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(NAPSA)—You want a comfort-
able home and peace of mind for
your family, but what about your
home’s indoor air?

A study by the U.S. Environ-
mental Protection Agency (EPA)
found that indoor air can actually
be more polluted than the air out-
doors. Considering that most
Americans spend up to 90 percent
of each day indoors—more than
half of that time at home—you
may be experiencing indoor air
pollution without even knowing it.

Today, homes are sealed more
tightly to conserve energy. Unfor-
tunately, this seals in mold,
pollen, bacteria and other pollu-
tants. Since the EPA ranks indoor
air pollution among the top five
environmental risks to public
health, many homeowners are
concerned.

Ventilation systems, air treat-
ment systems, air cleaners and
even humidifiers can help improve
air quality for a total comfort solu-
tion. Each offers a distinct method
to help families breathe a little
easier:

• Ventilation systems replace a
portion of stale indoor air with
fresh outdoor air, reducing energy
loss in the process. Air exchangers
from York® Heating and Cooling,
for instance, let users manually or
automatically adjust the fresh air
flow. The units retain energy used
to heat or cool the home, saving the
homeowner money on utility bills.

• Ultraviolet air treatment
systems are designed to prevent
mold spore growth on air condi-

tioning coils. This technology,
used for decades in water treat-
ment, helps reduce allergic reac-
tions to mold while enhancing
overall air quality.

• Air cleaners offer an effective
way to remove up to 94 percent of
the particles—dust, pollens, pet
dander, plant spores, fungi, bacte-
ria, tobacco smoke, etc.—from the
air that passes through the home.
York offers both electronic and
media air cleaners.

• Whole-house humidifiers
replenish the much-needed mois-
ture in the air inside the home.
This is important because warm,
dry air absorbs moisture from
everything around it, and breath-
ing this air can be difficult.

For more information on the
technology of improving indoor air
quality, visit www.yorkupg.com or
call 1-800-910-YORK.

Total Comfort: Improving Indoor Air Quality

Technology offers a number of
ways to improve indoor air qual-
ity, making it easier to breathe.

Size Does Matter
(NAPSA)—Some times, less is

more. Portable digital media, such
as MP3 players and digital cam-
eras, are getting smaller in rough
proportion to how much memory
they can store.

The technology is called “flash
memory,” which uses Electrically
Erasable Programmable Read-

Only Memory chips. The chips are
relatively inexpensive, contain
room for several megabytes’ worth
of storage and are good for record-
ing and playing back reasonably
small packets of data.

To learn more, visit the Con-
sumer Electronics Association
Web site at www.CE.org.

Digital cameras, MP3 players
and PDAs are getting smaller while
their storage capacity  grows.

(NAPSA)—Actually, a mom said
it. The first Father’s Day was cele-
brated on June 19, 1910, just a
year after the first Mother’s Day. It
came about mainly from the efforts
of Sonora Louis Smart Dodd of
Spokane, Wash., who sought a spe-
cial way to honor fathers (in partic-
ular her own.) In 1924 President
Calvin Coolidge proclaimed the
third Sunday in June as Father’s
Day and in 1972 Richard M. Nixon
made it an official event. Over the
years since, a ton of shirts, ties,
electric razors and—for very spe-
cial dads—barbecue grills have
been given as gifts to commemo-
rate the occasion.

Boys & Grills Cooking Out
Although current research

shows that women take a very
active role in backyard barbecu-
ing, it remains “a guy thing” in
the minds of many. And, although
barbecuing is more and more a
year-round activity, holidays are
big occasions for outdoor cooking.
Father’s Day sees more than 40
percent of U.S. grill owners firing
up for dad’s special dinner. 

More than 15 million new grills
were shipped in 2002; two-thirds of
them being convenient, easy-to-use
gas appliances. One thing research
has shown that women do not love
about gas grilling is the lighting
process. Fiesta Gas Grills has taken
care of that with its new Auto-Ignite
ignition system, that lights the grill
as surely and easily as the kitchen
stove. You simply turn one knob to
produce instant heat. 

Value Is Also a Guy Thing
Dads are smart when it comes

to demanding value in important
purchases, and there is a grill to
fit every budget. More than 80
percent of the grills sold in the
U.S. are priced under $300, so
the idea is to find the best quality
and performance for the money.
Fiesta provides affordable quality
and convenience—large cooking
surfaces, Auto-Ignite ignition,
Ready Set Grill no-tools assem-
bly, side burners, warming racks
and one of the most efficient,
even-burning cooking systems on
the market.

Father’s Day, Any Day
Although the traditional barbe-

cue “season” has given way to a
mindset of “barbecue time is any
time,” “occasion” barbecuing is still
a very big thing with the outdoor
cooking set. July 4th and Memor-
ial Day lead the way, but Labor
Day, Father’s Day and Super Bowl
Sunday are not far behind.

Who Said Every Dad Should Have His Day?

(NAPSA)—An American Council
for Headache Education (ACHE)
study of female migraine and severe
headache sufferers found the daily
activities and responsibilities of
nearly all migraine sufferers (95 per-
cent) are affected by headaches,
though most (79 percent) report sat-
isfaction with their current migraine
medications. 

Migraine is a chronic medical
condition affecting approximately
28 million Americans. Roughly
three out of four migraine suffer-
ers are women. Attacks are char-
acterized by severe unilateral
head pain lasting between four
and 72 hours and are often
accompanied by nausea, vomiting
and sensitivity to light and/or
sound.

“Unsupervised and overuse of
OTC medications can increase the
risk for treatment complications
such as rebound headaches, when
headaches return more aggres-
sively and frequently,” said Fred
Sheftell, M.D., Director, New Eng-
land Center for Headache, and
President, ACHE. “Because there
are such a wide range of migraine-
specific medications currently
available for sufferers, women
should talk with their healthcare
provider to devise a strategy to best
alleviate symptoms and achieve
true treatment satisfaction.”

The majority of respondents
(65 percent) have been diagnosed
by a physician as having migraine

(with the remaining having self-
diagnosed), but 48 percent use
over-the-counter (OTC) medica-
tion versus only 34 percent using
prescription medications. 

The survey also found:
• Sixty-two percent of mi-

graineurs deem fast pain relief
within 15 to 30 minutes as the
most important characteristic in
selecting a migraine or severe
headache medicine.

• Almost one in three sufferers
report that their headaches inter-
fere with their daily life, and the
majority (70 percent) experience
interference at least occasionally. 

• Over an average three-month
period, migraine sufferers miss
approximately nine days of work
or school, engaging in social or
leisure activities, or performing
household chores. During the
same time period, sufferers’ pro-
ductivity is cut at least in half for
an average of eight days.

The study was supported by an
unrestricted educational grant from
AstraZeneca. More information is
available at www.achenet.org and
www.astrazeneca-us.com.

Assessing Migraine Medication Satisfaction Levels

Ninety-five percent of migraine
sufferers surveyed experience
dysfunction or lost productivity
as a result of their headaches,
t h o u g h  7 9  p e rc e n t  r e p o r t
satisfaction with their current
migraine medications.

(NAPSA)—It’s not just black
leather and vinyl any more.

Modern executives have to con-
vey authority and expertise.
That’s how you impress customers
and potential customers and let
them know you know what’s going
on. At the same time, you need
your accessories to reflect your
eye for quality and fine things.

To help, a new line of holders
and cases is breaking away from
the pack with style and com-
pelling design. 

Sophisticated yet functional,
these accessories are a distinctive
way to enhance your professional
image.

This line created by A. T.
Cross, includes unique profes-
sional accessories such as PDA
cases, pen and business card
cases, pad portfolios, day plan-
ners and stationery sets. Their
fluid lines can represent your
essential nature: on the move
and on the way up. 

The polished chrome or alu-
minum with glossy black accents,
with a dense, tightly woven,
durable black microfiber cover,
stands out as a distinctive style
that sets you apart.

Additional items include key
rings, letter openers and money
clips with the same silver and
black theme—elegant, sleek,
innovative and functional. Many
say nothing surpasses these

accessories for function, design
and style.

Sat in - f in i shed  a luminum
accents each item in a sleek, ele-
gant shape, and the anodized sur-
faces can be laser and color
engraved. As with the company’s
pens, these accessories from A.T.
Cross make great corporate gifts.
Inner liners and integrated hinges
make opening and closing easy
and reliable while providing rigid-
ity and strength.

All items are packaged in tex-
tured velvet pouches in elegant
silver and black boxes and come
with a one-year warranty on
materials and workmanship.

For more information, to order,
or to inquire about corporate gift
programs, go to www.cross.com.

Elegance You Can Carry With You

Stylish accessorization can
create an image that is likely to
impress.

***
The chiefest action for a man of
spirit is never to be out of
action; the soul was never put
into the body to stand still.

—John Webster
***

***
One pleasure attached to grow-
ing older is that many things
seem to be growing younger;
growing fresher and more lively
than we once supposed them to
be.

—G.K. Chesterton
***

***
It is the height of absurdity to
sow little but weeds in the first
half of one’s lifetime and expect
to harvest a valuable crop in the
second half.

—Percy H. Johnston
***




