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(NAPSA)—From the Segway
scooter to the new self check-in
computer displays at the airport,
technology is making everything
easier. Even furniture shopping
requires less time and energy
thanks to interactive Web sites
that put information and inspira-
tion at your fingertips.  

In today’s hectic world, very few
people have time to search out the
perfect designs for their homes—
yet some “home” work still needs to
be done. Furniture manufacturers
have made the homework process
easier and more convenient with
Web sites that can help you quickly
click through the latest styles, fab-
rics and colors available in a mat-
ter of minutes.  

“The Internet is a great re-
source for anyone seeking infor-
mation or inspiration when shop-
ping for furniture,” said Stephanie
DiMarzio, product manager of
major upholstery for La-Z-Boy.
“Consumers can find lots of deco-
rating tips and ideas, and even
view furniture in different fabrics
so that they have a solid idea of
what they want before ever enter-
ing a store.”

Her company recently renovated
its Web site (www.lazboy.com),
which now not only offers a full
design center with decorating tips
from design experts, but also fea-
tures photo-realistic images of
every furniture style the company
makes. The site allows visitors to
mix and match fabrics and frames
and even e-mail their custom cre-
ations to friends and family.

For those who have a hard time
visualizing how new furnishings
will  look in their homes,
lazboy.com also offers two-dimen-
sional room-planning technology
that lets visitors create and view
their own room layouts on the
computer screen.            

To make each shopper’s experi-
ence unique, lazboy.com offers site
customization based on consumer
preferences. The site will remem-
ber selected styles from previous
visits, making the information
displayed relevant to each individ-
ual visitor.

“Our goal is to provide con-
sumers with the tools and informa-
tion they need to make confident
purchasing decisions,” said Doug

Collier, vice president of marketing
for La-Z-Boy.  “Lazboy.com presents
this information in a personalized
way, allowing consumers to do
much of their shopping from the
convenience and comfort of their
own homes.”

Surfing the Web is a quick and
affordable way to get professional
advice on the latest styles and
trends in home furnishings. Addi-
tionally, you can save yourself the
time and hassle of endless trips to
furniture stores. That alone makes
a little homework worthwhile.

For more information about
decorating and home furnishings,
visit the La-Z-Boy Web site at
www.lazboy.com or call 1-800
MAKE A HOME.

Let Your Mouse Do The Shopping (NAPSA)—There may be some
surprising news for families look-
ing to hit the road without break-
ing the bank: Las Vegas can be
one of the cheaper vacation desti-
nations out there.

That’s because Las Vegas
hotels and airlines offer great
deals to attract visitors—and
some of the best sights to see in
the desert city are free. Here’s the
Travelers Advantage list of 10
memorable—and free—things to
do in Vegas:

1. Start with The Battle of Buc-
caneer Bay at Treasure Island.
See live “pirates” fighting the
“British” to the brink in a one-of-
a-kind pyrotechnic sea battle. 

2. At Bellagio, more than a
thousand fountains dance in front
of the hotel. This spectacular dis-
play spans more than 1,000 feet
with water soaring as high as 240
feet—all choreographed to music. 

3. Head downtown and visit the
Fremont Street Experience.
Opened to pedestrian-only traffic
in 1995, Fremont Street offers
nightly light shows featuring a
canopy of 2.1 million lights and
540,000 watts of sound and music. 

4. Run away with the circus. The
world’s largest permanent circus is
at Circus Circus. It gives visitors
the chance to see all the excitement
and action of the circus as never
before.  

5. Caesar’s Palace has the ever-
popular Fall of Atlantis, one of the
best-attended shows in Las Vegas.
As the “children of Atlantis” fight
for control of Atlantis, the anima-
tronic figures come to life in this
dazzling, high-tech production. Also
at Caesar’s, the Festival Fountain
Show features an animatronic dis-
cussion between Bacchus, Venus,
Apollo and Pluto.

6. The Mirage and the Volcano.
Beginning at dusk, the volcano
erupts every 15 minutes until
midnight. Be sure to arrive at

least 10 minutes early—this show
is very popular with the crowd.

7. Cruise the Strip and see a free
light show created by more than
15,000 miles of neon tubing and
attention-getting architecture. 

8. Visit the open-air home of
Siegfried & Roy’s rare and exotic
Royal White Tigers. When not
appearing in the show or in the
Habitat, the Royal White Tigers
enjoy their own spacious living
environment and periodic excur-
sions into the countryside.

9. Visit M&M’s World, a four-
story interactive shopping and
retail complex that features your
favorite candies, characters and
merchandise available in one
superstore. 

10. People watch. There’s an
amazing array of people—from
folks in tuxedos out on the town to
families enjoying the sights—who
visit the many casinos and attrac-
tions in this fabulous desert city.

For more information or to
become a member of Travelers
Advantage, visit www.travelersad
vantage.com. 

Finding Free Family Fun

There are a number of free
attractions that draw families to
Las Vegas every year.

Members of Travelers Advantage (www.travelersadvantage.com or 1-
800-458-1028) can save money on air travel, cruises, car rental and
hotel accommodations, as well as earn five percent cash back on eligi-
ble travel booked through the service. A three-month trial Travelers
Advantage membership can be enjoyed for only $1. The trial member-
ship can be canceled at any time during the three-month trial period by
calling toll free and owing nothing further. Unless the member calls to
cancel, the membership will be extended automatically for an entire
year at the $79.99 annual fee and automatically renewed annually
upon expiration at the then-current annual fee, billed to a credit card
account, without the member having to do anything further. Addition-
ally, members may call toll free to cancel at any time and receive a pro-
rata refund of their current membership fee. Travelers Advantage is
offered by Trilegiant Corporation, a leader in the membership services
and loyalty businesses.

(NAPSA)—Keiko, the world’s
most famous killer whale and star
of Free Willy, the beloved feature
film that celebrates its 10th
anniversary this year, has been
making a splash lately in the
news. Keiko recently returned to
his home waters in the North
Atlantic, off the coast of Iceland,
and then swam to the waters of
Norway. Since his homecoming,
Keiko has enjoyed calm, clean
water and a deep bay that pro-
tects him from severe weather
and allows him to interact with
other whales. As whale expert and
Director of the Free Willy/Keiko
Foundation, Dave Phillips said,
“Keiko is learning to be a wild
whale again.”  

The push to bring Keiko home
was inspired by the messages of
freedom in Free Willy. The family
favorite teaches valuable life
lessons such as the beauty of
friendship and, as in the case of
Keiko, the importance of helping
others—all while educating kids
about whales.  

Have a whale of a good time by
learning these fun facts about
killer whales:

• It may seem fishy, but the
killer whale is actually a mam-
mal. Killer whales breathe air, are
warm-blooded and their babies
are born tail-first.

• The killer whale is the
largest member of the dolphin
family. Whales and dolphins are
from the order “Cetacea,” a term
that means they never leave the
water.

• The killer whale is scientifi-
cally classified as Orcinus Orca,
commonly referred to as “Orcas.”

• Killer whales are social ani-
mals that live in family groups
called pods. 

Each pod has its own distinctive
dialect through which members of
the same pod can recognize each
other.

• Orcas can be found in all
oceans of the world, but they pre-
fer coastal waters and cooler
regions.

• Orcas are toothed whales
and use their sharp teeth to catch
prey.

• Its common name, the killer
whale, was derived from Orcas
being one of the top predators in
the sea.

• Killer whales eat all types of
sea creatures. Sometimes, they
even eat whales bigger than
themselves!

• Orcas have no natural preda-
tors and can live for about 50-80
years.

To learn more about killer
whales, check out Keiko in the
starring roles that led to his free-
dom in Free Willy, Free Willy 2:
The Adventure Home and Free
Willy 3: The Rescue. Capture more
about the Free Willy 10th Anniver-
sary Special Edition by visiting
www.whvdirect.com.

Get To Know A Beautiful Beast

Keiko, star of Free Willy, made
a big splash for killer whales with
his newfound freedom.

(NAPSA)—While it was never
intended for extreme off-road dri-
ving, the Volvo XC90 combines
electronically controlled all-wheel
drive and enough ground clear-
ance to keep moving safely when
road surfaces get rough.

“It can be challenging for fami-
lies to find the time to get
together, so it’s important to
make the most of the time we do
have with one another,” said Jen-
nifer Crichton, renowned family
expert and author of Family
Reunion: Everything You Need to
Know to Plan Unforgettable Get-
Togethers. “Planning activities
that the entire family can enjoy
helps bring us closer together,
provides instant fun and leaves
us with lasting memories.” One
thing you can do together is cre-
ate a photo family tree with the
Polaroid i-Zone.

Claus.com at www.claus.com.
Wise Giving Alliance at www.give.org. 
NASA at http://earthobservatory.nasa.gov.
“For Dummies” books at www.dummies.com. 
USEC Inc. at www.usec.com.
Century 21 Real Estate Corporation at www.Century21.com.
The Nikon® Coolpix 2500 at  www.nikoncoolpix.com.
Equal Justice Works at www.equaljusticeworks.org.
Sally Beauty Supply at www.sallybeauty.com.
Roman Decorating Products at www.RomanDecoratingProducts.com.
The Gates Millennium Scholars program at www.gmsp.com.
Wayne-Dalton at www.garagedoorsafety.com.
Polaroid Education Program at www.polaroid.com/education.
World Almanac Monthly Newsletter at www.worldalmanac.com.
For information about Cipro, go to www.CiproUSA.com.
Siemens at www.siemens-hearing.com.
Cream of Wheat at www.creamofwheat.com.
Psoria-SenseSM at www.psoria-sense.com.
Interim HealthCare at www.interimhealthcare.com. 
Medicare at www.medicare.gov.
Get Tough on Angina at www.LifeHeart.com. 
Crest Spin-Brush at  www.crest.com.

Check Out
These Web Sites:




