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(NAPSA)—People with dia-
betes are four times as afraid of
the disability associated with los-
ing their sight and twice as afraid
of losing a limb than of suffering a
heart attack or stroke, according
to a national survey of older
Americans living with the disease.
While heart attack and stroke are
by far the leading cause of death
and disability among people with
diabetes—with stroke the primary
cause of disability in the nation—
one-third of those surveyed were
not even aware that they are at
increased risk for these events.

A new survey, known as the
State-of-the-Heart-in-Diabetes
Survey, found that most people
surveyed are under the miscon-
ception that blindness and ampu-
tation are more prevalent dis-
abling consequences of diabetes
than heart attack and stroke.

“My mother died from complica-
tions of diabetes. She, like so many
people surveyed was determined to
live life to the fullest and not
become a burden to her family as a
result of the disease,” said
renowned singing artist and dia-
betes advocate, Gladys Knight.
“Because of her experience, I’m
determined to help people with
diabetes know more and do more
to prevent the devastating disabil-
ity of cardiovascular complications
of diabetes.”

Ms. Knight has joined a new
patient education program to urge
Americans living with diabetes to
“Know More, Do More” to reduce
their risk of having a heart attack
or stroke.

“This survey is a wake up call
for the public and physicians.
They need to understand the pro-
found link between diabetes and
heart attack and stroke, and rec-
ognize that these consequences of
diabetes are far more likely to
lead to disability and death than
other diabetes complications,”
said Alan Garber, MD, PhD, a
national authority on cardiovascu-

lar disease in patients with dia-
betes and a professor of Medicine
at the Baylor College of Medicine
and Chief of Endocrinology, Dia-
betes and Metabolism at The
Methodist Hospital in Houston.

Why Do More?
The State-of-the-Heart-in-

Diabetes Survey, authored by Dr.
Garber, revealed that almost two-
thirds (63 percent) of older Ameri-
cans with diabetes believed they
could be doing more to further
reduce their risk for stroke or
heart attack, although 34 percent
felt there was nothing more they
could do. Those motivated to do
more desire to lead a full and vital
life (63 percent) and want to mini-
mize the potential burden to their
families of caring for someone
with a disability (65 percent).

Of the 16 million Americans liv-
ing with diabetes today, three-
fourths will develop cardiovascular
disease. People who survive a car-
diovascular event (i.e., heart attack
or stroke) may experience impaired
movement, weakness and short-
ness of breath, trouble with speech,
memory loss and emotional prob-
lems. Every year, nearly 77,000 peo-
ple with diabetes die from heart
disease. Conversely, up to 24,000
people with diabetes will suffer
complete vision loss and 56,200 the
loss of a foot or leg each year.

“In addition to strict manage-
ment of blood sugar levels, there
are more ways to reduce the risk of
heart attack and stroke that should
be made well-known and available
to people with diabetes,” Garber
says. “For example, a recent study

demonstrated that a drug called
ramipril was found to reduce the
risk of heart attack and stroke in
people 55 or older with diabetes
plus one additional risk factor, even
if they were already taking other
medications.” Ramipril is marketed
in the United States as ALTACE.

The State-of-the Heart-in-
Diabetes National Education

Program
“I’m pleased to be part of this

important campaign, and to join
with Dr. Garber and community
hospitals around the country to
provide the information that will
help people to do more,” says Ms.
Knight. “In addition to diet and
exercise, it’s important for people
with diabetes to know how they
can further reduce their risk with
medication, like ALTACE,” Ms.
Knight added.

The survey indicated that most
people rely on their doctors and the
news media for health information.
With that in mind, using the sur-
vey as a guide, The State-of-the-
Heart-in-Diabetes Educational pro-
gram will provide educational
information to people with diabetes
through physician-directed semi-
nars at medical centers around the
country as well as through the
news media.

The survey and consumer edu-
cation program were developed
through an unrestricted educa-
tional grant from Wyeth-Ayerst
Labora tor i e s ,  and  Monarch  
Pharmaceuticals.

Prescription ALTACE® (ramipril)
is not for everyone. ALTACE may
cause swelling of the mouth,
tongue, or throat, which could
cause extremely serious risk and
requires immediate medical care.
Common side effects include persis-
tent dry cough, dizziness, and light-
headedness due to low blood pres-
sure. ALTACE should not be taken
during pregnancy, as fetal death or
injury may result, or if serious side
effects related to previous ACE
inhibitors have been experienced.

People With Diabetes Fear Disability More Than Death

Singing Artist Gladys

Knight urges Americans

with diabetes to “Know

more, Do more.”

(NAPSA)—Hardwood floors are
among the most practical floor
covering solutions today; they’re
stain-resistant, easy to clean and
can last a lifetime. Quality fin-
ishes, developed to withstand
heavy traffic and last the life of
your home, make wood flooring a
beautiful and sensible choice.
When choosing a floor for your
home, it is important to under-
stand the benefits and care
involved with each type of floor
before you make an investment.

The experts at Bruce hardwood
floors, the nation’s largest hard-
wood flooring manufacturer, offer
the following advice when it comes
to choosing a hardwood floor:

“Pre-finished floors provide
long-lasting beauty with easier
installation,” says Michael Lyons,
product manager for Bruce hard-
wood floors. “Today ’s finishing
techniques are a result of our
investments in technological ad-
vances. All Bruce hardwood floors
are designed for durability, easy
maintenance and aesthetic appeal.
With this knowledge, Bruce is
committed to providing quality
hardwood floors to meet the needs
of the consumer.”

• WearMaster plank flooring
incorporates acrylic resins to fill
the open cells found in natural
wood, creating a solid, tough
“wear surface.” When covered
with a low-gloss urethane finish,
the floor ’s finish becomes excep-
tionally durable—impervious to
fade, stain and wear. This type of
finish is warranted for up to 25
years in residential applications.
WearMaster floors from Bruce are

a smart choice for active families,
homes with pets, households that
must withstand heavy traffic and
homeowners who appreciate the
beautiful look of natural hard-
wood floors.

• Bruce hardwood floors’ Dura
Luster Plus finishes incorporate
aluminum oxide crystals in the fin-
ish and are extremely resistant to
abrasion. Backed by an up-to-25-
year warranty in residential appli-
cations, Dura Luster Plus finishes
provide exceptional durability.

• If you enjoy the antique rich-
ness of a soft wax finish, you’ll
likely appreciate a factory-fin-
ished wax matte finish. A factory-
finished wax coat is baked into
the wood in several coats, creating
a protective barrier that provides
lasting durability against traffic
and wear, soil and stains.

Finish Options For Hardwood Floors

Hardwood floors are a durable,
fashionable choice for just about
any room in the home.

✁
Editor’s Note: This is the eleventh in a monthly series.

(NAPSA)—“Saving money” is
consistently one of the top goals
for most Americans. Here are a
few basic tips to help make reach-
ing those goals easier:

• Be specific. “Saving money”
is admirable, but it’s not a specific
action. Break the goal down into
tasks that will add up to your
overall acheivement. 

• Don’t go it alone. Pair up with
a buddy to keep your plans on
track. Enlist the help of a friend or
family member who can commit to
regular update discussions. 

• Ask the experts. Before
putting pen to paper, do a little
research. Visit financial sites like
www.capitalone.com that feature
tips that make goals more tangi-
ble and manageable.

When it comes to saving
money, experts recommend you
should first start out with smaller,
more attainable goals, before div-
ing into a complete overhaul of
your finances. Smaller goals give
you a sense of achievement that
will keep you on track. Some good
places to start include:

• Get a less expensive Internet
connection—If you’re using AOL
($23.90/month) or AT&T Worldnet
($21.95/month) to surf the Net, you
may save a bundle by switching to
a service like Kmart’s BlueLight
Unl imi ted  In ternet  Serv i ce
($8.95/month). It’s the lowest-cost

unlimited service in the country,
and in many cases, offers more
local access numbers, meaning
fewer busy signals. Call toll free 1-
866-24-KMART or visit www.blue
light.com for more information.

• Have a garage sale—Clean
out your basement or your attic
and sell your old stuff for cash in
a garage sale or online at an
Internet auction site such as
www.eBay.com or www.yahoo.com.
Invest what you make in a low-
risk mutual fund, and you can
make a pretty penny over several
years.

• Cut the lattes—Skipping the
fancy coffee every morning can
save you hundreds of dollars a
year. Think about buying your
own inexpensive cappuccino
maker and make your own. In the
long run, you will save money.

Saving Money Year-Round 

(NAPSA)—In an effort to ease
the stress and confusion that often
arises when selecting gifts,
FTD.COM, a leading floral and
specialty gift Web site, offers sev-
eral interesting gifts. For the per-
son who likes to entertain, there
are home décor and entertainment
accessories as well as gourmet
foods. For a person who likes to
travel, there is a Sleep Well Kit,
with a sleep mask, bath tablets
and a tension relief lotion. The
Deluxe NFL Game Day Basket is
an option much appreciated by
armchair quarterbacks. For more
information, visit www.FTD.COM. 

People can give the gift that
will rumble into the hearts of the
motorcycle enthusiasts on their
holiday list by visiting the Harley-
Davidson Web site product sec-
tion. The product section is an
online store for Genuine Motor
Accessories and MotorClothes
apparel, gifts and collectibles. Vis-
itors to www.harley-davidson.com
who purchase $100 or more worth
of authentic Harley-Davidson

merchandise will receive a lim-
ited-edition Harley-Davidson cap,
while supplies last. New this holi-
day season, is the Harley-David-
son “Wish List” program. The
Wish List program allows regis-
tered visitors to save a list of their
favorite products for later viewing
by themselves as well as make
their Wish List searchable online
by friends and family. Friends and
family can visit www.harley-
davidson.com.

Here are a few Web sites you
may want to watch:
The Louisiana Seafood Board
Recipe Hotline at louisiana
seafood.com.
Gevalia at www.gevalia.com.
Stewart Publishing at www.
stewarthousepub.com.
The National Committee to Pre-
serve Social Security and Medi-
care at www.ncpssm.org.
Dremel at www.dremel.com.
The Real Estate Buyer’s Council
at www.rebac.net.
Cakewalk software at www.
cakewalk.com.
New Orleans tourism informa-
tion at www.neworleansonline.
com.

Check Out
These Web Sites:

***
Experience enables you to rec-
ognize a mistake when you
make it again.

—Franklin P. Jones
***




