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( N A S PA ) — W i t h  l e s s o n s
learned from the Gulf War, Soma-
lia and the recent war in Central
Asia, the U.S. Army is challenging
soldiers to excel as part of a faster,
more effective fighting force built
on the strengths of superior train-
ing, technology and information
networks. This evolution is a key-
stone of the Army’s Transforma-
tion plan, an Army-wide focus on
how it responds to any threat,
anywhere in the world, with speed
and stealth. 

Transformation centers on
preparing the Army to challenge
and defeat the new face of war-
fare, which is increasingly found
in small regional conflicts instead
of the traditional Cold War style
battlefields. Developing new kinds
of soldier skills is the key element
to the success of this plan.

The central focus of Transforma-
tion is the training and preparation
of the Army’s soldiers to ensure
they are the best-equipped and
trained Army in the world. The
Army’s Transformation strengthens
this focus on soldiers by continually
investing in new technologies,
strategies and training. 

A critical capability of Trans-
formation will be the deployment
of a combat brigade in 96 hours, a
combat division within 120 hours
and five divisions within 30 days.
This quick response time will
allow the Army to prevent the
escalation of regional skirmishes
into full-scale wars. 

The primary physical aspect of
Transformation is the introduction
of advanced equipment.  Phase One
includes the introduction of the
Stryker, a light-armored vehicle
that rolls upon eight technologi-
cally advanced wheels. With 10 dif-
ferent types of Strykers designed
for various missions, Strykers pos-
sess ultramodern technology with
lighter armor, advanced thermal
tracking and protection against
unconventional warfare.

“The Stryker is the new vehicle
that we’re fielding,” said Spc.
Michael Minutaglio, a vehicle
commander based at Fort Lewis,

Wash. “Their mobility and tech-
nology really helps us get the
infantry into the hot spots quickly
and safely. It will be a tremendous
asset to have in battle.”

A secondary feature of Transfor-
mation is enhanced tactical inte-
gration among Army units, both on
the ground and in the air. Battle-
p r o v e n  h e l i c o p t e r s  s u c h  a s
Apaches, Black Hawks and Chi-
nooks provide vital support to
troops, vehicles and long-range
missile systems. As Transformation
unfolds, soldiers will increasingly
utilize satellite intelligence, robotic
weapons and aerial drones.

“Aviation’s main role is
infantry support, providing air
and fire support for their ground
operations,” said Chief Warrant
Officer Lisa Jewett, an Apache co-
pilot based at Fort Hood, Texas.
“However, we understand that it’s
critical for us to work as one team
to achieve the mission objective.”

In addition to the Army’s focus
on tactical Transformation, they
have also addressed other 21st
century demands in terms of sol-
dier care and environmental
resources. For example, the Army
Medical Department (AMEDD)
developed the 91W combat medic
Military Occupational Specialty,
a.k.a. the 91 Whiskey, to operate
as a key part of small, mobile
medical detachments, able to pro-
vide state-of-the-art medical treat-
ment in any battle environment
with precision and care. These
new medics combine the skills and
training of licensed practical
nurses and combat medics. As
some of AMEDD’s core medical
assets, 91Ws possess the medical
skills to care for today’s 21st cen-
tury soldier. 

Likewise, in the environmental
world, the Army is forwarding

advancements in areas such as
solar and geothermal energy
sources, “green” bullets and alter-
natively-fueled vehicles. These
advancements in environmental
research allow the Army to be bet-
ter prepared when it deploys
throughout the world on various
missions, whether adapting vehi-
cles and soldiers to a foreign ter-
rain or building Army bases on
unfamiliar lands.  

With these advancements in
training and technology, the Army
continues to establish itself as the
preeminent military force in the
world, able to combat enemies
anywhere with measured success
and resolve. This ability is built
upon the strength of the soldiers
within the units and the nation
behind them.

“Given the world climate these
days, I think that my pride for the
Army and America has increased
because I now know that I joined
for a reason,” Jewett said.  “And if
called upon, I will gladly do my
job to protect America.”

For more information about
career opportunities in the U.S.
Army, visit the Web site at
http://goarmy.com.

U.S. Army Transformation:Troops Using High-Tech Equipment,
Training to Meet New Face of War

Quick facts about U.S. Army Transformation
• A 20-year Army vision, led by the Secretary of 
the Army and the Chief of Staff of the Army, 
designed to better meet the demands of 21st 
century warfare.

• Can have a combat brigade anywhere in the 
world within 96 hours and a combat division within 
120 hours.

• There are 10 different types of Strykers, with 
uses including engineering, medical evacuation 
and troop transport.

• Interim Brigade Combat Teams (IBCT), the 
Transformation Army units, based at Fort Lewis, 
were the first to begin the Transformation process 
in 1999.

• Other IBCTs in Alaska, Louisiana, Hawaii and 
Pennsylvania will soon begin Transformation.

• Additional Information on Transformation can be 
found at 
http://www.army.mil/vision/Transformationinfo.htm.

(NASPA)—You may be happy
to learn that there are several
ways to revive and beautify a
“sad” or ugly sofa.

Slipcover maker Sure Fit, Inc.,
which holds a yearly “Ugly Couch
Contest,” offers these tips for
making over old, worn or outdated
furniture.

1. Holes and rips? Duct tape is
a wonder drug for torn upholstery.
Simply tape over holes and rips,
making sure they’re totally cov-
ered. Then slipcover. With slipcov-
ers priced from $30 to $200
(depending on size and fabric), the
lifetime of battered upholstery can
be extended several years.

2. Mushy cushions? If cushion
upholstery is zipped in place,
remove the old foam and replace,
or add stuffing in the form or rags
or discarded clothes. Zip up the
now firmer cushions and slipcover
furniture for a brand new look.

3. Sagging springs? Have ply-
wood cut to the size of the seat and
lay it under cushions. This should
add firmness and extend the life of
the piece. Add a few colorful throw
pillows for a fresh touch.

4. Stains on upholstery? These
are very hard to remove without
leaving rings where liquid
remover has been applied. Cover

the whole piece with a stylish,
one-piece slipcover that’s inexpen-
sive, easy to apply and stays in
place with strategic elastic.

5. “Pet” peeves? Slipcover a
favorite chair or sofa with a wash-
able slipcover and don’t sweat the
flying fur. Try denim, one of the
most durable fabrics on the market.

6. Furniture with wooden or
skinny arms can be a problem
when it comes to recovering. Pur-
chase inexpensive polyester batting
from a crafts store and wrap each
arm, securing batting with string
or strong tape. It should not be visi-
ble after the slipcover is in place.

Sure Fit, Inc. is America’s
largest slipcover manufacturer.
For more information about furni-
ture covers or a free slipcover cat-
alog, call 1-888-SUREFIT (1-888-
787-3348) or visit www.sure
fit.com. 

Next year’s Ugly Couch Con-
test will take place between July 1
and Aug. 15. Contest details and
past winners may be found at the
site. Also available on the site is a
free decorating book with ideas
from do-it-yourself decorators and
free design advice from certified
interior designer Betsy Gates
Moore ASID (American Society of
Interior Designers).

Six Tips For Furniture Makovers

Slipcovers can’t help Tim Finn, winner of the Ugly Couch Contest,
shown on Live with Regis and Kelly.

(NASPA)—A new kind of food
chain is helping feed thousands of
people in Afghanistan—and fos-
tering improved U.S. relations in
the war-torn region. The chain is
a cooperative program linking
American farmers, charity and
business together in a massive
food-relief effort. Once in
Afghanistan, the international
relief organization CARE delivers
the food to Kabul and distributes
it. The company Deutsche Post
World Net coordinates the opera-
tion with its logistics Business
Unit, Danzas. To learn more, visit
www.us.danzas.com or www.
care.org.

Although the primary reason
for buying a home is almost
always personal enjoyment, the
acquisition of a luxury home or
property also opens a door to an
investment return, all the more
reason to work with a real estate
professional specializing in luxury
homes. Real estate firms that sell
luxury homes, such as franchised
members of the CENTURY 21® Fine
Homes & Estates brand exten-
sion, know that expectations of
affluent consumers can vary con-
siderably from other consumers
and are ready to meet those
unique needs. CENTURY 21 Real
Estate Corporation offers System
agents training and certification
courses that teach them how to

use the System’s worldwide net-
work of more than 100,000 real
estate professionals to a client’s
advantage. For more information
about buying and selling luxury
homes, visit www.Century21.
com/luxuryhomes. 

One of the most effective ways
small businesses can generate
professional-quality materials is
through a flexible, easy-to-use
desktop publishing program. For
example, Microsoft Publisher
2002, offers an efficient way to
create high-quality materials
such as newsletters, postcards,
brochures, flyers, business cards
and Web sites without the
expense and learning curve of
programs created for professional
designers. More information on
Microsoft Publisher is available at
www.microsoft.com/publisher.

T-Fal at www.t-fal.com.
StudyWorks Mathematics Deluxe and StudyWorks Math Success at
www.mathsoft.com/webstore.
Dr. Judy Kuriansky at www.matureamerica.org/just_for_women/.
Lexmark™ PrinTrio™ at www.lexmark.com.
Nestlé® Nesquik® at www.Nesquik.com.
MetLife Auto & Home at www.metlife.com.
The Car Care Council at www.carcarecouncil.org.
The Postal Inspection Service at www.usps.com/postalinspectors.
Siemens Medical Solutions at www.SiemensMedical.com.
Shriners International Headquarters at www.shrinershq.org. 
National Pork Board at www.otherwhitemeat.com.
Kraft at www.kraftfoods.com. 
The Pharmaceutical Research and Manufacturers of America at
www.phrma.org.
Eldercare Locator at www.eldercare.gov. 
The National Association of Area Agencies on Aging at www.n4a.org.

Check Out
These Web Sites:

***
The next best thing to knowing something is knowing where to
find it. 

—Samuel Johnson
***

***
Wherever public spirit prevails,
liberty is secure.

—Noah Webster
***

***
Committee—a group of men
who keep minutes and waste
hours.

—Milton Berle
***

***
No matter how thin you slice it,
it’s still a lot of baloney. 

—Alfred E. Smith
***




