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(NAPSA)—Taking a closer look
at your dry eyes could help protect
your vision.

A condition called Chronic Dry
Eye (CDE), also known as kerato-
conjunctivitis sicca, can be caused
by a functional problem in the
tear-producing glands of the eyes
that leads to decreased tear pro-
duction. This decreased tear pro-
duction creates an insufficient
amount of tears to lubricate and
protect the eye and is often
responsible for people’s dry eyes.

Chronic Dry Eye is among the
complaints most commonly heard
by eye doctors. Yet it’s estimated
that millions of Americans suffer-
ing from the condition go un-
treated. That may be because peo-
ple do not realize they have the
disease or because they are
unaware of the implications sur-
rounding the condition. Chronic
Dry Eye can be a progressive dis-
ease and, if left untreated, it can
lead to impaired vision and an
increased risk of eye infection.

CDE and Eye Health
Researchers are unsure if peo-

ple can reduce their odds of get-
ting Chronic Dry Eye. However,
there are steps you can take to
reduce the effects of CDE:

• Visit an eye doctor if you
think you have Chronic Dry Eye.

• Take regular breaks when
reading or using a computer.

• If you wear contact lenses,
change to glasses at home.

• Wear wraparound sunglasses
to prevent wind from blowing
against your eyes.

• Run a humidifier in rooms
where you spend a lot of time.

• Avoid rubbing your eyes.
• Talk to your eye doctor if you

regularly take allergy medica-
tions, antihistamines, deconges-
tants, diuretics, hormone replace-
ment therapy (HRT) or blood
pressure medications. These may
contribute to dry eye symptoms.
Available Treatment Options

Over-the-counter artificial
tears can provide temporary
symptom relief but do not increase
a person’s natural ability to pro-
duce tears. That’s why doctors
now can prescribe a medication

called Restasis® (cyclosporine oph-
thalmic emulsion) 0.05 percent.
The medication is currently the
only prescription eyedrop avail-
able to help increase tear produc-
tion in patients with Chronic Dry
Eye. Increased tear production
was not seen in patients using
topical steroid drops or tear duct
plugs. In the FDA clinical trials,
some patients experienced a burn-
ing sensation upon installation of
the drops. It should not be used by
patients with active eye infections
and has not been studied in
patients with a history of herpes
viral infections of the eye.

The problem of Chronic Dry
Eye is one that is well known to
actress Janine Turner, best known
for her role as Maggie O’Connell
on TV’s “Northern Exposure.”
Prior to her diagnosis, she had
trouble making it through her
days on the set. “Eventually, I saw
my doctor and he diagnosed me as
having Chronic Dry Eye and gave
me a prescription for Restasis,”
she explains.

Turner recently teamed up
with the president of the National
Women’s Health Resource Center
and an expert ophthalmologist to
form an expert panel on dry eye to
help people identify and treat
their condition. For more informa-
tion, visit www.RESTASIS34.com
or call 1-877-377-9129.

Looking Out For Dry Eyes

There are new ways to effectively
treat a common cause of dry eyes.

Note to Editors: RESTASIS® (cyclosporine ophthalmic emulsion) 0.05% was approved by the U.S. Food and Drug Administration in
December 2002 to increase tear production in patients whose tear production is presumed to be suppressed due to ocular inflammation associ-
ated with chronic dry eye. This increased tear production was not seen in patients using topical steroid drops or tear duct plugs. RESTASIS®

Ophthalmic Emulsion has been available in the U.S. since April 2003.
RESTASIS® Ophthalmic Emulsion should not be used in patients with active eye infections. RESTASIS® (cyclosporine ophthalmic emul-

sion) has not been studied in patients with a history of herpes viral infections of the eye. The most common side effect following the use of
RESTASIS® (cyclosporine ophthalmic emulsion) is a burning sensation (17%). Other side effects reported in 1% to 5% of patients include red
eye, discharge, excessive tearing, eye pain, foreign body sensation, itching, stinging and blurring. For full RESTASIS® (cyclosporine oph-
thalmic emulsion) prescribing information, visit www.Restasis.com.
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(NAPSA)—What do the color of
your eyes, a love of the English
countryside and the smell of
freshly peeled oranges have to do
with the colors of your home?
According to some home decor
experts, practically everything.

A new paint and color design
system, created by Pittsburgh
Paints, is driven by an innovative
color evaluation tool, connects an
individual’s personality, style and
interests with contemporary trends
to reveal a personal color palette.

Called the Voice of Color, the
system is built on the premise
that every color has an emotional
association and individuals are
drawn to different colors for rea-
sons tied to their personalities. 

“Recent behavioral studies indi-
cate that people are searching for
an emotional connection to the
choices they make,” said Josette
Buisson, Artistic Director, Pitts-
burgh Paints. “They want their
decisions to better reflect their indi-
viduality. The Voice of Color
addresses these needs. It doesn’t
just show consumers what colors
work well together. It creates an
individual color identity based on
that person’s psychological and
behavioral makeup. This provides
meaning and inspires confidence in
their color decisions.”

The starting point of the system
is the Color Sense Game, a fun,
research-based analysis tool that
helps users gain an understanding
of their color preferences on a psy-
chological level. Participants
respond to a number of questions
on color influencers such as emo-
tion, the five senses, dreams and
core personality. For example, par-
ticipants are asked to choose a

phrase that best describes them.
Choices include sensitive and
thoughtful and cheerful and full of
energy. Another question asks
about dream preference, some of
which include riding horses in
Montana or taking a cruise off the
Greek Islands aboard a luxury
sailboat.

“Manufacturers and other influ-
encers have traditionally dictated
color selection for consumers,” said
Buisson, creator of the game. “Color
preferences are unique. Choosing
color is a personal exercise. Emo-
tion, experience, style and values
all shape our color preferences.
Many times, we’re not even aware
of why we like a color or how cer-
tain colors in tandem make us feel.
Revealing our interests and traits
brings us to a better understanding
of why we gravitate to certain col-
ors. It breeds confidence while sim-
plifying the color selection process.”

Preferences identified through
the game reflect a color personal-
ity which can be matched by one
of nine Pittsburgh Paints Har-
mony Collection color families. 

You can learn more online at
www.voiceofcolor.com.

Paint Your Home To Showcase Your Personality

Unique 5-color paint chips assist
in choosing colors for all the ele-
ments in your room, including
carpeting, window treatments
and fabrics.

(NAPSA)—Whether it’s time
for some fun in the sun or a trip to
the mountains, families across the
country will be heading out on the
highway for the great American
road trip. In fact, according to the
Travel Industry Association of
America, about 86 percent of all
domestic summer vacations are
taken by car, truck or RV. 

To help motorists enjoy their
vacations without breaking the
bank, here are five easy ways to
maximize a road trip budget.

Start Out Slowly. While you
may be anxious to reach your des-
tination as quickly as possible, be
sure to observe the posted speed
limits. Avoiding high speeds not
only will help conserve gasoline, it
also could help you avoid a costly
speeding ticket. 

Find the Free Fun. For some
inexpensive entertainment along
the way, look for free roadside
attractions, such as the world’s
largest ball of twine in Cawker
City, Kan., or the Eiffel Tower
Replica in Paris, Tenn. State
parks, museums and historical
sites also can prove to be bargain
destinations. For theme park
lovers, check online for special dis-
counts on prepurchased tickets

and other value-added deals.
Save at the Pump. When it’s

time to fill up, stretch the road
trip budget by using a credit card
that offers rebates on gasoline.
For example, consumers who use
the Shell MasterCard® from Citi®

Cards earn a 5 percent gasoline
rebate on Shell gasoline purchases
—that translates to 10 cents per
gallon on gasoline priced at $2 per
gallon. Consumers earn an addi-
tional 1 percent in Shell gasoline
rebates on all other purchases
they make with the card. 

Book a Hotel that Offers Ex-
tras. When selecting a hotel or
motel, choose one that offers extra
value, such as a free night’s stay,
complimentary breakfast or dis-

counts on area restaurants and
attractions. Some hotel chains
now even offer free to-go breakfast
bags and snack packs for those
who can’t wait to hit the road
again. 

Prepare for the Unexpected.
The last thing you want to deal
with is a flat tire or a dead battery,
but unfortunately, these things
can happen. To minimize the
stress and cost involved with using
local towing services and repair
shops, look into roadside assis-
tance plans before you leave. Be
sure to shop around for the best
deal. Your car’s manufacturer or
insurance provider may offer free
roadside assistance. Even some
cellular telephone services now
offer 24-hour roadside assistance
for as little as $2.99 per month. 

For more tips and advice for
getting the family—and the fam-
ily car—ready for the road, con-
sumers can request a free copy of
the “Shell V-Power Road Trip
Survival Guide” by calling toll-
free 866-859-9538 or by visiting
www.shell.com/us. Consumers
can also apply for the Shell Mas-
terCard from Citi Cards by call-
ing 1-877-My-Shell or visiting
www.877myshell.com.

Money-Saving Tips For Road Trips

(NAPSA)—When it comes to
driving and directions, gender
stereotypes may be true. Men
don’t like to stop and ask for direc-
tions—and that may be one rea-
son more men are checking into
in-vehicle navigation systems. It’s
available as an option on the 2006
Lincoln Zephyr, a midsize, five-
passenger sedan. For more infor-
mation on this feature, visit
www.lincolnve hicles.com.

For a limited time, Baby Ruth
is offering coupons on the back of
specially marked wrappers for a
free game of bowling. People can
log onto www.babyruth.com for
more information and to find par-
ticipating centers. With 49.5 per-
cent of bowlers married, and 46
percent with children under 18 in
the household, it can be a great
family fun-time activity.

In a recent poll by MVI Market-
ing and Jewelers Consumer Opin-
ion Council, 75 percent of the men
polled wear jewelry. For informa-
tion on fine jewelry and a list of
professional jewelers, visit Jewelry
Information Center at www.jic.org.

A new biological therapy for
prostate cancer is being evaluated
by the FDA. The drug, called Xin-
lay, is an investigational, oral,
once-daily, nonhormonal, non-
chemotherapy agent intended to
provide clinical benefit to
advanced-stage patients. It is a
product of Abbott Laboratories.
For more information, visit www.

abbott.com/oncology/xinlay.cfm or
call 1.888.477.6763.

Tina Mayolo Pic has been rac-
ing bikes since her premed days
at the University of Georgia in
1994. Now she’s with the cham-
pion cycling team sponsored by
Quark Footwear. Quarks are
ultralightweight footwear, actu-
ally weighing less than the box
they come in. To learn more, go to
www.quarkgear.com.

Parents can now use tools such
as the Baby Stages of Develop-
ment Pyramid, a corresponding
Developmental Record Booklet
and the Pampers.com Web site to
access expert information from an
updated Pampers Parenting Insti-
tute (PPI) board of advisors. The
information helps parents take a
more active role in monitoring
their child’s progress along with
their child’s health care provider. 




