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(NAPSA)—Convinced there’s
not enough time for a vacation?
According to recent studies, you're
not alone.

Vacation habits are changing
as Americans log more hours in
the office and watch their big-
ticket spending. As a result, week-
end getaways and last-minute
trips are becoming more popular
as opposed to the traditional long
annual vacation.

According to a recent survey by
discount travel site Hotwire.com,
more than three-quarters of
Americans say they plan to take
at least two weekend getaways
this year, with more than 30 per-
cent opting for four or more long
weekend trips.

At the same time, only 39 per-
cent of Americans say they’ll leave
town for a week or more. As to
why they’re shifting vacation
habits and opting for more fre-
quent, shorter trips, the most pop-
ular answers listed were “saving
money,” and “can’t take time off
work.”

So what's the best way to plan
a weekend getaway that’s relaxing
not only for the body and mind,
but for the wallet as well? Con-
sider the following money-saving
tips:

• Play with your dates. Travel-
ing on a Thursday as opposed to a
Friday can often bring down the
price of an airline ticket or hotel
room. Check several arrival and
departure dates to find the best
price.

• Book a non-holiday weekend.
Traditional travel weekends like
Labor Day or Thanksgiving are

inherently more expensive. Book
the weekend directly before or
after a holiday for the best savings.

• Consider a last-minute
package. Discount travel site
Hotwire.com recently launched
its Weekender vacation package
product, offering deep discounts
on last-minute weekend trips.
Users can compare different
flight time windows and specific
hotels to customize a weekend
getaway. Recent discounts in-
clude a 4-day trip from Washing-
ton, DC to Orlando for just $332
per person, airfare, hotel and
taxes included.

• Schedule in “downtime.”
American travelers tend to pack
so many activities into a short
vacation they actually come home
more tired than relaxed. Give
yourself an entire afternoon to
wander, or a full morning to sleep
in. After all, this is a vacation!

For more money-saving travel
tips and discount deals, visit
www.hotwire.com. 

America’s Vacation Habits Are Changing

Last minute trips are now
more popular as opposed to the
traditional long annual vacation

(NAPSA)—The scents that put
America on the path of its first
female perfumer are now clearly
marked, thanks to one woman’s
dedication in preserving our fra-
grance heritage.

For as long as Lisa Lewis-Man-
rique can remember, Florence
Gunnarson’s Perfumed Bathing

Oils have been a
part of her life.
From an early age,
L e w i s - M a n r i q u e
fondly remembers
her mother scenting
her baths with Flo-
rence’s No. 67 Bath
Oil. “It is the one
true constant in my
life. No matter

where I ventured, Florence’s Bath
Oil was always with me.” 

Born in Chicago, in the early
1900s, Florence Gunnarson spent
much of her life traveling to
exotic places. She collected per-
fume bottles during her travels
and became passionate about
scents. She studied books about
perfume making and ventured to
Grasse, France to learn the intri-
cate skills of the French per-
fumist. Her goal was to create
perfumes that would transport
you to a place she had been—Des-
tination fragrances—the flower
fields of France, the Asian spice
markets, the Scandinavian forest.
Selling initially to her circle of
wealthy friends, word quickly
spread throughout Chicago and
the U.S. about her beautiful per-
fumes and collection of perfumed
bathing oils that were luxurious
alternatives to traditional soap.

A Cult Item
Florence’s Perfumed Bath &

Shower Oils soon became a cult
item, so coveted that up until the
1970s you could only purchase
them if you were privy to her pri-

vate phone number. Celebrities
and socialites, including Zsa Zsa
and Eva Gabor, Betty Ford, Car-
lotta Kirkeby and Dyan Cannon
clamored for her fragrances.

A Treasure Recovered
When Lewis-Manrique acquired

the company, she had no idea of
the treasure she was about to
unearth. “Slowly she began sorting
through box after box of Florence’s
formula’s—No. 67 was not simply a
‘recipe card,’ it was a fully bound
manuscript with over 300 ingredi-
ents—and customer appreciation
letters. She then went to meet Flo-
rence Gunnarson who was 92
years old to hear her amazing
story firsthand. It soon became
apparent that more was here than
Lewis-Manrique ever dreamed.” 

“It started out so innocently,
with my desire just to own the
No. 67 formula. I promised Flo-
rence that I would infuse the
company with the same pride and
passion that she herself did,”
says Lewis-Manrique. 

More information about Gun-
narson’s perfumes, which are avail-
able in specialty stores is available
at www.florencegunnarson.com. 

Remembering Perfume’s Grand Dame 

The story of Florence Gunnar-
son, who created a collection of
perfumed bathing oils, is rich in
history and beautiful scents.Lisa Lewis-

Manrique

(NAPSA)—In the 125-year-plus
history of the Bell Telephone Sys-
tem, no proxy resolution opposed
by company management had ever
been approved by shareholders. In
the annals of most public compa-
nies, few shareholder proposals
are ever considered a serious
threat to management’s iron fist.

But this year, retirees from
Verizon led an investor revolt to
curb bonuses and severance pay
for executives.

“For a little grassroots retiree
organization to defeat the largest
communications company in the
world twice in one year is nothing
short of Herculean,” says C.
William Jones, executive director
of the 95,000-member nonprofit
Association of BellTel Retirees. 

Spurred by a deflated stock
market, boardroom scandals and
disdain with greedy CEOs,
investors have managed to pass a
record number of proxy resolu-
tions this year. More than 125
have been passed, with the total
likely to climb past 150. This is 50
percent more than last year,
which itself was a record. 

The most stunning of victories
in the history of retiree activism
happened when the BellTel
Retirees defeated the company by
a large 59 to 41 percent margin.
More than one billion shareholder
votes demanded shareholder pre-
approval of executive golden para-
chutes that exceed three times the
boss’ regular salary.

Earlier in the year, BellTel
gained its first proxy victory
when Verizon’s board agreed to a

proposal that almost passed in
2002, that halts the company’s
executives from being enriched
by profits from interest and
growth of the retirees’ pension
plan. Retirees had long argued
executives should not personally
benefit by withholding pension
increases out of what is essen-
tially a bank account the com-
pany holds in trust for many of
its 200,000 retirees.

Founded in 1996, BellTel
Retirees became the first grass-
roots retiree organization in the
nation to launch a proxy resolu-
tion campaign against its former
employer and now is the first to
claim victory in a landmark year
for all shareholder advocates. 

To learn more about BellTel
retiree activist campaigns visit
www.belltelretirees.org or call
800-261-9222.

Small Investors, Big Win

In boardroom politics, some-
times the small investors can
make a big difference.

(NAPSA)—If you’ve noticed you
spend less time waiting in line at
stores, it may be because the
places you shop have learned it
can pay to be fast. Studies show
many consumers cite speed of
transaction as a major factor in
shopping satisfaction—and retail-
ers across the country have found
ways to quickly accommodate this
consumer demand.

Analysts say one of the easiest
ways to speed up transactions is
with a high performance wide
area network, or WAN. The net-
works can be used to link multi-
ple stores to each other and to
credit processing agencies. WANs
are considerably faster than reg-
ular dial up services and they can
be secured with new types of
technology.

For instance, the toy retailer
KB Toys linked its 1,300 stores
using a secured WAN from Global
Crossing. Credit authorizations
became three-times faster than
they were and employees can now
be notified about pricing and prod-
uct supply in real time. Global
Crossing also provides KB with a
broad range of solutions, including
Internet connectivity, conferenc-
ing services and long-distance for
its corporate headquarters and
stores across the country. 

But the benefits of WANs
extend beyond increased custo-
mer service. The National Retail
Federation reported retailers
that operate with WANs cut oper-
ating costs in areas ranging from
inventory replenishment, to
attendance tracking, to running
sales promotions. 

Such was the case with KB.
“Our secured, high speed network
has powered our intra-store com-
munications for the past two
years,” says Tom Jeffery, vice presi-
dent of the toy company. “That
includes our holiday season, where
we make 40 percent of our annual
sales in four to five weeks.” 

For more information on WANs,
visit www.globalcrossing.com.

The Fast Way To Speed Transactions

Wide area networks, or WANs,
are being used to increase sales
and speed customer transactions.

Carpet Color Restoration
(NAPSA)—Carpets receive the

greater part of daily household
abuse: pet stains, drink spills,
food stains, soil and much more.
But before you chuck the discol-
ored floor covering, consider a
less-expensive alternative: profes-
sional color restoration.

When a known or unknown
menace causes a stain or discol-
oration that “ruins” perfect carpet
color, the consumer should ulti-
mately turn to a cleaning profes-
sional for help. To ensure profes-
sional carpet restoration, the
Institute of Inspection, Cleaning
and Restoration Certification
(IICRC) recommends hiring only
certified professional carpet clean-
ing and restoration specialists.

Since the average “life” of a
carpet is roughly 12 years, there’s
bound to be some damage along
the way. However, with the help of
trained professionals, your aging
carpet can gain an extended life.

To locate a carpet color correc-
tion specialist who is trained and
certified by the IICRC, call (800)
835-4624 or visit www.iicrc.org.

Rather than replacing carpet,
it’s possible to restore the color—
and its beautiful appearance.

***
Getting along with others is the
essence of getting ahead, suc-
cess being linked with cooper-
ation.

—William Feather
***

***
Common sense and good nature
will do a lot to make the pil-
grimage of life not too difficult.

—Somerset Maugham
***

***
It is evident that many great
and useful objects can be
obtained in this world only by
cooperation.

—Thomas B. Macaulay
***




