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(NAPSA)—Planning ahead and
budgeting for the cost of pet
health could help you feel more
prepared when you face a serious
health situation with your pet.
“Determining how much we are

willing or able to spend to sustain
the life of a pet is a decision none of
us ever wants to make, but given
the rising cost of pet health care, it’s
often an inevitable one,” said
Dr. Jennifer Coates, a Colorado-
based veterinarian and author.
According to a recent survey by

The Kroger Co., approximately one
in 10 dog or cat owners is willing
to spend more than $3,000 on
medical procedures if it meant
that their pet could be saved.
Meanwhile, a majority of pet own-
ers (61 percent) surveyed said they
would be willing to spend between
$100 and $1,000 to save Fluffy or
Fido’s life. Another 15 percent are
comfortable spending between
$1,000 and $3,000 for lifesaving
medical care for their pet.
When asked what they fear

most about their pet’s well-being,
about one in four of dog owners
said cancer (27 percent), followed
by hip/knee/leg injury (17 percent)
and getting hit by a car (16 per-
cent). The biggest concern for cat
owners was kidney disease (19
percent), cancer (17 percent) and
injuries sustained by fights with
other animals (10 percent).
Only a small percentage of the

pet owners surveyed said they had
pet insurance—4 percent of dog

owners and 2 percent of cat own-
ers. However, 61 percent of dog
owners and 48 percent of cat own-
ers said they would consider pur-
chasing pet insurance if it costs
under $20 per month.
Interestingly, at least half of

pet owners (55 percent with dogs,
51 percent with cats) would be
interested in adding their pets to
their own health insurance plans,
if such a thing were allowed.
“Veterinary care has become

increasingly more sophisticated
and expensive, with some lifesav-
ing treatments running as high as
$5,000 or more,” said Dr. Coates.
“Those potential out-of-pocket
costs are what make pet insur-
ance a prudent investment. And
from an emotional standpoint, pet
insurance keeps owners from hav-
ing to ask that dreaded question,
‘how much can I spend to keep my
pet alive?’”
More information is available at

www.savewithpetinsurance.com.

OwnersWould SpendThousandsTo Save Pets’ Lives

Potential out-of-pocket costs are
what make pet insurance a pru-
dent investment.

(NAPSA)—Bullying is a prob-
lem that has a lot of parents wor-
ried. According to a recent Harris
survey, 67 percent of parents of 3-
to 7-year-olds worry that their
children will be bullied.
Bullying damages the physical,

social and emotional well-being of
its victims. It also hurts the chil-
dren who bully, as well as those
who watch it happen.
Fortunately, encouraging em-

pathy in young children can dis-
courage such behavior. Empathy
is defined as the ability to put
oneself in another person’s shoes
and recognize and respond to
what that person is feeling.
Building empathy helps chil-

dren to consider other people’s
feelings and offer expressions of
understanding. It can be as simple
as giving a hug, getting a towel to
help clean up a spill, or sharing a
box of crayons with a friend.
“The early years of life appear

to be critical for the development of
children’s sympathy and caring
behavior,” said Dr. Nancy Eisen-
berg, Regents’ professor of psychol-
ogy and editor of Child Develop-
ment Perspectives. “Children who
attend to and respond to others’
distress and need in the late
preschool years are more likely to
be caring and helpful people in
adolescence and early adulthood.
Thus, it is critical that parents and
teachers be aware of ways that
they can foster their children’s pos-
itive behaviors early in life.”
The 24-hour preschool televi-

sion channel Sprout has designed

a campaign to help. “Kindness
Counts” supports the development
of empathy in preschoolers by pro-
moting small acts of kindness that
matter big. The long-term cam-
paign includes a series of PSAs,
digital and social media compo-
nents and programming tie-ins
with the ultimate goal of logging 1
million acts of kindness across the
country.
Parents are encouraged to visit

www.SproutOnline.com to add
their child’s act of kindness to the
Kindness Counter. Select acts are
highlighted on the air during the
channel’s live morning show, “The
Sunny Side Up Show.” Parents
can also find articles and expert
advice on the value and im-
portance of developing empathy in
young children.

How Not To Raise A Bully

The early years of life are critical
for the development of empathy.

(NAPSA)—When the weather
cools, few things can beat a nice
warm spa. A bubbling spa soaks
away the stresses and strains of
the day. Here are hints to help you
make the most of yours:
•Make your spa a place of

refuge and peace. Twinkling can-
dles around the perimeter can set
the mood for romance or quiet
solitude. Use sturdy pillars, con-
tainer candles, votives or flame-
less LED candles. Or string
strands of twinkle lights along the
fencing and watch the light dance
on the water’s surface.
•Use your digital player or

computer to fill the area with your
favorite music.
•Surround the spa with pots of

fragrant flowers such as lavender,
phlox and roses.
•Try the aromatherapy of

Moments from SpaGuard, avail-
able in bottles or pillow packs
infused with six natural aromas.
A few capfuls set free the heady
scents of intoxicating and soothing
herbs and fragrances.
•Simple stretching exercises,

combined with the warm water,
can relax muscles tensed by the
day’s stress.
•Host a “Girls’ Night In” spa

party. Offer herbal-scented skin
oils for after-spa application; a
tray of steamed, soft washcloths
wrapped around sprigs of rose-
mary for soothing eye packs; and
hot-wax treatments for hands and
feet.
•For a soft, soothing spa

environment, try a bromine-free,
chlorine-free sanitizer like
SpaGuard’s Soft Soak.
•Have a stack of warm towels

nearby to make leaving the spa a
little easier.
•Hang decorative pegs for

robes and use a wood deck box to
hold towels and keep slippers dry.

•Preventing problems before
they occur can keep your spa
sparkling clear so you can enjoy it
all season long. Test water regu-
larly and use an EPA-registered
sanitizer to protect bathers.
•Proper water circulation is

important. Run the circulation
system every day.
•Clean the filter every four to

six weeks.
•To preserve spa surfaces and

prevent dirt buildup, you can use
Off The Wall Surface Cleaner and
SpaGuard Cleaning Mitts—pow-
erful, low-sudsing cleaners that
work specifically with spa water
chemistry.
•Regular draining and refilling

is also an important part of spa
maintenance. How often you drain
and refill your spa depends on
how often you use it. Experts
advise you to go by this equation:
spa gallons + daily bathers + 3 =
days between draining.

You can learn more at
www.spaguard.com and (800) 932-
5943.

HowTo MakeYour Spa Sensational

Any time can be a good time to
enjoy your home spa—if it’s been
properly maintained.

(NAPSA)—We all know what
cancer is. We have all been
touched by it in some way—our
families; our friends; our children;
or ourselves. But a missing piece
of the story is understanding how
cancer care is changing. If you or
a loved one has cancer, then you
likely have lots of questions.
Where can you learn more about
your cancer? Is there new
research you should know about?
We have an idea what cancer is

and have seen what it can do, but
now the language of cancer care is
shifting.
You may be familiar with

words like “personalized medi-
cine” or “biomarker.” If not, you
are not alone. A new survey found
that three in four patients with a
type of cancer that has a known
biomarker have not talked to their
doctor about it.* And six out of 10
people did not know what the
word “biomarker” means.1
“In simple terms, personalized

medicine means that doctors use
information about some cancer
tumors’ genes or proteins to try to
find targeted ways to treat it. Bio-
markers can tell us a lot about
how a person’s cancer may behave
and how it might respond to a spe-
cific treatment,” said Dr. Charles
Balch, past president of the Soci-
ety of Surgical Oncology. “Know-
ing this helps us select from avail-
able treatment options and choose
one that is more likely to work.
With this approach, we can help
target the right treatment, at the
right time, for the right patient.

People should talk to their doctor
to see if there is a biomarker test
for their type of cancer.”
Do you need help having a more

informed talk with your doctor? You
can learn more by going to the web-
site www.CancerItsPersonal.com.
This website is part of a program
called “Cancer: It’s Personal.”
Here are some quick tips to get

you started:
1. Get to know the language

of cancer care: On the website,
you can find a list of cancer terms
your doctor may use, such as “tar-
geted therapy.” You may also want
to keep your own list of words you
are not familiar with so you can
talk to your doctor about them.

2. Make a list of questions:
It may be helpful to write out
everything you want to know
about your cancer. Then, when
you visit your doctor, you know
where to start the conversation.
www.CancerItsPersonal .com
offers a guide with questions and

tips to talk to your doctor about
biomarker tests and personalized
medicine.

3. Ask your doctor if a bio-
marker test is right for you:
You can start by learning more
about biomarkers for different
tumor types at www.CancerIts
Personal.com. That way, you can
see if there might be a test for
your type of cancer.

“Cancer: It’s Personal is a
program, sponsored by
Pfizer Oncology, that offers
resources to help people with
cancer and their loved ones
speak with their doctors
about personalized medicine
and biomarkers. Learn more
about personalized medicine
and biomarker testing at
www.CancerItsPersonal.com.

*About the Survey
The “Cancer: It’s Personal”

survey, sponsored by Pfizer
Oncology, surveyed people with
cancer and their caregivers to
explore their awareness of per-
sonalized medicine in cancer and
biomarker testing.
A national representative sam-

ple of 500 people with cancer and
300 caregivers over the age of 18
were invited via e-mail to partici-
pate in a 10-minute self-adminis-
tered online survey. The surveys
were given between February 3
and February 18, 2011.
The study was conducted by

TNS Global Market Research,
part of Kantar.

Get To KnowThe “Personal” Side Of Cancer

Ask your oncologist about bio-
markers and whether testing is
right for you.

1 TNS Global Market Research. “Cancer: It’s Personal” Cancer Patients and Caregivers Survey Results. February – March 2011. P. 53-54.

(NAPSA)—At Holiday Retire-
ment residences, veterans and
others can benefit from indepen-
dent retirement living all for one
monthly fee. Holiday Retirement
living includes around-the-clock
live-in community managers,
three chef-prepared meals daily,
an exclusive travel program, com-
plimentary shuttle service and
safe and secure communities
throughout North America.

* * *
Shopping at off-price retailers

such as Marshalls and T.J.Maxx
means every stylish shopper can snag
the same on-trend, designer goods
as seen in department stores—for
less—every day. For more informa-
tion, visit www. marshallsonline.com
or www.tjmaxx.com.
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