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(NAPSA)—For years, Actress
Debbie Reynolds suffered with the
symptoms of overactive bladder,
too embarrassed to seek help.  

Now, Reynolds—best known for
her starring role in the classic
films Singin’ in the Rain and The
Unsinkable Molly Brown—is help-
ing to raise awareness of overac-
tive bladder through “Standing
Ovations,” a consumer education
campaign.

Reynolds shares her own expe-
rience of living with overactive
bladder to help shed the embar-
rassment associated with the con-
dition and encourage others who
suffer to seek the proper diagnosis
and treatment.

“I encourage anyone who thinks
they may have overactive bladder
to talk to their doctor because
treatment is available. People
shouldn’t be embarrassed to speak
up, I want them to feel empowered
to seek help,” said Reynolds.

More than 17 million Ameri-
cans suffer from overactive blad-
der (one in 11 adults.) The condi-
tion is characterized by urinary
frequency, urgency and urinary
urge incontinence—the involun-
tary loss of urine. Symptoms may
include a strong, sudden urge to
urinate; urinating more than
eight times over a 24-hour period
(including waking up to urinate
two or more times a night); or
wetting accidents.  

Many assume overactive blad-
der is a natural part of aging, so
they continue to suffer in silence
rather than seek diagnosis and
treatment.  

“A common misperception
about overactive bladder is that
it only affects the elderly,” said
Lauri Romanzi, M.D., clinical
assistant professor, Obstetrics
and Gynecology, Weill Medical
College of Cornell University,
New York. “In fact, overactive
bladder affects men and women
of all ages. Most importantly, it is
a medical condition that can be
effectively treated.”

Embarrassment is a common
barrier to treatment, causing peo-
ple suffering with symptoms of
overactive bladder to withdraw
from family, friends and social
interaction. Additionally, sufferers
may develop coping mechanisms
instead of seeking treatment.

“Before receiving treatment, I
scheduled my life around my over-

active bladder. As a busy per-
former, it really slowed me down.
Still, I was embarrassed to speak
up, so over time I developed ways
to cope, like avoiding long car
trips, and making sure I knew
where the nearest ladies room
was located,” said Reynolds.

“Early recognition and treat-
ment of overactive bladder is the
key to effectively managing the
condition,” said Romanzi.

Treatment for overactive blad-
der includes prescription medica-
tions like DETROL® LA (toltero-
dine tartrate extended release
capsules), which work to help con-
trol involuntary contractions of the
bladder muscle, the cause of those
strong, sudden urges. 

Drug therapy is often coupled
with behavioral techniques and
bladder training, which together
help patients regain control over
their bladder.

Today, with treatment, Reynolds
continues to entertain audiences
across the country. In addition to
performing live on-stage 40 weeks
per year, Reynolds has appeared on
the NBC sitcom Will & Grace. 

She also spends time collecting
costumes, props and other
mementos for her Hollywood
Motion Picture and Television
Museum in Los Angeles, expected
to open in 2003.  

To obtain additional informa-
tion on “Standing Ovations,”
including a brochure and symp-
tom checklist, call toll-free 1-866-
338-7651. To learn more about
overactive bladder, visit www.over
activebladder.com.

Debbie Reynolds Raises Awareness Of Medical Condition Affecting Millions

Debbie Reynolds is earning
standing ovations for her work
highlighting a common but
embarrassing medical condition.

(NAPSA)—Early results from a
five-year study seem to indicate
an ability for children and teens to
withstand painful medical proce-
dures better while they watch
classic and contemporary televi-
sion comedy shows.

Margaret Stuber, M.D., a
researcher with UCLA’s Jonsson
Comprehensive Cancer Center
and Mattel UCLA Children’s Hos-
pital, and her colleagues, are test-
ing how laughter can improve im-
mune function, reduce pain and
ease children through the trauma
of medical procedures such as
injections and bone marrow aspi-
rations, and minimize the trau-
matic effects that the children
experience.

The program, the brainchild of
former TV executive Sherry
Dunay Hilber, is a unique collab-
oration between the entertain-
ment industry, pediatrics, and
psychiatry.

“Laughter seems to induce a
relaxation response in the part of
the nervous system that controls
involuntary functions of the body,”
says Dr. Stuber. “In the future,
watching humorous videos could
become a standard component of
some medical procedures.” 

Rx Laughter is looking at
laughter in medicine in several
different ways, including how
amused children are, how much
they laugh, and their physiologi-
cal and psychological responses to
laughter. 

At a recent briefing before the
American Medical Association on
pain management, Dr. Stuber dis-
cussed the relationships between
humor, laughter, pain perception,
and pain tolerance as seen in an
initial study group of children.

Rx Laughter is now working
on an application of this work.
The group is setting up a system
for children in medical isolation
to communicate with each other
while watching funny videos.
“The potential benefit is not only
from having the children laugh-

ing, but in being able to laugh
together,” says Dr. Stuber, who
recommends that parents try to
learn from their child’s innate
coping skills. “Try to laugh with
your child,” she offers. “It will
make both of you feel better.” 

Dr. Stuber has received a grant
from Comedy Central to support
the pilot phase of her work with
Rx Laughter. The network’s cam-
paign has also created grassroots
programs with children’s hospitals
and the Big Apple Circus Clown
Care unit.

Comedy Central, which reaches
80 million cable and satellite
homes, offers a diverse range of
comedy programming including the
flagship satire, “The Daily Show
with Jon Stewart,” exclusive
movies such as “Man on the Moon”
(an Andy Kaufman profile) and a
host of high-profile comedians such
as Drew Cary, Kevin James and
Martin Short.

For more information about Rx
Laughter, go to www.rxlaughter.
org. To find out about adding Com-
edy Central to your local cable sys-
tem, go to www.comedycentral.com
and click on “Get Comedy Central.”

Laughter Is Good Medicine For Kids

It appears that laughter can
help sick children cope better
with medical procedures, accord-
ing to a recent UCLA preliminary
study.

by Bo Andersen
President, The Video Software

Dealers Association
(NAPSA)—To educate parents

about the rating systems for movies
and video games and let them know
that video stores are committed to
helping parents control their chil-
dren’s access to movies and video
games the parents deem inappro-
priate for them, the Video Software
Dealers Association’s (VSDA)
kicked off a special initiative for rat-
ings awareness in June. The organi-
zation is encouraging parents to
visit the video stores where they are
members and update the restric-
tions they have placed on their chil-
dren’s ability to rent and buy videos
and video games.

Throughout the summer, chil-
dren will be visiting their neigh-
borhood video stores to rent the
latest hit movies and video games.
As family-friendly businesses,
video stores want to make sure
children receive the kind of enter-
tainment their parents want them
to have. So this is an excellent
time for parents to make sure that
their video stores are aware of the
restrictions they want in place for
their children.

As a first step, VSDA encour-
ages parents to learn about the
motion picture and video game
ratings systems. These rating sys-

tems evaluate the content of
movies and video games and
advise consumers about material
in them that parents might find
inappropriate for their children,
such as coarse language, nudity,
violence and drug use. The rating
and labeling systems are guides
and warnings for parents and are
not intended to provide definitive
value judgments on the products,
nor do they have the force of law.
Details of the rating systems can
be found on the Internet at
www.parentalguide.org or by
phone at 1-800-771-3772 (video
games only).

Most video stores have programs
that allow parents to limit the
videos and video games their chil-
dren can rent and buy. The restric-

tions are usually based on industry
ratings of the movies and video
games. Most video stores will not
rent a movie rated “R” (for
“Restricted”) or a video game rated
“M” (for “Mature”) to anyone under
17 without a parent’s permission.

Parents should take a few
moments the next time they are
in their video store to review the
restrictions they have placed on
their children’s access to movies
and video games. If there are no
restrictions in place, and you
wish to have some, or if the
restrictions are out-of-date, now
is a good time to inform the video
store of your wishes.

If your store doesn’t have a rat-
ings enforcement policy, we urge
you to tell the manager that you
would appreciate it if they would
adopt one. Through its Pledge To
Parents program, VSDA provides
materials and guidance to video
stores to assist them in establish-
ing and implementing ratings edu-
cation and enforcement programs.

• Crossan “Bo” Andersen has
been president of the Video Soft-
ware Dealers Association since
1999. Previously, he was a legal
director for the Motion Picture
Association of America and an
Assistant United States Attorney
and a trial attorney with the U.S.
Department of Justice.

Video Stores Help Parents With Ratings

Established in 1981, the VSDA is a not-for-profit international trade association representing over 1,700 com-
panies. Members include video and video game retailers, home video divisions of major and independent motion
picture studios and other related businesses. The Association represents the legislative interests of its members
and publishes weekly VHS, DVD and video game rental revenue and top-ten data as well as an annual report of
industry statistics and research. It can be contacted at 1-800-955-VSDA or vsdaoffice@vsda.org.

(NAPSA)—If you want to
change the look of your home
affordably, consider decorative
wall coverings. New types of deco-
rative wall paneling can com-
pletely change the look and feel of
a room, without sending decorat-
ing costs through the roof.

Some creative applications of
paneling now include decorative
touches like wainscoting, three-
quarter appliqué with molding
accents, and flat or vaulted ceiling
treatments.

“Paneling is no longer a product
that is used only in the basement,”
says Susan Orley, an interior
designer. “Designers are seeing pan-
eling used in all rooms of a home.
The look of real wood is really back
in vogue—my customers are look-
ing at hardwood floors and panel-
ing combinations for great rooms,
bathrooms, children’s rooms, pot-
ting rooms, kitchens, offices and
dining rooms.”

Homeowners can find a wide vari-
ety of panels that can fit into virtu-
ally any decorating scheme. For
example, the company Georgia-
Pacific carries over 100 types of fin-
ished and unfinished panels in an
array of styles, textures and colors—
including panels made from real
wood. The variety gives homeown-

ers the opportunity to express their
own creative style. 

Georgia-Pacific works to be a
good environmental steward by
manufacturing many of its panel-
ing products with recycled content. 

Do-it-yourselfers who want to
install wood paneling can go to the
company’s Web site (www.gp.com)
for step-by-step instructions and
decorating tips. Or for more infor-
mation, call 1-800-BUILD GP.

Using Decorative Wall Panels

Decorative wall panels are a
creative and inexpensive way to
change the look of a room.




