mint oil, 5 drops of everlasting oil,
2 tablespoons of olive oil, and 1 to
2 tablespoons of cream. 

Of course, all the sweet aromas
in the world probably won’t help
you relax if your bathroom isn’t

comfortable—and a good place to
start is your bathtub. 

Kaldewei, Europe’s #1 in baths,
makes luxurious bathtubs that
are guaranteed for 30 years. The
bathtubs are manufactured from a
steel enamel that resists damage
from cleaning chemicals, abra-
sions, impacts and scratches. The
resistance to scratches helps elim-
inate bacteria buildup, and the
bathtubs can be cleaned by simply
wiping them down with a dry
cloth—meaning you can spend
more time relaxing in the bathtub
and less time cleaning it. 

The bathtubs also resist the
long-term damaging effects of per-
fumes and oils, making them partic-
ularly well-suited for aromatherapy. 

For more information and tips
on transforming your bathroom
into a relaxing oasis, visit
www.kaldewei.com. 

Turning Bathrooms Into In-Home Spas

Wash Away Stress—Homeowners
are turning bathrooms into
relaxing living spaces.

(NAPSA)—Professional event
planner Kara Mickelson says it’s
a good idea to give yourself more
time than you think you need to
plan an event. She also says it’s
possible to save money by print-
ing your own meeting materials,
including tent cards, signs,
badges and more, with a company
such as Avery Dennison. To learn
more, visit the Web site at
www.avery.com.

**  **  **
The nearly one in three adults

with high blood pressure may now
learn more about their condition
thanks to a free online tool. Heart
Profilers offers information and
ways to create a personal heart
health profile to help patients
assess their risk for heart disease
and treatment options. Visit
americanheart.org/heartprofilers
to learn more.

**  **  **
In addition to 100 percent of

the recommended daily values of
vitamins B6, B12 and C, AriZona
Green Tea Energy Drink contains
such performance ingredients as
guarana, taurine and panax gin-
seng. This lightly carbonated,
thirst-quenching creation offers a
unique combination of science,
performance and refreshment in a
great-tasting quaff. To learn
more, visit www.arizonabev.com.

**  **  **
Studies have shown that the

air inside a home can contain 10
times more irritants than the air
outside. Fortunately, there are
ways to improve indoor air quality,
such as by using home air filtra-
tion systems. One system, the
Trion by Fedders Electronic Air
Cleaner, is reported to remove up

to 95 percent of airborne pollu-
tants. To learn more, visit the
Web site at www.fedders.com.

**  **  **
The right digital camera can be

the picture-perfect gift. Casio’s
Exilim EX-Z1000 is an ultraslim,
high-resolution, 10.1-megapixel
digital camera with a wide format
and superbright LCD display. Its
images rival those of the bulkier
single-lens reflex cameras but it is
much more portable. Or, if you
want to keep time on your side,
check out “his and hers” Oceanus
atomic-solar-powered watches,
which boast features such as
lightweight titanium cases and
bracelets, tachymeters and high-
end luxury style. For more infor-
mation, visit www.Oceanus-
US.com or www.Exilim.casio.com.

**  **  **
Through the purchase of beau-

tiful and unique items such as St.
Jude Wish Charms and acces-
sories, you can help children from
communities around the world
who are battling cancer and other
catastrophic diseases. To order
Wish Charms or to browse the
Hope Catalog, visit www.stjude.
org/shop. For additional informa-
tion, call (800) 746-1539.

It took the Democratic National
Convention 49 ballots to come up
with Franklin Pierce as a presi-
dential candidate in 1852.

The birthstone for March is the
aquamarine or bloodstone; its
flower is the violet.




