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(NAPSA)—Many homeowners
are discovering that a new sun-
room not only shines on each
member of the family, it’s an
investment that starts paying off
right away. Each year more than
500,000 homeowners enhance
their homes and lives by adding a
beautiful, new sunroom custom-
designed for their individual and
unique lifestyles. A glass enclosed
sunroom can be used by dad as a
home office, by mom as a quiet,
scenic place to read, and if your
interests run to exercising, a per-
fect place to park the equipment. 

“Sunrooms are all about
expressing the uniqueness of each
home, and each person or family,”
according to Mike Smith, brand
manager, PGT® NatureScape®

Patio Rooms, a leading national
manufacturer of custom-built
three- and all-season rooms.
“When working with a custom
manufacturer, you can build a
sunroom tailored to your personal
lifestyle and because it’s custom
made, it can be virtually any size
a homeowner chooses.”

Patio rooms come in three
styles ranging from screened-in
patio rooms with vinyl-glazed slid-
ing panels to glass-enclosures. A
new sunroom can be custom-
designed to include upgrades such
as French doors, skylights and
sliding glass doors, Smith added. 

Homeowners also discover a
new sunroom provides other bene-
fits, such as bringing style, conve-
nience and comfort that fit their
personal needs and taste. A recent
national survey conducted by
PGT, discovered 64 percent of

polled homeowners not currently
possessing a sunroom wished they
had one.  

Most homeowners reported they
would use a sunroom primarily as
a quiet space to relax, while others
wanted sunrooms as a customized
recreation room, hot tub room or as
a way to enjoy the outdoors with-
out pesky insects. In all cases, the
sunroom represented an extension
of their lives. 

Aside from the many lifestyle-
enhancing benefits sunrooms pro-
vide, homeowners are especially
pleased to discover such projects
go straight to the bottom line at
selling time, as well. According to
the National Association of the
Remodeling Industry, the addi-
tion of a glass-enclosed patio
room can return between 70 to
110 percent of the homeowner’s
investment when it comes to
resale value.  

For more information or a free
brochure, call 877-550-6006 or
visit www.pgtnaturescape.com.

Sunrooms Add A Beam Of Sunlight To Your Life

SPREADING OUT—Sunrooms
not only add delight to family liv-
ing, they offer more space.

New Cars Safer Than Ever
(NAPSA)—Safety’s a top prior-

ity for new car buyers. A most
recent survey found nine out of the
top 10 new features consumers
want in their next vehicles are
enhanced safety features.

The auto industry is working
aggressively to engineer the latest
safety technology into new vehi-
cles. Consumers now have more
safety technology than ever.

Safety belts and air bags are
standard in every vehicle. Auto-
makers also now offer everything
from anti-lock brakes, to side head
air bags and curtains, to elec-
tronic stability control. Consu-
mers are best equipped to choose
which additional optional safety
features they want in their next
new car purchase. Safety is a per-
sonal choice and not every con-
sumer desires every safety option
available on vehicles today.

Safety is a shared responsibil-
ity among automakers, the gov-
ernment and the motoring public.
The auto industry is doing its
part. The public can do its part by
buckling up and practicing safe
driving habits. 

For more information on the auto
industry’s commitment to safety,
log on to www.autoalliance.org. 

(NAPSA)—If the beginning of
the summer season brings visions
of swimsuit fitting-room trauma,
have no fear. There are more
options than ever in swimwear.
Here are six simple tips to make
the most of your figure—and
ensure that you are fashionably
ready for fun in the sun:

1. Make the most of your
assets. Focus on the positive.
What is your best feature? Choose
a cut that flatters that area and
you will look and feel fabulous.
Curvy and shapely figures look
great in solid color one-pieces.
Call attention to a great bust line
with gorgeous bird-of-paradise flo-
ral V-neck tankini or an ombre
color wash that draws the eye
upwards.

2. Change your mind, change
your suit . Your swimwear
wardrobe should be versatile
enough to wear while you’re tan-
ning poolside or playing beach
volleyball. Catalina swimwear
separates are priced under $20, so
you can have a new suit for each
activity.

3. Mix it up and get your
perfect fit. If you like one bottom
and another top, make your own
personal suit! Try splashy, tropical
prints and hot-hued solids that
mix and match, so you get the per-
fect fitting top and bottom.  

4. Don’t sweat the size tag.
The best fitting swimsuits are one
size larger than your regular
dress size. So ignore the tag, feel
more comfortable and look better
than ever this year.

5. A Slim Swim Classic—
Starring You! A slimming, classic
tank suit such as Catalina’s
“Every Body” ribbed one-piece
makes anyone look like a star

with shimmery fabric, vertical rib-
bing and a figure flattering cut.

6. Shop with a trusted
friend or get expert advice.
Swimwear pros at the Swim Fit
Clinic at Wal-Mart stores will give
you expert fitting assistance to
help you pick the very best cut,
color and overall design—like
your best friend, even better! Visit
www.Catalinafitclinics.com or call
1-800-770-6858 to find a Swim
Clinic in your area! 

Tips For Finding Your Best Bathing Suit Style

(NAPSA)—Picture this: You’re
back from your fabulous vacation
and just can’t wait to spread the
joy and share with all your friends
and neighbors. Just as soon as you
can work out how to hook up your
digital camera to the photo printer.
Assuming you have the right paper
for the printer and the right cables
to connect everything. Or maybe
you have trouble uploading your
pictures to your computer in the
first place.

Whether it’s a family vacation,
the birth of a new baby or a col-
lege graduation, pictures preserve
the important moments of our
lives for posterity. More and more
Americans are recording such
moments with digital cameras.

Unfortunately, many of these
photos end up stored on a memory
card or computer hard drive,
never to be seen again. Now,
many families are realizing they
miss the actual print, a photo-
graph to hang on the refrigerator,
display in a frame or put into an
album as an heirloom.

One reason for this is that most
consumers find using a digital
camera requires learning how to
use a whole new set of tools. Digi-
tal cameras store images on a
small piece of plastic and silicon
called a memory card. This mem-
ory card can hold far more than a
standard roll of film, up to several
hundred images depending on the
resolution. Like a CD, it can be
read directly by a computer. With-
out even removing the memory
card, users can use a USB or

other connector to transfer pic-
tures directly from the camera to
a computer. When the photos are
taken at high resolution, today’s
digital cameras produce prints
that look just as good as photos
taken with a 35mm camera.

Online photo services make all
this simple. You can archive your
photos, e-mail them to your
friends, get quality prints, orga-
nize your photos in albums and
even buy photo products and sup-
plies. Many online photo print
companies offer free software to
help with the digital confusion.
PhotoWorks offers a free software
called Digital Partner™ that you
can download right from the Web.
The software makes it easy to
transfer the contents of a memory
card, view pictures, fix red-eye,
crop and decide which images are
worth printing. It’s designed with
a busy person in mind. You can

schedule uploads for a time when
your computer is free. And you
can step away from your computer
and it will remember where you
left off. You’ll also get free online
picture archiving if you use the
Web album feature so you can
reap the benefits of digital photog-
raphy without having to commit
your own computing resources.

More than two in 11 Americans
use online photo services for a sim-
ple way to order prints—from wal-
let size to 8”x10”—from their home
computers over the Internet. It’s
much less expensive to order a
professional quality print from an
online photo print company than it
is to get a computer print from a
home printer. In addition, the
quality of the photos from the
online photo companies is much
better than a home-printed photo.
Unlike home computer prints, pro-
fessionally processed prints won’t
fade over time.

One of the nicest digital photo
perks is that it makes it really
easy to share treasured keep-
sakes with multiple people at
once by e-mailing online photo
albums or by creating fun gifts,
such as calendars, coffee mugs,
photo books and photo cards.
Online photo companies offer this
service right on the Web so you
can see what the gift or album
will look like before it ever
reaches a friend or relative.

More information on the online
photo printing services offered by
PhotoWorks can be found at
www.photoworks.com.

Getting Quality Prints From Your Digital Camera

You don’t need to be a computer
wiz to use new photo software
such as PhotoWorks Digital
Partner.

(NAPSA)—Potty training can
be a challenging undertaking for
parents and toddlers, and this
year, four million toddlers will
begin the potty training process.
Parents preparing for potty train-
ing may have many questions,
such as when to start, what prod-
ucts to use, and how to keep their
child motivated to succeed. 

To help make potty training
easier, PULL-UPS® Training Pants
is introducing the Potty Training
Totline. Beginning June 1, par-
ents can call the first ever Tot-
line at 1-877-4BIG-KID to play a
motivational potty training song
for their child, and to listen to a
variety of training and coaching
tips.

“Nearly 90 percent of parents
who participated in a recent potty
training study conducted by PULL-
UPS® agreed that potty training
can be scary or intimidating for
a child,” says Carmen VanDam,
PULL-UPS ® Brand Manager.
“That’s why we have designed the
Totline to be useful and fun—it
gives parents the tools they need
while inspiring kids to achieve
their training goals.”

The upbeat Totline song engages
children with a variety of special
messages to help them through
potty training:

• encouraging children as they
show signs of readiness;

• motivating them as they
actively train; 

• and congratulating them
once they are successfully potty
trained!

“The Totline is an excellent
way to reward kids for their
progress, and rewards are key
motivators for potty trainers,”
says Laura Bennett Murphy,
Ph.D., professor of pediatric psy-

chology at Otterbein College. The
recent PULL-UPS® study shows
that parents agree—60 percent of
parents who tried motivational
tools and rewards with their tod-
dler believe they made the potty
training process go faster.

Another motivational tool com-
ing out this summer from PULL-
UPS® is new glow-in-the-dark
designs, featuring Disney/Pixar’s
Buzz  L ightyear  and  Disney
Princesses. Moms can reward
potty training successes by turn-
ing off the lights and letting their
kids enjoy the glowing designs.  

For more potty training tools
and reward ideas, such as progress
charts, story books, games and
tips from the PULL-UPS® Potty
Training Partners, parents can
visit www.pull-ups.com. 

New Potty Training “Totline” Sings Praises 
To Training Tots, Offers Parents Helpful Tips

Motivational Rewards
Key for Potty Trainers

87% 86%

60%

87% of parents who tried 
motivational tools or rewards believe they 
helped the potty training process.
86% of parents agree that potty 
training can be scary or intimidating to a 
child.
60% of parents who tried 
motivational tools or rewards believe they 
made the potty training process go faster.




