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(NAPSA)—American youth are
arguably more tech-savvy and
connected than any previous gen-
eration. Perhaps more impor-
tantly, they have been that way
nearly their entire lives. Today’s
20-year-old was born during the
heyday of the Apple II computer
and was only a third-grader when
the Internet was publicly intro-
duced. The first cell phone call
was made 12 years before his
birth and color TV was popular
even before his parents were born.
Yes, today’s young adults have
been living in a world with tech-
nologic conveniences since birth—
making their demographic true
gadget enthusiasts, armed and
ready to dream up the next big
thing that will take today’s high-
tech innovations to the next level.

Motorola is tapping into that
innate technology vision with
MOTOFWRD, a new competition
that challenges college students to
redefine the future of seamless
mobility—the ability to communi-
cate anytime, anywhere, across all
devices and services. The program
offers some big prizes to inspire
students to participate, rewarding
the winner with not only $10,000,
but also a suite of Motorola prod-
ucts, a Bluetooth enabled car and
an opportunity to work with some
of the best minds in the industry
during an apprenticeship in
Motorola’s Chief Technology
Office.

“Today’s youth have a relation-
ship to technology that even we
tech-savvy older folks struggle to
fathom” says BlackPlanet.com
founder Omar Wasow. “Technology
is so engrained in young people’s
lives that we can’t begin to imag-
ine the future they will create.”

With 95 percent of college stu-
dents online and 65 percent of

those connecting with a broad-
band hookup—compared to only
37 percent of the online general
public—America’s youth are out-
pacing the rest of the country by
leaps and bounds, according to a
Harris Interactive survey. Even in
the relatively new technology area
of mobile browsers, there was a
jump of 8.7 percent in July alone
among college students, a rate
two-thirds higher than growth by
non-students, according to a study
by M:Metrics.

“Taking a consumer-centric
approach to product development
allows companies to tap directly
into the minds of the most forward-
thinking consumers around—
young people,” says youth culture
expert and professional trend fore-
caster DeeDee Gordon. “Programs
like MOTOFWRD are able to
invigorate fresh thinking into large
corporations.”

Students can submit their ideas
to MOTOFWRD through Novem-
ber 15. Winners will be chosen in
January 2006. For more informa-
tion about the competition, visit
www.motorola.com/motofwrd.

“Generation Tech” Redefines Future Of Mobility

Top youth innovator will win
$10,000, a Bluetooth enabled car
and high-tech gadgets.

(NAPSA)—What looks great in
a home, is kind to your wallet and
is good for the planet? 

If you answered laminate floor-
ing, you have a good idea why
U.S. sales of laminate are up over
300 percent since 1997. 

Installations of laminate floor-
ing can be traced from its birth-
place in Sweden to northern
Europe and to the U.S. in the
mid 90s, where it did not take
long for consumers to discover its
incredible durability and low
maintenance. Lines that origi-
nally included a few plank options
now feature an enormous variety
of exotic and domestic wood
grains, as well as stone and geo-
metric patterns in tile format. 

As designs have evolved, so has
the basic construction of laminate
flooring. Manufacturers continu-
ally work to improve its perfor-
mance characteristics, while floor-
ing companies refine the overall
manufacturing process. 

Wear layers that were origi-
nally 10 times more resistant to
abrasion than countertop lami-
nates are now testing at 20 times
more resistant. This improved
durability means no more refin-
ishing, which adds up to huge sav-
ings and eliminates the hassle for
homeowners. 

Not only is laminate now more
durable but, thanks to cleaner
pulps and constant refining of for-
mulations, the wear layer is prac-
tically transparent. 

Between new resins, improved
board technology and a continual
evolution of the wear layer, lami-
nate flooring is now so tough it
just doesn’t wear out. The ideal

manufacturers are striving for is
to make it look as good as possible
if it’s going to last as long as it
does. 

A new technology called Wood-
print Technology provides a level
of realism previously unavailable
in the market. Laminate flooring
has historically had a very uni-
form surface, making it too per-
fect for some. Laminate producers
are now building imperfections
into the product to make it even
closer to what Mother Nature
produces. 

Another new innovation is
glueless commercial-grade lami-
nate floor, which can really speed
up installation time. 

Laminates also win a favorable
review from environmental orga-
nizations, since it is an environ-
mentally preferable material, con-
sisting of recycled materials. 

For more information, visit the
Composite Panel Association at
www.pbmdf.com. 

Why Laminate Is Taking The Floor

Manufacturers have made lami-
nates even more attractive and
easier to install.

A Young Face
(NAPSA)—More and more

Americans are turning 60—but
don’t look it. In fact, women are
now making themselves look
younger more effectively than
ever by taking advantage of
breakthrough, scientific skincare.

In Iowa, a 65-year-old grand-
mother of three was pulled over
for speeding. The officer believed
her license was either stolen or a
forgery and brought her in for
questioning. Her husband, a
prominent local attorney, was
called in to verify her age and
identity. It turned out that she had
been using Genome Cosmetique
anti-aging skin cream.

Here are some ways you can
keep yourself looking younger:

• Avoid sunlight, which can
increase wrinkles and dry out
your skin.

• Wearing sunglasses helps
you avoid squinting, reducing the
likelihood of crow’s feet.

• Consider an anti-aging cream
such as Genome Cosmetique to
help reduce the appearance of fine
lines and wrinkles.

For more information, go to
www.SoftYoungSkin.com/nap.

Now you can look younger than
your license.

(NAPSA)—Admit it, you’ve done
it too. At one time or another, you’ve
accidentally left your high beams
“on,” only to blind another driver
and find yourself “flashed” as you
pass the oncoming vehicle. The
experience is enough to make you
hesitant to use your high beams the
next time you drive at night. 

But a new, intelligent high beam
assist system recently introduced
on several new Chrysler, Jeep, and
BMW vehicles is about to change all
that. Known as SmartBeam, the
system uses a microprocessor and
tiny camera-on-a-chip to automati-
cally turn your high beams on and
off according to surrounding traffic
conditions. 

“High beams are one of the most
underutilized safety features on
vehicles today,” said Garth Deur,
executive vice president of Gentex
Corporation, the company that
invented SmartBeam. “Whether it’s
out of fear of blinding other drivers,
annoyance at constantly turning
them on and off, or just plain forget-
fulness, studies show that drivers
use their high beams less than 25
percent of the time during which
conditions justify their use. Smart-
Beam optimizes forward visibility
by automating high beam usage,
essentially eliminating this age-old
safety concern.” 

During nighttime driving,
SmartBeam’s camera acquires
images directly ahead of the vehicle.
If it’s dark enough and no other
vehicles are present, the system

automatically turns on your high
beams. When it detects other vehi-
cles’ headlamps or taillamps,
SmartBeam returns the headlamps
to their low-beam state. Gentex
believes this can go a long way
toward making nighttime driving
safer. 

According to the National High-
way Traffic Safety Administration,
approximately half of all traffic acci-
dent fatalities and more than 65
percent of pedestrian fatalities
occur at night, despite substantially
less traffic volume. Because low
beams point downward onto the
road, by the time your headlights
illuminate a potential road hazard,
it will be too late to react. High
beams allow you to identify poten-
tial road hazards at more than
twice the distance as low beams. 

Intelligent High Beams Illuminate Safety Concerns

A visible improvement for drivers
is a system that automatically
turns high beams on and off.

(NAPSA)—Literally thousands
of cars are submerged each fall dur-
ing floods. Unscrupulous sellers
often put these cars back up for sale.
Fortunately, when buying a used
car, getting a vehicle history report
may reveal hidden problems, includ-
ing if the car has been exposed to
a flood. To learn more, visit the Web
site at www.carfax.com.

Children benefit greatly from
spending unstructured time outside.
In addition to creative play, they
learn practical skills and how to
experiment in the physical world.
Their stress levels go down and their
imaginations soar. The National
Wildlife Federation recommends
that parents give their kids a “Green
Hour” every day; time for unstruc-
tured play and interaction with the
natural world. For ideas on ways to
spend a green hour, check out
www.nwf.org/greenhour.

The Future Entrepreneur
Award, presented annually by the
National Association for the Self-
Employed, is the largest scholar-
ship of its kind in the U.S. This
unique opportunity is awarded
each spring to a single ambitious
and driven individual who demon-
strates the characteristics of a
future microbusiness owner. Learn
more at www.NASE.org.

People with a bachelor’s degree
earn an average of over 70 per-
cent more than those with only a
high school diploma. That’s why,

this year, the Alliance for Af-
fordable Services is providing
$105,000 to award scholarships to
66 dependents of Alliance Mem-
bers. Learn more at www.Afford
ableServices.org.

If you are one of the thousands
of Americans whose residence has
a PB pipe system that has leaked,
is leaking now or may leak in the
future, you may be eligible for a
replacement plumbing system at
absolutely no cost. To learn more,
visit www.pbpipe.com or call 1-
800-392-7591.

If you think term life insurance
might be right for you, be sure to
match the term—the period of
coverage—to your needs. Make
sure your dependents are covered
until they can provide for them-
selves, or that your spouse is cov-
ered until retirement income
becomes available. You can learn
more at InsWeb, an online service
that lets consumers compare
insurance policies offered by dif-
ferent providers. To learn more,
visit www.InsWebTerm.com. 

***
Words have the power to both
destroy and heal. When words
are both true and kind, they can
change our world. 

—Buddha 
***

***
Kind words do not cost much.
They never blister the tongue
or lips. They make other peo-
ple good-natured. They also
produce their own image on
men’s souls, and a beautiful
image it is. 

—Blaise Pascal
***

***
If you think about what you
ought to do for other people
your character will take care of
itself. 

—Woodrow Wilson 
***

***
Love sought is good, but given
unsought is better.

—William Shakespeare 
***




