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(NAPSA)—According to data
from the National Association of
Home Builders, the three features
new home buyers want most are an
upgraded kitchen, an outdoor porch
or patio and a fireplace. Usually,
the fireplace is in the family room
or living room. If a home has two
fireplaces, chances are the second
one will be in the master bedroom.

Nearly 60 percent of the 1.8 mil-
lion new single-family homes built
this year will have one or more fire-
places. New technology and manu-
facturing processes, new materials
and the wide range of fuel and vent-
ing choices serve to provide a fire-
place for literally any room in the
house, whether traditional, contem-
porary or ultramodern. Here are
just a few of the new things you can
find at hearth specialty retailers
across the U.S.:

• A see-through unit that burns
for two rooms simultaneously 

• A fireplace that doubles as a
mirror when not in use

• Weatherproof outdoor mod-
els, including a ring of fire with a
functioning fountain in the center

• Appliances in which the flames
flash in pebbles or glass beads

• Portable fireplaces
• Umbrella-type patio heaters

and fire pits.
Accessories are considered the

“jewelry” on the front of a fire-
place. New material used in
frames, doors and trim help the
appliance fit beautifully within
any design scheme. Laser-cut met-
als and etched glass can upgrade
the appearance of older homes as
well as new construction.

The aesthetics of fire and the
ambience it provides are enhanced
in different types of surrounds:

marble and granite for upscale,
formal fireplaces; fieldstone and
mesquite cliff stone for casual con-
temporary installations; cus-
tomized ones and many that look
customized in tile, stucco, metal,
black, copper and many more
design concepts.

If you’re even thinking about a
new home, now is a good time to
discuss a more fashionable, bigger
or different-style fireplace with
your contractor. There are many
fuel and venting choices that can
be installed nearly anywhere you
like. Your hearth retailer is the
most knowledgeable source of that
information, along with all you
need to know about certified instal-
lation and codes. You can use the
retailer’s highly trained specialists
to do your installation unless the
contractor is responsible for it.

Much more than a place to
light a fire, the hearth has become
a major element in quality of life
for the American home.

For more information, see the
Hearth, Patio & Barbecue Associ-
ation Web site at www.hpba.org.

Today’s Fireplaces: So Hot,They’re Cool

Homeowners can choose from a
great number of types, sizes and
shapes of fuel-efficient, high-per-
formance fireplaces.

(NAPSA)—Homeowners con-
cerned about the quality of the air
in their home may breathe a sigh
of relief. Thanks to new technol-
ogy, it’s now possible to improve
air quality while saving energy—
and money.

Part of the challenge is keep-
ing  the right amount of mois-
ture in a home. Warm, dry air
absorbs moisture from every-
thing around it. Breathing this
type of air can be difficult. Plus,
dry air can even damage furni-
ture and woodwork. 

Consider this: In the winter,
relative humidity inside the aver-
age home is 15 percent. That’s less
than the average humidity of the
Sahara Desert, which stands at 25
percent. But that’s no reason for
comfort to take a holiday.

Many homeowners have turned
to machines, such as humidifiers,
to keep their homes livable year-
round. For example, one com-
pany—York—offers a line of prod-
ucts that can protect a home by
providing the moisture it needs
and keeping both the people and
the furniture from cracking up.

Both the Bypass Whole House
Humidifier and the Powered
Flow-through Humidifier are easy
to maintain. Just replace the
humidifier pad once a year. And
it’s possible to control the humid-
ity in a home with the touch of a
finger, since both models come
with a convertible humidity con-
trol. This device easily mounts to
a wall or ductwork, making it pos-
sible to control indoor humidity
levels, ensuring comfort for your

family while protecting furniture.
The company has also devel-

oped a line of ventilation systems
designed to replace stale indoor
air with fresh outdoor air while
reducing energy loss. According to
the Heating, Refrigeration and Air
Conditioning Institute, a home
should experience at least one
fresh air change every three
hours.

One model, the Heat Recovery
Ventilator, is designed for use in a
cooler climate. It transfers heat,
helps to reduce window condensa-
tion and has five speeds. 

The Energy Recovery Ventila-
tor was created for warmer cli-
mates. It transfers both heat and
moisture, helping to reduce
humidity in the summer and
retain it in the winter.

To learn more, visit this Web
site, www.yorkupg.com, or call 1-
800-910-YORK.

Your Home’s Air Quality And You

During winter, the relative humid-
ity in the average home is 15 per-
cent. That’s 10 percent less than
the Sahara Desert.

(NAPSA)—When it comes to life
insurance, many Americans face a
double threat. In addition to having
coverage that is less than adequate,
many consumers are not aware
how precarious their situation is.

For example, more than half (58
percent) of Americans who are
working full-time and have finan-
cial dependents have coverage
amounts less than three times
their annual household income.
Considering that a family’s current
and future expenses can include a
mortgage, child care, and car loans,
as well as expenses related to col-
lege education, this amount is
severely inadequate.

A MetLife study of widows and
widowers revealed that the average
financial recovery period is four to
five years after a spouse’s death.
Less than half (46 percent) of the
beneficiaries in the study described
the amount of life insurance pro-
ceeds they received as “adequate.”

Many employees are offered
life insurance benefits through
the workplace and should take
advantage of annual enrollment
periods to obtain appropriate lev-
els of coverage. 

While some employees simply
maintain the same amount of life
insurance coverage each year—
receiving only basic employer-paid
coverage—it is important to evalu-
ate how life insurance needs may
have changed over time. The cost of
this benefit is minimal compared to
the potential benefits received.

“It’s especially important that
people conduct a personal needs
evaluation now,  when many
employers are sponsoring annual
benefits enrollment periods, which
provide an ideal opportunity to
update life insurance coverage

amounts,” says Tony Trani, vice
president, Life Products Manage-
ment, MetLife. “An additional
benefit is that many employers
also extend life insurance cover-
age options to their employees’
spouses.”

Mr. Trani suggests that people
consider the following questions:

• Do you have a spouse, chil-
dren or other family members who
depend on you for support?

• Does your family have out-
standing mortgage payments and
other debts?

• Is there the expense of chil-
dren’s college educations to be
considered?

• In what other ways would the
loss of your income financially
impact your family—now and in
the future?

Interactive life insurance calcu-
lators can provide initial guidance
to appropriate coverage amounts
based on specific individual/family
needs. MetLife’s Life Insurance
Calculator can be accessed at the
Web site www.metlife.com.

Now Is The Time To Reassess 
Your Life Insurance Coverage

Consumers need to evaluate
their life insurance coverage on a
regular basis to determine if their
needs have changed.

(NAPSA)—More Americans
may be safer since, during the
past few months, the consumer
electronics industry has been
working to transform the broad-
cast of weather alerts into all-
encompassing “public alerts” from
several levels of government. 

In addition to tornado, hurri-
cane, flash flood and other weather-
related warnings, government
broadcasts will now notify the pub-
lic about Amber Alerts, chemical
spills, forest fires, boil your water
alerts and biological hazard warn-
ings, including messages targeted
to specific counties or regions.

Public Alert devices offer the
peace of mind that comes from
knowing that all alert messages
will automatically activate the
device and prompt some kind of
immediate lifesaving alert. The
devices can even provide alerts
when a household is asleep. In the
case of devices integrated into
other electronics, Public Alert-
equipped devices provide visual
and audible alarms that allow the
user to also play video games,
watch a DVD or VHS tape, listen
to the radio or watch television.
Unlike the familiar Emergency
Alert Systems used by AM, FM
and television broadcasters, which
can experience delays in transmis-
sion, Public Alert devices provide
direct access to government emer-
gency information 24 hours a day,
with the ability to automatically
prompt users with various types
of audio and visual cues.

Additionally, Public Alert de-
vices can provide a variety of alert
options, including lights, text mes-
sages, voice information, sirens or
peripheral alert mechanisms. The
variety of alarms available is par-
ticularly important for individuals
with disabilities.

A couple of decades ago, con-
sumers could only watch a few net-
work TV stations and listen to a
handful of radio stations, and were
tuned in to local warning sirens
and tests of the emergency broad-
cast system. Today, Americans
enjoy cable, satellite, DVD, broad-
cast, video games and the Internet
in soundproofed homes and cars.

The threats have changed, as
well. Weather used to be the
greatest danger; now Americans
face industrial accidents, kid-
napped children and terrorism.
Locally, communities can react
quickly to these events with Pub-
lic Alert messages. Amber Alerts
are already credited with bringing
many children to safety. The
quicker Americans are alerted to
these and other dangers, the more
lives will be saved.

Keeping The Public Informed—And Saving Lives

The government’s ability to con-
vey emergency messages has
lessened as media choices have
grown.

***
Beauty in things exists in the
mind which contemplates them. 

—David Hume 
***

***
Far away in the sunshine are
my highest inspirations. I may
not reach them, but I can look
up and see the beauty, believe
in them and try to follow where
they lead. 

—Louisa May Alcott 
***

***
Time may be a great healer, but
it’s a lousy beautician.

—Anonymous 
***

***
The future belongs to those who
believe in the beauty of their
dreams. 

—Eleanor Roosevelt 
***

Exciting News for
Menopausal Women
(NAPSA)—Helping women deal

with the symptoms of menopause—
without dealing with the risky
side effects—has been a challenge.
But now a new over-the-counter
nutritional supplement is making
it easier to relieve such symptoms
as hot flashes, headaches, sleep
disturbances, and joint and mus-
cle discomfort. Relief occurs in five
to seven days for most women.

The news is particularly good for
women with thinning bones, which
happens to all women as they age,
since this new product combines
bone health with the alleviation of
menopausal symptoms.

A company called Se-cure
Pharmaceuticals Ltd. manufac-
tures this non-hormonal dietary
supplement called Femarelle.
Femarelle has been clinically
proven to enhance bone health and
relieve menopausal symptoms in
peer-reviewed, published studies.

The supplement is a phyto-
SERM (Selective Estrogen Receptor
Modulator) which means it stimu-
lates estrogen receptors only in spe-
cific tissues, relieving menopausal
symptoms and increasing the bone
mass, while not affecting the estro-
gen receptors in the uterus and in
the breast tissues. Made from tofu,
Femarelle is manufactured with a
unique enzymatic process of isola-
tion to ensure that the whole phy-
toestrogen family of compounds, as
is found in the tofu, remains in
their naturally intact form. 

Femarelle has been sold in
other countries around the world
since 1999 and is now available
in U.S. drug chains, such as CVS
and Brooks Pharmacy. For more
information, visit the Web site
www.femarelle.com or call 1-877-
FEMAREL.




