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(NAPSA)—When you’re abroad,
it’s generally easier to take the
road that everyone else has trav-
eled. Destinations are set up for
the influx of tourists, directing
them to the “must see” sites in the
area and providing them with lists
of things to do that “everyone else”
does when they go there. If you
only stay on the path that every
other tourist in the vicinity is on,
however, you may miss some sur-
prising discoveries. 

For travelers who really want to
experience their destination, the
most insightful learning of the cul-
ture and people can occur when
they venture off-the-beaten-path.
While it requires a little more
planning, the road less traveled is
usually less expensive and more
rewarding than simply following
the herd to the same popular desti-
nations. Most of all, it lets travel-
ers create an entirely different
experience that is reflective of their
own personal tastes and interests.

“The most unforgettable mo-
ments on a vacation are the ones
that you happen upon through
individual exploration,” said Scott
Nisbet of Monograms, a member of
the Globus family of brands and a
provider of worldwide independent
vacations that offers travelers flex-
ible itineraries. “Travelers who
choose to experience their destina-
tions like the locals do will find
hidden jewels that others don’t,
getting an insider’s perspective
while creating memories and sto-
ries to share.”

To help “detourists,” or those
who want to journey on the path
less traveled, Monograms offers
the following tips: 

Go off-season. While you
probably know that traveling off-

season makes for cheaper airfare
and accommodations, it can also
help enhance your travel experi-
ence once you’ve arrived at your
destination. When you leave the
crowds behind, the local atmos-
phere is much more relaxed. In
addition, hotels, restaurants,
transportation and events are
more readily available, making
reservations and advance plan-
ning less necessary. 

Meet the locals. Striking up a
conversation with someone indige-
nous to your destination will pro-
vide you with insider knowledge
about where to go and what to
do—information you won’t neces-
sarily find in a guidebook. If you
don’t speak the local language,
learn the basic introduction
phrases, write them down and
carry them with you. The local
people will appreciate your inter-
est in their language and respond
better if you try to communicate
with them on their own terms. 

Use a local guide. A local
guide can provide you with helpful
tips on everything from sites to
check out and where to buy gifts
to the best transportation. Mono-
grams provides travelers with a
Local Host to help point them in

the right direction. These hosts
not only offer insider tips for
exploring the destination but can
provide behind-the-scenes support
in coordinating excursions to
nearby attractions or even making
dinner or theater reservations. 

Dine where the locals dine.
Instead of going to the places all
visitors go, ask the locals where
they like to eat. Most likely, when
in their suggested restaurants,
you’ll find authentic cuisine and
more local “flavor.” While you’re
there, chat with the service peo-
ple, as they are often a good
resource for finding more off-the-
beaten-path activities.

Shop where the locals shop.
The term “tourist trap” was coined
for a reason. Shops that cater to
tourists can come with high price
tags and usually carry similar
merchandise. If you’re looking to
bring home an authentic souvenir
and are interested in saving
money, browse markets and bou-
tiques in less “touristy” areas.
Your purchase can serve as a dis-
tinct reminder of your trip. 

Use public transportation.
As long as the destination you’re
going to provides public trans-
portation options that are safe,
consider traveling the way the
locals do. You’ll not only save
money getting around, but will
gain valuable insight that most
other tourists will not. Before tak-
ing on this venture, make sure
you know where you’re going,
have a map and are well versed in
transportation costs. 

For more information on off-
the-beaten-path travel at destina-
tions worldwide, call toll free
800.250.7614 or visit www.mono
gramstravel.com.

Off-The-Beaten-Path Travel: How To Feel Like A Local While Far From Home
(NAPSA)—It turns out the old

saying about gift giving is true.
Nearly all Americans (95 percent)
think it’s better to give than to
receive the perfect gift, according
to the MasterCard® SecureCode™

Shopping Survey, conducted by
Harris Interactive.

However, your chances of
receiving the perfect gift are much
better if the person giving it is a
woman. The Survey found that 81
percent of women believe it’s
important or extremely important
to find the perfect gift for some-
one, compared with 62 percent of
men.

“Men and women have very dif-
ferent views of gift giving,” said
corporate and personal gift con-
sultant Andrea Claster Green-
span, author of “Modern Living,
Modern Giving.” “Women tend to
pick up on dropped hints and per-
sonality traits, while men tend to
come up with an original idea,
whether it fits the person or not.”

Whether it’s for a birthday, a
holiday, or no reason at all,
Greenspan says the perfect gift
should reflect the personality of
the recipient. 

“It’s important to think about
how the person you’re shopping for
spends his or her time,” said
Greenspan. “You might want to
ask about hobbies, interests or
even a favorite sports team. I’ve
also found it’s nice to think beyond
what fits inside a box. Tickets for a
trip, a show or a game are always a
welcome surprise.”

Even if you know exactly what
you want to buy, finding it isn’t
always easy. Greenspan recom-
mends shopping online because
of the huge selection of items
available. 

While more and more people
are doing just that, the Survey
found that nearly one-quarter (23
percent) of online shoppers often
avoid buying gifts on the Internet
because of perceived security
weaknesses. Yet nearly half (48
percent) said they’d shop online
more if sites added more security
measures for payment.

“The Internet can be an incredi-
ble resource to find the perfect gift;
you just have to know what to look
for,” said Greenspan. “A good shop-
ping site should have a range of
choices, personalization features,

confirmed delivery dates, and most
importantly, security. Look for Web
sites which utilize security pro-
grams, such as MasterCard
SecureCode. These programs help
ensure safe online transactions
through the use of a secret code—
similar to a PIN number for a bank
ATM transaction.

“For additional peace of mind,
those gift purchases made using a
Gold, Platinum or World Master-
Card card will be automatically
covered by MasterCard’s Purchase
Assurance program. The Program
features retail purchase protec-
tion, including extended war-
ranties and protection against
damage,” added Greenspan. “Sim-
ply check with your payment card
issuer to know your benefits.”

For gift ideas that will  be
meaningful to the recipient,
Greenspan recommends visiting
sites like Blue Nile, CompUSA,
Crutchfield, Hotwire, OfficeMax,
Perfume Outlet,  TigerDirect,
Zales and others that have the
MasterCard SecureCode mark.
A sample list of SecureCode-
enabled merchants is available at
www.mastercard.com.

“Gift shopping should be fun,
not stressful,” said Greenspan.
“Simple things like laying out gift
goals and sticking to trusted sites
that offer added security can
make it so much easier. Then you
can get to the good part—watch-
ing your loved one’s face light up
when you give him or her that
perfect gift.” 

Americans Agree It Really Is 
Better To Give Than To Receive

Men and women have very differ-
ent views of gift giving, a gift
consultant reports. Women tend
to pick up on hints, while men
tend to come up with an original
idea.

(NAPSA)—The odds are get-
ting better that the next truck dri-
ver you see on the highway will be
wearing a safety belt.

The reason?
The U.S. Transportation Sec-

retary Norman Y. Mineta has cre-
ated a national public-private
partnership—the Commercial
Motor Vehicle Safety Belt Part-
nership—to combat low safety belt
use among the nation’s commer-
cial motor vehicle drivers. This is
in response to a national study
released by the Secretary that
found only 48 percent of all truck
drivers wear safety belts. 

Nationally, 80 percent of pas-
senger vehicle drivers wear safety
belts. In comparison, the low
number of truck drivers buckling
up has taken a severe toll. In
2003, of the 620 commercial driv-
ers killed in crashes, about half
were not wearing safety belts. Of
the drivers who died, 135 were
ejected not wearing safety belts. 
It Doesn’t Just Affect Truckers

Not wearing a safety belt doesn’t
just affect truck drivers. It can
also greatly affect their family and
loved ones. The CMV Safety Belt
Partnership is asking truckers to
think about the effect on their

spouse or children if they were
killed or seriously injured in a
crash as a result of not buckling
up.

It is this fact and a gentle
reminder from the spouses of
drivers that should make the use
of safety belts among drivers
increase.

To learn more, visit the
Commercial Motor Vehicle Safety
Belt Partnership Web site at
www.fmcsa.dot.gov/safetybelt.

Truck Drivers Given The Safety Belt Challenge

IT’S A SNAP—The Commercial
Motor Vehicle Safety Belt Partner-
ship wants to combat low safety
belt use among the nation’s com-
mercial motor vehicle drivers.

(NAPSA)—For many home-
owners, ventilation fans are a
breath of fresh air when it comes
to adding comfort without increas-
ing energy costs.

According to the U.S. Depart-
ment of Energy, exhaust fans can
be used in the kitchen and bath-
room to remove heat and humid-
ity when cooking and bathing. 

Larger, securely installed
exhaust fans can ventilate homes
where an open window would be a
security issue. Often, in an effort
to reduce noise, homeowners will
mount large exhaust fans out-
doors on a wall or roof. 

Since noise is often a concern
when deciding where to place an
exhaust fan, a new line of ventila-
tion fans may increase homeown-
ers’ choices when it comes to
installation and location.

Described as being nearly
silent, the new Broan® and
NuTone® QT Series of ventilation
fans features new designs that
make a fashion statement all
their own. 

According to Patrick Nielsen,
Broan-NuTone exhaust fan product
manager, homeowners who have
been asking for new choices in ven-
tilation fans may find that the new
line answers that demand. 

When asked what they liked
least about the industry’s current
offering of ventilation fans, the
majority of homeowners surveyed
said they were too loud. With the
goal of solving this problem,
Broan-NuTone went to work to
produce the quietest product on
the market. The QT Series is said
to be one-third as loud as an
energy-efficient refrigerator oper-
ating at 1.0 sones. 

“Homeowners will also like the
fact that we’ve given them five
new grille designs in fan, fan/light
and fan/light/heater combinations
to complement any decorating
style. These designs range from
more classic to contemporary.
We’ve even designed some fans
with hidden louvers,” says
Nielsen. 

While achieving nearly silent
operation, Broan-NuTone opted
not to sacrifice power. In fact,
according to Nielsen, “Our new
housing, wheel and motor designs
deliver better airflow—even in dif-
ficult installations.”

In addition to power, the new
line of fans is designed to be
energy efficient. Both the QTXE
and QTRE lines are ENERGY
STAR® qualified and can help
homeowners save money on
energy expenditures. 

All the ventilation fans in the
series come with a three-year
warranty. Several other conve-
nient features also come stan-
dard. To learn more, visit the
Web site at www.broan.com or
www.nutone.com or call 800-558-
1711 toll free.

Silent Fans Are Making A Statement

A new generation of ventilation
fans is offering homeowners
both comfort and style.

***
One can never consent to creep
when one feels an impulse to
soar.

—Helen Keller 
***

***
Better shun the bait, than strug-
gle in the snare.

—John Dryden 
***

***
Nothing endures but personal
qualities.

—Walt Whitman 
***

***
When you cannot get a compli-
ment any other way pay your-
self one.

—Mark Twain 
***




