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(NAPSA)—Stock the fridge
with plenty of sparkling water,
bring out the veggie pizza and
invite the girls over—it’s football
season. With more than 40 million
women watching the NFL on any
given weekend, according to
Nielsen, team jerseys, painted
faces and cursing the quarterback
for missed passes are no longer
reserved for the guys.

According to an ESPN Sports
Poll, women rated the NFL as
their favorite sport to watch on
TV. In fact, women comprise 43
percent of the NFL’s fan base. In a
possibly related trend, the num-
ber of recliners purchased each
year by women has also been
steadily increasing. 

“Women have always been the
primary purchasers of recliners,
but until recently those chairs
have been intended for use by
men,” said Paula Hoyas, product
manager for La-Z-Boy. “Today, we
are seeing more and more women
buying recliners for themselves.” 

It’s no wonder. As their male
counterparts can tell them, there’s
no better way to enjoy a football
game than from the comfort of a
recliner. But this new breed of
armchair quarterbacks want more
than just a comfortable seat. They
want style as well—and manufac-
turers have responded with chairs
that fit a woman’s body and tastes.

“With the array of attractive
recliner styles that have debuted
over the past few years, women no
longer have to choose between com-
fort and style,” said Hoyas. “They

can have a comfortable recliner
that also looks great and comple-
ments the décor of their home.”

Furniture companies offer a
variety of recliner styles that
blend function with fashion—ele-
gant designs in stylish fabrics
that even the most discriminating
woman would welcome into her
home. For instance, the “Riley” by
La-Z-Boy brings comfort to a new
level. Its exposed wooden legs and
sleek design allow it to be easily
paired with existing furniture
pieces. La-Z-Boy also offers the
“Zita” recliner—a contemporary
spin on a retro design that is
available with an optional power
recline system, which moves the
back and footrest simultaneously
with a lever hidden between the
seat cushion and the arm. A
knockout in fabric or leather,
“Zita’s” fresh style, smooth lines
and comfortable, plush seat-cush-

ion provide the perfect place to
kickback and watch the big game. 

In addition, La-Z-Boy has a
wide array of other fashionable
and smaller proportioned recliner
styles designed to address the
style preferences and comfort
needs of today’s women. Con-
toured, sleek styles in supple
leather, and classic wing-chair
designs with no hint of a handle
in sight are attracting a fresh crop
of fashion-conscious customers.
And an increasingly versatile and
fashionable array of fabric offer-
ings, ranging from casual brushed
cottons and twills to richly elegant
floral tapestries, offers something
to make any woman cheer. 

For more information on how
to enjoy the best seat in the house
all season, and all year long, visit
the Web site at www.lazboy.com or
call 1-800-MAKE A HOME (1-800-
625-3246).

Move Over Fellas,The Ladies Want To Get In The Game

Stylish, smaller-scaled recliners provide the perfect place for female
football fans to kick-back and watch the big game.

(NAPSA)—Economists call it
the “housing industry” but every-
one buying some place to live
knows that they are looking for
more than just a “house.” They also
want a “home,” a way of living that
is far more than just four walls
with a roof. And that lifestyle is a
vision probably as unique as every
proud new homeowner.

Buyers might see themselves
sitting in front of the fireplace in
their cozy den. Or tending to the
best garden in the neighborhood.
Or entertaining friends in their
formal dining room. Or getting
caught up in the energy of a thriv-
ing metropolitan center. There’s
just no limit to how buyers see
themselves in their new home. 

But how do prospective home-
owners find the right property
with the right combination of
“bricks and mortar” and the intan-
gibles that create a distinctive
“home?” Looking for that property
can be a frustrating task. But
many buyers have discovered a
way to make that search easier,
more efficient and less stressful.

These buyers enlisted the help
of an Accredited Buyer Representa-
tive (ABR), a real estate licensee
with specialized skills. To earn the
ABR designation, real estate pro-
fessionals must complete a compre-
hensive training program and
meet experiential requirements
that demonstrate a thorough
understanding of the entire home
buying process—including the “soft
skills” that help them locate avail-
able properties that are compatible
with the buyer’s lifestyle ideal.

Before beginning the search for
that dream house, ABRs make every
effort to learn from buyers what
“makes them tick.” Then, having
gained an understanding of what
the buyers want and need in their
new home, they evaluate the inven-
tory of available properties to find
those that best fit with the vision of
the buyers’ unique lifestyle. Just as
importantly, ABRs work for buyers,
representing their best interests.

Clearly, all the properties those
economists call the “housing indus-
try” should never be regarded as
commodities. They are all unique.
So are homebuyers. ABRs under-
stand this, and they know that “to
see one is definitely not to see them
all.” And this applies equally to
buyers, their lifestyles—and the
dream home they’re looking for.  

To find an ABR in your area,
call 800-329-6224 or visit
www.REBAC.net. The ABR desig-
nation is awarded by the Real
Estate Buyer’s Agent Council, an
affiliate of the NATIONAL ASSO-
CIATION OF REALTORS.  

Homes Are Meant For Living

Whatever your particular style,
an Accredited Buyer Representa-
tive can find a home to suit you.

(NAPSA)—Walk down the hall-
way of your old high school or flip
through a childhood photo album
and the memories just come flood-
ing back. But nothing strikes nos-
talgia more than the smell and
taste of a favorite recipe—it can
take you back to an exact moment
in time shared with special people
in your life.

And in America, special times
are often celebrated with a cake—
family recipes that have been
passed down from generation to
generation. Whether it’s for a birth-
day, anniversary or just because,
cakes are the key to showing some-
one just how special they are.

Whirlpool, who has been build-
ing the ovens and ranges that
cook these time-honored tasty
treasures for more than 50 years,
wants to learn about the recipes
and hear the stories of America’s
great cakes. The company has just
launched its second annual Accu-
bake Unique Cake contest, which
brought in more than 400 recipes
in its inaugural year.

“Baking a cake is a way for me
to share something very close to
my heart with family and friends,”
said Elizabeth Kisch of Dayton,
Ohio, who won last year’s contest
with her chocolate coffee toffee
cake. “Nothing compares to the
smell in the kitchen or look on
people’s face when they taste a
really great cake. That’s where my
reward comes in.”

Last year’s finalists included a
pineapple fish cake, a tomato soup
cake and an old-fashioned root beer
float cake. The judges this year can
only hope to receive as many
unique cake recipes this year.

“It was incredible to hear the
stories and learn about the differ-
ent recipes from last year’s contes-

tants,” said Gale Gand, host of the
Food Network show “Sweet
Dreams” and lead judge for the
contest. “Entering this contest
means there is a cake recipe in
your family unique enough that
the entire country would be inter-
ested in knowing how and why you
make it, as well as what’s inside.”

To enter the contest, people can
send their cake recipes, pho-
tographs and the stories behind
them to Whirlpool Accubake
Unique Cake Contest, 444 North
Michigan Avenue, Suite 600,
Chicago, IL 60611. Or, you can
enter recipes at www.whirlpool.
com or e-mail them to accubake.
whirlpool@pr21.com. The deadline
for entries is Oct. 31, 2003. The
top 10 finalists will be asked to
participate in a cake-off in Atlanta
on Nov. 24, 2003 and each one will
receive a Whirlpool Accubake
range. The contest winner will
also receive $5,000.

Cooking Up Memories With Family Cake Recipes

An unusual family recipe
could “take the cake” in a new
contest.

(NAPSA)—Bosses often get the
short end of the stick when it
comes to receiving positive recog-
nition from their employees. Even
the best bosses rarely receive the
type of recognition their employ-
ees have come to expect for a job
well done. Employees commonly
overlook the point that the profes-
sional feedback chain should not
just run from top to bottom. 

National Boss’s Day provides
employees the opportunity to show
appreciation for their bosses. The
holiday was started in 1958 by
Patricia Bays Haroski, who worked
as a secretary for her father. His
birthday was October 16, so Haroski
chose that date as an official day
for people to honor their bosses. 

How do you show your appreci-
ation in an appropriate way? Some
people may wonder if it is ever proper
to give gifts to a boss. There is no
rule of etiquette that applies to all
workplaces, but it is important to
assess how the gift-giving may be
interpreted by your boss and cowork-
ers. One way to ensure that a Boss’s
Day gift is well received and looked
upon favorably by peers is to join
together with a group of employees
and give the boss something from
the whole office. 

Once you determine how to
give the gift, you must decide
what to give. Here are a few ideas:

• If you know your boss loves
flowers, buy them a subscription
to a flower-of-the-month club and
they’ll receive a special bouquet
once a month. Similar services are
available for books, cookies and
even steaks.

• Infuse your workplace with
humor by giving the boss a funny
book about office life. Dave
Barry’s “Claw Your Way to the
Top: How to Become the Head of a
Major Corporation in Roughly a
Week” comically captures frustra-
tions of the modern workplace. 

• Put together a de-stress kit
your boss can use at the office.
Include squishy stress balls, bend-
able figurines and a little book of
jokes. 

• A gift certificate to your boss’s
favorite clothing store or restau-
rant is sure to please. If you don’t
know which store to buy one from,
the SuperCertificate from Gift
Certificates.com provides perhaps
the most choice of any gift certifi-
cate available. It can be redeemed
at www.GiftCertificates.com for
original gift certificates to hun-
dreds of popular stores, restaurants
and more. They can even be
ordered online at the last minute
and e-mailed to the recipient the
same day.

Showing Your Appreciation: Gift Giving In The Workplace

***
Worry is interest paid on trou-
ble before it falls due.

—William Inge
***

***
Why is it that nobody under-
stands me, and everybody likes
me?

—Albert Einstein
***

***
Self-confidence is the first req-
uisite to great undertakings.

—Samuel Johnson
***

***
Worry often gives a small thing
a big shadow.

—Peb Jackson
***




