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(NAPSA)—An idea that glows
with holiday magic is a fragrance
that will complement any setting
with subtle effect. Here are some
ideas from the experts at Yankee
Candle, whose new holiday can-
dles mix the sensational with the
subtle.

You may want to pick a theme
for your holiday—or post holidays
—and weave the soft, warm, tra-
ditional colors of the season with
any décor you choose. Rest assured,
candles with alluring fragrances
and beautiful glowing colors will
weave together cherished memo-
ries of your festivities. 

• If you love the retro feel of
fun, kitschy accessories, ornaments
with stencil patterns and hand-
made greeting cards, choose a
theme and go with it—bold snow-
flakes on a tree skirt and on the
tree itself, snowflakes cut from felt
and applied to stockings hanging
from a mantle decorated with over-
sized paper candy canes and—you
guessed it—snowflakes. Add green-
ery and a YC White Birch™ 3-wick
candle as the centerpiece. The win-
try fragrance emphasizes your
theme, and its classic good looks fit
quietly into your holiday décor and
make a strong statement.

• You’re a country girl at heart,
even though you live in a cool city
loft. So you spend fall evenings
creating embroidered star orna-
ments for the tree, a dazzling cen-
terpiece pyramid of pomander
balls studded with faux cranber-
ries, blackberries and leaves for
that first family dinner at your
place, and a wreath shaped with
velvet stars in warm reds and
purples for the front door. For fra-

grance and ambiance, you choose
YC large glass tumblers in warm
red Citrus & Amber to tie together
your artistic creations with chic
surroundings. 

• The mountains have always
beckoned right after the holi-
days—your small chalet deep in
the woods provides the serenity
you need after a hectic December
schedule. The place is rustic, but
perfect for invigorating outdoor
fun followed by mulled cider and
steaks grilled in the fireplace—the
best recipe for unwinding and
gearing up for serious winter in
the suburbs. To set a relaxing
mood that brings the outdoors
inside where it’s cozy, choose YC
Winter Laurel in small glass tum-
blers in the great room or bed-
room. It blends your rustic am-
biance with the cool, mysterious
fragrance of the woods and creates
a perfectly relaxing mood. 

The Yankee Candle Company,
Inc. is the leading designer, manu-
facturer, retailer and wholesaler of
premium scented candles in the
United States. For more tips, visit
www.yankeecandle.com.

The Sweet Scent Of Seasonal Success

SCENTS OF THE SEASON—It’s
never been easier to create
beauty and stir emotions.

(NAPSA)—Before he obtained
his new credit card, Max Angell
never thought much about credit
card transactions. To him, the
process could best be described as
ordinary and mundane.

Now, all that has changed.
With a picture of him and his wife
on their honeymoon now gracing
the entire face of his new One of a
CardSM Visa®, what used to be a
simple retail transaction has
taken on a whole new meaning.

“All things being equal, I like
an item to reflect something about
me, and here I had that chance,”
said Angell, a 34-year-old resident
of Columbia, S.C. “It turns what is
typically just a generic retail
transaction into a conversation.”

Angell is just one of many con-
sumers discovering the benefits of
using the new Visa® card intro-
duced by First National Bank
Omaha. The credit card uses fully
customizable picture card technol-
ogy. A cardholder’s photo covers
the entire card, not just a small
box, for complete personalization.

“It allows you to show your
personality whenever you shop,”
said George Schmelzel,  First
National Bank senior vice presi-
dent of marketing. “Each card is
as unique as the individual who
creates it.” 

A frequent business traveler,
Angell said he chose a picture of
him with his wife so that he can
think of her whenever he is on the
road. His card makes up for his
previous lack of any wallet photos.

“I had no wallet pictures of my
wife, so I chose one from our hon-

eymoon,” Angell said.
The application and design

process can be completed online at
www.OneofaCard.com. Applicants
follow simple step-by-step instruc-
tions to complete the process of
uploading their photo or image;
enhancing it by enlarging, crop-
ping, rotating or adding a border;
and printing a copy for their
records before submitting it for
approval.

“It took me just minutes to
design my card,” Angell said.
“Everything has been easy, simple
and impressive—anyone could do
it.”

Any digital photograph or
scanned photo will work for One
of a Card, as long as it does not
contain any prohibited content. 

Cardholders have the option of
designing the images on their
cards up to four times a year.
They can choose from various
product features, including re-
ward programs and interest rates.

“It’s the best of both worlds,”
Angell said. “I get all my rewards
and I get to personalize my card
and it’s me. Perfect.”

New Credit Card Features Your Favorite Photos

There’s a new place to put your
favorite personal photos—your
credit card.

A Nation Says Thanks
(NAPSA)—Thanks to the Para-

lyzed Veterans of America (PVA),
the nation now has an easier way
to say thanks to its veterans and
members of our active military.
The group has launched a new
Web site—www.thankyouveter
ans.org—where Americans from all
walks of life can write to, or simply
thank, either a veteran or an active-
duty service member. 

Every person who sends an e-
card can also enter PVA’s “Most
Patriotic Community Contest.”
The sender simply enters his or
her address after sending the e-
card to give credit to his or her
city or town. PVA will track all
greetings sent to veterans and
troops and the community with
the highest per-capita participa-
tion will be honored.

The e-cards can be sent to one or
multiple recipients. E-card senders
can also send their card to an
anonymous hospitalized veteran,
which will be delivered by PVA. 

E-cards already sent have had
an impact. 

Blake Ortner, a lieutenant
colonel in the Army National
Guard deployed to Afghanistan,
said, “I rely on e-mail and other
technologies to stay in contact
with my family and friends. Nev-
ertheless, the e-cards from caring
citizens remind me that the Amer-
ican people are keeping us in their
thoughts.”

To learn more about PVA, visit
its Web site at www.pva.org.

(NAPSA)—Fall is the perfect
time for car care. There’s a win-
dow of opportunity before harsh
weather sets in. But given today’s
complex vehicles, to say nothing of
busy family schedules and the
appeal of football, cool-weather
hiking, and other autumn pur-
suits, vehicle maintenance is sel-
dom a priority. If car care isn’t
your thing, you’ll need to find a
good shop. Here’s advice on choos-
ing a repair facility from the non-
profit National Institute for Auto-
motive Service Excellence (ASE)—
the group that tests and certifies
automotive technicians.

Start shopping for a repair
facility before you need one.

Ask your friends and associates
for their recommendations; con-
sult local consumer groups.

Arrange for transportation in
advance so you will  not feel
forced to choose a shop based on
its location.

Look for a neat, well-organized
facility, with vehicles in the park-
ing lot equal in value to your own
and modern equipment in the ser-
vice bays.

Look for a courteous staff, with
a service consultant willing to
answer all of your questions.

Look for policies regarding esti-
mated repair costs, diagnostic
fees, guarantees, and acceptable
methods of payment.

Ask if the repair facility spe-
cializes or if it usually handles
your type of repair work.

Look for signs of professional-
ism in the customer service area

such as civic, community, or cus-
tomer service awards.

Look for evidence of qualified
technicians: trade school diplomas,
certificates of advanced course
work, and certification by ASE.

Look for the ASE sign.
The National Institute for

Automotive Service Excellence
(ASE) was founded in 1972 as a
non-profit, independent organiza-
tion dedicated to improving the
quality of automotive service and
repair through the voluntary test-
ing and certification of automotive
technicians. ASE-certified techni-
cians wear blue and white ASE
shoulder insignia and carry cre-
dentials listing their exact area(s)
of certification. Their employers
often display the blue and white
ASE sign. Visit www.ase.com for
more information.

Choosing the Right Repair Shop—
Ten Tips from ASE

(NAPSA)—From deep-pile to
shag to berber, carpet can be a
beautiful thing to have underfoot.
For a carpet to maintain its
beauty it is important that the
carpet and carpet cushion do the
following things:

1. Stand up to the wear and
tear of foot traffic.

2. Resist spills/pet accidents.
3. Keep spills from soaking

into the cushion and subfloor.
Fortunately, there’s now a com-

plete carpet system that works
together to extend the beauty and
life of carpet. In addition to carpet
with an advanced stain-repelling
system, it includes a cushion with
a breathable moisture barrier that
keeps spills on top of the cushion,
where they can be removed by
extraction cleaning.

STAINMASTER™ carpet cushion
with the DuPont™ Hytrel® mois-
ture barrier catches spills and pet
accidents that seep through the
carpet, preventing them from
soaking into the cushion and sub-
floor where they can cause dam-
age and odors. Because the sys-
tem breathes and allows vapors to
escape, it can be used on any sub-
floor surface, including concrete.

Many STAINMASTER carpet
cushions also feature advanced
ODOR GUARD technology to perma-
nently and continuously eliminate
odors in the carpet cushion. The
technology is on the surface of the
cushion and activates any time it
comes into contact with moisture.
Spore cultures generate powerful
enzymes that consume and elimi-
nate organic substances such as
milk spills and pet accidents that
can cause odor. While the enzymes
are tough on odors, they are com-
pletely safe to humans and pets.

“The introduction of STAINMAS-
TER carpet cushion means con-
sumers now have a complete car-
pet system,” said Gary Johnston,
global brand manager for STAIN-
MASTER carpet. “STAINMASTER car-
pet with the Advanced Teflon®

repel system stays up to 40 per-
cent cleaner by pushing away soil
and spills, and using the carpet
cushion now makes it even easier
to keep carpet fresh and clean.”

The cushion benefits are comple-
mented by a Carpet Odor and Spot
Remover spray that is sold with the
carpet and cushion. The unique for-
mula removes odors from carpet
fiber by using the same odor-
destroying enzymes as the cushion
itself. Now consumers have a com-
plete carpet system so their carpet
can stay fresh and clean for years.
In addition, when consumers in-
stall the new carpet cushion under
their STAINMASTER carpet, the car-
pet warranties are extended.

To learn more, visit the Web
site at www.stainmaster.com.

Carpet Cushion: A Total Protection System

A new kind of cushion system
can help extend the life (and
look) of new carpet.

***
Success does not consist in
never making blunders, but in
never making the same one the
second time.

—Henry Wheeler Shaw
***

***
Faith in your own powers and
confidence in your individual
methods are essential to success.

—Roderick Stevens
***

***
The ladder of success doesn’t
care who climbs it.

—Frank Tyger
***

***
It isn’t what people think that
is important, but the reason
they think what they think.

—Eugene Ionesco
***




