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(NAPSA)—“Value” is the num-
ber one buzzword for anyone plan-
ning to place a home on the mar-
ket. And with nearly 22 million
households moving every year,
according to the National Postal
Service, a large percentage of
Americans are striving to make top
dollar from home sales. In fact, a
recent survey by the Home
Improvement Research Institute
found that 40 percent of people who
sell a home first make improve-
ments to prepare for the sale.  

Among the most popular
improvements, capturing $8 billion
annually, is new flooring. It’s
money well spent. Rather than dra-
matic projects—such as the instal-
lation of a new roof or the addition
of a room—experts say that it’s the
small improvements like a fresh
coat of paint, warm lighting or an
attractive floor that make all the
difference to prospective buyers.

“It’s the floors and walls of a
home that essentially clinch the
sale,” says Don Cybalski, design
director of Pergo, the nation’s
leading brand of laminate floor-
ing. “The eyes of potential buyers
first are drawn to the surface
areas of the home. Sellers can
expect to add nearly twice as
much to the value of their homes
for every dollar spent on new
flooring.”

When preparing to sell a home
on a limited budget, first focus on
the kitchen and bathroom. Accord-
ing to the National Association of
Realtors, even moderate upgrades
to these rooms will provide an
immediate return on investment,
especially with the addition of floor-
ing that offers superior wear and
moisture resistance, combined with
stand-out good looks. 

“Laminate flooring is the ideal
option for homeowners planning a
sale because it can be installed
quickly and at a reasonable cost,”
says Cybalski. “For instance, the
Pergo product line ranges from
$1.99 per square foot for the bud-

get-conscious Pergo Everyday to
$4.49 per square foot for the Vin-
tage Home collection, which repli-
cates the appearance of hardwood.”

Cybalski offers the following
checklist to help find a laminate
floor that will add both long-term
beauty and value to a home:

• Décor and Texture—Looks
aren’t everything, but they are
what initially capture the attention
of potential homebuyers. Today’s
laminates are available in a variety
of colors and even textures—
thanks to new registered embossed
technologies. Select a laminate that
best flatters the look of a room. For
instance, if you want to make a
bedroom appear larger, install light
colored flooring. Or, if you’d like to
complement the cabinetry in your
kitchen, choose a darker oak,
maple or cherry décor.  

• D u r a b i l i t y — S p i l l s  a n d
splashes, scratches and scuffs
are all part of everyday life. Be
sure to install a laminate floor
that protects against these

potential mishaps. For kitchens
and bathrooms, insist on a lami-
nate that provides superior pro-
tection from moisture and fea-
tures CertainSeal™ pre-applied
glue technology to guarantee the
product’s seams will not gap.
Rooms with heavy foot traffic
from kids or pets need shielding
from damage and dulling. Choose
a floor that offers LusterGard™

Plus scratch protection, the most
effective scratch resistant coat-
ing in the industry.

• NALFA Certification—A
laminate floor that carries the
NALFA logo is guaranteed to
meet or exceed the testing
requirements established by the
North American Laminate Floor-
ing Association. Don’t even con-
sider purchasing a laminate that
hasn’t  met these stringent
requirements. The best floors on
the market carry this symbol of
quality and confidence.

For additional information, visit
www.pergo.com. 

Value Underfoot: Home Sellers Put Their Money Where Their Feet Are

Installing laminate flooring in the kitchen can provide an immediate
return on investment for homeowners planning to sell.

(NAPSA)—Paying more than
$50 to fill up a gas tank is enough
to get anyone’s attention. Which is
why so many people these days
are looking for gas-“sipping”
hybrids to put in their garages and
why many of them are going
online to track the elusive vehicles
down.

According to a recent AP-AOL
Poll, 41 percent say that gas
prices are making them seriously
consider purchasing a more fuel-
efficient car, including hybrids.
That’s not surprising, since
hybrids can go about five times
farther on a gallon of gas than tra-
ditional gasoline-powered vehi-
cles—which at today’s prices
means a savings of hundreds of
dollars a year at the pump.

The only problem is trying to
find a hybrid. Waiting lists are long
across the country. In Houston, for
example, the waits can last as long
as six months. The waits are so
chronic, in fact, that some people
are paying more for used hybrids
than new ones. A used 2004 or 2005
Toyota Prius can sell for $1,000 to
$3,000 over the sticker price of a
new one, Kelley Blue Book reports.

Hybrids dramatically boost
fuel economy by combining bat-
tery power with a traditional
gasoline engine. Not only can
they cut fuel costs, but they can
cut your tax bill, since owners of
hybrids can claim a special fed-
eral tax deduction. 

Those looking to pare down at
the pump with a hybrid can get
help nabbing one by going online.
Services like America Online, for
example, have a dedicated area
that lets you search availability
nationwide and look for good deals
on hybrids. 

Alexis Maybank of AOL Autos
offers other tips for how to lever-

age the power of the Internet to
find the hybrid that’s right for you.

• Consulting a trusted
industry expert. Sites such as
Edmunds.com are good resources
for hybrid pricing and rating infor-
mation. Consumers can get
detailed pricing information for
their hybrid of choice along with an
editor’s rating and consumer rating
for each vehicle. They can also
access helpful articles and informa-
tion on everything from optimizing
mileage to the future of hybrids.

• Getting a hybrid’s history.
Before you buy your hybrid, how-
ever, it’s always a good idea to get
a vehicle’s history. You can access
a CARFAX Vehicle History report
online that will reveal any prob-
lems your potential purchase may
have.

• Maximizing your hybrid’s
efficiency. As with any car, there
are ways to improve fuel economy.
Drive the speed limit—it’s not only
safer but boosts mileage. Keep the
A/C off as much as possible. Make
sure your tires are properly
inflated and check the pressure
every week. Also, make sure you
keep up with your oil changes and
other routine maintenance. 

Hybrids aren’t the answer for
everyone. If gas prices remain high,
they can be an economical alterna-
tive for many. And, they are within
reach, if you know where to look. 

Gas Sense—
In Search Of The Elusive Hybrid Car

(NAPSA)—To achieve that red
carpet glow, a growing number of
celebrities—including Jennifer
Lopez, Portia de Rossi, Melissa
Hart, Fergie, Clive Owen and
Amanda Peet—are choosing self-
tanning options. Some tanners
deliver more because they contain
ingredients that nurture and pro-
tect the skin. For example, Liquid
Bronze Self Tanner for Face and
Décolleté by Clarins delivers a
radiant, natural- looking tan but
also contains vitamin E and aloe
vera to protect skin against
harmful free radicals. 

A monthly telephone workshop
series, called “Improving Your
Chemotherapy Experience,” will
help cancer patients and their
caregivers understand and man-
age the side effects of chemother-
apy treatment in order to main-
tain the best lifestyle possible
while living with cancer. For
more information and a full
schedule of workshops, visit
www.cancercare.org or call 1-800-
813-HOPE (4673).

Eating rice is not just nice, it
can be healthier. People who eat
rice have healthier diets, eat more
fruits and vegetables, consume
less added sugar and fat, and are
likely to have a lower body mass
index and diets more consistent
with the 2005 U.S. Dietary Guide-
lines than non-rice eaters, accord-
ing to a recent study. For more

information about the nutritional
benefits of rice and healthy rice
recipes, visit www.usarice.com.

Astigmatism is a common
vision problem that occurs when
surfaces of the eye, such as the
cornea, have an oval shape—like
an egg. People with astigmatism
will usually have blurred vision,
and in some cases may also expe-
rience headaches, eyestrain, or
fatigue. Almost all types of astig-
matism can be optically corrected.
Acuvue Advance for Astigmatism,
the first silicone hydrogel daily
wear contact lens for individuals
with astigmatism, utilizes a
breakthrough technology that pro-
vides patients with astigmatism
with consistent, all-day vision and
comfort. For further information,
talk to your eye care professional
or call 1-800-843-2020 or visit
www.acuvue.com.

Visit www.pledgeforlife.com to
answer a simple nine-question
overall health assessment to help
you decide if you might benefit

from taking a multivitamin and to
learn about leading a healthy
lifestyle.

If you’re itching or experienc-
ing the discomfort of poison ivy,
oak or sumac, you can turn to a
new product clinically proven to
actually attach to the toxin and
remove it from the skin anytime
after exposure. Zanfel™ Poison,
Ivy, Oak & Sumac Wash immedi-
ately relieves itching within sec-
onds while also allowing other
symptoms to heal. Zanfel is
located in the first-aid section at
chain and independent pharma-
cies or online at www.zanfel.com,
or call 1-800-401-4002 for more
information.

Nearly half of the U.S. popula-
tion takes prescription medica-
tions each month, according to
the Centers for Disease Control
and Prevention. Unfortunately,
many make errors that cause
negative reactions or alter a med-
ication’s effectiveness. To help
people avoid making common
errors, Medicine Shoppe Pharma-
cies, a nationwide system of com-
munity pharmacies focused on
customer care, has identified
common medication mistakes on
which their pharmacists educate
customers. For an interactive
drug information database or to
find a Medicine Shoppe Phar-
macy near you, visit www.medic
ineshoppe.com. 

(NAPSA)—Home bakers can
use Hershey’s Special Dark Cocoa
to add a rich, chocolate flavor to
their favorite recipes. Crafted
using Dutch processing tech-
niques, the cocoa has a deep, dark
color and smooth, sophisticated
taste. The dark cocoa can be sub-
stituted for regular cocoa in cakes,
cookies, pies, fudge, beverages and
virtually any other dessert that
calls for cocoa. For recipe ideas
visit www.hersheykitchens.com.

A financial option allowing
homeowners to pay only the
interest on their mortgage is
quickly being embraced by many
homebuyers and homeowners.
Some lenders, such as Wells
Fargo, offer this feature on fixed-
rate or adjustable-rate mortgages
for purchase or refinance on pri-
mary residences and second/vaca-
tion homes.

Most people use heat guns for
paint removal but they can be
used for such household jobs as
window shrink covering, electrical
shrink tubing, defrosting a freezer
or frozen pipes, waxing skis and
loosening rusted nuts and bolts.
What’s different about digital heat
guns is a range of 12 distinct tem-
perature settings and digital oper-
ations that set the precise temper-
ature for almost any application.

For example, the HT3500 Digital
Heat Gun from Wagner Spray
Tech has settings that range from
250˚ F to 1,350˚ F, eliminating the
guesswork that comes with ordi-
nary self-adjustable heat tools.

When purchasing a new home
heating or air-conditioning unit,
select one with the EnergyStar-
qualified seal, advises the nation’s
largest, nonprofit certification
organization for heating, ventila-
tion, air-conditioning and refriger-
ation technicians, North Ameri-
can Technician Excellence, or
NATE. The U.S. Department of
Energy endorses NATE for rais-
ing quality standards and energy
efficiency. For a contractor with
NATE-certified technicians, go to
the Consumer Contractor Connec-
tion at www.natex.org. 




