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by Jane Applegate
(NAPSA)—Companies hesitant

to increase staff to help grow a
small business can consider
adding a new hire that will never
be late, call in sick or ask for a
raise.  

Sound too good to
be true? Not if that
new hire is innova-
tive and affordable
telecommunications
technology. 

There ’s  never
been a better time
to invest in produc-

tivity-boosting telecom products
and services. Perhaps best of all,
well-known companies like Sprint
are focusing their efforts on help-
ing small businesses cut costs
while expanding operations.

Many workers are demanding
the freedom and flexibility that
mobile communications technol-
ogy offers. A wireless connection
card, for instance, allows any
employee with a laptop to set up
shop virtually anywhere—from a
client’s office to an urban coffee
shop. Wireless connectivity can
provide rapid access to the Inter-
net, email and company data-
bases. Salespeople with wireless
connection cards in their laptops,
for example, can submit new
orders from the field, speeding up
delivery and improving customer
service.

There are also a variety of
portable “smart devices,” such as
palmOne’s best-selling Treo 600,
that allow users to make phone
calls, keep calendar and contact

information, retrieve and send
email messages, browse the Web
and take digital photos.  

Many small business owners
I’ve interviewed use the digital
cameras in their wireless phones
to provide clients continuous
progress reports from construc-
tion sites. Others send colleagues
digital images to share the
excitement of a trade show or
industry conference.    

Business owners now have the
option to bundle their communica-
tions services together to receive
significant discounts. Many com-
panies offer attractive rates for
local, long distance, high-speed
Internet connection and wireless
services. And there may be vol-
ume discount plans on your wire-
less phones. 

When choosing a communica-
tions provider, make sure the com-
pany provides “business class” cus-
tomer service. I mentioned earlier
how big companies are now focus-
ing on small business. Firms such
as Sprint recognize how busy small
business owners are and offer dedi-
cated reps that can help streamline
your account and billing options—
look for this type of service when
possible. It’s so much easier to deal
with one provider rather than has-
sling with multiple companies,
especially when your time is so
valuable.

• Jane Applegate is one of
America’s most respected small
business experts and author of
four books, including The Entre-
preneur’s Desk Reference, pub-
lished by Bloomberg Press.

Technology Is Your Best New Employee

Applegate

(NAPSA)—You know you want
a new look for your kitchen or
bath, but a trip to a flooring
provider can leave your mind
spinning with choices of materi-
als, colors, textures, patterns and
combinations.

Research shows that home-
owners find kitchen and bath
remodeling decisions difficult and
even the most design-savvy shop-
pers can suffer a plunge in confi-
dence when it comes to picking
floors.

The following “how-to’s” will
help in your search for the right
flooring and make your home dec-
orating experience a little easier.

Choosing Colors and Designs
—Some of today’s best sellers are
rustic and natural ceramic tiles
for the bath and exotic and hand-
scraped hardwoods for the kitchen.
For your bathroom, the task of
matching floor and wall tiles is
made easier with the latest com-
bination tiles. You’ll want to look
at these hot trends, “but keep in
mind that ultimately, it’s most
important to choose what is per-
sonally appealing to you,” says Bob
Weseman, vice president of Hard
Surfaces at Mohawk Industries,
Inc., who notes that homeowners
are looking for unique solutions to
fit their personal style.

Bringing it Home—“The
hardest thing for the customer is
visualizing what the kitchen or
bathroom will look like with the
new floor,” says Weseman. He
advises consumers take home
samples to see just how well the
floor will coordinate with the wall
color, fixtures and other existing
elements of the room. Don’t forget
to consider lighting. Both color
and texture will vary markedly
depending on the room’s light
sources, windows and time of day.

Consider the Practical—
Durability and maintenance are
important, especially if you have
children or pets. Vinyl and
ceramic are no longer the only
solutions for high traffic areas,
however. Engineered hardwood,
for example, can provide a strong,
durable option for the kitchen.

The Right Floor at the
Right Price—“The biggest cost
of new flooring is installation. So,
don’t try to reduce costs by choos-
ing lower-cost styles that aren’t
your favorites. It’s far better to
get what you like, that speaks to
you and fits your vision of your
room than try to coordinate looks
with lower-cost flooring,” says
Weseman.

These simple guidelines can
give you a greater comfort level
before, during and after your pur-
chase decision. As the world’s
leading total flooring provider,
Mohawk Flooring can meet your
flooring needs, from ceramic to
vinyl, hardwood to laminate. For
more information on flooring for
your kitchen or bath, visit
www.mohawkflooring.com or call
1-800-2-MOHAWK.

“How-to” Be Sure Of Your Kitchen Or Bath Floor

(NAPSA)—Smart travelers
know that successful trips depend
on planning ahead: mapping out
sights to see, deciding whether to
fly or drive, making reservations,
and—of course—packing for the
trip. 

Whether you are flying or
driving, traveling across the
country, or venturing abroad,
packing suitcases is an art. Today,
more and more people are finding
it convenient to ship their luggage
before they leave. Shipping your
things in advance means more
space in the car for the entire fam-
ily on long road trips. It also
means less weight in the car,
resulting in better gas mileage.
That’s especially important in
light of rapidly increasing fuel
prices.

Shipping luggage ahead of time
is smart for air travelers, too, as it
reduces stress at the airport.
According to travel expert Laura
Powell, “Many airlines—due,
perhaps, to their economic prob-
lems—have recently started en-
forcing luggage weight and size
limitations, and imposing fines for
overages. So, if you think you
might have excess baggage, or if
you are trying to bring along large
items such as golf clubs or water
skis, shipping ahead will save you
some hassle at the counter. Of
course, it also will help you avoid
the headache of lugging every-
thing through the airport.”

The best part of shipping your
luggage in advance? Your bags are
waiting for you at your destination. 

Powell offers some helpful tips
for packing and shipping your
luggage:

• You can ship your suitcase;
however, to reduce weight—and
cost—skip the suitcase, and pack
your clothes and other items in a
sturdy box. 

• If you are sending stuff out,
you’ll probably need to send stuff
back home as well. One option is
to pack a flattened box and a roll
of heavy-duty tape for sending
home souvenirs ... or dirty laundry.

• An easier option is to have
your shipment professionally
packaged at a national pack-and-
ship retailer such as The UPS
Store or Mail Boxes Etc., which
have locations in more than 40
countries. Expert packaging is
especially recommended for frag-
ile items.

• No room for surfboards,
bikes, fishing rods, extra reading
materials, or snorkel gear? Ship
these types of items straight to
your vacation destination. 

• Be sure to notify the place
you will be staying that you are
expecting a package. That way,
they will sign for the package,
even if it arrives before you do. 

Planning and Packing For 
The Family Vacation

(NAPSA)—Got tax questions?
Need advice? No matter whether
you’ve got just a week to file or
are trying to get a headstart on
next year ’s taxes, you can get
peace of mind through AARP’s
Tax-Aide program. The organiza-
tion offers a free tax-counseling
program to assist taxpayers with
the preparation of federal and
state basic income tax returns.

Available to low- and middle-
income taxpayers, with priority
given to those age 60 and older,
AARP Tax-Aide provides face-to-
face tax assistance services at 8,500
sites nationwide, including senior
and community centers, libraries
and other convenient locations.

Almost 32,000 volunteers have
been trained and certified in con-
junction with the Internal Rev-
enue Service to perform these ser-
vices, and are well-versed in state
tax rules.

“AARP Tax-Aide volunteers
help seniors with their tax returns
right in their community,” says
Bonnie Speedy, national director,
AARP Tax-Aide. “We attract and
keep customers coming back year
after year, because we provide a
free, quality service supported by
friendly neighbors.” 

Tax law can often be confusing.
In 2003, AARP volunteers helped
more than 1.8 million taxpayers

figure out the forms, and made
the process of filling out tax
returns easier. Most community
sites are open through April 15.
Sites reopen on February 1 for
next year’s tax season.

To find an AARP Tax-Aide site
in your community, or a neighbor-
ing community, call 1-888-AARP-
NOW (1-888-227-7669) or log onto
www.aarp.org/taxaide. Contact a
local AARP Tax-Aide site for
details.

AARP Tax-Aide is adminis-
tered through the AARP Founda-
tion in cooperation with the Inter-
nal Revenue Service. The AARP
Foundation is an affiliated,
501(c)(3) nonpartisan, charitable
organization established in 1961.
To learn more, visit www.aarp.org/
taxaide.

AARP’s Tax-Aide Helps Manage Tax-Time Stress

AARP’s trained and certified Tax-
Aide volunteers provide help dur-
ing tax season.
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Now That “New Car”
Look Lasts Longer
(NAPSA)—Everyone loves that

shiny, new car look. Ever stop to
think about why it stays that way?
Today, many new cars come with an
innovative finish—powder coating.

Powder coating is a high-tech
process used by BMW, Daimler
Chrysler, Volvo and other manufac-
turers. A fine powder containing
color pigments and resins is
sprayed on an electrically charged
part. The part goes through a cur-
ing oven producing a hard, smooth
finish. This process is environmen-
tally friendly and releases no
volatile organic compounds (VOCs).

Powder coating is used in a vari-
ety of automotive applications
including clear topcoat, primer for
rust prevention, exterior and inte-
rior trim and more. Powder coating
adds life and looks. It is a more
durable finish that helps resist
scratches, chips, stains, acid rain,
tree sap, salt and sun.

Mufflers, oil filters, engine valve
and head covers, air filters and
many other under-the-hood prod-
ucts are powder coated. Wheels,
roof racks and more are protected
with powder coating. And yes,
many items inside the car are pow-
der coated, too.

To learn more, visit The Powder
Coating Institute at www.powder
coating.org.

Powder coating creates a better
looking, more durable finish that
helps resist scratches, chips,
stains, salt and sun.

***
If a man examines carefully his
thoughts he will be surprised
to find how much he lives in the
future. His well-being is always
ahead.

—Ralph Waldo Emerson
***

***
It isn’t the great big pleasures
that count the most; it’s making
a great deal out of the little ones.

—Jean Webster
***

***
When you have got a thing
where you want it, it is a good
thing to leave it where it is.

—Winston Churchill
***




